EDITOR  &  PUBLISHER 

The  Fourth  Estate 


Vol.  64.  No.  18 


NEW  YORK,  N.Y.,  SEPTEMBER  19,  1931 


10c  Per  Copy 


Advertising  Volume  Control  at  Rates 
Insuring  Unit  Profit  Is  Advised 

Highly  Individualized  Newspaper  Business  Cannot  Operate  on  Mass  Production  Principle — Costs 
Continue  Though  Luxury  Lincige  Falls — Balance  Is  Needed 


lUAKlNG  a  daily  newspaper  is  tradi- 
tionally  one  of  the  most  individual¬ 
istic  of  modern  business  enterprises. 
Every  headline  is  the  product  of  a  man's 
niind.  Every  advertisement  proceeds 
from  the  daily  requirements  of  a  mer¬ 
chant,  worded  by  a  writer  who  must  be 
something  of  an  artist  to  succeed,  trans¬ 
formed  into  a  typed  message  that  may 
attract  or  reisel  attention  according  to 
the  skill  exercised  by  an  individual 
typographer  and  his  associates.  Every 
copy  of  the  paper  has  a  varying  and  an 
individual  interest  for  each  reader, 
whose  tastes  may  be  modified  but 
slightly  to  meet  a  mythical  average  of 
public  demand.  The  newspaper  is  one 
of  the  few  hand-tooled  commodities  still 
available  for  general  public  use. 

These  statements  are  so  axiomatic  that 
i^spapcrmen  seldom  give  them  thought. 
So  deeply  grounded  is  the  individualistic 
philosophy  that  not  even  the  most  pow¬ 
erful  owners  of  newspaper  groups  at¬ 
tempt  to  make  every  unit  of  their  news¬ 
paper  properties  conform  to  a  standanl. 
Great  though  some  similarities  may  be, 
each  unit  has  a  subtle  diflference  from 
every  other  unit  that  makes  it  a  part 
of  the  community  it  serves,  rather  than 
one  of  a  uniformed  regiment  detailed 
from  a  distant  headquarters. 

With  that  in  mind,  it  would  seem  im¬ 
possible  for  newspapermen  to  think  of 
«ny  phase  of  their  operation  in  the 
teiTO  of  the  mass  production  that  pre¬ 
vails  in  many  industries.  The  essence 
of  the  mass  production  idea  is  volume 
output  at  low  prices  with  advertising  to 
keep  the  wheels  ceaselessly  in  motion 
kst  a  slackening  of  demand  destroy  the 
•lagic  circle.  The  principle  is  sound, 
even  though  some  of  its  practitioners  in 
went  years  overdid  it,  but  that  it  has  no 
l"*ce  in  the  newspaper  scheme  is  evi- 
<knt  from  the  charts  appearing  on  thi« 

^*?irculations,  it  appears  from  the  chart, 
n*ve  risen  steadily  since  1924 — the  year 
'*[hich  is  used  as  a  base  of  100.  Now 
citations  are,  and  probably  always 
be,  an  expense  item.  A  circula- 
bonincrease  is  translated  directly  into 
**jed  paper  cost,  added  press  cost,  added 
dweiy  cost,  and  indirectly  into  added 
*^rial  cost  to  obtain  and  retain  the 
•llepance  of  new  readers.  Once  these 
ire  assumed,  they  c.mnot  be  un- 
TOuldered  without  sacrifice  of  the  cir- 
ttaation  gain.  For  most  publishers  the 
'•’**5  of  circulation  has  little  effect  on  its 
cost 

Mwhanical  wages,  it  will  he  noted. 
■^Wy  parallel  the  upward  course  of 
freulation.  Improved  machinery  has 
®>ble<l  the  production  of  increased  vol- 
m  circulation  and  in  advertising 
*hhout  entirely  corresponding  increases 
^  wages,  but  the  improved  machinery 
^  ,not  enabled  the  publisher  to  avoi.l 
a  large  part  of  his  increased  in- 
with  his  working  personnel.  There 
been  the  tremendous  drop  in  unit 
J^Wftinn  cost  in  newspaper  making 
^  >s  the  keynote  of  mass  pr^xluction 
wceess. 

Jj^*t1ising  rates,  it  will  also  1v  notetl, 
^^y  parallel  the  course  of  circula- 
***•  These  are  national  or  general 
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advertising  rates,  which  have  advanced  probably  parallel  the  curve  of  mechani- 
step  by  stej)  with  the  widening  circula-  cal  wages  shown  on  the  chart, 
tion  field  of  the  past  ten  years.  The  It  is  in  advertising  rates  that  the  pub- 
rate  per  line  per  million  circulation  tlix-  lisher  breaks  with  his  individualism  and 
tuates  considerably,  especially  in  the  ad-  .sets  out  as  an  exponent  of  mass  pnaluc- 
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Newspaper  revenues  and  rosts  rharted  by  their  basic  elements  with  1924  as  a 
base  of  100.  The  circulation  and  wage  elements,  both  expense  items,  continue 
to  rise  throughout  the  depression.  Advertising  rales  parallel  ci.'culalion. 
Advertising  linage,  upon  volume  of  which  the  low  rales  are  based,  declined 
sharply  from  the  beginning  of  depression,  with  the  early  prospei't  of  an 
upturn.  All  graphs  are  based  on  figures  from  Editor  &  Publisher  Year  Books 
for  1924  to  1931. 

justments  of  a  business  depressiv):i,  but  tion.  For  more  than  ten  years  large 
it  will  Ik;  at  the  end  of  the  year  very  volume  at  low  price,  a  large  projMirtion 
close  to  its  point  of  last  year  and  the  of  it  barely  paying  the  cost  of  prinluc- 
year  before—  which  is  only  slightly  tion,  has  been  the  fetish,  .\dvertising 
higher  than  at  the  beginning  of  the  last  rates  have  been  advanced  barely  enough 
decade.  Retail  advertising  rates,  for  to  meet  the  cost  fif  producing  the  ii’- 
which  insufficient  graphic  information  is  creased  circulation,  but  not  to  cover  the 
available,  are  generally  below  the  na-  advantage  to  the  advertiser  of  the  wid 
tional  levels,  and  as  a  rule,  have  ad-  ened  market  made  available  to  him  by 
vanced  more  slowly  than  the  rates  on  the  circulation  increases.  The  margin 
national  advertising.  Their  course  would  between  the  cost  of  producing  a  column 


of  average  newspaper  advertising  and 
the  price  at  which  it  sold  has  never  ap¬ 
proximated  the  profit '  desired  by  the 
publisher  on  his  total  turnover.  The 
profit  on  turnover  has  come  almost  en¬ 
tirely  from  volume,  and  to  some  extent 
from  year  by  year  expansion  in  classifi¬ 
cations  hearing  a  higher  than  average 
rate.  The  tariff  has  been  levied  almost 
wholly  on  the  amount  of  space  the  ad¬ 
vertiser  purchased  in  a  year,  and  not  in 
the  nse  he  has  made  of  the  space  nor 
of  the  scope  of  the  market  to  which  he 
appeal  e<l. 

It  worked  well  so  long  as  the  year  by 
year  expansion  in  high  rate  advertising 
continued.  ICach  year’s  profits  in  the 
main  could  lie  traced  to  the  increase  in 
total  linage  volume.  With  low-rate  vol¬ 
ume  making  proportionately  equ;d 
increases,  requiring  added  plant  facilities 
and  personnel,  no  reduction  in  unit  cost 
was  attainable. 

The  mass  production  fallacy  has 
worked  out  as  predicted  in  these  col¬ 
umns  by  this  writer  four  years  ago.  The 
tremendous  decline  in  linage  volume  ex¬ 
tending  over  a  two-year  period  has  come 
not  in  the  low  rate  advertising.  Now, 
as  in  1927,  this  classification  occupies 
more  than  50  per  cent  of  newspaper  ail- 
vertising  space,  while  the  high-rate 
classifications  that  kept  up  the  average 
rate  ami  the  average  income  per  line 
were  the  first  to  disappear  after  the 
panic.  The  publisher  faced  the  same 
situation  of  glutted  delivery  lines  that 
causeil  the  disappearance  of  his  luxury 
linage,  but  he  faced  it  without  the  same 
means  of  escape. 

The  luxury  manufacturers  drew  their 
tires,  discharged  their  help  and  let  na¬ 
ture  take  its  course.  The  publisher  had 
to  keep  going,  with  his  circulation  en¬ 
tailing  practically  the  same  burden  of 
cost  that  it  brought  in  the  beginning  and 
his  mechanical  staffs  only  slightly  re¬ 
duced  by  the  defection  of  high-priced 
linage.  Most  of  the  mechanical  forces 
had  to  tie  retaine<l  at  contract  wages  to 
handle  the  production  of  the  lower  priced 
volume  that  remained.  An  increase  in 
advertising  rates  during  a  period  of  com¬ 
parative  inactivity  among  advertisers 
and  of  falling  commoelity  prices  holds 
an  anti -social  aspect  for  most  ptib- 
lisliers. 

'I'hus  costs  remain  essentially  constant, 
selling  prices  with  their  small  margins 
of  profit  are  practically  frozen  with  the 
margin  of  profit  cut  to  the  vanishing 
IMiint,  while  the  volume  upon  which  the 
whole  structure  is  predicated  falls  far 
tielow  the  mass-proeluction  ideal. 

Mass  jirmliKtion  is  predicated  on  a 
steady  output,  with  few  fluctuations,  and 
an  organization  flexible  enough  to  adapt 
it.self  to  the  ordinary  rises  and  falls  of 
trade.  No  such  conception  of  the  <laily 
newspa|MT  is  possible  to  maintain.  The 
newspaper  is  essentially  a  local  institu¬ 
tion.  It  cannot  offset  poor  sales  in  a  de¬ 
pressed  area  with  intensive  efforts  in  an¬ 
other  where  prosperity  reigns.  Its  for¬ 
tunes  go  with  those  of  its  community, 
which  may  or  may  not  correspond  with 
the  national  situation  or  with  that  in  a 
city  50  miles  distant.  .A  fire,  a  flood,  a 
mill  strike,  a  boycott  in  tbe  Orient,  a 
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West  Indian  hurricane  may  so  disturb 
the  currents  of  trade  in  a  single  Ameri¬ 
can  city  as  to  unbalance  completely  the 
production  of  advertising  linage  uikjii 
which  the  publisher  based  his  costs  and 
estimated  profits.  And  the  utmost  pros¬ 
perity  in  Wall  Street  or  the  corn  belt 
cannot  help  his  situation.  He  cannot 
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The  course  of  newspaper  linage  since 
1914  indicates  that  gains  will  soon 
replace  losses  in  linage  comparisons, 
and  that  1932  linage  will  approxi¬ 
mately  equal  that  of  1922.  The 
graphs  are  based  on  linage  figures  for 
23  American  cities,  compiled  annu¬ 
ally  by  Editor  &  Publisher  since 
1914,  and  published  in  the  Inter¬ 
national  Year  Book. 


shut  down.  He  cannot  make  sudden  and 
drastic  changes  in  his  scheme  without 
risking  irreparable  damage  to  his  entire 
enterprise.  He  keeps  on,  contributing  as 
little  as  possible  to  local  unemployment 
by  reduction  of  his  staff  or  restricting 
local  purchasing  power  by  radical  cuts 
in  com|>cnsation.  To  keep  out  of  bank¬ 
ruptcy  he  reduces  expenses  that  are  not 
vitally  necessary  for  maintenance  of 
servivV.  Seldom  docs  he  succeed  by  this 
course  in  restoring  the  old  profit  level. 

The  newspaper  situation,  as  has 
often  been  pointed  out,  differs  essentially 
from  that  of  other  businesses  in  that  its 
chief  revenue  comes  from  the  sale  of  its 
by-product.  Its  principal  product,  cir¬ 
culation,  is  an  item  of  expense  and  not 
of  iiKome.  On  the  by-product,  advertis¬ 
ing,  the  selling  price  is  so  scaled  that 
more  than  half  of  it  is  sold  for  produc¬ 
tion  cost  or  even  less.  This  class  of 
advertising  does  not  decline  appreciably 
in  bad  times,  but  rather  increases,  for 
it  is  concerned  with  the  sale  of  consumer 
goods,  merchandise  of  special  appeal  at 
such  times  through  the  prevalent  decline 
of  commodity  prices.  The  class  of  ad¬ 
vertising  bearing  the  higher  rate  sched¬ 
ules  is  to  a  large  extent  concerned  with 
the  sale  of  luxury  good.s,  with  an  ex¬ 
panding  market  in  go<xl  times  that  con¬ 
tracts  sharply  at  the  first  sign  of  business 
frost. 

Thus  a  newspaper  in  1929  might  have 
carried  ten  million  lines  of  advertising  at 
an  average  rate  of  28.25  cents  i)er  line. 
Of  this  volume,  five  million  lines  was 
retail,  at  an  average  rate  of  25  cents  a 
line.  Another  million  and  a  half  lines 
was  automotive,  financial,  radio,  and 
similar  luxury  copy,  paying  a  rate  of  35 
cents  a  line.  ClassifiH  and  various  gen¬ 
eral  lines  paid  differing  rates  which  with 
the  two  mentioned  groups  fixed  the 
average  at  28.25  cents.  The  paper’s  net 
profit  for  the  year  1929  was  about 
$425,000,  or  15  per  cent  on  advertising 
revenue. 

Things  are  different  in  1931.  Local 


trade  takes  additional  stimulation,  its 
1931  volume  holding  slightly  above  the 
IxKJin  year  peak  to  5,200,000  lines,  at  the 
25  cent  rate,  (jeneral  and  classified  lines 
decline  15  per  cent  and  their  average 
rate  drops  below  the  average  through 
the  loss  of  luxury  volume.  Automotive, 
financial,  radio,  etc.,  decline  55  per  cent 
jbelow  the  peak  volume,  dropping  their 
linage  from  1,500,000  lines  to  675,000 
lines,  and  their  income  from  $525,000  to 
$236,250.  Total  linage  is  thus  off  to 
8,850,000  lines,  or  11.5  per  cent — Sufficient 
III  itself  to  wipe  out  profits  unless  drastic 
economies  are  eff^ted. 

What  has  happened  to  the  income,  apart 
from  linage?  The  retail  volume  pnxluced 
in  1931  some  $1,300,000,  against  $1,250,- 
000  in  1929.  General  and  classified, 
charging  both  at  30  cents  a  line  for  1929 
and  27  cents  for  1931  produced  in  1931 
a  total  of  $803,250,  against  $1,050,000  in 
1929.  The  luxury  lines  produced  $236,- 
250  in  1931,  against  $525,000  in  1929. 

The  1931  income  is  therefore  $2,339,- 
500,  against  $2,825,000  in  1929.  The 
droj)  in  income  is  $485,S00~or  $60,500 

more  than  the  paper  kept  as  profits  two 
years  before.  The  average  rate  in  this 
case  decreased  from  28.25  cents  to  26.44 
cents,  due  to  the  conservative  estimates 
of  lost  linage  in  general,  classified  and 
luxury  classifications.  There  are  few 
newspapers  which  have  limited  automo¬ 
tive,  financial,  and  radio  losses  to  55  per 
cent  of  their  1929  linage  total.  The 
usual  rule  is  a  decline  in  the  average 
-ate  equal  to  or  greater  than  the  per¬ 
centage  decline  in  total  volume. 

So  much  for  the  pleasant  past  and  the 
dreary  present.  What  of  the  unknown 
future?  How  long  will  be  the  wait, 
judging  the  future  by  the  past,  for  the 
return  of  the  business  that  bears  profits  ? 
.The  chart  of  linage  for  23  cities  from 
1914  projected  through  1932  reveals  the 
prospect.  From  1914  to  1919,  the  trend 
was  generally  upward  with  a  brief  de¬ 
pression  due  to  the  Furopean  war  out¬ 
break  that  cannot  be  considered  as 
cyclical.  The  first  major  post-war  de¬ 
pression,  in  1920,  extended  over  about 
two  years.  Recovery  tiegan  late  in  1921 
and  continued  unchecked  until  1923,  a 
span  of  three  years,  or  about  50  per  cent 
longer  than  the  nericKl  of  decline.  A 
slight  recession  was  marked  in  1924,  la.st- 
ing  less  than  a  year,  with  a  new  iteak 
in  1926.  again  showing  a  recovery  period 
alxiut  50  per  cent  longer  than  the  period 
of  depression.  In  1927  and  1928.  busi¬ 
ness  lagged  slightly  below  the  1926  top. 
recovering  sharply  in  1929.  the  up  and 
down  swines  being  about  equal. 

Since  1929  the  decline  has  been  con¬ 
tinuous,  with  signs  that  it  is  losing  its 
velocity  and  will  soon  begin  an  upward 
trend,  that  bv  previous  tokens,  should 
reach  its  high  point  in  19.33  or  19.34. 
W  hether  that  hieh  point  will  be  above 
the  1926  and  1929  tops  is  t<x)  long  a  shot 
for  this  prophet.  Suffice  it  for  luiw  to 
indicate  that  the  1932  linage  volume 
.should  he  et|ual  to  that  of  1922.  with  the 
19.31  linage  slightly  below  that  of  1921. 
The  prospect  might  be  worse. 

Will  the  mass  prixluction  error  be 
repeated  ? 

Will  cheap  volume  again  Ik*  per- 
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Hoov< 


mitted  to  fatten  production  costs  while 
profits  are  taken  from  a  precarious 
marginal  linage  that  vanishes  at  the  first 
hint  of  bad  news? 

W’ill  the  “linitis”  bug  again  get  into 
the  newspaper  blood  stream,  chasing  pub¬ 
lishers  after  bulk  regardless  of  cost  to 
themselves  or  return  to  the  advertiser? 

These  are  serious  questions,  not  only 
for  newspaper  owners  but  for  all  their 
customers.  Another  space  orgy  like  that 
of  1929  can  be  a  big  factor  in  bringing 
to  pass  again  the  insane  business  from 
which  we  are  barely  beginning  to  recover. 
Conversely,  control  of  space  by  the  pub¬ 
lisher  within  limits  that  he  can  economi¬ 
cally  prcxluce  through  rates  guaranteeing 
a  unit  profit  on  every  line  produced  can 
bring  honw  to  all  the  realization  that 
newspaiter  advertising  is  not  a  cheap 
thing  of  the  gutter  but  a  valuable  busi¬ 
ness  resource. 

It  may  be  found  that  the  shortest  and 
best  way  to  cut  advertising  costs  is  a 
judicious  upward  movement  of  rates, 
maintaining  necessary  differentials  for 
classifications,  but  eliminating  schedules 
which  encourage  wasteful  use  of  space — 
doubtful  for  the  buyer,  profitless  and 
demoralizing  for  the  seller. 


H.  F.  BUSEY  PROMOTED 


Named  Associate  Editor,  Columbus 

(O. )  Citizen - John  Fletcher  M.E. 

Harry  F.  Busey,  managing  editor  of 
the  Columbus  (O.)  Cilhcti,  was  this 
week  apixiinted  assiKiate  editor  of  the 
daily,  according  to  an  announcement  by 
F.  A.  Evans,  editor.  Mr.  Busey  has 
l)een  managing  editor  since  1923. 

John  Fletcher,  news  editor  of  the  Buf¬ 
falo  Times,  was  appointed  to  managing 
editor  of  the  Citizen. 


CURBS  NEWSPAPERS’  SIZE 

The  Hungarian  government  on  Sept. 
12  ordered  all  Hungarian  newspapers  to 
reduce  the  numlx?r  of  their  pages  by  a 
third  and  supplements  by  a  half.  This 
is  designed  to  protect  the  exchange  level 
of  the  Fengo. 


KEITHLEY  SUCCEEDS  LOWMON 

J.  B.  Keithley.  for  tlte  past  three  years 
in  charge  of  sales  promotion  in  the  ad¬ 
vertising  department  of  the  Carnation 
Company,  has  joined  the  Chicago  force 
of  VN  illiams,  Lawrence  &  Cresmer  Com¬ 
pany,  publisliers’  representative,  succeed¬ 
ing  W.  G.  Ixiwmon  who  has  been  trans¬ 
ferred  to  the  Detroit  office. 
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By  George  H.  Manning 

Washington  Correspondent,  Kditor  &  Purlijbi, 

Washington,  D.  C.,  Sept.  15 — Apia 
for  mixlification  of  the  existing  custoob 
regulations  pertaining  to  imixirted  n«s- 
print  paper  that  would  mean  a  substantial 
saving  to  publishers  was  made  to  cus¬ 
toms  officials  here  on  Sept.  14  by  Elisha 
Hanson,  counsel  for  the  American  \ews. 
paper  Publishers’  Association. 

The  attorney  asked  specifically  for 
changes  in  the  existing  regulations  ttat 
would  reduce  the  minimum  width  and  io- 
crease  the  maximum  thickness  of  tints- 
print  that  may  be  imported  duty  fra. 
It  was  pointed  out  by  Mr.  Hanson  that 

under  the  exi.sting  classification  nnv 
print  less  than  16  inches  in  width  and 
more  than  .004  of  an  inch  in  thickws! 
is  dutiable.  He  told  the  group  that  his 
organization  is  desirous  of  having  paper 
1 5  inches  in  width  placed  on  the  free  list 
for  the  reason  that  the  narrower  paper 
is  usetl  for  the  printing  of  comic  sections 
and  magazines  that  are  served  as  supple 
nients. 

Hanson  informed  the  officials  that  he 
cause  of  the  16  inch  limit  one  chain  news¬ 
paper  organization,  which  uses  15,000 
tons  of  newsprint  annually  less  than  16 
inches  in  width,  would  save  between 
$50,000  and  $100,000  a  year  if  the  request 
for  a  modification  of  the  regulations  in 
this  respect  is  grantetl.  “We  want  news¬ 
print  standards  to  keep  pace  whh 
mechanical  improvements  in  the  indus¬ 
try,”  the  attorney  said.  “VVe  do  not 
want  to  pay  a  duty  on  paper  used  chiefly 
in  the  publication  of  newspapers.” 

During  his  argument  in  support  of 
the  request  for  an  increase  in  the  stand¬ 
ard  thickness  of  newsprint — as  classiW 
hv  the  customs  bureau — from  .004  to 
.0045,  with  a  tolerance  of  5  per  cent,  Mr 
Hanson  declared  that  as  matters  s^ 
newsprint  is  seldom  of  the  same  thick¬ 
ness  even  on  the  same  roll.  He  arpicd 
also  that  often  certain  physical  factors 
experienced  during  the  shipment  of  the 
rolls  very  often  has  the  effect  of  swell¬ 
ing  the  paper  above  the  present  .stand¬ 
ard  thickness. 

While  on  this  suhiect,  bureau  of  cus¬ 
toms  representatives  interposed  the  arira- 
ment  that  paper  used  in  the  publicatioii 
of  novels  and  magazines  is  of  a  thick¬ 
ness,  often,  approximating  .0045  of  at 
inch.  “Congress,”  said  Commissioner  or 
Customs  F.  X.  A.  Ehlc,  “never  intende! 
that  magazines  should  be  included  is 
newspapers.  When  you  increase  the 
standard  thickness  of  newsprint  you  art 
getting  on  dangerous  ground,”  he  added 
.At  this  point.  Hanson  lodged  his  com¬ 
plaint  against  the  practice  of  snmeofd* 
customs  inspectors  in  appraising  ne«^‘ 
print.  Very  often,  he  said,  inspectors  take 
as  many  as  20  to  40  samples  off  a  single 
roll,  practically  “ruining  the  roll.”  _  Mt! 
a  roll  is  once  unwound,  he  said,  it  can¬ 
not  he  re-rolled  proix-rly  so  that  it  can 
he  run  through  a  press. 

“Ruination  of  rolls  by  inspection  c<^ 
the  importer  more  than  the  duty  on  tne 
prcxluct,”  the  officials  were  told. 

Meanwhile  it  was  announced  by  tne 
Treasury  department  that  hereafter  *^ 
called  “canary"  newsprint  will 
able,  under  the  Tariff  .Act  of  19.30 
printing  paper  “not  specially  provided  for 
at  the  rate  of  one-qiiartcr  of  a  f*”* 
pound  and  10  per  cent  ad  valorem.  Tn>t 
decision  was  made,  it  was  explained,  t*; 
cause  it  was  determined  that  the  “camO . 
paper  was  not  used  in  the  oublication  ot 
newspapers  hut  was  used  chieflv  tor 
tablet  purposes,  folders,  and  railroad  cir¬ 
culars,  and  was  therefore  dutiable  a* 
printing  paper.  , 

It  was  explained  also  that  even  thoop 
the  paner  answers  all  other  standards  W 
duty  free  newsprint  it  will  he  t^“3iaw 
unless  it  is  of  a  color  chiefly  used  in  tt* 
publication  of  newspapers.  The  bui^ 
was  unable  to  find  that  canary  paper  *»* 
used  in  that  wav. 
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JOSUN  SUGGESTS  NEWS  ‘CONSULTATIONS’ 

Hoover’s  Secretary  Tells  White  House  Corps  “Speculative  Discussions  Based  on  Fragmentary 
Information”  Are  Harmful — Calls  Crisis  “Second  Only  to  War” 


{By  telegraph  to  Editor  &  Publisher) 
WASHINGTON,  Sept.  17.— Efforts 
Wof  certain  governmental  officials  to 

““  jjpose  a  censorship  on  newspaper  corre- 
;pondents  reached  a  climax  today  when 
"L'  TVodore  G.  Joslin,  secretary  to  Presi¬ 
ts-  liait  Hoover,  suggested  to  the  correspond- 
tnts  tiiat  they  should  “consult  with  this 
IB-  jfice”  before  writing  stories  touching  on 
ib  ;iie  world  financial  and  unemployment 

ifisis.  ... 

"Speculative  discussion  as  to  delicate 

and  difficult  subjects,  while  it  may  be 

®  perfectly  honest  representation  of  frag- 
is-  jientary  information,  often  leads  to  the 
IS-  aecessity  to  abandon  action  because  of 

tt  intagonisms  created  against  projects,  due 
at  10  the  distortion  of  their  purpose,”  Mr, 

IS-  loslin  said. 

nd  Mr.  Joslin’s  suggestion  that  the  White 

Si  House  be  consulted  before  stories  ob- 

lis  ained  elsewhere  lx:  written  came  as  a 

»  distinct  shock  to  the  W'ashington  corre- 
is  spondents,  who  had  begun  to  feel  that 
O’  -Jk  WTiite  House  was  “loosening  up”  to 
«  some  extent  in  giving  out  news.  That 
^  iteling  was  considerably  bolstered  when 
the  press  Sept.  15  answered  four  questions 
President  Hoover,  at  his  conference  with 
fhtt  had  been  submitted  to  him.  This 
ws  the  first  time  in  weeks  that  the 
President  had  answered  questions  at  a 
Moference. 

The  suggestion  was  made  to  corre¬ 
spondents  at  their  daily  morning  confer- 
tnee  with  Mr.  Joslin.  Immediately  after 
the  conference  word  of  the  suggestion 
spread  quickly  among  newspapermen  and 
immediately  became  the  most  absorbing 
topic  of  conversation  here.  Later  some 
of  the  correspondents  suggested  to  Mr. 
Joslin  that  he  was  attempting  to  impose 
i  censorship  on  them.  This  he  denied. 

The  immediate  cause  of  the  suggestion 
»•«  a  story  appearing  Sept.  17  in  the 
Washington  Herald  and  other  Hearst 
newspapers  by  Merryle  Stanley  Ku- 
kej'ser,  financial  editor  of  Universal  serv¬ 
ice,  the  lead  of  which  read :  “A  visit 
to  the  White  House  reveals  President 
Hoover  is  unimpressed  with  the  validity 
of  prevailing  pessimism  concerning  the 
(conomic  outlook.” 

Mr.  Joslin  said  Mr.  Rukeyser  talked 
vith  President  Hoover  with  the  under¬ 
standing  that  he  was  not  engaging  in 
ai  interview.  He  akso  said  the  article 
referred  to  matters  discussed  with  the 
President,  but  did  not  accurately  reflect 
his  views. 

The  reason  given  by  Joslin  for  suggest- 
ini?  White  House  approval  of  stories  of 
the  depression  and  efforts  to  alleviate 
St  was  that  “this  country  and  the  whole 
world  is  in  an  emergency,  second  only 
to  war.” 

Mr.  Joslin’s  statement  follows: 

,  This  country  and  the  whole  world  is 
■n  an  emergency,  second  only  to  war. 
'\e  are  engaged  in  a  fight  against  world¬ 
wide  depression.  Every  man  in  the 
tnited  States  has  an  absolute  personal 
ratcrest  in  the  success  of  this  fight, 
broups  of  civic  leaders  are  constantly 
coming  to  W  ashington  to  present  their 
*nd  to  consult  with  the  President 
*pd  the  departments  on  hundreds  of 
^ses  of  the  situation.  Possibilities  of 
helpful  action  arc  explored  in  these  dis- 
wssions.  WTierc  .something  promising 
develops  they  arc  given  further  considcr- 
Miw  and  enlarged  consultation  with 
leaders.  Many  lines  of  thought  pursued 
come  to  nothing;  others  are  fruitful  of 
The  fact  that  a  subject  is  men¬ 
tioned  at  these  discussions,  docs  not  mean 
that  practical  action  can  be  brought  to 
>  fruitful  end. 

The  objective  which  all  of  us  are 
Working  for,  the  T’residcnt  as  well  as 
^  humblest  individual,  is  to  break  the 
J^o**ion  and  restore  prosperity.  Often 
™  publication  of  matters  which  may  be 
otn.v  casually  referred  tfi  in  these  dis- 
ihissions  but  erroneously  stated  as  being 
by  the  President  leads  to 
popes  and  anticipations  which  may  be 
’’’’possible  of  realization  and  only  spreads 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &.  Publisher 

confusion.  Any  proposal  that  is  found  nomic  questions  in  this  time  of  disturlied 
to  he  effective  is  immediatelv  given  to  public  mind  before  speculation  is  under- 
the  press.  The  publication  of  second  or  taken  on  questions  arising  out  of  White 
third-hand  conversations  about  things  House  discussions  that  I  lie  consulted 
which  have  been  mentioned  are  necessarily  with  a  view  to  establishing  the  exact 
always  inaccurate  and  more  likely  to  facts  so  far  as  I  am  in  a  position  to  do  so. 
cause  harm  than  do  good.  “There  is  nothing  that  compels  the 

“This  story  is  typical  of  such  third-  press  to  cooperate  with  me.  There  is 
hand  information.  The  subjects  have  nothing  that  prevents  the  press  from 
been  traversed  many  times  in  conversa-  engaging  in  speculation  if  it  desires, 
tions  with  leaders.  This  statement  is  Therefore,  there  is  no  censorship  or  any- 
necessarily  entirely  speculative.  The  thing  approaching  it.  1  want  to  say  that 
press  can  help  the  country  most  by  ex-  1  made  the  statement  on  my  own  re- 
ercising  the  utmost  care  and  consulting  sponsibility.  I  did  it  solely  in  a  desire 
with  this  office  before  such  matters  are  to  ciKif^rate  with  members  of  the  press 
given  publication.  Where  matters  are  in  a  time  of  great  difficulty  where  I 
in  progress,  the  press  is  always  told  of  assumed  there  was  a  common  purp<)se  to 
the  status.  Speculative  discussiixi  as  to  serve  this  country.  .\s  my  original 
delicate  and  difficult  subjects  while  it  statement  was  made  in  confidence  in  the 
may  be  perfectly  hixiest  representation  fullest  desire  for  friendly  cooperation, 
of  fragmentary  information,  often  leads  I  reipiest  that  the  press  treat  this 
to  the  necessity  to  abandon  action  be-  supplementary  statement  as  confidential.” 
cause  of  antagonisms  created  against  Meanwhile  iiefitions  calling  on  the 
projects  due  to  the  distortion  of  their  board  of  governors  of  the  .National  Press 
purpose.”  Club  to  “initiate  at  once  in  some  adequate 

The  second  statement  by  Mr.  Joslin  and  projier  manner  the  selection  of  a 
qualifying  the  earlier  one  follows :  “One  truly  representative  committee  of  VN’ash- 
of  the  correspondents  indicated  to  me  ington  correspondents”  to  study  the 
that  he  interpreted  the  observations  this  <|ucstion  of  official  silence  on  public 
morning  as  a  request  for  voluntary  questions  have  Ix-en  circulated  among 
censorship  of  the  press.  Washington  correspondents. 

“I  wish  to  make  the  umiualified  state-  As  this  was  written  nearly  KM) 
ment  that  censorship  has  not  entered  members  of  the  National  Press  Club  had 
my  mind.  signed  them.  It  was  the  intention  of 

“I  suggested  that  in  dealing  with  eco-  those  circulating  the  petitions  to  obtain 

JAMAICA  DAILY  IN  NEW  PLANT 


New  home  of  Long 

^HE  above  new  three-story  building 
now  houses  the  various  departments  of 
the  Lon;/  Island  Ihtily  l^ress,  publisherl 
in  Jamaica.  Long  Island,  within  the  New 
York  City  limits.  The  building  is  of 
tieorgian  Colonial  design  and  is  located 
on  UiSth  street  near  Jamaica  avenue. 

Installed  in  the  new  building  arc  four 
units  of  Duplex  high  sjieed  jiresses. 
The  comiHising  room  contains  IK 
Mergenthaler  Linotypes.  M  o  n  o  type 
Casters  and  Elnnl  Caster  with  latest 
style  steel  make-up  tables.  Plates  from 


Island  Daily  Press. 

the  stereotype  room  are  sent  to  the  press¬ 
room  by  automatic  elevators. 

The  editorial  and  business  nxims  have 
all  new  c(|uipnient  including  steel  desks 
and  cabinets. 

'I'lie  front  entrance  is  done  in  marble 
with  a  counter  of  the  same  material.  The 
publisher's  office  is  in  colonial  style  with 
an  open  fireplace.  The  building  also 
contains  a  commercial  printing  dejiart- 
nient  aiul  in  t  Ictolg-r  the  F’ress  will  open 
its  own  photo-engraving  department. 

William  I-'.  Hofmann  is  publisher. 


as  many  signatures  as  possible  and  pre¬ 
sent  them  to  the  board  of  governors  at 
its  next  meeting  alxiut  two  weeks  hence. 
The  petitions,  all  of  which  were  identical, 
read  : 

“Regarding  with  uneasiness  the  de¬ 
velopment  of  tendencies  on  the  i>art  of 
certain  government  officials  and  their 
subordinates  to  become  secretive  regard¬ 
ing  the  conduct  of  the  public  business 
of  this  nation,  we  the  undersigned, 
members  of  the  National  Press  Club, 
wish  in  this  way  to  register  our  most 
emphatic  protest  against  the  ‘wall  of 
silence  on  public  questions’  erected  by 
the  ‘evasion,  misrepresentation  and  down¬ 
right  lying’  of  these  public  officials,  as 
set  forth  in  the  Sept.  5  issue  of  EomiR  & 
Publisher; 

“And,  believing  moreover  that  such 
conditions  are  subversive  of  the  ideals 
of  a  free  press  in  this  nation  and  that  the 
first  function  of  the  National  Press  Club 
should  be  to  protect  the  welfare  of  the 
newswriting  craft  and  jealously  to  guard 
the  integrity  of  a  free  press ; 

“We,  therefore,  petition  the  board  of 
governors  of  the  National  Press  Club 
to  initiate  at  once  in  some  adequate  and 
proper  maimer  the  selection  of  a  truly 
representative  committee  of  Washington 
correspondents  to  study  this  situation  and 
to  devise  effective  means  of  fighting 
every  effort  of  officialdom  to  abrulge  the 
rights  of  newspapers  and  of  the  public 
to  know  in  detail  what  their  government 
is  doing.” 

It  will  lie  noted  the  petitions  left  open 
the  way  for  the  board  of  governors  to 
decide  what  position  the  National  Press 
Club  will  take  and  that  they  do  not  call 
for  the  appointment  of  a  committee  com¬ 
posed  exclusively  of  members  of  the  club. 

Correspondents  also  have  lieen  com¬ 
plaining  bitterly  about  the  attitude  of 
members  of  the  United  States  Shipping 
Hoard,  particularly  in  connection  with 
the  recent  stories  of  the  attempt  by  Paul 
W.  Chapman  to  get  the  Board  to  take 
back  control  of  the  Utiiterl  States  Lines. 

Despite  the  fact  that  many  millions  of 
dollars  of  public  money  is  invested  in 
the  operation  of  the  L’nited  States  Lines, 
Chairman  T.  V.  O’Connor,  of  the  Ship¬ 
ping  Board,  and  other  members,  have 
buffeted  reporters,  refusing  to  comment 
on  events  of  the  day  or  to  give  the  news¬ 
papermen  reports  of  these  important 
negotiations. 

One  Board  member,  pressed  for  in¬ 
formation  after  a  long  session  of  the 
Board  angrily  declared  “what  the 
Board  does  is  none  of  the  newspaper¬ 
men’s  business.” 

A  detailed  account  of  the  difficulties 
of  reporters  assi'^nerl  to  the  Shipping 
Board  appears  on  page  16  of  this  issue. 

PLANS  TRANS-PACIFIC  HOP 

Russell  Boardman,  pilot  of  the  Poston 
Herald  and  Traa-eler  Good  Will  airplane, 
“The  New  Arbella,”  and  his  partner 
John  Polando,  co-holders  of  the  world’s 
non-stop  flight  record  to  Istanbul, 
Turkey,  are  now  contemplating  a  flight 
across  the  Pacific  Ocean. 

DERRICK  HAS  BIRTHDAY 

The  Oil  City  (Pa.)  Derrick  on  Sept. 
14  published  a  38-page  number  on  the 
ficcasion  of  its  With  anniver.sary.  This 
issue  contained  a  resunv:  of  the  history 
of  the  oil  industry. 

NEW  POST  FOR  BREDLOW 

Harold  H.  Bredlow,  for  the  last  two 
years  with  the  Chicago  Trihnne  as  sales 
manager  of  its  syivlicatc  ailvertising  serv¬ 
ice,  has  joined  the  Hattie  Creek  {inquirer 
and  .\e7os  as  advertising  director. 

MARK  GOLDEN  WEDDING 

(  harles  M.  Palmer,  of  T’almer,  Suter 
and  Palmer,  newspaper  brokers,  and  Mrs. 
Palmer  will  celebrate  their  golden  wed¬ 
ding  anniversary  Sept.  28  at  their  home 
at  .Saranac  Lake,  N.'l'. 
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K.C.  STAR  MAKES  REPLY 
TO  DOHERTY  SUIT 

Enters  Demurrer  to  $12,000,000  Libel 
Action,  Saying  Plaintiff’s  Peti¬ 
tion  States  no  Cause  for 
Action 


(By  telegraph  to  Editos  &  Publishes) 

Kansas  City,  Mo.,  Sept.  16 — The 
Kansas  City  Star  company  and  its 
officers  today  filed  a  siiecial  demurrer  to 
the  plaintiff’s  jietition  in  the  Henry  L. 
Doherty  libel  suit,  in  which  the  gas  and 
electric  power  magnate  asked  for  dam¬ 
ages  in  the  amount  of  $12,()00,()U0.  The 
demurrer  attacks  each  of  the  six  counts 
of  the  Doherty  petition  separately  and 
alleges  a  number  of  reasons  why  the 
petition  states  no  cause  of  action. 

Notice  was  served  on  Mr.  Doherty’s 
attorneys  that  the  demurrer  will  lie  called 
up  for  hearing  in  the  Jackson  county- 
circuit  court  Sept.  26. 

A  statement  outlining  the  demurrer, 
issued  by  the  Star’s  council,  Watson, 
Gage,  Ess,  Groner  and  Barnett,  said ; 

"The  point  is  made  against  each  count 
of  the  jietition  that  the  publication  sued 
on  is  not  libelous.  It  is  contended  in  each 
instance  that  the  published  words  as  set 
out  in  the  plaintiff's  i>etition  do  not  of 
themselves  constitute  libel,  and  also  that 
the  allegations  of  extraneous  facts  con¬ 
tained  in  the  jietition  do  not  give  any  of 
the  publications  such  a  setting  as  to  show 
that  they  conveyed  a  lilielous  meaning. 
'I'he  ixiint  is  made  that  the  petition  does 
not  state  any  cause  of  action  because  the 
published  words  .show  u|X)n  their  face 
that  they  do  not  make  that  kind  of 
charges  from  which  the  law  presumes 
that  damages  have  ensued,  and  since  no 
siK.‘cial  damages  are  set  out  in  any  of  the 
counts  of  the  petition.  None  of  them 
state  a  cause  of  action. 

“The  ixiint  al.so  is  made  that  the  pub¬ 
lications  were  made  concerning  a  matter 
of  public  interest  and  that  the  words 
complaineil  of  were  comments  and  criti¬ 
cisms  which  the  newspajicr  had  a  right  to 
make  on  account  of  the  public  nature 
of  the  matter  under  discussion.” 

In  general,  the  demurrer  maintains  that 
Mr.  Doherty’s  (letition  imputes  libel 
through  “unwarranted  interpretations” 
or  innuendoes  concerning  articles  pub¬ 
lished  in  the  Star  during  the  time  that 
it  was  attacking  the  Doherty  gas  monoply 
in  Ixith  Kansas  and  Missouri.  Most  of 
the  charges  revolved  around  a  so-calle<l 
“engineering  and  management  fee”  levied 
uixin  various  subsidiaries  of  the  Cities 
Service  Company  by  Henry  L.  Doherty 
&  Co. 

Answering  the  Doherty  charges,  the 
demurrer  states ; 

“There  is  no  allegation  showing  that  it 
was  chargetl  that  plaintiff  did  anything 
he  did  not  have  a  legal  right  to  do,  nor 
that  he  owed  any  duty  to  gas  consumers, 
nor  that  he  was  charged  with  in  any  way- 
doing  anything  in  violation  of  any  duty 
to  the  stockholders  of  anv  corjxiration, 
nor  that  he  did  anything  unlawful, 
dishonorable  or  improper.” 

NEW  DAILY  IN  GETTYSBURG 

The  Ccttyshurn  (Pa.)  Daily  Press 
made  its  appearance  on  Sept.  4.  lentil 
quarters  can  be  obtained  and  equipment 
installed  in  Gettysburg  the  paper  will  be 
published  in  the  office  of  the  Littlestmcn 
Independent,  after  which  the  plant  will  be 
movetl  to  Gettysburg.  Paul  Mortimer, 
proprietor  of  the  Independent,  is  the  e<l- 
itor  and  manager  of  the  new  paper. 

G.  T.  CAMERON  RETURNS 

Gwrge  T.  Cameron,  president  and 
publisher  of  the  San  Pranelseo  Chron¬ 
icle,  arrived  in  New  York,  Sept.  l.S,  on 
the  Olympic  after  having  spent  five 
months  in  Europe.  Mr.  Cameron  tf>ld 
Editor  &  Pi-busher  he  planned  to  stay- 
in  New  York  a  few  days  and  then  re¬ 
turn  to  San  Francisco. 


BUSINESS  OFFICE  MOVED 

I'he  Boston  Daily  Record  has  moved 
its  business  office  from  the  corner  of 
Franklin  and  Congress  streets  to  Devon¬ 
shire  street,  almost  opposite  the  editorial 
and  composing  rooms. 


KEPT  BUSY  EVEN  WHILE  IN  MID-OCEAN 


The  needs  of  his  various  newspaper  enterprises  kept  William  Randolph 
Hearst  busily  at  work  in  his  study  aboard  the  S.S.  Europa  enroute  from 
Europe  to  New  York,  as  shown  in  this  picture  taken  aboard  the  liner. 


LEA’S  SUITS  TOTALING 
$1,000,000  DISMISSED 

Judge  Sustains  Demu-rer  of  Chatta¬ 
nooga  Times  on  Grounds  That 
Daily  Was  Improperly 
Served 

Col.  Luke  Lea,  Nashville  publisher, 
under  sentence  in  .\’ortIi  Carolina  for 
alleged  bank  fraud,  lost  his  Sl.fffKl.CKX) 
suits  for  litx-l  against  the  Chattaiioof/a 
(Tcnn. )  Times  when  Judge  Ix-slie  R. 
Darr,  at  Winchester,  Tenn.,  .Sept.  12.  sus¬ 
tained  the  demurrer  of  the  Times’  attor¬ 
neys  in  behalf  of  E.  H.  .Anderson,  Jr., 
carrier  boy,  .sued  jointly  with  the  news¬ 
paper. 

The  judge  also  sustaineil  a  plea  of 
abatement  for  the  Times  on  the  ground 
that  the  plaintiff  did  not  get  law-ful  ser¬ 
vice  on  the  paper. 

Col.  l^a  .sued  the  Times  last  winter 
in  ten  separate  suits  of  SIOO.OOO  each, 
alleging  that  the  paper  libeled  him  in 
exposing  his  connection  with  the  state 
government  and  the  financial  interests  of 
Rogers  Caldwell,  Tennessee  financier, 
who  is  under  criminal  sentence  in  Ten¬ 
nessee. 

The  publisher  had  named  both  the  Win¬ 
chester  carrier  boy-  and  the  Times  as  de¬ 
fendants  in  the  ten  suits.  Brown  &  Spur- 
hxrk,  Chattanooga  attorneys,  representing 
the  paper,  entered  a  demurrer  in  behalf 
of  the  carrier  boy  at  Winchester  and  a 
plea  in  abatement  for  the  paper. 

In  sustaining  the  demurrer.  Judge  Darr 
stated  that  if  the  youthful  carrier  were 
liable  at  all  it  would  be  personally  and 
not  as  an  agent  of  the  printing  company. 
The  bare  allegation,  he  stated,  that  a 
person  distributes  libelous  publications  is 
not  sufficient  charge  upon  which  to  base  a 
cause  of  action. 

The  allegations,  the  judge  said,  must 
go  farther  and  charge  that  the  distributor 
knew  or  had  reasonable  cause  to  know 
he  was  aiding  in  th?  circulation  of  the 
libel. 

In  granting  the  plea  in  abatement  the 
court  iK'Id  the  plaintiff  had  no  lawful  ser¬ 
vice  unon  the  Times  Printing  Company, 
sustaining  the  contention  of  the  defend¬ 
ants  that  the  service  obtained  on  young 
.■\nderson  was  not  sufficient  to  cover  the 
new-spaper  also. 

Attorneys  for  Col.  Lea  announced  they 
would  appeal. 

Similar  $1,000,000  libel  suits  are  pend¬ 
ing  against  the  Chaflanooiia  Xetes. 

DEVINE-TENNEY  APPOINTED 

The  Piinrsufaic'iiey  (Pa.)  Daily  Spirit 
has  appointed  the  Devine-Tenney  Corno- 
ration.  New  York,  Chicago  and  Des 
Moines,  as  its  national  advertising  repre¬ 
sentative,  effective  Oct.  1. 


TO  WEIGH  CHARGES 


Ohio  Supreme  Court  Names  Judges  to 
Hear  Case  Against  Bostwick 

Tlie  Ohio  Supreme  Court  has  appointed 
Judges  Walter  I).  Jones,  Piijua ;  James 
C.  Ogl-.-vcv.*,  Carroll,  and  William  P. 
\'at:ghan.  Mt.  Gilead,  to  hear  the  charges 
hro.-.ght  against  Probate  Judge  H.  Z. 
Bostwick  of  Columbus  by  the  Columbus 
Citizeu.  These  judges  also  will  pass  on 
the  question  of  the  suspension  of  Judge 
Bostwick,  while  the  charges  against  him 
are  being  heard.  The  judges  are  £^11  from 
rural  counties  and  have  had  long  expe¬ 
rience  on  the  bench. 

The  charges  against  Judge  Bostwick 
concern  his  condiKt  in  office.  He  is  al- 
lege<l  to  have  used  his  judicial  influence  to 
force  a  young  woman  to  return  to  him 
a  diamond  ring  given  to  her  by  the  judge. 


PROTESTS  MAZER  PAROLE 


Mrs.  Don  Mellett  Opposes  Clemency 
for  Convicted  Gangster 

(Special  to  Emros  &  Publishes) 
Indianapolis,  Ind.,  Sept.  14 — Efforts 
to  parole  Louis  Mazer,  serving  a  term 
for  manslaughter  in  connection  with  the 
death  of  Don  R.  Mellett,  Canton  (O.) 
XeZk's  eflitor,  will  be  opposed  by  Mellett’s 
family.  Mrs.  Mellett.  who  has  been 
making  her  home  here  since  the  editor’s 
death,  has  sent  the  following  telegram 
to  the  Ohio  board  of  pardons : 

“I  want  to  protest  any  parole  of  Louis 
Mazer  from  the  Ohio  penitentiary. 
Mazer  only  turned  state  evidence  after 
two  others  had  been  convicted  of  taking 
the  life  of  my  husband.  He  told  nothing 
that  was  not  known.  Ask  to  be  advisecl 
date  of  any  hearing.” 


NEW  CONTRACTS  SIGNED 

Stereotypers  and  pressmen  have  re¬ 
newed  lalxir  contracts  for  two  years  on 
existing  hours  and  wage  scale,  dating 
from  May  1.  1931,  it  was  announced  this 
week  by  .Arthur  D.  Hecox,  publisher  of 
Albany  (N.Y.)  Evening  News  and 
Knicherboeker  Press. 


ADVERTISERS  WARNED 

.'\dverti.sers  who  are  placing  sales  hills, 
circulars  and  other  matter  in  rural  route 
’etter  boxes  without  payment  of  postage 
have  1>een  wanied  by  Postmaster  L.  C. 
''’eimer,  of  Dayton.  O.,  to  discontinue 
the  pr. act  ice. 


NEW  STATION  PLANNED 

The  Bo.eton  Ifcrald-Tra^'cler  has  ap- 
plie<l  to  the  Federal  Radio  Commission 
for  a  permit  to  erect  a  new  radio  station 
that  would  operate  full  time  on  the  1500 
kilocycle  frequency  with  100  watts. 


CUMMINS’  RADIO  Htil 
REJECTED  BY 


Radio  Commission  Dismisses  App' 
cation  of  Pennsylvania  Man  fa 
Twenty-five  of  Present  Broad, 
cast  Channels 


By  George  H.  .Manning 

IVashington  Correspondent,  Eoitos  &  I'l- ... 

Washington,  D.  C.,  Sept.  Is’-; 
manifold  application  of  C.  R.  Cunmn 
of  Williamsport,  Pa.,  for  permits  to  eg 
some  267  smaller  radio  stations  in  ^ 
many  cities  and  towns  in  the  east  i 
middle  west  has  been  dismissed  % 
F'ederal  Radio  Commission.  It  was  di 
fear  of  many  editors  that  the  success  i 
the  Cummins  idea  would  have  madtse. 
ous  inroads  on  their  advertising. 

Both  the  American  Newspaper  Pi 
Ushers  Association  and  the  Pennsyl^Di 
Publishers  Association  were  to  prots 
against  the  granting  of  tlie  request  i 
the  hearing  which  was  to  have  biraliiii 
Oct.  16. 

This  action  by  the  commission  is 
taken  when  Cummins  failed  to  notifji)* 
body  formally,  within  the  prescribe!  tig 
that  he  intended  to  present  arguments  i 
behalf  of  his  application  on  the  hejrin 
date.  Instead  of  making  such  notitia. 
tion,  the  Williamsport  man  asked  for  j 
continuance  of  six  months  so  as  topenci 
a  better  preparation  of  his  case.  Ttsl 
latter  request  was  flatly  refused  bs- dt 


commission. 


Cummins  applied  for  the  permits  a | 
trustee  for  “Community  Radio,"  an  or¬ 
ganization  “yet  to  be  formed,”  andifh(| 
intends  to  pursue  the  idea  it  will  kt 
iK-cessary  for  him  to  re-submit  the!^| 
quest  and  start  again  at  the  beginnint 

.\  granting  of  the  Cummins  applicacixl 
would  have  forced  the  commissioB  to 
make  a  reallocation  of  all  the  existiai 
broadcast  facilities  and  assign  25  of  dr 
96  channels  in  the  broadcast  spectrum# 
“Community  Radio.”  This  would  mo: 
that  approximately  25  per  cent  of  then- 
isting  broadcast  outlets  would  have  to  k 
taken  off  the  air  or  in  some  way  squeue 
into  the  remaining  75  per  cent  of  tie 
hand. 

The  applicant  never  made  known  kw 
he  intended  to  finance  his  organizaia 
but  it  is  known  that  the  commission,  if  i 
intended  to  grant  his  request,  would  do 
mand  to  lx-  shown  at  least  a  few  milM 
dollars.  Upon  him  also  would  be  forat 
the  burden  of  proving  that  each  cor 
munity  had  sufficient  talent  to  keep  ac 
station  going  and  further  that  the  gewn 
public  interest,  convenience,  and  necesst 
would  be  served  by  scrapping  25  per  ck 
of  the  existing  broadcast  facilities  » 
substituting  for  them  the  Cummins  pit 
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Toledo  Men  Were  Quizzed  on  Mw-j 
field  Journal  Plant  Explosies 

Three  men  held  last  week  for  questw- 
ing  in  connection  with  the  mysteno® 
Ixmibing  of  the  Mansfield  (0.)  /m* 
plant  the  night  of  .\ug.  21,  have  tee 
released. 

Investigation  of  the  bombing  still®- 
ters  around  Toldo  where  headquartP 
of  the  gang  lielieved  to  be  responsibkw 
the  attack  on  the  newspaper  are  locawl 

The  license  number  of  the  car  dn® 
by  the  three  men  arrested  in  Toledos® 
issued  to  the  same  Toledo  address  as  to 
of  the  car  seen  to  speed  away  R®’®* 
Journal  plant  a  few  minutes  before  w 
explosion. 


POCATELLO  DAILY  SOLD 

Sale  of  the  Pocatello  (Idaho)  5^ 
Journal,  morning  paper  to  , 

Suverkrup.  formerly  of  Columbus.  1*- 
was  announced  Sept.  11  by  I.  H.  MastP^ 
who  has  owned  the  paper  and 
the  past  4’^  years.  Mr.  Suverk® 
started  his  newspaper  career  as  a  ® 
on  the  Columbus  (Ind.)  ReTy''^ 
Later  he  joined  the  Columbus  Leddtr^ 
reporter  and  advanced  to  general  y; 
ager.  I.ater  he  was  city  editor  of^ 
merged  Ledger  and  Republican.  - 
five  years  prior  to  May,  ,®*pL.| 
Pennsylvania  manager  of  United  rre| 
with  headquarters  in  Harrisburg. 
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advertising  and  youth,  business  needs 

Copy  That  Offers  People  Things  They  Need  and  Young  Leaders  With  Ideas  and  Initiative  Will  End 
Depression,  Say  Speakers  at  Boston  Conference  on  Retail  Distribution 


Two  of  tlic  most  effective  metliods  of 
ending  the  depression,  as  advocated  by 
speakers  at  the  third  annual  Boston  Con¬ 
ference  on  Retail  Distribution,  Sept.  14- 
16  were  increased  and  more  efficient 
newspaper  advertising  and  greater  and 
more  rapid  advancement  of  youth  to 
positions  of  responsibility. 

That  newspaper  advertising  will  play 
a  major  part  in  developing  greater  effici¬ 
ency  in  distribution  and  contribute 
greatly  to  ending  the  depression  peritxl 
was  continually  stressed  by  speakers. 
The  importance  of  youth  at  this  time; 
youth  with  their  new  ideas,  their  aggres¬ 
siveness  and  initiative;  the  fouiKlation 
upon  which  the  future  must  be  built, 
likewise  was  emphasized. 

The  “buy  now”  advocates  also  were 
in  force  at  the  conference.  Julian  Gold¬ 
man  suggested  everyone  make  a  $100 
purchase  at  once  to  set  industry  in  mo¬ 
tion  again.  He  recommended  tliat  mer¬ 
chants  use  paid  space  in  the  newspapers 
throughout  the  nation  to  arouse  the  pub¬ 
lic  to  action. 

Careful  selection  of  employes,  cutting 
down  unnecessary  expenses,  drives 
against  predatory  price  cutting  and  im¬ 
pending  legislation,  further  stress  of 
quality  and  less  special  sales,  were  among 
the  many  methods  offered. 

“.Advertising  will  play  a  most  un¬ 
usually  important  part  in  retail  merchan¬ 
dising  this  year,"  said  P.  A.  O’Connell, 
president  of  E.  T.  Slattery  Co.,  of  Boston, 
presiding  officer  of  the  first  session  of 
the  conference. 

"People  cannot  afford  to  go  wrong 
when  they  buy.  The  most  effective  ad¬ 
vertising  will  be  that  presenting  mer¬ 
chandise  that  people  need,  rather  than 
the  type  of  merchandise  that  they  want. 
Most  purchases  will  be  made  only  after 
the  most  searching  comparison.  If  qual¬ 
ity  js  right,  if  distribution  is  efficient,  if 
costs  are  reduced  to  the  lowest  possible 
level,  if  prices  are  the  lowest  that  can 
safely  be  maintained,  and  if  the  grxxis 
offered  are  the  type  that  people  need, 
thm  the  retail  merchant  need  have  no 
misgivings  as  to  the  outcome  of  1931.” 

•A  plea  for  more  cooperation  between 
the  manufacturer  and  the  retailer,  more 
idealism  in  business  and  the  rigid  ad- 
hereiKe  to  certain  specific  standarels  of 
quality  was  made  by  D.  F.  Kelly,  presi¬ 
dent  of  the  National  Retail  Dry  Goods 
Association  and  The  Fair,  Chicago. 

“Retail  advertising  and  promotion,”  he 
said,  “are  weak  in  the  sense  that  we 
wm  to  be  afraid  to  say  to  our  customers 
'buy  this  product  because  it  is  good,  and 
though  the  price  seems  more  than  you 
expected  to  pay,  we  assure  you  it  is  worth 
the  money,  Ivecause  it  cannot  be  first 
quality  if  sold  at  a  lower  price.’  ” 

•After  an  address  by  \\'.  T.  Grant,  head 
of  the  W.  T.  Grant  Co.,  predatory  price 
cutting  was  condemned  in  a  resolution 
adopted,  although  half  of  those  present 
filled  to  register  a  vote.  The  resolution 
reads: 

Resolved  that  it  l)e  the  sense  of  this 
tp^ing  that  it  is  an  unfair  practice  to 
delilierately  initiate  selling  of  merchandise 
without  profit  in  order  to  undersell  com¬ 
petition.  This  resolution  does  not  include 
as  unfair  practice  the  disposal  of  mer¬ 
chandise  at  a  loss  which  merchants  deem 
as  undesirable  merchandise  for  them  to 
Continue  in  stock.  Nor  does  it  preclude 
a  merchant  from  meeting  unprofitable 
prices  initiated  by  a  competitor.” 

'fr.  Grant  further  pointed  out  that 
t^re  attention  should  l)e  paid  to  studying 
the  consumer's  needs  and  catering  to 
th^.  selling  his  merchandise  at  a  profit. 

Sidney  Rabinovitz,  head  of  Economy 
ot'cery  .Stores  Corp.,  said  his  stores 
have  bwn  centering  their  advertising  and 
Pt^cimotional  work  on  appetite  apiieal, 
building  up  a  strong  desire  on  the  part 
w  the  housewife  to  indulge  in  more  home 
cooking, 

.Amos  Parrish,  president.  .-Amos  Parrish 
*  t-o..  declared : 


By  CARROLL 

“The  first  thing  as  we  see  it,  in  any 
selling  campaign,  is  to  be  sure  that  the 
campaign  is  behind  something  that  cus¬ 
tomers  want. 

“The  second  thing,  is  to  make  that 
selling  attack,  an  attack  as  aggressive  as 
it  is  interesting — a  completely  wrapped-up 
attack  that  leaves  no  loophole  for  escajie. 

“And  when  an  organization,  whether  a 
retailer  or  manufacturer,  with  a  gixKl 
name,  whose  costs  are  competitive,  offers 
the  customer  tixlay  what  she  wants,  with 
a  selling  attack  that  doesn't  stop  until  the 
selling  job  is  done,  it  cannot  help  but  do 
business  at  a  profit.” 

Mr.  Parrish  emphasised  the  value  of 
getting  rid  of  all  old  stock  quickly,  even 
at  a  loss. 

“The  successful  buyer”  he  said,  “must 
find  out  what  the  public  wants  liefore  he 
attempts  to  sell  it.  It  is  imixirtant  that 
he  plan  his  selling  beftire  his  buying.  He 
may  judge  his  past  by  figures  but  he 
must  not  be  run  by  figures.” 

“A  solution  for  the  present  day  ills  is 
more  resiKmsibility  for  youth,”  remarked 
Paul  T.  Oierington,  New  York  market¬ 
ing  specialist.  “Give  the  young  man  in 
your  business  a  chance  these  ne.xt  few 
months.  If  every  big  business  in  the 
country  were  suddenly  to  put  control  of 
and  the  responsibility  for  all  its  line 
oiverations  into  the  hands  of  competent 
men  under  40,  business  would  revive  with 
startling  suddenness.  And  if  they  were 
all  under  35  years  our  only  trouble  would 
be  in  keeping  it  from  running  away.” 

Mr.  Cherington  said  he  sees  the  end 
of  the  depression  in  the  very  near  future. 

“From  youth  must  come  the  new  ideas 
for  advertising  and  selling  that  will  i)cr- 
mit  the  retailer  to  cash  in  on  the  gixx! 
times  when  they  are  with  us  again,”  he 
added.  “.A  backward  business  will  stay 
backward  while  the  business  that  is  pro¬ 
gressive  will  continue  in  greater  pros¬ 
perity.” 

John  David,  president,  John  David, 
Inc.,  New  York,  emphasized  changing  the 
type  of  advertising  to  meet  new  con¬ 
ditions.  Increase,  don’t  decrease  adver¬ 
tising  appropriations,  he  recommended. 

“W’e  have  not  cut  our  advertising  ap¬ 
propriation,  but  this  year  we  are  spend¬ 
ing  more  money  for  publicity  than  at 
anytime  during  our  existence,”  Mr.  David 
reported.  “I  think  it  the  worst  sort  of 
mistake  to  cut  advertising  at  a  time  when 
business  is  unusually  hard  to  get.” 

He  pointed  out  that  while  his  firm,  in 
common  with  many  other  firms,  had  been 
rather  lavish  with  advertising,  not  ex¬ 
actly  wasteful  but  careless,  they  were 
now  giving  more  attention  and  study  to 
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this  item  than  ever  before.  They  made 
a  marked  cut  on  all  indirect  appeals  and 
concentrate*!  on  the  direct  appeal.  Media 
that  had  only  a  quc.stionable  value  in 
getting  direct  results— including  exj»en- 
sive  direct  mail  pieces  and  newspapers 
that  had  meagre  circulation  were  cut  off. 

“It  is  our  theory  that  it  is  lietter  to 
use  heavy  guns  daily,  on  a  circulation  of 
750.000  peojile,  than  to  use  birdshot  on 
5,000,000  occasionally,”  Mr.  David  com¬ 
mented. 

The  copy,  he  stated,  was  as  plain  and 
terse  as  it  could  be  made,  giving  facts 
and  prices,  not  stressing  price  but  quality 
at  fair  prices.  To  allow  for  a  more 
liberal  use  of  newspaper  advertising,  di¬ 
rect  mail  matter  was  cut  to  the  bone, 
although  it  is  used  occasionally. 

Of  particular  interest  was  the  subject 
of  “Is  retail  advertising  efficient?”  in- 
trcxluced  by  Benjamin  Namm  of  Brook¬ 
lyn.  The  discussion  was  led  by  Frank 
Black,  publicity  director  of  VVm.  Filene’s 
Sons  Co.,  Boston. 

“I  formerly  contender!  that  retail  ad¬ 
vertising  was  inefficient  in  three  respects 
— in  planning,  in  imagination  and  in 
scope,  particularly  in  the  field  of  public 
relations,”  .said  Mr.  Namm.  “Times 
have  changed  however,  and  nowadays  I 
find  no  fault  with  the  first  two  elements 
of  planning  and  imagination,  although  I 
am  still  very  contentious  on  the  subject 
of  scope.  The  progress  made  in  plan¬ 
ning  and  imagination  cannot  offiset  the 
complete  failure  of  stores  to  utilize  the 
full  power  of  publicity.  .Advertising  can 
do  more  than  just  sell  goods.  It  can,  if 
properly  employed,  protect  profits,  cor¬ 
rect  abuses  and  bring  alxiut  a  better  un¬ 
derstanding  between  stores  and  their 
customers. 

“.Advertising  must  reach  all  the  people 
that  we  serve  with  all  phases  of  our  store 
keeping,  and  then,  but  not  until  then, 
will  stores  have  done  their  full  part.  I 
believe  that  at  least  one  per  cent  of  total 
advertising  should  be  spent  in  the  field 
of  public  relations,  this  in  addition  to 
the  amount  usually  spent  for  sales  pro¬ 
motion  and  prestige  advertising.  The 
results,  I  am  confident,  will  repay  the 
effort  many  times  over.” 

.vlr.  Black  criticized  the  present  method 
of  “surprise”  store  advertising,  as  he 
termed  it.  Too  much  moiKy  is  being 
spent  on  temporary  things.  The  public 
is  given  but  little  warning  of  offerings, 
three  days  at  the  very  most  and  usually 
but  24  hours.  More  thought  should  hie 
gi\en  to  advertising  that  gave  a 
warning,  a  buildjng  up  of  a  demand  for 
the  particular  type  of  merchandise  to  be 
offered,  he  declared. 


G.  K.  t'reighton.  merchandise  man¬ 
ager  of  C  onrad  &  Co.,  Boston,  agreed 
with  Mr.  Black.  He  pointeel  out  that 
national  advertising  devoted  its  copy  to 
building  up  a  demand,  while  tlie  local 
copy  assumed  that  a  demand  existed. 

H.  h'.  Twomey,  .sales  promotional  man¬ 
ager  of  the  Jordan  Marsh  Co.,  Boston, 
took  newspapers  to  task,  .stating  that  the 
depression  has  been  too  widely  adver¬ 
tised,  and  suggested  that  they  desist  from 
printing  that  kind  of  news.  Banks  of  tlw 
country  are  bulging  with  money,  and 
more  publicity  to  gixxl  times  and  less  to 
depression  would  encourage  spending. 

John  Fahey,  publisher,  IForccj/cr 
(Mass.)  I'ost,  agreed  with  Mr.  Twomey 
but  said  it  was  not  so  much  the  publish¬ 
ing  of  depression  news  as  it  was  an  over¬ 
emphasis  on  it  by  many  newspaj>ers. 

Louis  Wiley,  business  manager,  .A' etc 
york  Tiiiu-s,  stressed  the  value  of  ob¬ 
taining  full  market  information  offered 
by  newspapers  before  planning  an  adver¬ 
tising  campaign.  The  newspaper  repre- 
.sentative  is  not  merely  a  seller  of  space 
but  a  carrier  of  real  information  that 
can  l)e  and  is  of  real  value  in  solving 
problems  of  distribution,  he  stated.  In 
answer  to  criticism  of  depression  news, 
Mr.  AA’iley  said  the  duty  of  every  news¬ 
paper  was  to  publish  all  the  news  with¬ 
out  fear  or  favor;  its  value  to  the  ad¬ 
vertiser  rested  uixjii  its  strict  adherence 
to  this  code. 

“The  foundation  of  a  sale — which  is 
the  ultimate  goal  of  distribution — is  the 
buyer,”  Mr.  AV'iley  said.  “A  newspaper 
should  be  able  to  tell  where  the  buyer 
is  and  how  he  can  best  be  reached.  No 
advertising  or  sales  manager  can  possi¬ 
bly  know  every  market  and  every  adver¬ 
tising  medium  as  intimately  as  he  would 
like  to.  On  the  other  hand,  no  organi¬ 
zation  is  better  fitted  to  supply  infor¬ 
mation  more-  readily  than  the  newspaper. 
If  the  knowledge  possessed  by  the  news¬ 
papers  were  fully  utilized  I  believe  that 
many  wastes  and  unproductive  sales  cam¬ 
paigns  could  be  eliminated.” 

Danger  of  a  sales  tax  was  cited  by  the 
business  paper  editors  and  the  audience 
was  urged  to  take  immediate  steps  to 
counteract  this  growing  movement  in 
('ongress.  Sales  taxes  were  termed 
“political  expotliency.” 

Arthur  Brisbane,  Hearst  editor,  de¬ 
clared  : 

“Advertising,  like  salesmanship,  is  the 
art  of  transferring  an  idea — a  conviction 
from  your  own  brain  to  the  minds  of 
others.  Unless  you  believe  what  you  are 
saying  you  can’t  make  others  believe  it. 

“Next  to  the  importance  of  preparing 
advertising  comes  the  question  of  how 
often  to  use  it,  and  the  selection  of  the 
.  medium.  Some  intelligent  person  said 
that  ‘repetition  was  reputation.’  Keep 
your  name  before  the  public.  If  you  can 
advertise  in  a  big  way  do  it  often.  If 
you  can't  do  that,  and  while  you  are 
waiting  to  grow,  then  advertise  in  a 
small  way — often.” 

Ivewis  Waters,  vice  president  of  Gen¬ 
eral  Fixxls  corp.,  declared  food  research 
is  offering  needed  facilities  in  the  direc¬ 
tion  of  the  greatest  public  expenditures. 
He  descrilx'd  several  new  processes  and 
new  metluxls  of  preparing  fixxIs  for  mar¬ 
keting  and  cited  the  projected  develop¬ 
ment  of  low-temperature  freezing  as  a 
strong  potential  factor  in  relieving  the 
depression. 

The  last  session  was  devoted  largely 
to  talks  on  census  figures  and  their  rela¬ 
tion  to  retail  distribution.  The  two  main 
sjieakers  were:  R.  I.  McFall,  chief  sta¬ 
tistician  for  distribution,  U.  S.  Depart¬ 
ment  of  Commerce,  and  John  Guernsey, 
in  charge  of  retail  distribution.  Depart¬ 
ment  *if  Commerce. 

Daniel  Bbximfield,  manager  of  the 
Boston  conference,  received  a  telegram 
from  ^Secretary  of  ('ommerce  Lamont 
nbrlging  that  department  to  publication 
of  latest  distribution  statistics  “as  rajiidly 
as  ixissible." 


DEAN  WILLIAMS  HONORED  IN  CHILE 


President  Waller  Williams,  now  enroule  to  the  United  States  after  a  series 
«>f  exchange  lectures  in  several  South  American  countries,  photographed  in 
(diile  where  he  was  given  a  reception.  Left  to  right  the  group  includes 
Manuel  Pereira  Yrarrazaval,  secretary-interpreter;  I  .  S.  Ambassailor  to  Chile, 
W.  S.  Culbertson;  \'ice-Presi»lent  and  now  acting  [iresidenl  of  the  Repuhlic 
of  Chile,  Don  Juan  Esiehun  Monlero;  Dr.  Williams  ami  Dr.  Stephen  P. 
Duggan,  director  of  the  Institute  of  International  Education  in  New  York 
(iily.  Mr.  Williams  will  arrive  in  New  York  Sept.  2.'>  on  the  Southern  Prince. 
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FLEET  ‘MUTINY’  STORY 
EASILY  COVERED 

British  Admiralty  Office  Gave  Out 

the  Newt  Which  Wat  Checked 
at  Invergordon  and  Other 
Points 

■  The  “Passive  Mutiny”  of  the  seamen 
in  the  British  Atlantic  Fleet  was  a  story 
easily  covered  by  the  press  associations, 
Editor  &  Publisher  was  told  this  week. 

Although  the  trouble  started  in  Inver- 
Rordon,  l^otland,  ab(»ut  5(K)  miles  from 
l^rtidon,  nvjst  of  the  news  came  from  the 
Admiralty  office  in  London. 

The  Associated  Press,  United  Press 
and  International  \ews  Service  all  got 
in  touch  with  Invergordoti  and  got  re- 
l)orts  from  there,  but  there  was  little  to 
add  to  the  story  from  that  angle,  press 
association  representatives  said. 

The  “mutiny”  was  first  announced  by 
the  .\dniira!ty  office,  although  every 
effort  was  made  to  minimize  the 
trouble.  The  press  associations  then  con¬ 
tacted  various  other  points  where  the 
British  fleet  was  stationed,  Gibraltar, 
Hongkong,  Malta,  and  elsewhere  to  fiml 
if  the  movement  was  spreading.  A 
rumor  that  the  .sailors  at  (iibraltar  had 
followed  suit  kept  the  wire  humming 
for  awhile,  but  the  report  finally  was 
unsubstantiated. 

Although  the  subject  was  of  vital  ini- 
jKirtance  to  the  British,  the  news  had 
came  over  the  cables  clear  an<l  accurate, 
Editor  &  PuBi.isHtj*  was  told. 

BOOSTING  COTTON 

Many  Alabama  Newspapers  Join 
Drive  to  Stimulate  Sales 

More  than  a  score  of  daily  and  weekly 
newspapers  in  Alabama  have  joined  in  the 
camjiaign  begun  in  that  state  by  the  liir- 
miufflon  (Ala.)  Po.tf  to  stimulate  the  con- 
.sumption  of  cotton. 

The  Post,  following  the  example  of  the 
Memphis  (Tenn.)  Press-Scimitar  in  its 
section,  found  the  greater  porticMi  of  the 
Alabama  press  heartily  agreeing  with  its 
view  that  “Proiier  appreciation  of  cotton 
goods  and  consistent  buying  of  articles 
manufactured  from  cotton  offer  the  only 
.solution  to  the  South’s  present  cotton 
protdem.” 

.^mong  Alabama  paiiers  which  have 
joined  in  the  movement  are :  Mobile 
Register;  Mobile  .\eTVS-Itcm;  Montgom¬ 
ery  Journal;  Sheffield  Tri-Cities  Daily; 
/Itexander  City  Outlook;  Dothan  liagle’; 
Petl  City  News;  Lui’crne  Journal-News; 
AI0ert7’ille  Sand  Mountain  Banner; 
Haleyville  Advertiser-J ournal ;  Anniston 
Star;  Gooduxtter  li  liter  prise;  Port  Pavne 
Journal;  Oneonta  Southern  Democrat, 
and  Ualeyiille  Spotlight. 

FILES  $50,000  SUIT 

Elias  M.  Loew,  Hyde  Park,  Mass., 
owner  and  operator  of  moving  picture 
theatres,  has  entered  a  $50,000  libel  suit 
against  the  News  Printing  &  Publishing 
Company  of  Worcester,  publisher  of  the 
Luibor  Neu's,  weekly.  The  suit  is  based 
on  a  story  in  the  I^bor  News,  July  10, 
1931,  about  a  fire  in  a  theatre  at  San- 
form.  Me.,  in  which  the  headline  said  the 
theatre  was  one  of  the  Loew  chain  oper¬ 
ated  under  non-union  conditions. 

LIBEL  CHARGES  DROPPED 

On  motion  of  Ivan  Britt,  San  .Antonio 
aavertising  agency  man.  charges  of 
criminal  liliel  in  which  Mr.  Britt  was 
complainant  have  l)ecn  di.smissed  against 
eight  San  .Antonians.  The  charges  were 
liased  on  alleged  distribution,  during  a 
city  election  campaign  in  which  Mr. 
Britt  was  active,  of  cards  bearing  his 
picture  and  purported  police  records. 

NEW  COMIC  STRIP 

James  R.  George  of  the  Pittsburgh 
Post-Gazette  news  staff  and  Merle  Mul- 
holland,  of  the  art  staff  are  collaborating 
on  a  new  comic  strip  to  t>c  known  as 
“.Alec  and  Itchy."  Mr.  (ieorge  will  do 
the  balloons  and  Mr.  Mulholland  the 
sketches.  The  strip  will  be  syndicated  by 
the  Des  Moines  (la.)  Register  and  Tri¬ 
bune  syndicate. 


R.  D.  CAHN  GETS  NEW  POST 

K.  U.  Cahn,  assistant  manager  of 
Chicago  Tribune  business  survey  de- 
jiartment,  has  lieen  a|)iM)inted  manager  of 
a  sales  planning  and  new  business  divi¬ 
sion  in  the  advertising  department.  He 
will  continue  to  edit  the  Chicago  Tribune 
Survey. 

TWO  BRIDGE  PROJECTS 
WON  BY  4  DAILIES 

New  York  Legislature  Passes  Bills 
Ending  Political  Squabble  in 
Albany  and  Troy — Head¬ 
lines  Played  Part 

Approximately  1,700  men  will  be  given 
employment  and  $8,000,000  put  into  cir¬ 
culation  by  the  passage  of  the  Albany- 
Kensselaer  and  Troy-Menands  bridge 
bills  by  the  New  York  State  legislature 
this  week — a  notable  victory  for  Albany 
and  Troy  newspapers — but  for  headline 
readers  it  will  mean  the  end  of  a  big 
open-air  vaudeville  show. 

For  nearly  a  year  the  combined  force 
of  the  four  daily  newspapers  in  the  two 
cities  has  l)een  thrown  behind  proposals 
to  construct  the  bridges  over  the  Hud- 
.son  river,  but  the  project  has  been  mired 
several  times  in  politics.  Troy  political 
leaders  would  not  consent  to  construc¬ 
tion  of  the  Albany  bridge  until  Albany 
|M>liticians  agreed  to  pay  part  of  the  cost 
of  the  Troy  span,  and  vice  versa. 

By  cry.stallizing  public  sentiment,  the 
new'spapers  finally  brought  the  issue  lie- 
fore  Governor  Roosevelt  and  a  new 
financing  arrangement  was  worked  out 
so  that  the  legislature  accepted  the  pro¬ 
posals  this  week  in  special  session. 

But  for  those  who  ilon’t  read  into  the 
seven-point  there  will  be  no  more  such 
indication  of  entertainment  as  headlines 
which  fretpientlv  read ; 

GOVERNOR  A.SKEI) 

TO  ACT  ON  BRIDGE 

And  the  big  "demonstration”  of  the 
fight  will  take  place  no  more  in  .such 
streamers  as  this : 

ROOSEVELT  PUSHES  BOTH 
HUDSON  BRIDGES 

It  all  happeiH'd  because  of  the  quirks 
of  the  language  and  the  copy  readers’ 
choice  of  expressions  in  limited  count. 
In  one  story  Mayor  Thachcr  of  .Albany 
was  depicted  as  lieing  particularly  peeved 
at  Trov’s  attitude  during  a  conference 
with  Mayor  Burns  of  that  city.  One 
headline,  with  the  help  of  a  printer  who 
omitted  a  comma,  quite  appropriately 
said : 

THACHER  BURNS 
ON  SPAN  ISSUE 

Ivditors  of  the  four  newsDapers,  how¬ 
ever.  agree  that  readers  will  forego  the 
doubtful  pleasures  of  the  headlines  to  feel 
the  benefits  of  employment  accruing  from 
the  bridge  projects. 


PRIZE  WINNER  ASSIGNED  TO 
LOOK.  AT  SHEEP 
CELMA  HAUTZIK,  winner  of  the 
New  York  Women’s  Press  Club 
seholar.^hip  at  the  Columbia  Uni¬ 
versity  School  of  Journalism  for 
1931-32,  has  heen  appointed  Barnard 
College  correspondent  for  the  New 
York  Herald  Tribune. 

The  scholarship  carries  with  it  a 
week’s  practical  experience  as  re¬ 
porter  on  the  Herald  Tribune,  and 
M  ss  Hautzik  received  her  first  as-  I 
signment  last  Monday  which  was  to 
go  and  look  at  the  sheep  in  Central 
Park. 

Stanley  Walker,  city  editor,  said 
if  you  can’t  write  about  sheep  you 
can’t  write  about  anything.  Miss 
Hautzik  came  hack  and  turned  in  a 
good  column  feature  which  was  to 
he  used  in  the  Sunday  edition. 

Miss  Hautzik  is  a  senior  at 
Columbia  and  is  president  of  the 
Psi  chapter  of  Theta  Sigma  Phi, 
national  honorary  women’s  journal¬ 
ism  fraternity. 

GOVERNOR  EJECTS  REPORTER 

Oklahoma  Executive  Angered  By 
Question  About  Inquiry 

Lee  Hills.  Oklahoma  City  Times  re¬ 
porter  was  forcibly  ejected  from  a  press 
conference  by  Governor  Murray  Sept. 
1 1  when  he  made 
inquiries  about 
a  n  investigation 
by  ( J  o  V  e  r  n  o  r 
Murray  into 
charges  of  cruelty 
at  the  state  in- 
s  t  i  t  u  t  i  o  n  for 
feeble  minded  at 
Enid. 

The  governor 
had  warned  news¬ 
papermen  not  to 
inquire  further 
alxiut  the  inves¬ 
tigation  until  he  Lee  Hills 

was  ready  to 
disclose  the  results. 

“.Anything  new  on  the  Enid  investiga¬ 
tion?”  Hills  inquired. 

“I  told  you  not  to  ask  about  that,” 
Murray  shouted. 

“One  more  time  and  you  will  get  out 
and  stay  out.” 

Then  he  added,  “Get  on  out  and  stay 
out.” 

When  Hills  did  not  move,  the  gover¬ 
nor  rose  from  his  chair  and  ejected  the 
reporter  forcibly. 

The  next  day,  however,  hostilities  were 
ended  when  the  governor  cordially  re¬ 
ceived  reporters.  Hills  among  them,  at 
the  regular  Saturday  press  conference. 


SPENT  VACATION  ON  DUDE  RANCH 


Edwin  S.  Friendly,  business  manager  of  the  New  York  Sun,  Mrs.  Friendly  and 
their  two  children,  Helen  and  Edwin  S.,  Jr_  starting  out  for  their  daily  ride 
from  the  Idaho  Rocky  Mountain  Club,  a  dude  ranch  in  the  Stanley  Basin, 
Idaho,  where  they  spent  their  vacation.  The  Friendlys  returned  Labor  Day. 


le-PAGE  COMIC  SECTION 
STARTED  BY  HEARS! 

Four-Color  “Magazine,”  Using  Nani« 

of  Puck,  Starts  Sept.  20  in  All 
Hearst  Papers — Advertising 
Will  Be  Carried 

Next  Sunday,  Sept.  20,  all  Hearst 
Sunday  newspapers  will  carry  a  new  16- 
page  comic  section,  every  page  in  four 
colors,  as  a  separate  section.  It  will  be 
called  “The  (Tomic  Weekly-Puck,”  re¬ 
viving  the  title  of  the  humorous  weekly 
magazine  purchased  by  the  Hearst  organi¬ 
zation  shortly  before  the  World  War 
and  later  discontinued. 

The  comic  sections  of  most  Hearst 
Sunday  newspapers  have  hitherto  aver¬ 
aged  aliout  eight  pages  in  size,  varying 
slightly  in  different  cities.  The  idea  of 
the  separate  comic  section  originated  with 
W.  R.  Hearst,  who  has  for  a  long  time 
had  it  under  consideration. 

The  section  will  be  operated  separately 
as  is  the  case  with  the  American  IPeekly, 
Editor  &  Publisher  was  informed. 
National  advertising  will  be  solicited  for 
insertion  in  the  section.  The  number  of 
comic  pages  will  be  flexible,  varying 
with  the  amount  of  advertising  carrid. 

The  papers  will  be  printed  in  six 
color  printing  plants  operated  by  the 
Hearst  organization  at  strategic  points 
througliout  the  country — San  Francisco, 
IvOs  Angeles,  Chicago,  Boston,  New 
York  and  Baltimore. 

The  comics  used  in  the  various  cities 
will  differ.  In  case  there  are  no  other 
Sunday  newsjrapers  in  the  IcKality  the 
newspaper  has  the  choice  of  the  King 
Features  and  other  cartoons.  Where 
there  are  other  Sunday  newspapers  in 
the  city,  the  same  list  obviously  caniwt 
be  carried  because  of  existing  contracts. 

Extensive  promotion  programs  to  pub¬ 
licize  the  beginning  of  the  comic  section 
have  been  under  way  in  the  cities  where 
Hearst  dailies  are  located.  Among  the 
activities  in  New  York  have  been  four 
coast-to-coast  radio  broadcasts  this  week 
featuring  the  various  Hearst  comic 
artists,  including  Rube  Goldberg,  ^filt 
Gross,  H.  H.  Knerr,  Russ  Westover, 
tliic  Young,  Lyman  Young,  Paul  Fung, 
Pat  Sullivan,  Grace  Drayton,  Cliff  Sterr- 
ett,  Billy  DeBeck,  Walter  Hoben,  F.  B. 
Opper,  Percy  Crosby  and  Roliert  Ripley. 

The  San  Francisco  E.raminer  is  run¬ 
ning  a  contest  in  connection  with  the  new 
section,  and  other  Hearst  Pacific  Coast 
papers  are  promoting  the  innovation. 

The  Pittsburgh  Sun-Telegraph  stag^ 
a  theatre  party  for  its  news  dealers  in 
anticipation  of  the  section. 

In  Detroit,  following  the  announcement 
of  the  comic  “magazine”  by  the  Hears 
Times,  the  Free  Press  “met  the  competi¬ 
tion,”  as  it  said  in  an  editorial,  by  start¬ 
ing  16  pages  of  comics.  With  the 
enlarged  section  the  Free  Press  offered 
“an  apology.”  “Retrenchment  should  be 
the  order  of  the  day  in  every  well  regu¬ 
lated  business,”  the  editorial  said,  “.  •  ■ 

but  a  newspaper,  like  every  other 
business  institution,  must  meet  its  com¬ 
petitors.”  The  editorial  was  headed  “The 
Laugh  War.” 

J.  E.  SHEA  IN  FORT  WAYNE 

Oscar  G.  Foellinger,  publisher  of  the 
Port  li'ayne  (Ind.)  Nezt’S-.'ientinel  has 
announced  the  appointment  of  J.  Earl 
Shea,  formerly  IcKal  advertising  manager 
of  the  Pittsburgh  Press,  as  assistant 
business  manager  in  charge  of  advertis¬ 
ing.  For  ten  years  Mr.  Shea  was  with 
the  advertising  department  of  the  /iidiai^ 
apolis  Neics  and  at  the  time  he  resigned 
to  go  to  Pittsburgh  was  assistant  adver¬ 
tising  manager  of  the  news.  Prior  to 
that  time  he  was  for  five  years  with  the 
L.  S.  .Ayres  &  Company,  department  store 
at  Indianapolis. 

ADVERTISED  FOR  SANATORIUM 

Full-page  promotion  space  was  used  by 
the  San  Angelo  (Tex.)  Standard  re¬ 
cently  in  appealing  for  a  private, 
cular  sanatorium  for  its  city.  The 
advertisement  pointed  out  the  many  ad¬ 
vantages  of  the  city  as  a  health  center 
and  paid  tribute  to  the  state  tubercular 
sanatorium  near  the  city. 
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NEWSPAPERS  ‘MAIN  HlGHWAr  SAYS  BENSON 

Four- A  President  Tells  Financial  Advertisers  Radio  Cannot  Supplant  Dailies — Thinks  40,000,000  Total 
Newspaper  Circulation  Includes  Waste — Survey  of  Qualitative  Value 


Newspapers  need  not  fear  the  en¬ 
croachment  of  broadcast  adver¬ 
tising.  John  Benson,  president  of  the 
.American  Association  of  Advertising 
‘\gencies,  told  the  convention  of  the 
Financial  Advertisers  Association  in 
Boston  this  week.  He  predicted  further 
growth  for  radio  but  pointed  out  that 
jt  is  a  limited  medium,  and  added  that 
"an  immense  amount  of  linage  has  been 
stimulated  by  radio.” 

He  urged  a  scientific  rate  structure 
for  newspapers,  citing  wide  variations 
in  cost  of  covering  comparable  markets. 
Decrying  forced  circulations,  he  urged 
that  the  tiuyers  of  advertising  space  make 
tiwir  attitude  thoroughly  plain  to  pub¬ 
lishers  by  carefully  studying  .\.B.C.  and 
other  reports  instead  of  merely  selecting 
the  largest  circulation  in  each  city,  no 
matter  how  obtained. 

.\sking  tbe  question.  “Will  radio  sup¬ 
plant  newspapers  in  advertising  favor?” 
Mr.  Benson  replied : 

"1  don't  believe  so.  Newspapers  al¬ 
ways  have  l)een  and  probably  always  will 
be  the  main  highway  to  the  markets  of 
this  country.  They  may  not  liave  as  wide 
or  penetrating  a  sweep  as  radio, 
theoretically  speaking,  but  in  practice 
they  reach  more  people.  They  cover  the 
United  States,  penetrate  into  every  sec¬ 
tion  with  40,000,000  daily  issues,  to  say 
nothing  about  the  10,0(X)  weekly  pai)ers  in 
smaller  towns. 

“The  great  advantage  of  the  press  for 
advertising  lies  in  its  frankly  commercial 
character.  It  is  so  largely  an  instru¬ 
ment  of  commerce.  The  radio  is  pri¬ 
marily  for  entertainment.  Commercial 
appeal  must  be  limited.  If  it  obtrudes 
upon  an  ear  bent  on  being  amused,  the 
dial  turns,  and  the  listener  is  lost.  Com¬ 
mercial  credits  need  to  be  handled  with 
restraint.  Radio  advertisers,  especially 
in  the  evening,  will  likely  always  be 
limited  to  engendering  gocxl-will  rather 
than  obvious  selling  of  their  product. 
The  reader  of  a  newspaper  not  only  ex¬ 
pects  to  see  advertising  on  almost  every 
he  often  enjoys  reading  the  adver¬ 
tisements  which  happen  to  appeal,  for  his 
own  advantage.  His  eye  can  pick  them 
out.  Radio  advertising  on  the  other  hand, 
forces  itself  upon  him ;  he  cannot  be 
selective;  he  has  to  listen  to  whatever  is 
being  said. 

“I  do  not  think  newspapers  need  fear 
the  encroachment  of  radio.  It  will  ab¬ 
sorb  some  of  tbeir  advertising,  is  doing 
that  now ;  but  it  is  a  limited  medium. 
The  place  to  tell  an  advertising  story  at 
the  point  of  sale  is  in  the  press ;  there 
is  room  for  details  and  an  unlimited 
opportunity  to  tell  them. 

“Newspapers  should  welcome  radio  as 
»  cooperative  factor.  An  immense 
»moum  of  linage  has  been  stimulated 
by  radio.  This  has  been  outstandingly 
true  in  the  case  of  large  broadcasters 
like  American  Tolvacco  and  Palmolive 
Pepsodent.  Innumerable  cases  could 
M  mentioned,  I  believe,  where  radio 
broadcasting  has  definitely  doubled  the 
being  obtained  from  newspapers 
and  nwgazines.  The  main  thing  in  ad¬ 
vertising  is  to  win.  A  successful  ad- 
U’l!'**''  publisher’s  best  friend, 

"hen  he  wins,  everybody  wins,  and 
whm  he  loses,  everybcndy  loses,  the  pub¬ 
lisher  included.  Each  medium  is  de¬ 
signed  to  do  its  own  job  and  should  be 
"hen  that  job  is  indicated. 

Radio,  in  my  opinion,  is  going  to 
grow.  Its  technique  will  be  greatly  im¬ 
proved  and  its  scope  widely  expanded, 
**  synchronization  and  other  means 
*^P*n  up  new  wave  bands  and  admit 
t^re  advertising.  But  it  will  also  de- 
velop,  I  believe,  more  newspaper  linage. 
Just  now  there  is  a  lot  of  newspajver 
’’’nney  going  into  radio  because  of  the 
rgte  differential  and  the  confusion  which 
results — something  the  publisher  should 
into  and  correct. 

That  brings  us  to  the  troublesome 
snnject  of  rates.  Many  advertisers  feel 


that  rates  should  come  down,  as  every¬ 
thing  else  has  come  down,  including  the 
price  of  merchandise  itself.  That  sounds 
reasonable,  but  we  cannot  be  sweeping 
about  it.  Some  rates  may  be  too  high ; 
others  are  not. 


John  Benson 

“I  have  been  recently  studying,  for 
instance,  the  rate  history  of  the  Satur¬ 
day  lircniiui  Post  during  the  past  four 
years,  and  find  that  the  circulation  in¬ 
creased  with  no  increase  in  rate.  I 

also  find  that  in  five  other  leading  maga¬ 
zines  the  circulation  increased  24%,  and 
the  rate  11%,  during  the  same  peruxl  of 
time.  This  is  a  pretty  good  showing 
when  you  consider  that  during  these 
four  years  commodity  prices  were  sus¬ 
tained  on  a  high  level,  and  magazine 
costs,  editorial,  circulation  and  mechan¬ 
ical  went  up. 

_  “From  a  recent  study  I  have  made  of 
Canadian  magazine  circulation,  I  find  that 
it_  is  fully  twice  as  expensive  as  magazine 
circulation  in  the  U..S..A.,  which  rather 
indicates  to  me  that  our  milline  rate  is 
low.  If  the  milline  rate  represents  nat¬ 
ural,  reader-interest  circulation,  then  we 
would  have  no  complaint,  but  it  is  the 
dilution  of  the  circulation  by  forced 
methixls  which  raises  a  (|uestion  alnnit 
cost.  Some  publications  have  already 
announccfl  either  a  recluction  in  rate  or 
a  halting  of  expected  raises  and  a  con¬ 
temporary  lessening  of  circulation  pres¬ 
sure.  This  is  an  economic  trend. 

“There  is  a  much  greater  need,  in  my 
opinion,  for  a  better  equalization  of  rates, 
as  Iwtween  different  cities,  different  ad¬ 
vertisers  and  different  papers.  There  is 
no  equality  whatever.  The  local  adver¬ 
tiser  may  get  a  much  lower  rate  than 
the  national,  and  thus  the  unbranded 
merchandise  is  favored.  Again,  one  na¬ 
tional  advertiser  may  (pialify  for  a  local 
rate  and  another  may  not,  putting  them 
on  an  unequal  plane  of  competition.  The 
same  advertiser  may  secure  it  in  one 
city  and  not  in  another,  at  one  time  and 
not  at  another,  in  one  paper  and  not  in 
another.  .And  strangely  enough,  whole 
cities  vary  widely  in  the  cost  of  reaching 
the  same  sized  market.  I'or  instance,  re¬ 
cent  studies  by  our  .Newspaper  Committee 
have  uncovered  such  differences  as  these: 
In  one  city  with  a  population  of 
and  an  income  tax  record  of  19  pef)ple 
per  return,  it  costs  only  2.sc  per  line  to 
cover  the  market  with  two  papers,  while 
in  another  with  442,798  people  and  23 
per  incfime  tax  return,  it  costs  .38c  for 
two  papers  and  58c  if  you  use  all  three, 
to  reach  a  less  desirable  market.  \\  hy 
this  difference? 

“The  newspaper  business  needs  a 
scientific  rate  structure,  based  upon  merit 
and  e(|uitable  competition  among  adver¬ 
tisers.  Many  publishers  are  aware  of 
this  and  in  that  there  is  hope. 

“If  you  studv  milline  rates  in  news¬ 
papers  and  magazines  you  find  a  fairly 
stable  situation.  There  has  not  lieen 


much  change  in  many  years.  Rates,  after 
all,  are  relative.  They  do  not  matter  so 
much  as  what  you  get  for  them.  Mere 
units  of  circulation  have  no  value;  it  is 
responsiveness  which  counts,  and  that 
depends,  as  you  know,  upon  buying  power 
of  the  reader  and  his  confidence  and  in¬ 
terest  in  the  sheet.  The  quality  of  the 
circulation  and  the  method  and  source 
of  it  are  all  important.  That  leads  us 
to  the  next  assigned  theme  of  circula¬ 
tion  :  and  circulation  trends. 

“During  the  past  ten  years  the  trend 
ha,s  been  toward  expansion.  While  pojni- 
lation  has  increased  16.1%,  newspaper 
circulation  lias  doubled,  during  that 
period  Of  course  more  people  can  read 
than  formerly,  and  more  people  can 
afford  to  take  a  paper,  but  not  to  such  a 
surprising  extent.  There  may  he  too 
many  daily  issues:  4(),(XX),0(X).  In  .some 
cities  there  are  three  papers  per  family. 

“Most  of  the  increased  circulation  is 
natural ;  much  of  it  is  forced.  Forcetl 
circulation  may  have  value  to  the  adver¬ 
tiser,  but  it  certainly  is  not  full  value 
for  many  products  and  should  not 
receive  full  pay.  W  hen  a  reader  takes 
a  paper  liecause  of  premiums  offered 
with  it  or  for  any  other  reason  than  the 
merit  of  the  jiapcr  itself,  he  cannot  take 
the  .same  interest  in  it  as  he  would  if 
he  really  preferred  the  sheet  and  paid 
for  it  alone. 

“The  whole  newspaper  business  would 
lie  better  off  if  it  employed  less  high 
pressure  methods  in  getting  circulation. 
It  would  make  more  money.  Such 
methods  are  always  expensive,  and  the 
nM)re  they  cost,  the  less  valuable  for  tlie 
advertiser.  Forcing  circulation  beyond 
the  natural  confines  of  a  paper,  outside 
of  its  trading  area,  is  wasteful.  The 
further  afield  it  goes,  the  more  it  costs 
tlie  publisher  in  premiums,  prizes  and 
po.stage,  and  as  a  rule  the  less  value  it 
has  for  the  adverti.ser. 

"There  is  no  doubt  in  my  mind  that 
forced  circulation  is  a  big  factor  in  tbe 
rate  differential.  The  higher  it  goes, 
the  higher  the  rate  to  the  national  ad¬ 
vertiser,  but  not  to  the  local  retailer ; 
he  is  not  impressed  wih  that  kind  of 
readers — ghost  circulation,  as  it  is 
called — and  docs  not  i)ay  for  them  if  he 
can  help  it.  He  is  not  .so  keen  aliout 
circulation  anyway,  as  he  is  aUiut  mov¬ 
ing  merchandise  at  .so  much  per  dollar. 
Hence  we  get  an  ever-widening  gap 
lietween  the  rates. 

“There  are  several  ways  of  forcing 
circulation,  some  worse  than  others; 
there  are  premiums  to  the  subscriber, 
life  insurance  pt)licies  at  low  rates,  con¬ 
tests,  prizes  to  boys,  subsidies  to  news 
dealers,  which  oi>en  a  wide  door  to  abuse. 
Tbe  A.B.C.  reports  try  to  record  them, 
but  imjierfectly.  Tbe  ingenuity  of  cir¬ 
culation  managers  makes  it  difficult  to 
get  the  facts  in  an  orderly  and  parallel 
form ;  in  some  cases  we  get  a  full  report ; 
in  others  it  is  quite  fragmentary.  But 
the  reports  are  improving ;  the  new 
newspaper  form  now  being  considered 
by  the  A.B'.C.  Board  is  a  long  step 
forward ;  it  should  be  followed  by  others. 

“.All  advertisers  and  advertising  agen¬ 
cies  should  take  an  active  interest  in  the 
.A.B.C.,  and  loyally  support  it.  Without 
that,  the  management  is  handicapped  in 
getting  for  us  buyers  the  facts  we  need. 
Four-fifths  of  the  finances  come  from 
publishers,  many  of  whom  do  not  care 
for  more  revealing  audits ;  they  opiKise 
them.  It  is  important  that  the  buying 
side  of  the  membership  throw  in  the 
weight  of  their  supp<irt. 

“The  A. .A. .A. .A.  is  conducting  anf)ther 
form  of  newspaper  audit,  a  survey  of 
qualitative  value  in  newspaper  circula¬ 
tion.  These  studies  are  made  to  deter¬ 
mine  the  buying  ixtwer  of  readers  and 
their  duplication.  .Some  day  this  under¬ 
taking  to  find  quality  may  parallel  the 
.A.B.C.,  and  then  we  shall  have  a  much 
more  reliable  picture  of  the  newspaper 
field. 


“All  buyers  of  advertising  should  make 
a  thorough  use  of  A.B.C.  reports  to  ac- 
(|uaint  themselves  with  the  methods  and 
sources  of  circulation.  I  fear  many  use 
this  invaluable  fund  of  information  in  a 
more  or  less  careless  way.  It  takes 
study,  especially  in  view  of  the  rather 
complicated  form  of  report,  to  collect  and 
appraise  such  factors ;  it  is  so  much 
easier  to  select  media  from  figures  given 
in  Standard  Rate  and  Data,  picking  the 
highest  circulation  given,  regardless  of 
how  obtained. 

“This  is  a  vicious  practice ;  tends  to 
encourage  the  publisher  in  forcing 
methcxls,  both  the  one  who  deliberately 
seeks  to  do  so  and  the  one  who  is  com- 
pelkxl  by  competition,  much  against  his 
will.  If  we  buyers  do  not  distinguish, 
why  should  the  publisher?  It  is  largely 
up  to  us. 

“In  the  .A. .A. A. A.  membership  we  are 
keeping  this  matter  squarely  before  buy¬ 
ers,  emphasizing  their  responsibility.  It 
would  be  helpful  if  you  advertising  man¬ 
agers  did  so,  too. 

“It  is  extremely  important  that  we 
make  known  to  the  pnbli.shers  wliat  we 
think  of  forcwl  circulation,  how  we  value 
it  or  disvalue  it,  so  th.at  they  can  Ix' 
govcrne<l  accordingly.  They  are  going  to 
give  us  what  we  want;  tluit  is  their  mar¬ 
ket  problem.  We  must  stand  for  sound 
value,  aiul  make  it  known. 

"There  will  always  be  two  camps  in 
the  publishing  and  advertising  business, 
those  who  stand  for  sound  value,  gixxl 
faith  and  fair  play,  and  those  who  do 
not.  who  want  no  standards  nor  audits 
nor  appraisals  to  interfere  with  their  ex¬ 
ploiting  tactics.  The  latter  are  a  minor 
group,  but  they  can  do  a  lot  of  harm,  are 
often  intluential. 

“They  undermine  reader  confidence  in 
advertising  by  tricky  appeal ;  they  com¬ 
pete  unfairly;  they  use  high  pressure 
methods  an<l  dilute  values;  and  it  is  up 
to  the  constructive  elements  in  this  busi¬ 
ness  to  checkmate  them. 

“That  iiH-ans  you  an<l  me — all  who  in¬ 
vest  in  the  printed  word  and  desire  to 
keep  it  from  depreciating.  We  must  be 
a  unit  about  it.  Think  in  coiKcrt — act 
together.  .Mere  resolutions  are  not 
enough.  We  should  make  our  wishes 
known  to  the  publisher  by  the  way  we 
select  me<lia.  and  ask  of  him  a  ccn.sor- 
ship  of  advertising  fair  to  all. 

“We  camuit  expect  ideal  conditions  in 
advertising.  They  exist  in  no  other  line. 
There  is  always  conllict  l)etween  right 
aixl  wrong ;  we  have  to  lie  everlastingly 
at  it.  But  the  great  bulk  of  advertising 
is  true;  the  great  bulk  of  circulation  is 
souikI  ;  most  rates  are  fair,  and  most  ad¬ 
vertising  practice  is  honest.  If  this  were 
not  so.  advertising  could  never  have  at¬ 
tained  the  volume  nor  exerte<l  the  in- 
lluence  so  familiar  to  us  all.” 

Discussing  advertising  in  the  last  year 
or  two,  Mr.  Benson  said  that  “to  some 
extent”  it  had  failed  to  deliver.  Previ¬ 
ously.  he  said,  advertising  had  undoubt¬ 
edly  “done  much  to  prolong  the  tvxtm.” 
but  only  ‘insofar  as  it  is  jiart  of  our 
whole  wasteful  scheme  of  distribution. “ 

"The  po|>ular  mrxKl  has  changed,”  he 
said.  “It  is  apiithetic  scared  ;  keeps  tight 
hold  of  the  cash  unless  intrigued  by  bet¬ 
ter  value,  lower  price  or  wider  use.  The 
advertiser  with  the  same  old  priKlnct,  in 
the  same  old  package,  at  the  same  old 
price,  for  the  same  old  use,  may  not 
make  much  of  a  dent ;  he  may  continue 
to  sell  go<xls  because  people  are  in  the 
habit  of  buying  them  rather  than  because 
of  any  new  converts  be  may  make. 
Some  ailvertising  doubtless  has  gone 
stale.  It  should  lx;  news;  and  you  can¬ 
not  make  news  out  of  mere  headlines, 
as  many  try  to  do.  You  have  got  to 
have  substance  Ix-hind  it ;  something 
people  want,  and  something  new. 

“.A  striking  instance  of  what  can  lie 
done  is  the  success  of  retailers  who 
boldly  cut  prices,  improve  merchandise 
(Continued  an  pa;)e  46) 


I 


Editor  &  Publisher  The  Fourth  Estate  for  September  19,  1931 


IMPROVED  FINANCIAL 
PAGES  ARE  PRAISED 

Newspaper*  Benefitting  Not  Only 
Themselres  but  Adrertisers,  Says 
George  Dock,  Jr.,  at  Boston 
Convention 

The  Rrowing  imiwrtance  of  the  United 
States  as  the  financial  center  of  the  world 
and  the  development  of  big  business  by 
nation  wide  mergers  and  other  combina¬ 
tions  of  capital  and  equipment  have  made 
national  advertising  a  necessity  for  large 
banking  institutions,  Louis  Munro  of 
Boston  and  Bird  Wilson  of  New  York, 
leading  financial  experts,  told  tlK  six¬ 
teenth  annual  convention  of  the  Financial 
Advertisers  Association  in  Boston,  Sept. 
14-17.  More  than  300  attended. 

Mr.  Munro,  manager  of  the  Boston 
office  of  Doremus  &  Company,  which 
handles  advertising  for  six  Boston  banks, 
said  banks  doing  big  things  naturally 
attract  the  aggressive  industrial  leaders 
of  the  nation  but  contact  is  lacking  un¬ 
less  the  banks  reach  them  througli  na¬ 
tional  advertising  campaigns. 

Mr  Wilson,  of  a  financial  advertising 
agency  which  bears  his  name,  declared 
business  urgently  needs  the  best  of  tank¬ 
ing  counsel  and  credit,  while  banks  need 
public  confidence  and  support. 

George  Dock,  Jr.,  of  Halsey  Stuart  & 
Co.  pointed  out  the  developments  in 
financial  advertising  copy  during  the  past 
year.  He  said : 

“It  is  only  fair  to  refer  to  an  important 
outside  feature  which  has  become  of  in¬ 
creasing  value  to  investment  advertisers ; 
that  is,  the  tremendous  improvement  of 
the  financial  pages  in  most  of  the  metro¬ 
politan  newspapers.  A  comparison  of  the 
financial  section  of  today  with  those  of 
10  and  15  years  ago  is  enough  to  dis¬ 
close  the  striking  progress  that  has  l)een 
made  in  values,  quality,  presentation  and 
dependability  of  financial  news  items  and 
editorials. 

“In  the  old  <lays,  the  financial  gossip 
of  the  news|)apers  was  not  carefully  pre¬ 
pared  as  to  accuracy  of  facts.  Today  an 
investor  can  and  dt>es  read  through  the 
financial  section,  not  only  with  care  ami 
deliberation  but  with  a  good  deal  of  con¬ 
fidence  in  the  unbiased  accuracy  of  what 
he  reads  there. 

"Authoritive  articles  on  finance  have 
become  almost  commonplace  in  the  edi¬ 
torial  columns  and  some  of  the  special 
news  stories  that  have  appeared  in  recent 
months  on  financial  developments  are  of 
fundamental  significance  to  all  investors 
with  regard  to  the  outUxik  for  domestic 
and  international  commerce  and  finance. 
What  this  means  to  the  investment  ad¬ 
vertiser  is  a  proportionately  larger  and 
more  receptive  audience  for  his  own 
copy  than  was  available  a  few  years  ago 
when  the  financial  sections  were  simply 
combinations  of  boiler  plates  and  undis¬ 
guised  speculative  market  tips.” 

Col.  R.  R.  McCormick,  publisher, 
Chicago  Tribune,  said : 

“Let  me  issue  a  solemn  warning.  This 
depression  which  has  deprivetl  ytiu  of 
your  elasticity  is  a  stimulant  to  every 
radical,  socialist  and  communist.  If  the 
owners  of  capital  do  not  find  a  use  for 
their  money,  the  politicians  will. 

‘The  field  is  open  to  private  initiative 
until  next  December  when  Congress 
meets.  After  that,  the  opixirtunity  may 
liave  gone." 

He  urged  the  advertisers  to  write  c«>py 
to  appeal  to  customers  rather  than  in  the 
argot  of  the  banker's  trade;  to  capitalize 
the  depression  instead  of  quailing  under 
it;  to  ix)int  out  how  little  certain  securi¬ 
ties  have  fallen,  and  the  advantages  that 
have  come  to  those  with  well  invested 
funds;  to  appeal  to  the  instinct  to  pro¬ 
vide  for  wife  and  child,  and  to  suggest 
establishing  a  fund  for  the  boy’s  college 
expenses,  or  for  the  girl’s  nest  egg  or 
even  to  provide  against  old  age. 

C.  H.  McMahon,  assistant  vice  presi- 
dait.  First  National  Bank,  Detroit,  was 
electetl  president  of  the  association. 
Other  officers  are :  first  vice  president. 
H.  A.  L  yon,  advertising  manager. 
Bankers  Trust  Conijrany,  New  York; 
second  vice  president,  Alva  G.  Maxwell, 
vice  president,  Citizen.s  &  Southern  Na¬ 


PARIS  CORPS  ENTERTAINS  WALKER 


Mayor  James  Walker  with  the  “chains  of  offire”  put  on  him  as  guest  of 
Ameriran  newspaper  correspondents  in  Paris  recently.  He  is  shown  between 
two  Paris  correspondents,  Bertram  J.  Perkins,  of  Fairchild  Publications,  at  his 
right,  and  Ralph  Heinzen,  Paris  chief  of  United  Press,  at  his  left,  toastmaster 
and  American  vice-president  of  the  Anglo-American  Press  Association. 


tional  Bank,  Atlanta,  (ia.;  third  vice 
president,  1.  1.  Sperling,  assistant  vice 
president,  Cleveland  Trust  Comitany. 
Cleveland.  O. ;  and  treasurer,  K.  A. 
Hintz,  cashier.  Peoples  Trust  &  Savings 
Bank,  Chicago. 

Delegates  were  guests  of  lioston 
Herald-Traj’elcr  on  an  inspection  tour 
of  the  daily’s  new  building  and  later  at 
a  dinner  at  Pemlxjrton  Beach.  Boston 
Transcrifft  and  Christian  Science  Monitor 
gave  prizes  in  a  golf  tournament. 

URGES  NEWSY  PICTURES 

F.  J.  ConnaughtoB  Says  Poor 

Selection  Destroys  Roto  Value 

A  plea  for  greater  news  value  in  pic¬ 
tures  used  in  rotogravure  sections  was 
made  this  week  in  a  statement  by  I'rancis 
J.  Comiaughton,  vice-president  of  the 
Rotogravure  Advertising  .\ssociation, 
and  Rotogravure  .Advertising  manager  of 
the  Neti'  Vorb  Tintes.  He  said; 

“Where  some  publishers  fail  is  in  want 
of  enteri’rise  in  providing  bright,  up-to- 
the-minute  pbotixrrapbic  illustration  of 
the  day’s  news.  They  think  it  enough  to 
attract  circulation  by  any  sort  of  pic¬ 
tures,  and  this  is  an  expensive  operation. 

“To  obtain  revenue  it  is  necessary  to 
give  the  public  actual  news,  whether  in 
letter-press  or  picture,  and  if  the  picture 
has  IK)  news  value  it  is  throwing  away 
money  without  any  comi)en.satory  return. 

“It  will  pay  publishers  to  furnish  their 
readers  with  pictures  illustrating  the  hap¬ 
penings  of  the  moment  instead  of  those 
many  weeks  back,  and  to  make  onlv 
occasional  use  of  reproductions  of  oil 
paintings  and  other  works  of  art.’’ 

Mr.  Comiaughton  also  urged  that  the 
publishers  of  the  72  rotogravure  sections 
obtain  uniformity  in  size  of  page  and 
lenirtb  of  column  to  facilitate  use  of  the 
sections  on  a  national  basis. 

1930  NEWSPRINT  SLUMP 

Domestic  Production,  Imports  and 
Exports  All  Declined 

especial  to  Enixo*  &  Pubi.ishf.*) 

Wasiunoton',  D.C.,  Sept.  17 — The 
newsprint  market  slumpetl  in  1030 
insofar  as  domestic  prwluction,  inpiorts 
and  exixirts,  are  concerneil,  the  United 
States  jlepartment  of  Commerce  learned 
Ml  a  survei-  of  the  industry. 

The  1020  pnxluction  of  1,302,000  tons 
in  this  country  was  cut  to  1.282.000  tons 
in  10.30;  imports  dropped  from  2,423.000 
to  2.280,000  tons;  exports  were  cut  from 
10.000  to  10,(¥*1  tons ;  imports  fell  from 
2.10.<;.000  tons  to  1. ‘>89.000  tons. 

Price  quotations  on  newsprint  have 
been  decreasing  consistently  in  the  past 
decade  with  the  exception  of  last  year 
when  the  3.10  cents  a  pound  quotation 
which  had  prevailed  tbrongbout  1929  was 
maintained.  .At  the  opening  of  the  decade, 
in  1921,  the  quotation  was  5.02  cents  per 
pound.  Newsprint  imported  in  1930  cost 
its  imrcliasers  $131,800,000. 


J.  C.  MARTIN  INSURED 

FOR  $6,540,000 

Curtis-Martin  Executive  Tops  List  of 
Eleven  Newspapermen  With 

More  Than  $1,000,000 
Insurance 

John  C.  Martin,  vice-president  and 
general  manager  of  the  Curtis-Martin 
Newspapers,  Philadelphia  and  New  York, 
heads  the  list  of 
—  newspaper  pub¬ 

lishers  carrying  a 
million  dollars  or 
more  of  life  in- 
.surance,  accord¬ 
ing  to  a  list  com¬ 
piled  and  pub¬ 
lished  by  the 

Sfectator,  insur¬ 
ance  magazine. 
His  policies  total 
$6,.=;40,()0(),  it  is 
stated,  including 
both  personal  and 
John  C.  Martin  business  insur¬ 

ance. 

The  list  includes  11  newspapermen 
whose  lives  are  worth  $23,617,444.  An¬ 
other  million  may  be  added'  by  including 
W  ill  Rogers. 

A’ictor  H.  Hanson,  president  of  the 
Birmingham  News  and  Age-Herald,  is 
the  holder  of  $2,725,000  of  insurance,  ac¬ 
cording  to  the  Spectator. 

Col.  Luke  I-ea  of  Nashville  is  listed 
as  carrying  $2,127,444,  and  Rogers  Cald¬ 
well,  his  partner  in  the  Lea-Caldwell 
Newspapers,  $3,000,000. 

David  Stern,  publisher  of  the  Phila- 
delphia  Record  and  Camden  Courier- 
Post .  and  Roy  Howard,  chairman  of  the 
board  of  the  Scripps- Howard  News¬ 
papers,  bold  $2,(X10,(K)0  each. 

Others  picked  out  of  the  list  of  391 
Iiersons  named  by  the  Spectator  are : 

K.  Lansing  Ray,  St.  Louis 

Globe-Democrat  .  $1,200,000 

Jesse  H.  Jones,  Houston 

Chronicle  .  1 ,025,000 

James  M.  Cox,  Dayton  News.  1,000,(X)0 
Bernarr  .\1acfadden,  Macfad- 

den  Newspapers  .  1,000,000 

William  K.  Scripps,  Detroit 
News  .  1.000,000 

REJOINS  TIMES-STAR 

Francis  P.  Buckley,  formerly  national 
advertising  manager  of  the  Bridgeport 
(Conn.)  I'imes-.S'tar,  and  more  recently 
with  Hertolet,  Hanson  &•  Lemon,  pub¬ 
lishers  representatives  of  New  A’ork,  has 
rejoined  the  Times-Star  as  national  ad¬ 
vertising  manager. 

BARTOW  SUCCEEDS  BARRON 

X’ictor  Barron,  financial  editor  of  the 
Atlanta  (Ga.)  Ceorgian-American  for 
.several  years,  has  resigned.  His  place 
was  taken  by  J.  W.  Bartow  who  has 
lieen  his  assistant. 


P.N.P.A.  TO  HOLD  SIX 
REGIONAL  MEETINGS 

Separate  Sessions  Planned  for  Daily 
and  Weekly  Groups — Make-up 
Contest  Announced — Will 
Display  Entries 

Advertising  rate  problems,  the  eco¬ 
nomic  situation,  new  newspaper  laws,  a 
campaign  for  promotion  advertising  and 
a  general  state-wide  business  revival 
program  will  be  considered  at  a  series 
of  six  fall  regional  meetings  to  be  con¬ 
ducted  by  the  Pennsylvania  Newspaper 
Publishers’  Association  beginning  Sent 
26. 

Three  of  the  meetings  will  be  for 
executives  on  daily  papers  and  three 
will  be  for  editors  and  owners  of  weekly 
and  semi-weekly  papers.  The  first  is  to 
lx;  at  the  Stevens  House,  1-ancaster, 
.Saturday,  Sept.  26,  and  is  to  be  ^r  the 
weekly  and  semi-weekly  members  of  the 
.Association  in  Districts  No.  3  and  4,  the 
central  part  of  the  state.  The  Lancaster 
County  Publishers’  Association  will  ^ 
host  at  a  luncheon. 

Weeklies  and  semi-weeklies  in  Dis¬ 
tricts  No.  1  and  2,  the  eastern  part  of  the 
state,  will  meet  at  Hotel  Washington, 
Hamburg,  on  Saturday,  Oct.  3,  and  the 
weekly  group  in  the  western  section  of 
the  state.  Districts  No.  5  and  6,  will  meet 
at  the  Hotel  Hartman,  .Apollo,  Satur¬ 
day,  Oct.  10. 

The  daily  paper  members  for  Districts 
No.  3  and  4  will  meet  at  the  Stevens 
House,  Lancaster,  Monday,  Sept.  28;  the 
daily  men  in  Districts  No.  1  and  2  will 
go  to  the  Hotel  .Allen  at  .Allentown  on 
Oct.  5  and  those  in  Districts  No.  5  and  6 
will  go  to  Butler.  Monday,  Oct.  12. 

Dr.  Charles  Keitel  1,  head  of  the 
(ireater  Pennsylvania  Council,  will  tell 
of  the  bfxjm  program  to  be  launched 
by  this  organization,  for  which  the  last 
legislature  appropriated  $225,000.  Even 
(^arisen  of  Copenhagen,  Denmark,  will 
explain  and  demonstrate  a  new  Rapid 
Cuts  Process  at  the  Allentown  meeting. 
W.  A.  Cory,  of  the  Employers  Reinsur¬ 
ance  Corporation,  will  talk  on  libel  in¬ 
surance  fqr  newspapers  at  the  Butler 
meeting.  - 

Details  have  been  announced  for  a 
contest  to  be  conducted  by  the  Pennsyl¬ 
vania  association  on  excellence  in 
make-up,  smart  appearance  and  press 
work  on  small  dailies  and  weeklies  in 
the  state. 

Three  copies  of  consecutive  issues  of 
daily  papers  with  circulations  of  5,(XM)  and 
less  and  all  weekly  and  semi-weekly 
members  of  the  association  are  to  be 
.submitted  to  the  I’.N.P.A.  Central 
Office  at  Harrisburg  not  later  than  Dec. 
31,  1931.  These  jiapers  will  be  judged 
separately  by  each  of  the  following  three 
judges:  Frank  T.  Denman,  typographer 
for  the  Mergenthaler  Linotype  Company 
and  president  of  the  William  H.  Denney 
C^pany,  Inc.,  advertising  agency; 
Dietrick  Lamade,  president  of  Grit  Pub¬ 
lishing  Company  of  Williamsport,  chair¬ 
man  of  P.N.P..A.  mechanical  committee, 
and  H.  H.  Ray,  of  the  Indiana,  Pa., 
Gazette,  a  member  of  this  committee. 

.-Ml  entries  will  be  on  display  at  the 
1932  annual  convention  of  the  P.N.P.A. 

I  to  be  held  at  Wilkes-Barre  and  winners 
of  certificates  of  honor  will  be  announced 
1  at  that  time. 

MACK  QUITTING  POLITICS 

*  Norman  E.  Mack,  editor  of  the 
Buffalo  Times  for  nearly  50  years,  prior 

*  to  its  sale  to  Scripps-Howard.  has  an¬ 
nounced  that  at  the  completion  of  his 
present  term  as  Democratic  national 

1  committeeman,  he  will  resign  that  office, 
r  which  be  has  held  for  more  than  30 

*  years.  Mr.  and  Mrs.  Mack  plan  an  ex¬ 
tensive  tour  abroad. 

EVANS,  JR.,  TENNIS  WINNER 

Joseph  S.  Evans,  Jr.,  who  recently 
joined  the  reportorial  staff  of  the  Sev 
Vork  Herald  Tribune,  won  the  first  an- 
'  mial  Herald  Tribune  editorial  tennis 
r  tournament  at  the  Ripp  Courts,  Manhat- 
:  tan.  Sept.  12  when  he  defeated  Rob^ 
5  (jrayson,  assistant  librarian,  in  straight 
sets,  6-3,  6-4,  6-1. 
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MONITOR’S  CAPITAL 
CHIEF  DISMISSED 


Robert  S.  Allen  Removed  for  Alleged 
Connection  With  Authors  of 
“Washington  Merry-Go- 
Round” 


By  Gm)R(;e  H.  Manning 

H'askingtoH  Correspondent,  Eoitos  &  Publisher 

Washington,  D.  C.,  Sept.  14. — The 
summary  dismissal  of  Robert  S.  Allen, 
chief  of  the  W'ashington  bureau  of  the 
Christian  Science  Monitor,  last  Satur¬ 
day,  has  occasioned  more  discussion 
among  Washington  correspondents  than 
any  other  similar  action  in  recent  years. 

According  to  the  deposed  bureau  head 
he  was  removed  because  of  an  alleged 
connection  with  the  writing  of  the 
"Washington  Merry-Go-Round,”  the 
book  on  capital  affairs  and  personages 
that  aroused  so  much  comment  through¬ 
out  the  nation.  The  issue  of  Time, 
which  appeared  on  the  street  24  hours 
before  Frank  L.  Perrine,  managing  edi¬ 
tor  of  the  Monitor  notified  Allen  that 
his  services  would  be  no  longer  required 
listed  the  latter  as  one  of  a  group  of 
newspaper  men  who  are  alleged  to  have 
written  the  book. 

Time  carried  a  page  story,  with  Mr. 
Allen's  picture,  attributing  to  him  the 
writing  of  the  Chapter  in  the  Merry-Go- 
Round  dealing  with  the  press,  in  which 
praise  and  criticism  was  scattered  lav¬ 
ishly  among  the  correspondents.  Mr. 
Allen  denies  emphatically  that  he  had 
an>lhing  whatever  to  do  with  the  writ¬ 
ing  of  the  book.  Mr.  Perrine  discharged 
him  for  his  connection  with  the  writing 
of  the  book  without  asking  him  if  he 
was  part  author  of  it,  Mr.  Allen  asserts. 

The  article  in  Time  listed  the  publica¬ 
tion  in  question  as  a  best  seller  and  re¬ 
ported  that  the  chapter  on  the  press  “is 
widely  attributed  to  the  short,  red¬ 
headed,  ‘Bob’  Allen,  of  the  Christian 
Science  Monitor,  of  whose  Washington 
bureau  the  chapter  says : 

“‘It  is  manned  by  competent  and  con¬ 
scientious  reporters  who  are  held  down 
by  the  conservative  views  and  many  pro¬ 
hibitions  of  their  organization.  Robert 
S.  Allen,  head  of  the  staff,  is  the  young¬ 
est  large  bureau  chief  in  the  capital.’  ” 

The  other  officers  were  listed  in  the 
weekly  publication  as  “a  coterie  of  news¬ 
men  known  as  the  Georgetown  Group 
who  gather  periodically  at  each  others 
^mes  to  discuss  the  state  of  public  af¬ 
fairs.  Liberals  at  heart,  they  are  dis¬ 
satisfied  with  the  political  times  and 
Merry-Go-Round  is  the  expression  of 
their  dissatisfaction.” 

Georgetown  is  a  section  in  the  north¬ 
west  part  of  Washington  in  which  a 
number  of  correspondents  with  the  same 
ind^ndence  of  thought  on  questions  of 
national  and  world  politics,  economics, 
social  affairs,  etc.,  reside  and  frequently 
meet  for  discussion  and  exchange  of 
views. 

Friends  of  Mr.  Allen — and  almost  all 
the  Washington  correspondents  are  his 
close  friends — are  firm  in  the  belief  that 
his  dismissal  was  brought  about  by  his 
strictly  independent  and  often  critical 
writings  in  connection  with  White 
House  news  and  particularly  his  out¬ 
spoken  alignment  with  the  press  in  the 
recent  controversy  with  the  White 
House  on  the  question  of  news  “censor¬ 
ship”  which  was  taken  up  by  Editor  & 
PfBusHER  in  the  issue  of  Sept.  5,  and 
continued  in  the  issue  of  Sept.  1 2.  The 
issue  of  Editor  &  Pitblishf.r  of  Sept.  12 
contained  a  letter  to  the  Editor  from  Mr. 
Allen  endorsing  the  movement  for 
breaking  down  of  censorship  on  Wash¬ 
ington  news. 

Some  go  so  far  as  to  say  that  there  is 
*  direct  connection  between  Mr.  Allen's 
dismissal  by  the  Boston  newspaper  and 
the  presence  in  Massachusetts  on  vaca¬ 
tion  of  Theodore  G.  Joslin.  White  House 
■^retary  and  former  Washington  cor¬ 
respondent. 

Mr.  Perrine.  in  a  long  distance  tele- 
^one  conversation  refused  to  discuss 
the  matter  and  imparted  only  the  infor- 
"jation  that  Mr.  .Allen  “had  been  dis¬ 
charged.”  He  suggested  that  any  reason 
tor  the  action  should  come  from  the 
discharged  Washington  bureau  chief. 


Mr.  Allen  had  worked  on  the  Monitor 
for  six  years  and  had  been  heatl  of  the 
bureau  lor  the  past  two  years.  He  was 
one  of  the  best  known  of  Washington 
correspondents.  He  entered  the  em- 
nloy  of  the  ncwspaiier  in  (iermany 
where  he  covered  the  Hitler  Putsch, 
l.ater  he  was  sent  to  Italy  for  the  first 
hacist  elections  and  was  later  rewarded 
for  excellent  service  with  many  triiis 
abroad.  He  covered  President  Hcniver's 
good-will  trip  to  Latin  America  for  the 
.Monitor  and  later  accompanied  the  t.Tiicf 
Executive  on  his  trip  to  the  N'irgin  Is¬ 
lands.  In  1929,  he  was  sent  to  .Mexico. 

Mr.  .Allen  was  considered  the  Mon¬ 
itor's  crack  (Hilitical  writer  and  during 
the  last  campaign  was  attached  to  both 
President  Hoover  and  (iovernor  Smith 
at  different  times.  His  dismissal  came  a 
week  after  he  had  lieen  congratulateil  for 
excellent  work  done  this  summer,  he 
said. 


KIN  KILLED  IN  STORM. 
A.P.  MAN  CARRIED  ON 

P.  S.  Wood*  Filed  Eye-Witnes*  Story 
of  Hurricane  and  Fire  Although 
Brother  and  Family  Were 
Victim* 


Phili])  S.  WcKxls,  the  .Associated  Press 
correspondent  at  Belize,  British  Honduras, 
who  sent  through  a  direct  eye-witness 
story  of  the  destruction  of  Belize  by  hur¬ 
ricane  and  fire,  worked  under  great  hard¬ 
ship.  In  spite  of  the  fact  that  his  brother 
and  sister-in-law  and  their  two  children 
were  killeil,  and  that  his  newspaper,  the 
Clarion,  was  destroyed,  he  prepared  a 
detailed  story  of  the  disaster  and  finally, 
through  the  courtesy  of  the  f’aii-.Aineri- 
can  .Airways,  got  it  through  to  Miami 
over  the  single  radio  station  which  was 
operating  and  whose  time  was  largely 
monopolized  by  the  British  (iovernor. 
The  storm  occurred  on  Sept.  lO.  Frag¬ 
mentary  stories  were  picked  up  at  Miami 
the  afternoon  of  Sept.  1 1,  hut  it  was  not 
till  late  the  evening  of  Sept.  II  that  Mr. 
WimkIs  managed  to  get  through  the  de¬ 
tailed  story. 

Mr.  Woods  is  a  British  subject  and  is 
managing  director  of  the  Clarion,  an 
I'jiglish  paper  which  he  has  published  in 
Belize  for  many  years. 

■All  the  commercial  eomiminication 
lines  went  down  in  the  Belize  storm. 
The  Pan-.American  Airways,  which  has 
no  license  to  do  commercial  business  in 
British  Ilondtiras,  managed  to  get  up  a 
temporary  radio  station  and  placed  it  at 
the  disjKisal  of  the  British  officials,  who 
had  no  other  means  of  communication 
with  the  outside  world  for  nearly  three 
days.  The  Pan-American  Airways  also 
olTcred  to  let  news  matter  be  transmitted 
free,  but  British  olficials  had  so  many 
messages  in  connection  with  relief  work 
that  the  station  was  glutted  and  it  was 
only  at  odd  moments  that  Mr.  Woods 
was  able  to  get  his  messages  through. 
Rex  SafTcr,  Associated  Press  corres¬ 
pondent  at  .Miami,  Hew  to  Belize  on  the 
first  available  plane  and  supplemented  the 
dispatches  of  Mr.  Woods. 

TRI-STATE  GROUP  ELECTS 

Mell  A.  Schmeid,  etlitor  of  the  South 
Sioux  City  (Xcb.)  Eagle,  was  elected 
president  of  the  Tri-State  Editorial  .As¬ 
sociation  at  the  closing  season  of  the  llth 
annual  convention,  in  Sioux  City,  la..  .Sept. 
12.  Other  officers  elected  were;  (3.  1 1. 
Hornbcck,  Centennlle  (S.T).)  Journal, 
retiring  president  was  elected  vice-presi¬ 
dent ;  Carmon  L.  Bates,  Hedfield  (S.D. ) 
Journal  Observer,  treasurer ;  Paul  Smith, 
Kock  Rapids  (la.)  Lyon  County  Re¬ 
porter,  secretary,  and  J.  P.  O'Furey, 
Hartiugton  (Xcb.)  Nnos,  director. 

HINKLE  GOLF  VICTOR 

Annual  golf  tournament  for  employes 
of  the  Kansas  City  Star  resulted  in 
vieforv  in  the  championship  fight  going 
to  Fritz  C.  Hinkle,  day  city  eilitor.  He 
defealeil  Charles  O.  I.ane,  night  tele¬ 
graph  desk,  two  up  in  an  interesting 
match  at  the  Mission  Hills  Country  Club. 
The  cup,  emhlematic  of  the  champion¬ 
ship,  was  held  last  year  by  Dean  Fitzer, 
director  of  WDAF,  the  Star's  radio 
station. 


JAMES  G.  SCRIPPS  MARRIED 


Janies  (L  Scripps,  son  of  Mrs.  Jo¬ 
sephine  S.  Seripps,  ronirolliiig  stock- 
holder  of  the  STipps-Canfield 
News|tapers,  photographed  with  his 
bride,  the  former  Miss  Marion  E. 
Bates,  daughter  of  Dr.  IJ.  C.  Bates, 
Seattle  physirian.  The  rouple,  both 
20  years  old,  were  marrieil  Sept.  11 
ill  Seattle.  They  are  now  on  their 
honeymoon  in  Hawaii.  Despite  his 
youth,  .Mr.  S'ripps,  who  is  a  grandson 
of  the  late  E.  W.  Scripps,  has  been 
active  in  the  inanageiiieiit  of  the 
12  Scripps-Canfield  papers. 

PROMOTIONS  IN  RICHMOND 


W.B.  Tennant  Made  Secretary  of  New* 
Leader — Gaine*,  Jr.,  B.M. 

Lefirande  .A.  Gaines,  Jr.,  former  ad¬ 
vertising  director  of  the  Richmond  (\'a. ) 
A'cji'.v  J,eadcr,  has  lieen  apixiinted  Inisi- 
ness  manager  and 
advertising  direc¬ 
tor. 

Mr.  ( iaincs  suc¬ 
ceeds  W.  Brydon 
T'ennant  as  busi¬ 
ness  manager. 

.Mr.  Tennant  will 
coiitiiuie  as  sec¬ 
retary  of  the  com¬ 
pany  . 

Mr.  (iaincs  lias 
had  a  long  cx- 
Iicriencc  with  the 
Chicago  Irilmne, 

Liberty ,  .ind  the  I,.  A.  (i.siNis,  Jr. 
News  Leader ;  he 

he  is  a  iiiciiiIkt  of  the  .American  Xews- 
pa|KT  I’ublisbers'  .Assix'iation's  .Advertis¬ 
ing  Agents  Committee,  and  is  eliairmaii 
of  the  .Advertising  Committee  of  the 
Southern  Newspaper  I’liblishers'  Asso¬ 
ciation. 

John  Stewart  Bryan  is  publisher  of 
the  News  Leader. 

H.  A.  LAWSON  RESIGNS 


Publi*her  of  Boi*e  Capitol  New*  I* 
Succeeded  By  Rod  Brink 

H.  A.  Lawson,  who  for  the  past  11 
years  has  been  publisher  and  eilitor  of  the 
Boise  (Idaho)  Capital  Xeu’s,  and  wJio 
for  2i  years  has  been  as.sociated  with  this 
ncwsi)a|»er,  lias  resigned.  The  resignation 
took  effect  Sept.  12.  Mr.  I-awson  was 
succeeded  by  Rod  Brink,  who  for  the  past 
five  years  has  lieen  managing  editor  of  the 
I.os  Angeles  Record.  K.  E.  Everett  will 
continue  as  business  manager. 

Mr.  Lawson  plans  to  buy  a  newspaper 
in  California. 


UNION  AIDING  UNEMPLOYED 

The  Birmingham  Typographical  Union 
has  instituted  a  five  and  one-half  day 
week  for  married  men  and  five  day  week 
for  single  men,  the  extra  time  going  to 
men  on  the  extra  list.  Extra  men  are 
allowed  a  tnaxiniiim  of  three  days  work 
a  week  unless  there  is  more  than  enough 
work  to  go  around. 


HEARST  RENEWS  PLEA 
FOR  5  BILLION  FUND 


Publi*her,  on  Return  from  Europe, 

A*k*  U.S.  to  Keep  Aloof  from 

Foreign  Entanglement*  in  Nation- 
Wide  Radio  Hookup 

William  RaiKlolph  Hear.st,  who  re- 
turnetl  from  an  extensive  F'uropean  trip 
last  week,  spoke  in  favor  of  the  well- 
known  Hearst  newspaper  policy  of 
Uniteil  States  alixifness  from  foreign  en¬ 
tanglements  and  of  other  kindred  sub¬ 
jects  in  a  nationwide  radio  address  over 
a  WK.AF  network  Sept.  12.  The 
address  was  also  carried  to  foreign 
countries  over  short  waves. 

The  address  includetl  an  appeal  for  Mr. 
Hearst's  previously  annuunced  plan  for  a 
Uniteil  States  government  bond  issue  of 
$5,0(X),()(X),(XK)  to  raise  funds  to  relieve 
unemployment  and  restore  prosperity. 
Mr.  Hearst  declared  that  this  country’s 
burden  of  $38,(XK),(KK),(XX)  of  war  loans 
and  repudiated  war  debts  of  other 
nations  had  been  assumed  to  give 
Europe  a  liberty  which  had  turned  out 
to  be  “the  liberty  to  hate,  oppress  and 
roll  each  other.”  A  $5,(X)(),()()0,(X)0  loan 
to  insure  peace,  he  declared,  was  amply 
justified. 

Mr.  Hearst  said  he  “stayed  out  of 
France  by  what  may  be  politely  termed 
mutual  consent.”  Many  F'uropean  na¬ 
tions,  inclnding  England  and  Germany, 
he  declared,  were  on  the  verge  of  bank¬ 
ruptcy.  He  scored  F'rance  for  what  he 
termed  its  selfish  and  greedy  policy,  re¬ 
sulting  in  an  “artificial”  prosperity  at  the 
expense  of  other  countries.  The  burden 
Ixirne  by  Germany,  he  declared,  was  all 
the  heavier  because  of  the  attitude  taken 
toward  her  by  F'rance. 

“The  essential  and  vitally  important 
iliffcrence  between  conditions  abroad  and 
here  at  home,”  he  declared,  "is  that  al¬ 
though  considerable  individual  financial 
embarrassment  and  even  some  individual 
insolveney  prevail  here,  still  our  nation 
is  sound  and  solvent,  while  in  luirope 
not  only  is  there  miuh  more  individual 
impoverishment  but  governments  and 
even  nations  are  on  the  brink  of 
liaiikniiitey.” 

Referring  to  the  desire  of  this  country 
to  aid  in  eiiring  F'urope’s  ills,  Mr.  Hearst 
preilieted  that  the  prc.sent  coalition 
government  of  F!ngland  under  Prime 
.Minister  Ram.say  MacDonald  would  fail 
to  bring  that  nation  out  of  its  troubles. 
The  F'.nglisli  Government,  he  said,  was 
still  adhering  to  time-worn  jxilicies  iin- 
adajited  to  niiKlern  conditions.  He 
criticized  its  leaders  for  failure  to  pro¬ 
vide  for  elimination  of  the  ilole  system 
and  for  its  recent  move  to  increase  taxes 
and  cut  civil  salaries.  A  constructive 
ixiliev,  he  dcelarcil.  woiikl  abandon  the 
old  free  trade  philosophy  in  favor  of 
a  system  of  protective  tariffs,  supple¬ 
mented  hy  recipriK'ity  treaties. 

■Mr.  Hearst  found  that  (iermany,  al¬ 
though  harder  pressed  than  Fingland, 
had  adopted  a  more  constructive  policy 
and  a  far-sighte<l  one. 

Russia,  he  declared,  is  wisely  expand¬ 
ing  its  educational  program  and  increas¬ 
ing  the  number  and  compensation  of  its 
teachers. 

F-xpressing  satisfaction  over  the  recent 
adjustment  of  the  controversy  between 
Premier  Mussolini  and  the  Roman 
Catholic  Church,  Mr.  Hearst  expressed 
confidence  in  Italy’s  future  under  the 
guidance  of  its  leader. 

Picturing  Fiurope  as  prostrate  because 
of  the  World  War,  and  predicting  an¬ 
other  war  as  soon  as  its  nations  are  able 
to  finance  it,  Mr.  Hearst  warned  this 
country  against  becoming  entangleil  again 
in  such  a  conflict.  The  outstanding  les¬ 
son  of  the  World  War,  he  said,  was 
that  we  should  stand  aloof  from  all 
Euronean  complications,  politically  and 
financially. 

LEONARD  HALL  IN  WASHINGTON 

Leonard  Hall,  formerly  drama  critic  on 
the  .Vciti  York  Telegram  and  managing 
editor  of  the  magazine  Photophy,  ha.s  re- 
ttirned  to  the  Washington  Daily  News 
staff  as  a  columnist,  with  a  "roving 
assignment.” 
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VIOLENCE,  THREATS  USED  BY  DEPUTIES 
TO  GAG  PRESS  IN  HARLAN,  KY. 

Four  Writers  Tell  Experiences  in  Coal  Town — One  Shot,  Others 
Threatened  With  Jail — Worker  Fired  Because  Wife 
Talked  With  Girl  Writer 


A  REPORTER  with  a  desire  to  get 
Iiclow  the  surface  facts  of  the  labor 
troubles  in  1  larlan  County,  Ky.,  or  one 
who  even  goes  about  his  job  in  a  routine 
manner,  content  with  copying  public 
records,  must  do  so  at  the  risk  of  his 
own  life,  according  to  the  stories  told 
Eduxmi  &  PireusHER  this  week  by  four 
writers  recently  returned  from  the 
section. 

They  were  IJoris  Israel,  a  Federated 
Press  corresjKmdent,  who  recently  was 
in  the  news  when  he  was  “taken  for  a 
ride,”  Kentucky  style,  and  shot  in  the 
leg;  Mrs.  Harvey  ()’Connor,  also  of  the 
Federated  Press,  who,  with  other  “red 
necked  reiwrters”  was  anonymously 
warned  to  make  a  hasty  exit;  and  Dr. 
Sterling  1).  Spero,  counsel  for  research 
in  the  social  sciences,  Columbia  Univer¬ 
sity,  and  J.  B.  Aronoff,  a  lawyer.  Dr. 
SjxTo  and  Mr.  Aronoff  were  in  the  sec¬ 
tion  gathering  information  for  a  series 
of  articles  to  be  printed  by  Scribners 
Magazine.  The  Federated  Press  is  a 
labor  news  service.  The  story  of  the 
shooting  of  Mr.  Israel,  who  is  21  years 
old  and  the  editor  of  a  literary  quarterly 
called  Nativity,  was  told  in  Editor  & 
PUBLISHHI  of  Aug.  22. 

They  were  all  in  Harlan  to  cover  de¬ 
velopments  and  the  progress  of  the  trials 
of  more  than  100  men  held  in  jail  on 
charges  of  criminal  syndicalism,  Itanding 
and  confederating,  murder  and  other 
diarges.  Among  those  accused  of 
criminal  syndicalism  is  Arnold  Johnson, 
representative  of  the  American  Civil 
Lilx*rtics  Union,  who  was  held  for  some 
time  under  $10,(XK)  bond.  Mr.  Johnson 
and  Jessie  Wakefield,  representatives  of 
the  International  I^txir  Defen.se,  were 
released  recently  on  their  promises  that 
they  would  not  soon  return  to  the 
vicinity.  I'he  troubles  liegan  when  an 
attempt  to  unionize  the  miners  started. 

Mrs.  O'Connor,  a  serious,  quick 
spoken  woman,  went  to  Harlan  after  Mr. 
Israel  had  l»een  shot.  On  her  first  day 
there,  as  already  told  in  these  columns, 
she  received  an  anonymous  letter,  signet! 
by  “100%  Americans,"  wanting  her  to 
rememlter  what  happened  to  other  re¬ 
porters,  evidently  meaning  Mr.  Israel 
and  Bruce  Crawford,  editor  of  Crazv- 
jord's  IVcekly,  Norton,  ^'a.,  who  was 
also  shot  in  the  leg  from  ambush  as  he 
was  crossing  a  swinging  bridge  at  the 
edge  of  the  town. 

But  Mrs.  O’Connor  took  the  letter  to 
the  sheriff,  John  Henry  Blair,  who  made 
light  of  it  in  a  jovial  manner,  but  gave 
her  assurances  that  she  would  be  unmo¬ 
lested  in  her  investigations  as  long  as 
.she  olteyed  the  law. 

Her  first  troubles  came  when  she  was 
copying  the  indictments  of  those  accused 
of  criminal  syndicalism  in  the  circuit 
clerk’s  office  in  Harlan.  She  was  ap¬ 
proached  by  an  assistant  to  the  prose¬ 
cuting  attorney,  who  asked  her  if  she 
W'ere  going  to  publish  what  she  was 
writing.  She  said  she  might,  and  the 
assi.stant  threatened  her  with  jail.  l.ater, 
she  .said,  the  clerk  was  instructed  not  to 
show  the  records. 

Another  time  she  was  riding  with  Dr. 
Spero  and  Mr.  Aronoff,  when  the  car 
was  stopi>ed  and  searched  by  the  ubiqui¬ 
tous  deputy  sheriffs.  All  of  the  writers 
were  threatened.  Dr.  Spero  said  that 
one  of  the  deputies  said,  “I’ve  wrung 
better  necks  than  yours.  Give  me  a 
shotgun,  someone.”  Then  they  laughed 
as  though  they  w-ere  having  a  great  time. 

Two  wives  of  deputies  stopped  Mrs. 
O’Connor  at  another  time,  she  said,  and 
told  her  they  would  “make  it  hot”  for 
her  in  the  streets.  Mrs.  O’Connor  at 
that  time  was  copying  names  of  arrested 
men  in  the  clerk’s  office. 

But  it  was  the  indirect  intimidation 
that  was  most  effective,  Mrs.  O’Connor 
said.  She  told  of  going  to  the  Black 
Mountain  Corporation  camp  where  she 
questioned  several  workers  and  their 
wives  about  conditions.  One  W’oman 


particularly  interested  her.  She  was  the 
wife  of  a  miner  and  the  mother  of  six 
children.  This  woman  told  her  dispas¬ 
sionately  of  how  few  had  enough  to  eat, 
that  the  miners  were  working  only  three 
days  a  week  and  that  their  wages  were 
all  gone  to  company  stores  and  dtxtors 
before  they  could  be  collected.  Mrs. 
O’Connor  looked  into  the  cupboard  in 
this  woman’s  house,  finding  only  a  little 
.salt  and  flour.  But  there  was  a  philoso¬ 
phical  resignation  about  the  woman  that 
attracted  the  writer  and  she  continued 
talking  to  her.  The  next  day  the  hus¬ 
band  was  fired  from  his  job,  and  with 
his  wife  and  children  was  put  out  of  the 
camp. 

The  crime  evidently  had  been  that  his 
wife  had  talked  to  a  reporter.  After 
that,  Mrs.  O’Connor  said,  she  was  more 
careful  with  whom  she  talked. 

The  criminal  syndicalism  cases  come 
up  for  trial  in  November.  It  is  the  hope 
of  these  writers  who  have  Ix’cn  there  and 
who  have  painted  such  a  black  i>icture 
of  the  conditions  there  that  the  “big 
press,”  as  they  called  it,  would  send  re¬ 
porters  there.  The  press  representatives 
already  in  the  section,  they  charged,  were 
inadequate  and  in  sympathy  with  the 
companies. 


SUES  FOR  COMMISSION 


Robert  Patterson  Asks  $30,000  for 

Aid  in  McClure  Syndicate  Sale 

A  motion  to  declare  a  judgment  for 
$30,0(K)  brokerage  commissions,  arising 
out  of  the  sale  of  the  McClure  News- 
japer  Syndicate,  New  York,  was  made 
Sept.  14  before  Justice  John  E.  Mc- 
(ieehan  in  New  York  County  Supreme 
court. 

The  plaintiff  was  Roliert  Patterson. 
He  brought  a  suit  setting  forth  that  he 
arranged  for  the  sale  of  the  syndicate 
as  a  go-between.  He  assertetl  that  he 
introduced  Richard  H.  Waldo,  who  fin¬ 
ally  made  the  purchase,  to  its  former 
owner,  Clinton  'T.  Brainard,  the  defend¬ 
ant  in  the  present  action.  He  states  the 
price  was  ^00,000. 

Patterson  gives  as  his  reason  to  have  a 
judgment  entered  in  his  favor  the  fact 
that  Brainard  has  refused  to  sign  the 
minutes  in  an  examination  before  trial 
held  on  Nov.  12,  1930,  thereby  suppress¬ 
ing  evidence  in  the  case.  The  motion 
also  asks  that  Brainard’s  answer  be 
stricken  out  because  of  his  failure  to 
comply  with  an  order  to  sign  the  minutes. 
His  attorneys  replied  that  Brainard  has 
been  out  of  the  jurisdiction  and  opjHised 
Patterson’s  move  for  a  judgment.  De¬ 
cision  was  reserved. 


NEW  YORK  TIMES  IS  EIGHTY 

Special  Section  Devoted  to  Historical 
Matter  and  Prophecy 

The  jVch>  York  Times  marked  its  80th 
birthday  «>n  Sept.  18.  The  Sunday  Times 
of  Sept.  13  devoted  six  pages  to  the  an- 
niver.sary.  The  front  page  of  the  Daily 
Times’  first  issue,  when  Raymond,  Jones 
&  Co.,  were  the  publishers,  was  re¬ 
printed  in  full-page  size.  A  .symposium 
of  “The  World  80  Years  Hence,”  was 
contributed  to  by  scientists  and  leaders 
in  other  fields.  A  history  of  the  paper 
hy  Robert  U  Duffus  and  a  synopsis  of 
world  events  since  the  Daily  Times 
started  was  also  included. 

A  window  display  by  the  Times  in 
the  Times  Building,  showing  photostats 
of  famous  front  pages,  attracted  wide 
attention. 


A.P.  GROUP  TO  MEET 

North  Dakota  members  of  the  Asso¬ 
ciated  Press  will  meet  in  Minot,  Sept. 
28  for  their  annual  fall  session,  it  has 
been  announced  by  M.  M.  Oppegard, 
state  A.P.  president  and  publisher  of  the 
Grand  Forks  Herald. 


President  Herbert  Hoover  photo- 
prapheti  in  his  office  at  Washington. 
Sept.  11,  as  he  pressed  the  telegraph 
key  which  put  into  motion  for  the 
first  time  the  presses  in  the  new  plant 
of  the  Hostim  Hernld-Trnveler. 

BOSTON  DAILIES  OPEN 
NEW  BUILDING 

President  Hoover  Presses  Key  Which 
Sets  New  Presses  of  Boston 
Herald-Traveler  in  Motion — 
Notables  Present 


‘FEELERS” 
IN  NEW 


FEATURED 

CAMPAIGN 


Master  Bedding  Makers  Speadiii 
$100,000  in  Newspapers  to  Pro¬ 
mote  Sales  of  Spring  Air 
Mattress 


With  the  rumbling  of  the  giant  presses, 
set  in  motion  by  President  Hoover  in 
Washington  by  a  direct  key,  the  new 
home  of  the  Boston  Herald-Traveler  was 
dedicated  on  Sept.  11,  at  exactly  12:15 
p.  m. 

A  notable  group  of  guests  numbering 
approximately  8(X),  gathered  from  the 
business  world,  politics,  the  professions, 
the  arts,  the  judiciary,  advertising,  and 
newspajicr  editors  and  publishers  through¬ 
out  New  England,  to  do  honor  to  tlx 
fxcasion. 

The  ceremonies  got  under  way  shortly 
after  ikhmi.  A  message  of  congratulations 
came  from  President  Hoover’s  direct 
wire  from  the  White  House  and  was  read 
to  the  guests  by  Robert  Choate,  manag¬ 
ing  editor  of  the  Herald.  The  message 
was  as  follows; 

“The  White  Hoi’se, 
“Washington,  September  11,  1931. 
“Herald-Traveler,  Boston,  Mass.: 

“On  the  occasion  of  the  opening  of  the 
new  plant  of  the  Boston  Herald  and  the 
Boston  Traveler  I  send  you  cordial  con¬ 
gratulations  and  all  good  wishes  for  the 
continued  prosperity  and  public  service  of 
these  pajxTs. 

“Hkjhiert  Hoo\t.r.” 

Luncheon  was  served  the  guests  on  the 
seventh  floor  following  the  addresses  by 
E.  W.  Preston,  publisher  and  general 
manager  of  the  Herald-Traveler  Corpo¬ 
ration  ;  Channing  Cox,  former  Governor 
of  Massachusetts  and  a  director  in  the 
coriK)ration,  and  Mayor  James  M.  Cur¬ 
ley  of  Boston,  (iovernor  F'lv  was  de¬ 
layed  but  arrived  in  time  to  inspect  the 
building.  Appropriate  music  was  fur¬ 
nished  by  a  group  of  boys  from  the 
Burroughs  Ncwslxiys’  Foundation  har¬ 
monica  band. 

Mr.  Preston  spoke  briefly  on  the  de¬ 
velopment  of  the  Herald-Traveler  plant 
which  places  it  within  tlic  first  rank  of 
newspaper  publishing  plants  in  the  coun¬ 
try. 

Ex-Governor  Cox  paid  tribute  to  the 
men  who  built  the  Herald-Traveler  to 
its  present  greatness,  stressing  various 
phases  of  its  past  history  and  its  adher¬ 
ence  to  public  service. 

Mayor  James  M.  Curley,  the  next 
speaker  introduced  by  Mr.  Preston  also 
paid  tribute  to  the  men  who  had  built 
up  this  metropolitan  newspaper. 


“Your  ‘feelers’  must  relax !” 

This  is  the  message  being  featured  in 
the  Spring  Air  mattress  newsjiaper  ad- 
vertising  campaign  started  last  Tuesday 
Sept.  15,  in  more  than  30  metropolitan 
centers.  The  campaign  is  sponsored  by 
the  Master  Bedding  Makers  of  America 
and  is  co-operative  in  set-up,  with  the 
name  of  the  Uxal  manufacturer  appear¬ 
ing  in  connection  with  each  advertisement. 
The  advertising  is  being  confined  to 
cities  in  which  local  distribution  has  be« 
established. 

The  new  appeal  to  mattress  buyers  is 
built  around  an  exhaustive  survey  made 
hy  Charles  Karr,  president  of  the  Charles 
Karr  Company,  makers  of  the  special 
spring  construction  used  in  Spring  Air 
mattresses.  After  many  tests,  Mr.  Karr 
came  to  the  conclusion  that  a  person's 
hands  and  feet  must  relax  before  the 
nervous  tension  of  the  body  can  be 
overcome. 

Showing  a  picture  of  a  pair  of  hands, 
termed  “feelers.”  the  Spring  Air  mat¬ 
tress  advertising  appeal  is  centered 
around  this  particular  theme,  saying: 

“Your  feelers  (hands  and  feet)  must 
relax  before  your  body  can. 

“Start  studying  your  feelers  .  .  . 
especially  when  you  are  on  your  way  to 
sleep.  You  will  notice  that  your  hands 
move  alx)Ut  in  quest  of  a  relaxed  position 
— often  finding  it  in  some  queer  tuni  or 
angle.  Your  feet  will  shift  from  ont 
position  to  another  seeking  to  hr«ak 
nerve  tension.  When  you  begin  to 
analyze  this  feeler  quest  for  relaxation  you 
will  realize  for  yourself  that  your  feelers 
must  relax  before  your  Ixxly  can. 

“And  then  you  will  have  a  totally  new 
understanding  of  sleep — because  you  will 
have  discovered  for  yourself  that  the 
most  important  feature  of  sleep  is  relaxa¬ 
tion.  .^nd  you  will  be  interested  to  know 
that  a  mattress  has  been  developed  to 
provide  easily,  naturally,  such  complete 
relaxation  as  has  never  before  been 
available. 

“Such  a  mattress  has  been  made  known 
to  the  world  under  the  trade-mark- 
Spring  Air.” 

The  campaign  will  extend  over  i 
period  of  12  weeks,  with  the  first  six 
weekly  advertisements  .stressing  t^ 
“feeler  relaxation”  idea,  and  the  last  six 
broadsides  the  quality  of  the  mattres* 
itself.  In  some  cities,  however,  the  local 
wholesalers  and  retailers  have  made  ar¬ 
rangements  for  a  year’s  campaign.  'The 
special  introductory  appeal,  howCTcr. 
will  include  10,(XX)  lines  of  advertisii? 
for  each  of  the  .30  papers,  totaling  ap¬ 
proximately  $100,000. 

The  principal  cities  now’  included  m 
this  newspaper  campaign  are:  Cleve¬ 
land,  Milwaukee,  Minneapolis.  Cincinnati. 
Denver,  San  Francisco  and  Birmingham 
In  addition  the  Netv  Yorker  and  the 
Chicagoan  are  being  used.  The  cara- 
jiaign  in  the  south  and  west  will  not  bt 
launched  until  about  Oct.  1.  Most  W 
the  papers  on  the  list  will  receive  weekly 
display  advertisements  three  columns  by 
200  lines.  Albert  Frank  &  Co.,  Chicago 
is  handling  the  campaign. 


MISS  HUNTRESS  TO  MARRY 

Katherine  Logan  Huntress,  daughw 
of  Mr.  and  Mrs.  Frank  G.  Huntress,  wik 
be  married  to  Dr.  Merton  M.  MinW 
Sept.  25  at  St.  Mark’s  Episcopal  Clwrcf- 
San  .-\ntonio,  Tex.,  it  was  announced 
cently.  Mr.  Huntress  is  president  and 
publisher  of  the  San  Antonio 
and  News.  A  reception  will  be  held  » 
the  family  residence  at  322  \\'. 

Place,  immediately  after  the  weddmg 
ceremony. 

CHALMERS  TO  BRIDGEPORT 

Cal  Chalmers  of  the  IVoreester 
Ei'ening  Post  copy  desk  has 
become  managing  editor  of  the  Bndgepon 
(Conn.)  Telegram. 


HILADELPHIA 


is  today  writing 
the  greatest  chapter  in  her  history — writ¬ 
ing  it  with  steel  and  concrete,  with  brick 
and  marble — and  with  vision. 

The  tremendous  changes  which  are 
bringing  about  a  new  Philadelphia  are 
shown  in  the  composite  picture. 

Projects  now  under  way  represent  ex¬ 
penditures  of  more  than  $214,500,000. 
New  subways  are  being  built  at  a  cost 
of  $140,000,000;  a  program  of  railroad 
improvements  costing  $48,000,000  is  in 
full  swing;  a  $10,000,000  department  store 
is  nearing  completion;  so  is  a  $10,000,000 
store  and  office  building;  so  is  a  32-story 
bank  building  to  cost  $6,500,000. 

Since  January  1  of  last  year,  443  new 
industrial  concerns  have  located  in  Phila¬ 


delphia.  Manufacturers  realize  that 
Philadelphia  is  a  logical  distributing  cen¬ 
ter,  since  more  customers  can  be  reached 
from  here  in  less  time  and  with  a  shorter 
haul  than  from  any  other  municipality  in 
the  country. 

Here,  Mr.  National  Advertiser,  is  one  of 
the  brightest  spots  on  the  merchandising 
map  for  you  and  your  product.  Within 
Philadelphia  and  its  A.  B.  G.  suburban 
area  are  843,067  families — 3,709,000  peo¬ 
ple.  And  you  may  obtain  100  per  cent 
coverage  of  this  great  market — may  influ¬ 
ence  the  buying  judgment  of  all  the  homes 
— through  the  Gurtis-Martin  group  of 
Philadelphia  newspapers — the  Morning, 
Evening  and  Sunday  Public  Ledger  and 
the  Morning  and  Sunday  Philadelphia 
Inquirer. 


CURTIS-MARTIN  NEWSPAPERS,  INC. 


INDEPENDENCE  SQUARE,  PHILADELPHIA 

Unquirer 

MORNING  SUNDAY 
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SECRECY  POLICY  OF  SHIPPING  BOARD 
ATTACKED  BY  WASHINGTON  WRITER 


Officials  Evade  Reporters  and  Withhold  Details  of  Cases  Under 
Consideration — News  Men  Lectured  on  Tendency  of 
Press  to  “Butt  In  Everywhere” 


By  WARREN  B.  FRANCIS 

Staff,  United  State*  Daily 


WASHINGTON,  D.  C,  Sept.  14.— 
Difficulties  experienced  by  Wash¬ 
ington  reporters  in  obtaining  accurate 
and  comprehensive  information  about 
negotiations  for  control  of  the  United 
States  Lines,  foremost  American  ship¬ 
ping  service,  have  emphasized  the  ex¬ 
tent  to  which  various  Federal  depart¬ 
ments  have  carried  their  practice  of  mis¬ 
informing  the  press. 

Because  of  the  atmosphere  of  secrecy 
surrounding  discussions  of  the  Shipping 
Board  with  Paul  W.  Chapman,  president 
of  U.  S.  Lines,  and  executives  of  Inter 
national  Mercantile  Marine — Roosevelt 
Steamship  Company,  informal  protests 
have  been  entered  with  Board  members 
by  individuals  and  groups  of  re|)orters. 
The  nature  of  the  censorship  furtlier  has 
focused  additional  attention  on  the 
slowly-spreading  tendency  toward  with¬ 
holding  of  legitimate  news  in  Washing¬ 
ton. 

Denials,  misinformation,  discourtesy, 
and  confusion  have  been  experienced  by 
reporters  covering  the  Shipping  Board 
since  the  negotiations  were  opened  three 
months  ago.  The  story  started  out  in  a 
maze  of  misunderstanding  because  of 
conflicting  reports  about  the  flnanciai 
condition  of  the  shipping  company  and 
because  of  persistent  denials  from 
Board  members  that  action  W'as  either 
impending  or  under  way  to  bolster  up 
the  Paul  W.  Chapman  concern. 

Long  considered  one  of  the  most  per¬ 
plexing  and  irritating  assignments  in 
Washington,  the  Shipping  Board  in  the 
current  affair  has  made  but  two  public 
announcements  concerning  the  negotia¬ 
tions,  held  only  one  oiien  hearing  in  a 
series  of  numerous  conferences,  and  even 
failed  to  explain  various  aspects  of  the 
matter  in  such  a  way  as  to  prevent  re¬ 
porters  from  misunderstanding  and  mis¬ 
interpreting  whatever  steps  in  the  deal 
became  known.  As  a  consequence,  there 
have  lieen  widely-varying  stories  on  sev¬ 
eral  occasions. 

Official  admission  that  the  Boa.-d  was 
faced  with  the  necessity  of  taking  action 
to  protect  the  government’s  eipiity  in  the 
United  States  Lines — a  sum  of  approxi¬ 
mately  $11,250,000— was  w'ithheld  tor 
several  wet*ks  after  conferences  had 
been  started  Itetween  the  Federal  com¬ 
mission  and  ship  operators.  Statements 
made  in  New  York  which  appeared  to 
disagree  with  the  scanty  facts  known  in 
Washington  could  lie  neither  verified 
nor  substantiated  since  commissioners 
quoted  could  not  be  reached.  Members 
of  the  Board  declined  to  he  interviewed 
and  when  infrequently  they  did  receive 
reixirters  invariably  woukl  not  allow 
themselves  to  be  quoted. 

Denial  of  a  A  etc  York  Journal  of 
Commerce  story  to  the  effect  that  Presi¬ 
dent  Hoover  might  take  a  hand  in  the 
eventual  settling  of  the  difficulty  aiouseil 
considerable  indignation  in  various  jour¬ 
nalistic  circles  here.  A  statement  was 
issued  on  the  President’s  liehalf  mention¬ 
ing  the  pajier  by  name  and  adding  that 
the  President  had  not  devoted  any  at¬ 
tention  to  the  matter.  This  refutation 
was  issued  two  weeks  after  Chairman 
T.  V.  O’Connor  of  the  Board  had  ad¬ 
mitted  to  the  press  that  he  b.id  dis¬ 
cussed  the  U.  S.  Lines  pro'dom  with 
President  Hoover  and  following  visits 
with  *he  President  of  others  interested  in 
the  deal. 

Reporters  assigned  regularly  to  the 
Board  have  been  particularly  indignant 
atiout  Chairman  O’Connor's  tfforts  to 
avoid  questioning  after  they  have  lietn 
promised  an  opportunity  to  interview 
him.  The  Board’s  two  formal  statements 
also  have  aroused  ill  feeling  because  of 
their  insufficiency  and  the  impossibility 
of  having  their  misleading  phraseology 
interpreted.  “Figure  it  out  for  your¬ 
self’’  was  Chairman  O’Connor’s  reply 
to  queries  about  one  indefinite,  puzzling 
statement. 


Equivocation,  evasion,  and  inconsist¬ 
ency  on  the  part  of  commissioners  have 
further  perplexed  the  Washington  press 
corps.  It  was  impossible,  for  instance, 
to  learn  the  real  meaning  of  one  oral 
statement  to  the  effect  that  the  Board 
"has  authorized  the  working  out  of  the 
Chapman  bid.’’  Although  newspaper¬ 
men  have  been  taken  to  task  for  em¬ 
ploying  the  word  ‘‘bid’’  in  reference  to 
the  two  “proposals”  received  from  in¬ 
terested  shipping  groups  desiring  to 
control  the  U.  S.  Lines,  commissioners 
have  freely  used  the  “objectionable”  and 
“inaccurate”  term  in  their  own  conver¬ 
sations. 

Even  when  formal  statements  are  not 
forthcoming,  it  is  usually  possible  in 
Washington  to  get  details  of  stories  from 
certain  individual  l>epartment  and  Bu¬ 
reau  chiefs  or  Board  members,  but  such 
a  means  of  coverage  has  been  found 
dangerous  in  this  case.  Factional  strife 
within  the  Board,  inability  of  reiiorters 
to  determine  that  oral  information  repre¬ 
sents  Board  feeling  and  not  the  senti¬ 
ment  of  individual  members,  and  the  in¬ 
tention  on  the  part  of  the  commissioners 
of  throwing  the  press  off  the  trail  have 
complicated  the  task.  Dependable  sources 
of  information  are  lacking,  only  one 
member  being  considered  sufficiently  re¬ 
liable  to  furnish  details  for  use  without 
attribution  or  quotation. 

The  Board’s  regular  press  contact  man 
has  been  unable  to  supply  information 
largely  Ix-cause  he.  like  the  reporters, 
has  lieen  kept  in  ignorance  of  develop¬ 
ments.  .Although  told  by  commissioners 
on  several  occasions  tliat  tbe  press  man 
could  supply  details  f>f  action,  reporters 
found  him  as  uninformed  as  they  were 
themselves.  This  man’s  “suggestions" 
often  have  been  the  only  factor  which 
has  prevented  some  reixirter  from  “climb¬ 
ing  out  on  a  limb”  alxiiit  some  phase  of 
the  story. 

Typical  of  the  Board’s  attitude,  main 
Washington  reporters  feel,  is  the  lecture 
delivered  by  one  commissioner  on  tbe 
ethics  of  journalism  and  tbe  press’s  right 
to  inquire.  Navy-trained  and  averse  to 
being  intervieweil,  this  member  not  long 
ago  .answered  queries  designed  to  verify 
a  certain  story  with  a  long  discussion  on 
the  tendency  of  the  press  to  “butt  in 
evervwheri-’’  and  the  observation  tbit 
Shipping  Board  affairs  are  “none  of  the 
newspapermen’s  business.” 

f'hairman  OTonnor  has  made  two 
oral  statements  about  the  negotiations 
which  first  became  known  earlv  in  Tune 
and  has  remarked  on  two  other  occa¬ 
sions  “I’ll  tell  you  nothing”  in  response 
to  inquiries.  I^sually.  however,  it  is  im¬ 
possible  to  see  the  chairman  under  anv 
conditions,  talk  with  him  on  the  tele¬ 
phone.  or  even  learn  whether  he  is  in 
town. 


286,219 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning, 
and  evening  issues)  for 
the  month  of 

AUGUST,  1931 

!  The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN  ' 
per  Sunday  for  the  month  of  I 
August,  1931,  was  188,713.  ' 

Everything  in  Baltimore  j 

Revolvee  Around 


Morning  Evening  Sunday 


Coverage  of  Board  meetings  usually 
requires  patient  waiting  in  the  Chair¬ 
man’s  office  and  close  observation  to 
make  certain  various  members  do  not 
evade  questioning  by  slipping  through 
little-used  exits.  On  one  occasion  other 
commissioners  told  reporters  that  Mr. 
O’Connor  would  supply  material  for 
a  story  about  business  transacted  at 
a  particular  meeting  but  after  continu¬ 
ing  to  wait  in  an  anteroom  where  they 
had  been  on  watch  for  four  hours  the 
correspondents  found  the  chairman  had 
slipped  out  another  door. 

\Vhen  New  York  stories  indicated  the 
Board  was  considering  exchanging  the 
“Republic”  of  the  U.  S.  Lines  fleet  for 
two  army  transports.  Board  members  in¬ 
sisted  that  the  idea  had  not  been  dis¬ 
cussed  and  that  such  action  would  not 
be  taken  as  it  was  against  Board  pc.licv. 
It  was  learned  at  the  War  Department 
at  the  same  time,  however,  that  the  sug¬ 
gestion  had  been  made  to  the  Board  and 
had  received  favorable  consideration, 
l^ss  than  two  weeks  later  an  announce¬ 
ment  W'as  made  that  the  exchange  had 
been  approved. 

Even  answers  to  questions  about  tech¬ 
nicalities  involved  in  transactions  be¬ 
tween  the  Board  and  the  U.  S.  Lines 
have  been  withheld,  although  such  in¬ 
formation  should  be  a  matter  of  public 
record.  “Buck-passing”  has  been  the 
usual  method  of  handling  such  queries, 
which  in  most  cases  were  made  in  an 
effort  to  determine  financial  details  of 
the  original  sale  and  subsequent  nego¬ 
tiations  as  well  as  the  possible  courses 
of  action  which  legally  could  be  taken. 

On  some  occasions  Board  memlxTS 
have  gone  so  far  as  to  deny  that  a  par¬ 
ticular  step  has  lieen  taken,  yet  soon 
after  have  admitted  the  action  had  been 
concluded  previous  to  the  time  they  first 
made  denials.  One  instance  centered 
alxnit  the  passing  of  a  resolution  direct¬ 
ing  the  drawing  up  of  a  contract  for  pre¬ 
sentation  to  the  Chapman  group  and  in 
this  case  tlie  story  was  substantiated  sev¬ 
eral  days  later  when  a  draft  was  affixed 
to  one  of  the  two  formal  announcements. 


The  meager  nature  of  Board  jj. 
nouncements  is  indicated  by  the  folio*, 
ing  statement  about  a  hearing  on  whict 
columns  of  copy  were  written : 

“Representatives  of  the  Internationjl 
Mercantile  Marine  Company — Roosevth 
Steamship  Company  appeared  before  the 
Shipping  Board  at  a  public  hearing  b 
support  of  their  offer  for  acquisition  if 
the  United  States  Lines,  Inc.  Mr 
P.  A.  S.  Franklin,  president  of  tt* 
I.  M.  M.  Company,  made  a  statement 
Others  representing  the  group  were 
Kermit  Roosevelt,  Basil  Harris,  and  John 
M.  Franklin,  all  vice-presidents  of  tht 
two  companies.” 

Similar  difficulties  have  been  experi¬ 
enced  in  covering  other  Shipping 
stories  in  the  past,  though  rarely  has  the 
Board  taken  such  a  consistently-held 
position  of  withholding  information  con¬ 
cerning  public  affairs  from  the  press. 

TO  STRESS  FIRE  PREVENTION 

Educational  advertising  stressing  the 
importance  of  fire  prevention  will  ^  die 
general  theme  of  insurance  advertisiig 
during  the  week  of  Oct.  9,  International 
Fire  Prevention  Week.  At  the  Stevens 
Hotel,  Chicago,  1,000  mutual  insurance 
company  managers  and  advertising  men 
will  gather  on  Oct.  5-8,  and  an  impor¬ 
tant  discussion  of  the  meeting  will  R 
on  the  educational  methods  of  fire  pre¬ 
vention  in  advertising  and  publicity.  At 
the  Insurance  Advertising  Exhibit  at  die 
Stevens  on  Oct.  7-8  the  Mutual  Fire 
Prevention  Bureau  will  display  its  com¬ 
plete  program  of  fire  prevention  litera¬ 
ture  and  advertising. 


CONVENTION  CITY  CHOSEN 

Live  Oak,  Fla.,  was  selected  as  the 
l(K:ation  for  the  1932  spring  nweling  of 
the  IHorida  Press  .As.sociation  at  a  con¬ 
ference  of  directors  and  officers  held  at 
1-ake  Wales.  Fla..  Sept.  12.  The  con¬ 
ference  was  callerl  by  President  H.  H. 
Hudson,  of  the  Tilus^'ille  Star-Advocali, 
and  was  attended  by  21  newspaper  pub¬ 
lishers  of  the  state.  The  convention  will 
be  held  about  tbe  middle  of  March. 


Fort  Worth  Star-Telegram 


morning 


EVENING 


SUNDAY 


AMON  G  CARTER 

rrrm4tr*l  end  PuNithrt 


A  L.  SHUMAN 

VHt  Pffmdent  end  Atfa  D>r«rioi 
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-1— -during  the  six-month 
period  ending  August  31,  The  Baltimore 
Post  was  the  only  Baltimore  newspaper  to 
record  a  gain  in  advertising  (Media  Records). 

TOTAL  ADVERTISING 

March  1  to  August  31. 

Post  (e) .  139,201  lines — gain 

Sun  (e) .  79,231  lines — loss 

News  (e) .  857,975  lines — loss 


C 


V_>^onfine  your  selling  where 
greatest  profit  can  be  made.  98.1%  of 
Post  circulation  is  concentrated  in 
Baltimore  itself  ....  where  sales 
potential  is  greatest. 

The  Baltimore  Post 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 


SCRIPTS.  HOWARD 
NEWSPAPERS 


23  0  PARE  AVENUE.  N.  Y.  C 


■  AN  rBANCIfCO  LOI  ANCBLBf 


MEMBER  OF  THE  UNITED 
PRESS*.  .OF  THE  AUDIT 


BUREAU  OF  CIRCULATIONS 


MEDIA  RECORDS.  INC. 


DBTBOIT  PBILADBirBI 


INTERTYPE 

BASIC 

UNIT 


MAGAZINES 


MAGAZINES 


A  SINGLE  MAGAZINE 
INTERTYPE  CAN  BE  MADE 
INTO  A  2.  3.  4  OR  6  MAGAZINE 
INTERTYPE  RIGHT  IN  YOUR  OWN 
PLANT,  BY  YOUR  OWN  MACHINIST. 
AND  WITHOUT  REPLACING  THE  MACHINE 


From  News -Text  Only  to 


>  He' 
^dve 


MAGAZINES 


THE  SAME 
BASIC  UNIT 
Is  Used  for  All 
Intertypes 


SIDE  UNITS  ARE 
ATTACHED  RIGHT 
IN  YOUR  PLANT 


Additional  main 
magaxines  as  well  as 
side  units  can  be 
attached  RIGHT  IN 
YOUR  OWN  PLANT 


J 
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/e  INTERTYPE  made  way  by  the  % 


BILITY  of  the  Intertype  creates  a  capacity 
r  handling  composing  room  problems 
i.at  is  astonishing 

•  •  When  your  composition  problem  changes  you  do  not  have  to  carry  Idle 
achines  or  replace  a  machine  If  you  are  using  Intertypes.  You  simply  add  or 
btract  the  necessary  magazine  equipment.  All  Intertypes  are  built  from  the 
me  basic  unit.  As  many  as  18  different  type  arrangements  can  be  made  avall- 
kle  by  adding  Intertype  magazine  equipment  to  the  Intertype  basic  unit. 

..THE  UNIT-BUILT  INTERTYPE  IS  A  PROFITABLE  LINE  COMPOSING  MA- 
CHINE  because  It  Is  a  simple  matter  to  make  the  Intertype  ready  for  most  any 
lind  of  composition  —  right  In  your  own  plant — without  taking  a  loss  on  a  used 
nachine  or  Incurring  the  expense  of  buying  a  new  one. 

•  •The  Progressive  Intertype  Is  UNIT- BUILT.  Magazines,  molds,  liners,  and 
wn  small  parts  are  readily  Interchangeable.  The  many  new  and  Improved  Inter- 
ype  features  that  are  brought  out  periodically  are  applicable  to  all  standard 
ilertypes. 


INTERTYPE  CORPORATION,  360  Furman  Street,  Brooklyn,  New  York  •  Chicago,  130  North  Franklin  Street 
New  Orleans,  816  Howard  Avenue  •  San  Francisco,  152  Fremont  Street  •  Los  Angeles,  1220  South  Maple 
Avenue  *  Boston,  80  Federal  Street  *  Canada,  Toronto  Type  Foundry  Co.  Ltd.,  Toronto  *  London  *  Berlin 

Distributors  Throughout  the  World 


20  Editor  &  Publisher  The  Fourth 

GANNETT  EMPLOYES  TO  SELL  STOCK 
IN  17  NEWSPAPERS  TO  PUBLIC 


‘‘Subscriber  Ownership**  Is  Aim  of  New  Financing  Plan — 
Additional  Funds  to  Be  Applied  to  Indebtedness  and 
Expansion  Operations 


Employes  of  the  17  Gannett  news¬ 
papers,  of  which  Frank  E.  Gannett  of 
Rochester,  X.  Y.,  is  president,  will  be 
empowered  to  offer  a  limited  amount  of 
preferred  stock  of  Gannett  Company,  Inc. 
to  the  public  from  Oct.  12  to  Oct.  24. 
This  will  be  the  first  organized  employe 
selling  campaign  in  the  newspaper  held, 
Mr.  Gannett  declared  in  an  announcement 
to  his  staff  this  week. 

The  Gannett  newspaper  workers  will 
be  full-fledged  stock  salesmen  for  the  12 
days.  They  will  be  paid  $2  on  each 
share  of  stock  they  sell  and  will  be 
eligible  for  prizes  and  bonuses  totalling 
$18,000.  A  bonus  for  selling  will  begin 
after  the  hrst  100  shares. 

*  More  than  700  employes  of  the  Gannett 
newspapers  now  own  in  excess  of 
$1,000,000  of  this  stock  themselves.  They 
have  been  allowed  to  buy  it  for  $85  a 
share  since  the  fall  of  1929,  and  this  price 
still  holds  for  employes  until  Oct.  1.  Then 
the  quotation  on  the  $6  Dividend  Cumu¬ 
lative  Convertible  Preferred  stock  of 
Gannettt  Co.,  Inc.  will  go  to  $100  a 
share.  That  is  the  price  at  which  it  will 


At  preliminary  sales  meetings  employes 
have  been  told  that  they  will  receive 
credit  for  all  sales  to  persons  whose 
names  they  list,  whether  they  actually 
close  the  sale  or  not.  It  also  is  under¬ 
stood  that  the  conversion  principle  allows 
exchange  of  the  preferred  stock  for  Class 
B  stock  which  has  speculative  features. 

The  17  newspapers  owned  or  con¬ 
trolled  by  Gannett  Co.,  Inc.  are:  Brook¬ 
lyn  Daily  Eagle,  Hartford  (Conn.) 
Times,  Plainfield  (N.J.)  Courier-News, 
Albany  Knickerbocker  Press,  Albany 
Evening  News,  Utica  Observer  Dispatch, 
Rochester  Times  Union,  [Rochester  Demo¬ 
crat  &  Chronicle,  Beacon  News,  Malone 
Evening  Telegram,  Olean  Herald, 
Ogdensbtirg  Republican-Journal,  Ithaca 
Journal-News,  Elmira  Advertiser,  New¬ 
burgh  News,  Elmira  Star-Gazette  and 
Elmira  Sunday  Telegram. 

On  June  6,  this  year,  Mr.  Gannett 
celebrated  the  twenty-fifth  year  of  his 
ownership  of  the  Elmira  Gazette  and  the 
founding  of  his  group  of  newspapers. 

A  statement  of  Gannett  Co.,  Inc.  for 
the  first  six  months  of  1931  showed  that 


Estate  for  September 
RESCUE  MADE  AT  PARTY 


Arthur  H.  Sulzberger  Jumps  Into  Lake 
When  Guest  Falls 

Jumping  20  feet  from  the  porch  of  the 
Lake  George  Country  Club  to  shallow 
water,  Arthur  Hays  Sulzberger,  vice- 
president  of  New  York  Times,  helped  to 
rescue  former  State  Senator  Fr^erick 
W.  Kavanaugh  who  had  fallen  into  the 
lake  when  a  chair  on  which  he  was  lean¬ 
ing  tilted. 

Mr.  Kavanaugh  was  a  guest  at  a  party 
given  by  Adolph  S.  Ochs,  publisher  of 
the  Times,  in  honor  of  his  son-in-law, 
Mr.  Sulzberger,  Sept.  12.  When  the 
former  senator  rose  to  make  a  speech  he 
leaned  his  hand  on  the  back  of  his  chair. 
The  chair  tilted,  Mr.  Kavanaugh  lost  his 
balance  and  fell  over  the  porch  railing. 
He  suffered  head  and  shoulder  injuries 
from  which  he  was  said  to  be  recovering 
this  week. 

Later  in  the  week  Mr.  Ochs  was  host 
at  his  Lake  George  estate  to  Gov.  Frank¬ 
lin  D.  Roosevelt  and  a  party  of  friends. 


RETURNS  TO  MANSFIELD 

Dan  M.  Krug,  who  eight  years  ago 
left  the  advertising  department  of  the 
Mansfield  (O.)  Journal  to  enter  other 
work,  has  returned  to  Mansfield  as  busi¬ 
ness  manager  of  the  Journal.  David 
Gibson  is  publisher. 


19,  1931 

QUIETED  DEPOSITORS 


Scranton  Papers  Aided  Banks  When  I 
Public  Became  Frightened 

Scranton,  Pa.,  newspapers  played  a  big  I 
part  last  week  in  checking  a  series  of 
runs  which  started  on  the  banks  of  the 
city  and  valley.  Through  use  of  news¬ 
paper  space  people  were  cautioned  against 
becoming  alarmed  over  the  banks  and  I 
were  advised  not  to  withdraw  their 
savings. 

The  runs  started  after  the  failure  of  ^ 
two  banks,  one  of  which  was  closerl  i 
due  to  the  collapse  of  a  financial  house  I 
in  New  York  with  which  it  had  close  j 
relations.  The  other,  reported  to  be  weak  i 
for  some  time,  was  taken  over  by  the  I 
state  after  a  million  dollars  had  bwi 
withdrawn  within  a  week.  The  Scranton  ! 
Times  made  use  of  its  radio  station  to  i 
caution  the  people  against  financial  wor¬ 
ries  and  to  explain  that  the  remaining 
banks  were  sound.  Other  newspapers, 
as  did  the  Times,  carried  columns  of  mat¬ 
ter  attacking  the  “hysteria.”  E.  J. 
Lynett  of  the  Times  delivered  a  radio 
talk  on  the  banking  situation. 

The  bank  failures  included  the  Bosak 
State  Bank,  the  president  of  which,  M.  J. 
Bosak,  is  also  in  control  of  the  Obrana 
Publishing  Company,  a  Slovak  weekly. 
The  bank  failure  has  not  affected  this 
enterprise. 


THE  TELEPHONE  HAS 


LIVING  IDEAL5 


be  offered  to  the  public,  with  a  deferred 
payment  plan. 

Approximately  $1,(XX),(X)0  of  the  Gan¬ 
nett  issue  is  being  made  available  for 
the  public  sale.  In  announcing  the  offer¬ 
ing  Mr.  Gannett  stresses  that  the  com¬ 
pany  stands  in  no  need  of  money,  but 
desires  the  additional  financing  to  adjust 
indebtedness,  expand  operations,  and  for 
other  corporate  purposes. 

Mr.  Gannett  announced  the  plan  to  his 
employes  as  follows : 

“The  public  utilities  learned,  over  a 
decade  ago,  that  the  best  way  to  get  the 
good-will  of  the  people  in  their  territory 
was  to  allow  these  people  to  become 
profit-sharing  partners  in  their  companies. 

“So  the  utilities  have,  for  more  than  10 
years,  sold  their  own  preferred  stock  to 
their  customers.  Much  of  the  selling  was 
done  by  their  employes — by  linemen, 
meter  readers  and  office  help. 

“The  result  was  ‘Customer  Ownership.’ 

“The  petroleum  companies,  a  few  years 
later,  adopted  the  same  policy.  They 
found  that  they  secured  from  Customer 
Ownership,  in  addition  to  good-will,  the 
active  help  of  their  local  stockholders 
who  not  only  bought  from  them  but  also 
did  all  they  could  to  turn  business  their 
way. 

"Other  companies  have  since  taken  up 
Customer  Ownership — a  banking  group, 
several  dairy  companies,  ice  companies, 
transportation  companies,  chain  stores. 
All  of  them  have  sold  stock  to  their  cus¬ 
tomers  through  their  employes. 

“It  remains  for  the  Gannett  newspapers 
to  introduce  employe  selling  into  the 
newspaper  field. 

"This  offering  will  enable  you  to  render 
a  real  service  to  your  company,  your 
friends  and  yourself. 

“Your  company  will  profit  by  secur¬ 
ing  subscriber  ownership.  It  should  se¬ 
cure  through  this  campaign  perhaps  4,000 
to  S.tXK)  new  stockholders — people  who 
live  in  the  territory  in  which  we  operate 
— people  who  will  feel  an  interest  in  our 
papers — people  who  will  try  to  throw  ad¬ 
vertising  and  news  our  way— people  who 
will  try  to  see  that  we  always  get  a 

square  deal — people  who  will  regard  our 
papers  as  their  papers — because  they  own 
an  interest  in  them. 

“Our  primary  purpose  in  embarking  on 
this  campaign  is  to  secure  subscriber 
ownership.  The  company  stands  in  no 
need  of  money.  It  is  adequately  financed. 
It  has  never  had  a  losing  year.  It  was 
making  money  before  the  depression.  It 
has  been  making  money  since  the  depres¬ 
sion.  It  is  making  money  now. 

"Fortimately  it  is,  however,  in  a  posi¬ 
tion  where  it  can  advantageously  use  new 
capital — to  retire  obligations,  to  expand 
its  operations  and  for  other  corporate 
purposes.” 

Employes  were  asked  to  send  in  the 
names  of  24  prospects  who  will  be  sent 
sales  literature  by  the  (Gannett  company. 


the  company  earned  11  times  the  dividend 
requirements  of  the  preferred  stock.  It 
is  estimated  that  with  the  sale  of  alxiut 
$1,000,000  worth  of  stock  to  the  public 
the  earnings  for  the  period  will  be  about 
five  times  the  dividend  requirements. 
Total  net  profit  the  first  half  of  this  year 
was  $498,455.22,  as  compared  with 
$578,6^.14  for  the  same  period  of  1930. 
Gross  revenue  for  six  months,  1931,  was 
^,375,590.18,  as  against  $3,584,671.60  in 
1930. 

Net  earnings  of  the  Gannett  Company 
for  all  of  1930  were  $964,746.92,  which 
was  11.7  times  the  dividend  paid  on  the 
convertible  preferred  stock  and  slightly 
more  than  five  times  the  bond  charges. 


The  21st  Semi-Annual 

PEORIA 
DOLLAR  DAY 
BREAKS 
ALL  RECORDS 


Buiintif  done  on  Pcoria'i 
Sict  SemU Annual  Dollar 
Day,  Ausust  SO,1931,«x- 
callod  all  pravlouf  yaara. 
The  46  paf«  Dollar  Day 
Edition  of  The  Peoria 
Journil-T  ranicript  carried 
newt  of  the  event  to  4 
out  of  S  Pooria  homes. 
In  Peoria,  those  who  are 
usinf  the  rif ht  itewspaper 

setup  are  fettinj  results 
and  profits.  They  know 

the  medium  that  offers  an 
unusual  opportunity  to 
those  who  want  business 
NOW  is  the . 


PEORIA 

JOURNAL- 

TRANSCRIPT 


CHAB.  ■.  £••¥  r#.e  Wtiwl 

IMi  Tarti.  Pwe  Me  llamae.  OM  •euMi  Me 

i'hhwpt  wnetrs  mae 


The  Bell  System  is  chiefly  people. 
There  is  four  billion  dollars’  worth 
of  telephone  buildings  and  equip¬ 
ment  but  what  makes  these  dead 
things  live  is  the  organization,  the 
skill  and  the  ideals  of  the  people 
who  operate  this  vast  plant. 

The  System’s  ideals  of  service 
arc  reflected  through  the  employees 

in  24  regional  operating  companies. 
Each  company  is  adapted  to  the 

needs  of  its  particular  area.  Each 
takes  advantage  of  the  improve¬ 
ments  developed  by  the  5000  mem¬ 
bers  of  the  Bell  Laboratories  staff. 
Each  avails  itself  of  the  production 
economies  of  Western  Electric, 
which  manufactures  equipment  of 
the  highest  quality  for  the  whole 
System.  Each  makes  use  of  the 
general  and  technical  staff  work 


done  by  American  Telephone  and 
Telegraph. 

The  spirit  of  the  people  compris¬ 
ing  this  organization  is  also  shown 
in  the  attitude  of  the  System 
toward  its  business. 

Its  policy  is  to  pay  a  reasonable 
dividend  to  stockholders ;  to  use 
all  other  earnings  to  improve  and 
widen  the  service.  There  are  more 
than  600,000  American  Telephone 

and  Telegraph  Company  stock¬ 
holders  .  .  .  and  no  one  person 
owns  so  much  as  one  per  cent  of 
the  stock. 

The  ideals  of  the  Bell  System 
are  working  in  your  interest  every 
time  you  use  the  telephone. 
Through  them,  you  get  better  and 
better  service  and  constantly  grow¬ 
ing  value  for  your  money. 


★  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY  * 


Limira . 

A  D  istinctive  M  arket 

where  ALL  the  buyers  are  reached  by 

A  Distinctive  Newspaper 


To  be  genuinely  distinctive,  a  market  must  possess 
remarkable  and  outstanding  characteristics.  Elmira 
has  them  in  abundance. 

As  an  individual  market,  Elmira  stands  by  itself, 
with  no  overlapping  into  any  other  major  area- 
Its  300,000  people  are  typically  American  whose 
responsiveness  to  well-directed,  consistent  adver¬ 
tising  messages  is  even  more  noticeable  now  than 
ever  before. 

This  is  because  the  wide  diversity  of  its  basic  indus¬ 
tries  and  the  newly-developed  natural  gas  resources 
have  maintained  and  are  continuing  to  maintain 
good  business  in  almost  every  line.  Business  is  good 
in  Elmira  and  that  is  genuine  distinction. 

Elmira  also  is  distinctive  because  the  people  of 
this  prosperous  market  depend  and  rely  on  one  and 
only  one  newspaper — The  Elmira  Star-Gazette  & 

Advertiser  and  its  seventh-day  edition,  the  Sunday 
Telegram.  The  only  medium  in  its  field,  it  reaches 

ALL  the  buyers. 


Eum IRA  Star-Oazette  &  Advertiser 


f  One  of  ^ 
UheXSGannett 
Rich  Home 
Markets 
Sert^imj  a 

total  of  otter 
^uoaooo 

families  J 


The  Gannett  Newspapers 


Albany  Evening  News  ::  Albany  Knickerbocker  Press  ::  Olean  Herald  ::  Brooklyn  Daily  Eagle 
Elmira  Star-Gazette  &  Advertiser  Elmira  Sunday  Telegram  Newburgh-Beacon  News 

Ithaca  Journal-News  ::  Malone  Telegram  Ogdensburg  Republican-Journal 

Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  J.,  Courier-News 
Rochester  Times  Union  Utica  Observer-Dispatch 
Hartford,  Conn.,  Times 

R*pr*B«nt€d  by  J.  P.  McKlNNEY  St  SON — New  York — Chicago— San  Francisco 
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SHIFT  OF  ADVERTISING  EMPHASIS 
TO  AMERICAN  FASHIONS  URGED 


Stores  Overplay  Foreign  Products  in  Their  Copy,  Writer 
Declares — Says  Change  in  Policy  Would  Increase 
Sales  of  U.S.  Goods 


By  A.  A.  SNYDER 


( This  is  the  24lh  of  a  series  of  arti¬ 
cles  hy  Mr.  Snyder  on  Retail  Merchan¬ 
dising  and  Advertising.) 

OIKKT,  Chanel,  Molyneux  and 
W'tirth  are  among  the  oracles  who 
hold  sway  in  the  world  of  feminine  fash¬ 
ion  and  whom  we  assiK'iate  with  the 
glamor  of  Rue  de  la  I’aix  and  Champs 
d’Elysecs.  Across  the  channel  the  stolid 
i^nglishmen  of  Bond  and  Regent  streets, 
like  high  priests,  issue  dictums  on  men’s 
fashions  which  are  followed  by  American 
fiitrepeneurs  and  fashion  mentors.  And 
even  into  other  fields  we  have  grown  ac¬ 
customed  to  worship  at  the  shrine  of 
Swiss  watches  and  laces,  Italian  j)ottery, 
Spanish  antiques,  Dresden  china  and 
dainty  glassware  from  middle  EurojH;, 
tinselle<i  brocades  and  ornate  dress  fab¬ 
rics  from  France,  not  to  mention  Ikt 
contributions  in  |R‘rfume.  Even  Borso- 
lino  of  Italy  to  us  has  long  l>een  a  pro¬ 
mulgator  of  fashionable  men's  headwear. 
'I'he  Irish  t(K),  l(K)m  large  iit  imitortance 
when  we  think  of  linens,  and  the  color¬ 
ful  Island  of  Madeira  brings  to  the  mind 
of  our  housewives  dainty  assortments  of 
finely  sewn  linens  of  various  kinds. 
These  are  only  a  few  of  the  highlights 
in  the  handlKwk  of  imported  merchan¬ 
dise  of  department  and  siK-cialty  stores 
from  coast  to  coast. 

Many  of  these  pnxlucts  are  brought 
to  our  attention  in  tK‘wspaiH*r  advertis¬ 
ing.  l-'or  instance,  in  one  issue  of  a  N'ew 
York  newspaiKT  this  month,  we  find  the 
fidlowing  examples: 

"Have  just  received  98  cases  of  18th 
century  Italian  furniture  .  .  .  the  l)eauti- 
ful  use  of  the  wood  is  typically  Italian.” 

"Wouldn't  you  just  know  that  it  would 
take  a  couturier  to  think  of  this?  Lu- 
cien  Ix-long,  whose  Ixdief  it  is  that  jter- 
fume  sublimates  clothes,  added  to  his 
list  of  personal  achievements  in  creating 
tiiis  exquisite  novelty.” 

"Royal  Doulton  dinnerware  .  .  .  Elor- 
etta  pattern  .  .  .  one  of  Royal  Doulton’s 
most  famous  patterns.” 

"Turbans  of  fur  for  winter,  says 
Paris!  .  .  .  four  lovely  models  by  Colette 
(ioupy  .  .  .  just  off  the  steamer.” 

“W'e  do  not  hesitate  to  say  that  we 
think  this  new  French  Rmnn  is  the  most 
l>eautiful  millinery  shop  in  the  city.  Its 
importance  in  the  eyes  of  the  fashion 
world  is  attested  by  the  fact  that  five  of 
the  latest  nuxlistes  of  Paris  designed 
hats  exclusively  for  our  opening.” 

".Announcing  a  new  low  price  for  uni¬ 
forms  of  Burton’s  Irish  Poplin.” 

"A'ive  I.a  A’ionnet  .  .  .  her  influence 
dominates  the  nKxle  .  .  .  her  coats  won 
the  honors  of  the  openings  .  .  .  her  dresses 
are  tlie  favorites  of  Paris  .  .  .  thank  good¬ 
ness  for  Vionnet  .  .  .  Paris  at  a  price !” 

.And  so  it  goes.  On  every  side  we  wit¬ 
ness  the  tremendous  aggressiveiwss  of 
.American  firms  siM>nsoring  interest  in 
pnxlucts  from  foreign  shores. 

Contrast  this  merchandising  picture 
with  the  conditions  which  exist  in  engi¬ 
neering.  industry,  architecture,  publish¬ 
ing,  science  or  many  other  present  day 
activities  of  human  endeavor.  Do  we 
seek  inspiration  from  abroad?  Obvi¬ 
ously  not.  since  we  have  f>een  cretlited 
with  having  evolved  a  culture  and  tech- 
ni(|ue  iti  creation  which  are  distinctly 
.American.  Some  may  l)e  unwittingly  in¬ 
fluenced  by  old  world  traditions,  but 
most  f>f  us  create  with  .American  minds 
that  visualize  only  the  existence  of  our 
widespread  domestic  market  made  up  of 
more  than  120,000,000  individuals. 

In  contrast  with  the  heralding  of  for¬ 
eign  importations,  consider  our  negli¬ 
gence  toward  .American  industry.  Pater¬ 
son's  silk  factories  are  depresse<l,  woolen 
manufacturers  of  New  England  cerate 
their  plants  irregularly,  cottiMi  mills  of 
the  t'arolinas  find  it  difficult  to  obtain 
on»fits.  the  furniture  marts  of  Grand 
Rapids  are  far  from  a  .state  of  normalcy, 
the  men's  hat  industry  is  in  want  of  a 
stimulant  and  has  made  slow  progress 
for  years;  in  fact  we  find  evidence  on 


all  sides  that  domestic  industries  and 
firms  are  tenaciously  holding  on  in  the 
hope  that  some  unforeseen  but  fav(jrable 
condition  will  manifest  itself. 

.And  yet  the  merchants  of  the  country 
who  are  so  tlependent  upon  the  well-being 
and  earning  power  of  the  masses  sjtend 
millions  of  dollars  in  advocating  the  pur¬ 
chasing  of  foreign  products.  These  re¬ 
tailers  have  clo.se  contact  with  the  buy¬ 
ing  public,  and  since  the  power  of  store 
advertising  is  the  force  that  crystallizes 
con.sumer  interest,  it  .should  be  the  duty 
of  our  merchants  to  publicize  as  much 
as  iK).ssible  offerings  of  domestic  manu¬ 
facture.  Why  ?  Because  almost  every¬ 
thing  carried  in  the  average  departiiKiit 
store  can  lx-  pnxluced  here.  Because  ad¬ 
vertising  money  should  be  employed  to 
stimulate  business  in  .American  made 
g»Kxls.  Because  employment  of  our  fac¬ 
tories  means  tbe  employiiK’nt  of  man- 
|M)wer,  whicb  translated  into  another 
meaning  represents  a  steady  job  and  a 
weekly  pay  enveloix.  .And  this  to  us  is 
tbe  very  backbone  of  business. 

We  have  no  intention  of  meddling  in 
a  discussion  of  the  tariff  or  international 
affairs.  It  has  Ikh.*!!  apparent  for  a  long 
time  that  legislation  or  political  meas¬ 
ures  seldom  have  a  marked  influence  or 
effect  in  the  solution  of  a  business  prob¬ 
lem.  I  here  are  other  ways  of  minimiz¬ 
ing  the  prestige  and  imjxtrtance  of  for¬ 
eign  giMKls  than  by  building  bigh  tariff 
walls.  If  the  tremendous  outlays  of  ad¬ 
vertising  funds  were  utilized  to  develop 
a  C(xisciousiR'ss  for  American  made  pro<l- 
ucts  we  will  have  gone  far  in  reaching 
the  desired  goal.  Our  people  are  im¬ 
pressionable  and  prone  to  follow  the 
vogue.  It  might  n(»t  lx*  exaggeration  to 
say  that  tbe  average  woman  tcxlay  is  a 
slave  to  1-ashion.  In  her  search  for  per¬ 
sonal  retiuirements  or  suitplies  for  the 
home  she  is  ever  conscious  of  searching 
for  only  those  articles  which  she  has  lx;en 
wlucated  to  recognize  as  "the  smart 
thing.”  .And  .so  we  find  that  our  mod¬ 
ern  women  strive  to  be  fashionable  at 
any  price. 

The  intrinsic  value  of  that  element 
which  we  call  I’aris  fashion,  for  instance 
is  an  intangible  and  elusive  bit  of  stock 
in  trade  wliich  can  be  safely  discounted. 
We  have  in  all  lines  of  business  capable 
and  ingenious  craftsmen  who  have 
brought  with  them  from  their  native 
lands  those  very  talents  which  we  now 
seek  abroad.  These  naturalized  citizens, 
now  part  of  our  economic  life  are  able, 
Ix'cause  of  the  efficient  mechanical  means 
at  their  di.sposal  and  the  capital  to  sup- 
IK)rt  their  efforts,  to  prcxluce  goo<ls  for 
American  consumption  that  is  compara¬ 
ble  to  that  of  foreign  origin.  .And  yet 
our  retail  adverti.sers  have  for  years  and 
years  stressed  and  emphasized  the  unique¬ 
ness  of  Euro|)ean  products.  This  is  a 
striking  example  of  “distant  fields  look¬ 
ing  greener.” 

No  one  will  deny  that  the  French,  for 
example  are  inherently  creative.  A’et 
the  average  l-'renchwoman  is  p(H)rly 
dressed.  It  is  cpiite  true  that  a  visit  to 
such  showi)laces  as  Cannes,  Biarritz, 
I.ongchamps  or  the  Lido  will  furnish  a 
feast  of  colorful  and  startling  fashion 
creations.  But  such  apparel  is  worn  by 
professional  manneipiins.  I'rench  stxiety 
I)eople  or  foreigners  who  wish  to  affect 
the  extreme  nuHles.  One  finds  no  evi¬ 
dence  of  general  smartness  in  the  attire 
of  the  average  woman  in  Paris  except 
among  those  individuals  who  are  visitors. 

The  allegiance  of  many  retailers  and 
merchandisers  to  Paris  is  nothing  short 
of  farcical.  For  instance,  thev  will  at¬ 
tend  the  fashion  openings  of  the  promi¬ 
nent  cfuiturieres  in  Paris  and  feast  their 
eyes  on  striking  innovations  in  design 
and  materials.  They  may  even  purchase 
original  creations  to  bring  back  to  our 
shores.  But  only  a  negligible  amount 
of  this  merchandise  is  bought  for  re-sale. 
Tt  is  copied  in  many  ways.  .A  smart 
looking  feature  of  one  garment  may  be 


adopted  by  one  American  while  another 
will  contrive  an  entirely  different  ver¬ 
sion  of  the  original  basic  motif.  By  the 
time  these  “Paris  inspired”  creations  take 
form  they  are  as  far  from  being  similar 
to  the  original  as  black  is  from  white. 
With  all  that,  thousands  of  our  people 
spend  large  sums  of  money  in  France 
for  this  magical  thing  called  Fashion. 
The  aura  of  the  word  Paris  has  so  pene¬ 
trated  the  wealthier  classes  of  our  na¬ 
tion  that  American  sojourners  abroad 
six*nd  considerable  money  in  foreign 
cities  as  a  result  of  the  advertising  which 
.American  stores  have  themselves  cre¬ 
ated  .  Truly  a  paradoxical  situation. 

Department  and  specialty  store  buyers 
have  for  years  visited  foreign  cities  on 
buying  trii)s.  It  is  known  that  in  manv 
cases  these  trips  have  not  been  justified 
on  the  basis  of  the  quantity  of  goods 
purchased  and  the  profits  which  were 
derived  from  these  pilgrimages.  We  feel 
that  European  trips  have  in  many  in¬ 
stances  lx*come  combination  business  and 
pleasure  trips  wbich  store  buyers  have 
expected  as  a  surcease  from  the  prosaic 
and  arduous  lafx)rs  of  shopkeeping.  It 
is  safe  to  say  that  the  expense  incurred 
on  these  trips  has  needlessly  added  to 
the  cost  of  doing  business  here.  Fortu¬ 
nately,  there  is  a  general  cutting  down  on 
these  expeditions  at  this  time. 

Ours  is  not  a  Babbitt-like  hue  and  cry 
aixmt  “.America  first.”  W  hen  we  weigh 
all  the  factors  involved  it  appears  to  be 
only  a  display  of  common  sense  when  we 
Ixdster  the  efforts  of  .American  industry. 
Ix'cause  we  really  have  no  reason  for 
relying  on  foreign  countries  for  our  aver¬ 
age  needs. 

Here  again  is  an  opportunity  for  both 
merchants  and  publications  to  extend  the 
articulate  influence  of  printer’s  ink. 

INDIANA  DAILY  SOLD 

Greenlee  and  Fleming  Buy  Michigan 
City  Evening  Diapatch 

rieas  E.  tireenlce  and  Wray  E.  Flem¬ 
ing,  former  Shelby ville,  Ind.,  newspaix*r- 
men,  have  purchased  and  taken  over  the 
.Micliifian  City  (Ind.)  Evening  Dispatch. 
They  Ixnight  the  newspaper  from  Mrs. 
Esther  Eaulkner,  who  has  been  publish¬ 
ing  it  since  the  death  of  her  husband. 
U)hn  B.  Eaulkner.  in  1928. 

(irccnlee  and  Fleming  have  been  with 
the  Sltelbyville  Democrat  for  several 
years.  Mr.  I'leming  was  president  of 
the  Dem(K:rat  Publishing  Company,  and 
is  second  vice-president  of  the  Indiana 
Democratic  Editorial  Association.  Mr. 
(ireenlee  is  a  former  adjutant  of  the 
Indiana  .American  Legion,  and  a  former 
city  clerk  of  Shelbyvillc.  The  new  own¬ 
ers  t<H>k  charge  of  the  Dispatch  Monday. 

The  .Michigan  City  Xews,  the  only 
other  ilaily  in  the  city,  was  scheduled  to 
have  been  sold  last  week  to  tbe  bighest 
bidder,  but  the  sale  was  postponed, 
ludge  Harry  L.  Crumpacker  of  the 
La  Porte  siqx'rior  court  has  ordered  the 
l>aix*r  sold  to  settle  the  partnership  prob¬ 
lem.  David  Robb,  the  senior  partner, 
died  last  year,  and  since  then  H.  R. 
Misener,  the  .surviving  partner,  has  been 
publishing  the  paper.  Bids  are  to  be 
filed  with  Misener. 

JOINS  PAPER  FIRM  BOARD 

Hon.  Charles  Dunning,  chairman  of 
the  Securities  Protective  Committee  of 
Canada  Power  and  Pai)er  CoriK)ration. 
has  announced  the  election  to  the  board 
of  Consolidated  Paper  Corporation,  the 
succeefling  comitany,  of  Major-<ieneral 
Hon.  S.  C.  Xewbnrn,  as  a  director  rep¬ 
resenting  shareholders.  It  will  be  re¬ 
called  tliat  at  the  time  the  plan  of 
reorganization  of  Canada  Power  was  de¬ 
clared  effective,  it  was  stated  tliat  the 
Ixiard  then  announced  was  complete  with 
the  exception  of  a  directc'r  to  lx*  chosen 
who  would  probably  be  a  prominent  ex¬ 
ecutive  of  the  Bank  of  Montreal,  of 
which  Major-General  Newburn  is  vice- 
|)resident.  He  is  also  a  director  of  the 
Bell  Telephone  Comi)any.  of  Canadian 
Dredge,  of  Dominion  Power  and  Trans¬ 
mission,  of  the  Royal  Trn.st  Company, 
Hamilton  Bridge.  Lake  Superior  Cor¬ 
poration,  Canada  Northern  Power,  Steel 
of  Canada,  the  Tuckett  Tobacco  Com¬ 
pany  and  the  Mutual  Life  .Assurance 
Company. 


GRAY’S  PRESS  CONGRESS 
DUTIES  INCREASED 


Mi«*ouri  Publisher  Appointed  Secre¬ 
tary-Treasurer  by  President  Robert 

Bell — Has  Been  Field  Secretary 
Several  Years 

Omar  D.  Gray,  publisher  of  three 
Boone  County  (Mo.)  weekly  papers,  and 
past  president  of  the  Missouri  Press 
Association,  has 
been  apixiinted 
secretary  -  treas¬ 
urer  of  tl.e  Press 
Congress  of  the 
World. 

He  was  named 
by  President 
Roltert  Bell,  New 
Zealand  pub¬ 
lisher,  to  succeed 
Wallace  Odell, 
7'arrytmcn  (N. 
Y. )  .\eics.  who 
resigned  after 
filling  the  post 
for  five  years. 

Gray  was  appointed  field  secretary  of 
the  world  press  congress  several  years 
ago,  by  President  VValter  Williams,  of 
the  L'niversity  of  Missouri,  then  the  con¬ 
gress  head  and  now  its  president  emeritus, 
and  has  held  the  field  secretaryship  since 
that  time. 

Gray  has  published  the  Sturgeon  Leader 
in  his  home  community  for  4.1  years. 

Mr.  (iray  was  president  of  the 
Missouri  Press  .AssiKiation  in  1908.  He 
served  as  president  of  the  Northeast 
Missouri  Press  .Association  in  18%,  1897 
and  1927.  He  is  a  former  chief  clerk 
of  the  Missouri  General  .Assembly,  and 
in  1916  was  campaign  manager  for 
Frederick  D.  (iardner,  St.  Dniis,  in  a 
successful  race  for  governor.  It  was  the 
last  time  a  1  )em(x-rat  has  been  elected 
governor  in  tbe  state. 

Mr.  (iray  recently  consolidated  three 
Boone  County  weeklies,  his  own  Sturgeon 
Leader,  the  Centralia  Courier,  and  the 
Columhia  Ilerahi-Statesman.  He  pub¬ 
lished  the.se  in  a  single  plant,  with  classes 
in  country  newspaper  direction  at  the 
School  of  Journalism  at  the  University 
of  -Missouri  assisting  in  the  editorial 
preparation. 


CAROLINAS  GROUP  TO  MEET 


Circulation  Managers  Annual  Gather¬ 
ing  in  Charlotte,  Oct.  19-20 

The  12th  annual  meeting  of  the 
Carolinas  Circulation  Managers  .Associa¬ 
tion  will  lx*  held  in  Charlotte,  N.C., 
f)ct.  19  and  20.  Although  the  assixiation 
was  organized  in  Charlotte  12  years  ago, 
this  will  be  the  first  regular  meeting  to 
be  held  there 

.A  program  to  work  out  “circulation 
problems  of  ])eculiar  interest  to  circula¬ 
tion  managers  of  daily  papers  in  the  two 
Carolinas,”  is  l)eing  prepared  for  the 
meeting,  according  to  Will  X.  Coley, 
Raleigh  News  and  Observer,  secretary- 
treasurer  of  the  association. 
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fw  Hi^h  Animal  SpiritM 


MAXIMILIAN  ELSER,  JR. 
FRANK  B.  KNAPP 


MONTE  BOURJAILY, 
General  Manager 


UNITED 

PAPER 


FEATURE 

FEATURE 


SYNDICATE  —  METROPOLITAN 
SERVICE  —  WORLD  FEATURE 


NEWS¬ 

SERVICE 


To  Meet  Today* s  Challenge 
on  Sunday  Color  Comics! 


ftr  Heart-  Tugs  and  Laughter 


Thrills  and  Adventurs 


if  SOGAf  RtCX  BVMOUGHS 


OU  see  newspapers  today  leaping  from  four  to 
eight  —  from  eight  to  twelve  —  and  from  twelve 
to  sixteen  pages  of  Sunday  comics.  .  .  .  They 

are  leaders  in  the  race  for  Sunday  circulation.  .  .  . 

And  now  that  race  is  on  with  renewed  vitality. 
.  .  .  Editors  and  publishers,  always  alert  to  notice 

the  (juick  changes  in  public  ta.ste,  have  seen  the  trend 
and  observed  the  proof  of  it  ...  in  their  own 
experience  ...  in  the  statistical  jiroof  offered  by 
circulation  experts.  .  .  .  The  demand  today  is  for 

AMUSEMENT  .  .  .  and  amusement  in  the  form 

of  SUNDAY  COMICS.  .  .  .  The  demand  is  a  chal¬ 
lenge  to  all  producers  of  color  pages  .  .  .  and  we 
are  in  the  happy  position  of  being  able  to  meet  the 
challenge  with  six  definite  leaders  in  the  color  page 
field.  .  .  .  ELLA  CINDERS,  TARZAN,  MR.  AND 
MRS.  BEANS,  THE  CAPTAIN  AND  THE  KIDS, 
JOE  JINKS  and  FRITZI  RTTZ.  .  .  .  Each  one  is 
DIFFERENT  .  .  .  each  one  has  been  tried  on  its 
own  merits  and  won  its  position  of  leadership  through 
reader  appeal.  ...  In  many  cities  —  Boston, 
Buffalo,  Dallas,  Denver,  Detroit,  Pittsburgh,  etc., 
etc.  —  the  entire  six  are  sold.  .  .  .  The  entire  six 
belong  in  every  city.  .  .  .  They  are  served  in  MATS 
or  READY  PRINT  —  We  have  twelve  representatives 
in  the  field  .  .  .  ready  to  call  on  you  to  discuss  your 
Sunday  page  problems.  ...  Or  wire  us  direct  for 
terms  and  samples  to  start  your  drive  for  Sunday 
circulation  with  tried  and  tested  United  Features  pages. 


For  Slapstick  and  Zowiss 


For  Sporting:  Excitement 


For  Smartness  and  Stylo 


220  East  42nd  Street,  New  York 
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HEARST  GROUP  MEETS  IN  NEW  YORK 


Top  row,  left  to  right ;  Clark  Kinnaird,  John  A.  Brogan,  Jr,,  Brandon  Walfih, 
Loniti  Biederman,  I,eitlie  Eirhel.  Ward  Greene.  George  Hargreaves.  Center 
row.  left  to  right:  Timothy  Bearom,  T.  J.  Wier,  F.  J.  Nicht.  H.  H.  Stanshury, 
William  Finrh,  A.  E.  Pfrommer,  S.  S.  Paquin,  G.  S.  Hopkins,  Gene  Brork- 
haven,  P.  C.  Stone.  Jark  Lait,  Harry  Baker,  Walter  Howey,  Robert  Brown, 
J.  \,  Connolly.  Front  row,  seated,  left  to  right:  William  Goode,  Arthur  W. 
Levy,  Dr.  Alexander  Black,  Barry  Faris,  M.  A.  White,  J.  D.  Gortatowsky. 


Thirty  Hearst  executives  and  heads 
of  deiKirtments  who  are  under  the 
direction  of  Joseph  V.  G)nnolly  as  their 
general  manager  met  last  week  at  a 
luncheon  in  the  l,exington  Hotel. 

The  meeting  was  called  to  bring  about 
co-ordinated  effort  and  U)  hold  a  round 
table  discussion  of  improvements  im¬ 
mediately  in  prospect,  and  future  plans. 

This  was  the  first  meeting  of  the  ex¬ 
ecutives  of  the  International  News  .Serv¬ 
ice  and  Universal  Service  with  the  heads 
of  the  Hearst  .syndicates. 

Those  present  at  the  luncheon,  and  the 
units  they  represent,  were: 

King  Features  Syndicate — J.  U. 
Gortatowsky,  business  manager ;  Ward 
Greene,  executive  editor ;  Brandon  Walsh, 
comic  editor;  F.  J.  Nicht.  sales  manager; 
J.  A.  Brogan,  Jr.,  foreign  sales  manager; 
S.  S.  Paquin,  promotion  manager;  T.  J. 
Weir,  service  manager ;  K.  Pfrommer, 
chief  accountant. 

Newspaper  Feature  .Service — Dr. 
Alexander  Black,  edit<fr-in-chief ;  Gene 
Brockhaven,  magazine  editor. 

International  Feature  Service — Jack 
l,ait.  editor-in-chief:  Louis  Biederman, 
art  editor. 

Central  Press  .\ssociation~-l,eslie 
F.ichel.  edit{>r-in-chief. 

International  News  Photfw — Walter 
Howey,  editor;  G.  S.  Hopkins,  business 
manager ;  P.  S.  Stone,  sales  manager ; 
Arthur  Le\’y.  news  editor. 

International  Illustrated  News — H.  B. 
Baker,  news  mat  editor. 

Hearst  Radio  Service — Clark  Kinnaird, 
Eastern  manager. 

American  Radio  News  Corporation — 
W.  H.  G.  Finch,  chief  radio  engineer. 


International  News  .Service — Martin 
A.  White,  assistant  general  manager ; 
Barry  Faris,  editt)r;  (ieorge  T.  Har¬ 
greaves.  business  manager ;  W.  B.  Goode, 
traffic  manager;  Rol>ert  Brown,  auditor. 

Universal  Service — H.  H.  Stanshury, 
editor  and  manager. 

Representing  all  units — T.  P.  Beacom. 
general  mechanical  sui)erintendent. 


COAST  GROUP  TO  MEET 


California  Press  to  Hold  Business 
Meeting  in  San  Francisco,  Nov.  13— IS 

California  Press  .Association  will  hold 
a  business  meeting  in  San  Francisco  Nov. 
13-1.>.  at  which  plans  for  the  spring  con¬ 
vention  will  lx*  made.  Newspaper  topics 
will  also  Ik*  discus.sed  including  legal 
advertising,  newspaper  legislation,  circu¬ 
lation  audit,  free  publicity,  newsprint,  the 
shopping  news  problem,  radio  and 
typography. 

Plans  will  akso  be  made  for  the  enter¬ 
tainment  of  the  National  Editorial  .As¬ 
sociation  when  it  convenes  in  California 
in  July.  19.32. 

Friend  W.  Richardson.  Berkeley,  is 
president  of  the  C.  P.  .A. ;  Justus  F. 
Craenier.  Orange  Xews.  vice-president: 
Harry  Lutgens,  San  Rafael  Indef'endent, 
secretary,  and  Louis  Meyer,  Oakdale 
Leader,  treasurer. 


OFFERING  COLOR 

Color  printing  is  now  licing  offered  to 
advertisers  in  the  Birmingham  Neivs. 
An  eight-page  .advertising  section  for  a 
departtnent  store  appeared  last  week  with 
the  two  outer  pages  in  four  colors  each. 


,  ifrOME  V.  bunker* 

— ^***  .  i.  rreelev  Colorado: 

The  Tribune-Repubhean,  Gree  y. 

—  iust  completed  a  circui  ,  -„-.e  jn  commend* 

-Your  organiZHlion  ?  jjetory  that  I  lake  niuch  P|«  prai»c  your 


©he  (Sharles  Part  loiue  do. 

Circulation-Building  Experts 

Sixth  Floor,  Gccidentcil  Suilding-  Indianapolis, Indiana . 


SEARS,  ROEBUCK  CAMPAIGN 


500  Newspaper*  Being  Used  For 
Big  Anniversary  Sale 

Sears,  Roebuck  &  Co.  began  its  45th 
anniversary  economy  sale.  Sept.  17,  in  its 
380  retail  stores  in  320  cities.  Advertis¬ 
ing  is  appearing  in  more  than  500  news¬ 
papers.  Double  the  usual  display  space 
is  being  used,  W.  H.  Dryden,  advertis¬ 
ing  manager,  said. 

Charles  Daniel  Frey  Co.,  Chicago  ad¬ 
vertising  agency,  is  handling  Sears’ 
national  advertising.  According  to  the 
executives  of  the  I'rey  agency,  institu¬ 
tional  magazine  advertising  will  be  used 
to  sell  the  public  on  Sears’  retail  adver¬ 
tising  in  newspapers. 

Sears,  Roebuck  &  Co.  started  magazine 
advertising  last  April,  but  their  new 
agency  plans  to  have  the  ccjmpany  go  into 
this  type  of  media  more  aggressively, 
beginning  Jan.  1. 

COURT  UPHOLDS  CONTRACT 

In  a  decision  announced  at  Bloomfield. 
Miss.,  Circuit  Judge  VV’alker  has  held  as 
binding  a  contract  by  which  E.  H.  Smith, 
former  publisher  of  the  Charleston 
(Miss.)  Enterprise-Courier,  agreed  to 
remain  out  of  the  newspaper  business  for 
ten  years  following  the  sale  of  his  plant 
and  good-will  to  S.  P.  Loelje.  publisher 
of  the  Charleston  Times.  Judge  Walker 
made  permanent  the  injunction  asked  by 
Ixjebe  against  Smith.  The  case  devel¬ 
oped  from  sale  of  the  newspai)er  and 
plant  to  Loel)e  ft)r  a  consideration  of 
$10,000,  the  deal  having  been  made  Sept. 
1,  1928.  In  January,  1929,  Smith  opened 
a  job  printing  office  at  Charleston  and 
operated  it  four  months.  Two  months 
later  he  again  opened  an  office  and  began 
publication  of  a  small  newspaper. 


NEW  POMONA  PLANT 

The  Pomona  (Cal.)  Progress-Bulletin 
is  planning  to  erect  a  new  building  at 
Third  and  Thomas  streets.  The  structure 
will  be  three  stories  high  with  provision 
for  an  additional  three  .stories. 


NEWMYER  HONORED 


General  Manager,  New  Orleans  hem* 

Tribune,  With  Papers  Twenty  Years 

.Arthur  Grover  Newmyer,  general  man¬ 
ager  of  the  New  Orleans  Item-Tribune 
celebrated  the  20th  anniversary  of  his 
connection  with 
the  papers.  Sept 
9. 

On  that  date 
James  M.  Thom¬ 
son,  publisher, 
and  Marshall 
Ballard.  editor, 
paid  tribute  to 
Mr.  Newmyer’s 
ability  and  char¬ 
acter  in  the  col¬ 
umns  of  the 
papers.  Plans  for 
a  banquet  to 
honor  the  general 
manager  were 
called  off,  Mr.  Thomson  wrote,  when 
Mr.  Newmyer  heard  that  thev  were 
being  made. 

A  silver  plaque,  carrying  the  engraved 
signatures  of  all  the  papers’  emplojees 
and  tribute  to  “.A.  (i.”  was  presented 
to  Mr.  Newmyer  on  the  anniversar). 
The  pla(|ue  also  carried  a  photograph  of 
Mr.  Newmyer  and  the  masthead  of  the 
Item  of  20  years  ago  and  the  current 
masthead  of  the  Item-Tribune. 

Mr.  Newmyer  was  twice  president  of 
the  Southern  Newspaper  Publishers  .As¬ 
sociation,  vice-president  of  the  Advertis¬ 
ing  Clubs  of  the  World,  and  has  been 
constantly  active  in  newspaper  work.  He 
started  with  the  Washington  Times,  be¬ 
coming  advertising  manager,  and  later 
was  with  the  Boston  Journal,  Philadelphui 
Times  and  Baltimore  Nezvs,  all  Munsev 
papers,  before  going  to  New  Orleans. 


CELEBRATES  15TH  YEAR 

The  IjCo  P.  Bott,  Jr.,  agency  of  Little 
Rock,  .Ark.,  is  celebrating  its  fifteenth 
anniversary  this  month.  The  agency  was 
established  in  1916. 


Let  Your  Stereo  Room 
Try  the  Wood  Coated  Mat 

■yHis  successful  dry  mat  has  now  proved 
its  genuine  merit  in  a  great  number  of 
newspaper  plants.  Your  men  should  have 
the  opportunity  to  show  you  what  the 
Wood  Coated  Dry  Mat  can  do  to  save  time 
and  labor  and  produce  better  casts. 

We  did  the  experimenting.  Now  you 
can  profit  by  the  result. 

l^t  us  send  a  free  sample  lot. 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 


Gas  or  Electric 
Scorchers 


ALWAYS  IIMiroaM 


“64”  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 
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DOROTHY  BKRRY 
Account  Rcprescnlative 
/Vctt>  Y'ork 


This  Georgia  manufacturer 
is  ready  for  us,  now 


He  STARTED  in  a  small  way,  with  a  good  product, 
and  he  has  built  a  solid,  successful,  fine  business.  Hut  one 
man  can  do  so  much  and  no  more.  1 1  is  business  is  just 
about  to  outgrow  his  one-man  management. 

This  Georgia  manufacturer  has  plenty  of  sense.  There's 
as  little  chance  that  he  will  let  his  business  run  out  of  con¬ 
trol  as  there  is  that  he  will  let  it  choke  to  death.  lie  is  (luite 
certain  to  make  it  grow  more — for  he  has  caught  a  glimpse 
of  national  markets  and  he  wants  them.  And  one  of  the 
first  things  he’s  sure  to  do,  in  building  an  organization  for 
going  after  the  big  markets,  is  to  call  in  a  national  adver¬ 
tising  agency  that  sees  eye  to  eye  with  him.  So  he’s  ready 
for  us,  now. 

He  does  not  need  to  enclose  a  stamped  and  self-addressed 
envelope  when  he  invdtes  us  to  come  in  and  hang  up  our 
hat.  We’re  ready  for  him,  too. 


AI.EXANDKK  D.  CIIIQUOINE 
V  ic^  •  Prcui  Jc  n  I 

and  \ceoiinl  Kri^rcHcnlalivc 
.VcMi  Y’ork 


WILLIAM  T.  WATERS 
Armunt  Reprcacntative 
iVw  York 


GKOHGE  F.  McANDREW 
Art  l)ircrt<ir 

AVh'  Y'ttrk 


DANA  PARKER 
Radio  DcpaitmcDt 
y^w  York 


PAUL  J.  SENFT’ 
Office  Manager 
York 


MATTHEW  lll'FNACEL 
AiMialant  AiToiinl  Ke|*reaentative 
AW  Y'ork 


STALIIA.M  L.  WILLIAMS 
W  filer 
C.hiratlo 


Batten,  Barton,  Durstine  &  Osborn 


Chicago,  McCormick  Building  .  . 


I  N  C  O  K  I*  O  K  A  T  E  D 

Advertising 

383  MADISON  AVENUE  •  NEW  YORK 

Boston,  lO  State  Street  ....  BUFFALO,  Rand  Building 
Minneapolis,  Northwestam  Bank  Building 


PITTSBURGH,  Grant  Building 
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SINGLE  STORY  ON  FRAUD  PRACTICES 
FORCED  OFFICIAL’S  RESIGNATION 


Louisville  Times  Exposed  Postdating  of  Motor  Truck  Licenses 
Resulting  in  Big  Loss  to  State — Evidence  So  Thorough 
No  *‘Follow-Up”  Stories  Needed 


(,Special  to  Editor  &  Publisher) 

Louisville,  ky.,  Sept.  i4.— The 

Louisville  Times,  evening  paper,  was 
the  central  figure  last  week  in  an  exploit 
unusual  for  effec¬ 
tiveness  and 
rapidity  of 
results  In  six 

hours,  with  a  de¬ 
vastating  expose 
of  corruption  it 
blasted  out  of 

office  a  public 
official,  who  up  to 
that  time  had 
been  accused  of 
nothing  graver 
than  careless¬ 
ness. 

Its  first  edition, 
carrying  a  recital 
thorough  to  the  last  detail  of  practices 
by  which  the  office  of  County  Clerk  Wil¬ 
liam  G.  Stiglitz  was  defrauding  the  state 
of  Kentucky  of  motor  truck  license  re¬ 
venue,  apiiearefl  on  the  street  at  10:15 
o’clock.  At  4  o'clock  that  afternoon  the 
disconcerted  Mr.  Stiglitz,  with  twenty- 
eight  months  yet  to  serve,  was  handing 
in  his  resignation  to  a  group  of  stunned 
]>olitical  leaders,  to  whom  he  could  not  or 
would  not  explain  the  facts  gathered  and 
presented  by  the  Times. 

The  dramatic  exp<>se  had  immediate 
and  far-reaching  civic  and  political  re¬ 
sults  not  the  least  of  which  was  its 
reverberation  in  the  state  gubcrnat<irial 
campaign  in  which  the  Republic.m 
nominee  is  Mayor  William  B.  Harrison  of 
Louisville,  whose  iimer  circle  of  factional 
advisors  included  Mr.  Stiglitz.  The 
Democratic  mmiinee.  Judge  Ruby  Laf- 
foon  of  Madisonville,  was  expected  to 
seize  on  the  debris  from  the  Stiglitz 
affair  during  the  remainder  of  the 
camiiaign. 

The  Times,  through  the  revelation  of 
irregularities  on  the  basis  of  its  own  in¬ 
dependent  investigation,  drew  quickly 
from  both  .state  ami  county  authorities  the 
specific  promise  it  had  been  demand¬ 
ing,  that  of  immediate  and  tliorough  audits 
of  the  records  of  the  resigned  clerk's 
automobile  license  departnKiits  and  there 
appeared  to  Ih-  well-founded  hoiie  that 
an  inquiry  may  show  whether  other  tax 
revenues  had  Iteen  headed  off  into  private 
piickets  before  they  reached  Frankfort, 
the  state  capital. 

.At  the  same  time  there  followed  un¬ 
solicited  commendatiiMi  from  other  news¬ 
papers,  from  public  officials  and  from  the 
pulpit.  Commonwealth’s  Attorneys  W. 
Clarke  Otte  of  Jefferson  county  and 
William  H.  Ardery,  at  Frankfort,  ordereel 
investig^ions  of  facts  to  lie  pre.senteel  to 
grand  juries  to  mark  the  lieginning  of 
criminal  prosecution  as  .soon  as  audits 
revealed  the  guilty  individuals. 

The  glaring  fraud  was  brought  to 
light  by  the  Times,  working  in  co- 
ojK-ration  with  the  State  Tax  Commis¬ 
sion,  numerous  owners  of  motor  trucks 
and  the  I-ouisville  .Automobile  Club.  The 
fraud  was  accomplished  by  falsification 
of  records  and  withholding  of  public 
funds  by  the  jxistdating  of  what  pur- 
porteel  to  lie  duplicates  of  license  receipts 
issuetl  to  truck  owners. 

The  doctt>re<l  duplicates  were  sent  to 
F'rankfort  with  funds  sufficient  to  cover 
the  periixl  covered  by  the  false  date.  With 
but  few  exceptions  amounts  sent  to  the 
capital  were  substantially  less  than  the 
payments  made  by  the  truck  owners,  the 
take-out  ranging  from  $2  to  $30  on 
hundretls  of  truck  licenses. 

The  disclosures  had  no  immediate  re¬ 
lation  to  previous  revelations  by  the 
Times  that  Stiglitz's  office  had  over¬ 
charged  an  undetermined  nunilier  of 
passenger  car  owners— the  number  esti¬ 
mated  at  from  3,0(X)  to  6,(XX) — from  a 
few'  cents  to  slightly  more  than  a  dollar 
on  their  license  tags.  This  practice 
had  been  admittwl  months  ago  by  the 
clerk  who  said  that  ht*  had  been  sup¬ 


plied  at  too  late  a  date  with  a  rate 
manual  by  the  tax  commission  to  avoid 
the  overcharges.  When,  after  Stiglitz 
was  accused  by  the  automobile  club  of 
not  fulfilling  a  promise  to  refund  the 
small  overcharges,  the  Times  began  its 
investigation. 

The  new’spaper  was  tipped  to  the 
larger  import  of  the  irregularities  when 
a  truck  owner  chanced  to  submit  his 
original  truck  license  receipt  to  deter¬ 
mine  whether  he  had  been  overcharged. 
When  a  check  with  the  manual  indi¬ 
cated  the  truckman  had  paid  the  exact 
amount  required  for  the  tonnage  and 
horsepower  of  his  truck,  as  shown  on 
the  original,  the  inquiry  was  pushed  a 
step  further  and  the  fact  revealed  that 
the  original  receipt  did  not  correspond 
to  the  doctored  duplicate  on  file  at 
Frankfort.  There  was  a  shortage  of 
$9.16,  and  whereas  the  owner’s  receipt 
called  for  seven  months,  the  ‘'duplicate” 
at  I'rankfort  gave  the  term  paid  for  as 
five  months.  The  exact  amount  involved 
in  the  fraud  has  not  been  determined  and 
may  not  be  for  many  months.  The  of¬ 
fice  handled  about  $l,f)00,0()0  in  license 
taxes  annually. 

When  the  Times  received  a  license 
receipt  to  check  for  a  reader  to  determine 
what,  if  anything,  had  lieen  overcharged, 
Harry  BlcKim.  rewrite  man  on  the  city 
desk,  and  J.  Howard  Henderson,  head  of 
the  Times  and  Courier-Journal’s  Frank¬ 
fort  bureau,  were  startled  to  discover  that 
the  truck  owner  had  not  lieen  over- 
chargeil  but  the  State  had  been  mulcted. 

Managing  Editor  .Albert  Y.  .Aronson 
then  assignefl  this  pair,  and  William  O. 
Carver,  Jr.,  reporter,  to  carry  the  investi¬ 
gation  through.  Bloom  obtained  from 
various  large  and  small  truck  owners 
their  original  receipts.  These  were 
checked  bv  Henderson  against  the  dupli¬ 
cates  on  file  with  the  State  Tax  Com¬ 
mission.  The  further  the  investigation 
was  pursued,  the  more  extensive  the 
fraud  appeared  and  the  more  svstematic 
the  take-out.  Carver  acted  as  liaison  be- 
twwn  the  automobile  club  and  the  county 
clerk’s  office,  drawing  from  Stiglitz 
denial  after  denial  that  the  records  had 
lieen  doctored. 

When  photostats  were  ready,  the  facts 
collated  and  the  story  written.  Hender¬ 
son  and_  Carver  set  out  for  a  final  inter¬ 
view  with  Stiglitz.  That  was  half  an 
hour  before  the  first  edition  was  due  on 
the  streets.  Meantime  Bloom  was 
checking  proofs  of  his  stories,  one  of 
which  was  sent  to  Mayor  Harrison. 

Stiglitz  still  insisted  he  was  innocent 
but  would  not  explain  how'  the  dates  and 
amounts  had  lieen  changeil.  Xor  would 
he  permit  the  reporters  to  interview 
anv  deputies. 

“An  audit  is  lieing  made  and  all  that 
will  come  out  if  there  is  anything  wrong,” 

$11,000,000  CRUISER 
ASSURES  WORK  FOR 
3  YEARS  AT  CAMDEN 

«Rw  the  keel  layinir 
of  fill*  Navy  TiiHrolooHR. 

n  will  be  delivere<l  in  1934  and 
HKHiireM  three  yenrn*  e>mployment 
for  hiindredN  at  the  New  York 
Shlphiiildinir  Co.  YardM  at  Cam¬ 
den.  N.  J. 

Many  of  Cireater-Camden'K  5.39 
IndiiKtrieN  are  now  worklnir  at 
capacity.  South  4er«ey  people  are 
earninir  and  spending  right  now. 

7  out  of  every  R  of  them  are 
dally  readerK  of  their  own  local 
newMpaperN. 


COURIER-POST 

**A  24^Hoar  Medium  at  one  eost^ 
Lett  than  half  af  1%  raadar  dapMcatton 
National  RepreaentatH’es 
GKO.  A.  MrDEVlTT  CO. 


the  clerk  replied.  “I  am  responsible  here 
and  if  there  is  any  loss  I  will  have  to 
pay  it.” 

Mayor  Harrison  hastily  summoned 
various  Republican  leaders,  including  the 
chairman  of  the  Republican  city  and 
county  committee.  They  called  Mr. 
Stiglitz  and  asked  an  explanation.  He 
repeated  what  he  had  told  the  reporters 
but  declined  to  make  any  further  com¬ 
ment.  A  few  hours  later,  still  with  the 
leaders,  he  drafted  a  resignation  which 
was  accepted  promptly  by  County  Judge 
Henry  I.  Fox,  who  a  few  hours  later 
appointed  a  successor. 

The  investigation  was  marked  by 
meticulous  thoroughness.  Aot  a  con¬ 
vincing  detail  was  overlooked  and  no 
follow  story  was  needed  to  effect  the 
change.  The  citizens  in  Louisville  and 
throughout  the  State  were  amazed.  The 
investigations  by  official  liodies  were 
started. 

Eugene  Stuart,  secretary-manager  of 
the  automobile  club,  said :  "1  have  never 
seen  a  more  thoroughgoing  exhibit  of 
public  service  on  the  part  of  a  news¬ 
paper.  It  justifies  the  theory  that  the 
province  of  the  press  is  actually  more 
imiKirtant  than  that  of  the  officials. 
Surely,  as  in  this  case,  the  authorities 
should  have  taken  itp  the  cudgel  first. 
The  Times  deserves  and  has  the  com¬ 
mendation  and  support  of  its  readers.” 

Said  Tom  Wallace,  e<litor  of  the 
Times : 

“A  newspaix:r  which  is  attentive  to  its 
opiKirtunities,  and  its  duties,  jierforms 
many  services  for  the  public  which  public 
officers  should  perform,  but  rarely  are 
definite  results  procured  as  quickly  as 
they  were  procured  by  the  Times  when 
it  investigated  the  automobile  tag  irregu¬ 
larities  in  the  office  of  the  County  Clerk 
of  Jefferson  County. 

“The  Times’  investigation  liegan  after 
publication,  in  its  columns  and  in  other 
columns,  of  all  of  the  facts  upon  which 
its  investigation  was  based.  Therefore 
it  liegan  with  no  advantage  over  those 
whose  sworn  duty  it  was  to  ilevote  them¬ 
selves  to  such  work  as  that  which  it 
undertook  because  they  neglected  it. 


“The  thoroughness  with  which  the 
search  for  facts  was  made,  under  the  di¬ 
rection  of  the  managing  editor,  by  com¬ 
petent  reiHirters,  produced  a  crushing 
revelation  which  was  immediately 
effective.  .An  ‘it  is  said’  or  ‘it  is  be¬ 
lieved’  story  would  have  had  no  effect. 
The  only  ammunition  which  may  be  used 
legitimately  in  news  columns  is  made 
up  of  facts.  But  some  times  facts  are 
as  effective  as  explosive  shells. 

“The  Times  did  nothing  which  could 
not  have  lieen  done  by  agencies  of  gov¬ 
ernment.  It  only  did  what  was  not  done 
by  them.  The  work  was  done  rapidly, 
and  thoroughly.  That  it  was  immediately 
effective  shows  that  a  vigorous  managing 
editor  and  one  or  two  comiietent  re¬ 
porters  sometimes  may  be  worth  more  to 
a  community  than  expensive  machinery 
of  government  operated  at  taxpayers’ 
cxpen.se.” 

BURKE  RETURNS  FROM  TRIP 

E.  M.  Burke  of  Burke,  Kuipers. 
Mahoney  &  Payne,  Inc.,  New  York,  has 
just  returned  from  a  trip  through  Texas 
and  to  the  west  coast.  While  in  Texas, 
he  installed  a  branch  office  of  Burke, 
Kuipers,  Mahoney  &  Payne,  Inc.,  placing 
in  charge  as  resident  manager  .A.  W. 
Howe,  formerly  advertising  manager  of 
the  Port  Arthur  (Tex.)  Neu's.  While 
on  the  coast,  he  visited  the  firm’s  contact 
organization,  Fenger-Hall  Comiiany, 
Ltd.  at  Los  Angeles,  San  Francisco  and 
Seattle. 


WEDDING  DATE  SET 

The  marriage  of  Edwin  Moss  Williams, 
United  Press  bureau  manager  at  Atlanta, 
to  Evelyn  .Anne  Branch,  daughter  of  Mr. 
and  Mrs.  James  Alexander  Branch,  wil 
take  place  Sept.  29  at  the  First  Presby¬ 
terian  Church  in  Atlanta.  The  Wilf 
liamses  will  make  their  home  at  1460 
Peachtree  road.  Atlanta,  after  Nov.  1. 
Mr.  Williams  is  the  son  of  Walter  V\'il- 
liams,  president  of  the  University  of  Mil- 
souri  and  for  many  years  the  head  of  the 
journalism  school  there. 


Baseball  Starters 

Many  stereotypers  have  told  us 
that  they  save  from  two  to  three 
minutes  on  baseball  starters  by 
using  Morley  Mats. 

Faster  scorching  and  less  pack¬ 
ing  make  the  difference.  The 
latter  feature  is  due  to  the 
remarkable  stayback  of  Morley 
Mats. 

Samples  on  Request 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 

MORLEY 

MATS 
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BRITISH  CABINET  FACES  FIRST  TEST 


And  Allen  MACDONO 
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“TheSwingingKey- 
board  is  exception¬ 
al  aid  in  keeping  my 
machines  up  to  par” 


“Though  we  installed  one  of  the  new  Model 
O’s  some  time  ago,  I  cannot  resist  writing  to 
express  my  sentiments  towards  the  many 
advantages  the  new  improvements  have 
over  the  older  models. 

“The  points  I  want  to  particularly  stress 
are  the  new  style  knife  wiper,  the  new  off¬ 
set  assembler,  which  the  operator  has  praised 
to  me  several  times,  and  especially  the  new 
.swinging  keyboard. 

“I  think  the  introduction  of  the  Swinging 
Keyboard  is  the  greatest  single  advance  in 
maintenance  convenience  in  many  years.  1 
find  it  of  exceptional  aid  in  keeping  my 
machines  up  to  par.  The  Swinging  Keyboard 
makes  it  a  pleasure  to  give  the  machine  the 
slight  amount  of  attention  it  needs  to  func¬ 
tion  100%  at  all  times. 

“The  new  style  pot  leg  bearings  I  find  are 
more  positive  in  their  adjustment  and  as  yet 
there  has  been  no  occasion  to  adjust  my 
lockup.  It  appears  to  me  that  lockups  in  the 
future  will  be  more  permanent,  and  will  not 
require  resetting  for  many  years. 

“I  have  been  a  Linotype  machinist  for 
many  years  and  must  admit  that  the  im¬ 
provements  created  by  the  Mergenthaler 
Linotype  Company  on  this,  their  latest  ma¬ 
chine,  have  gone  far  to  lighten  the  burdens 
of  machinists  whose  good  fortune  it  will  be 
when  their  respective  firms  give  them  the 
advantage  of  new  installations.  I  appreciate 
your  efforts  to  the  trade  to  make  the  great 
Linotype  machine  even  greater  and  in  a 
class  by  itself.” 


GEORGE  H.  SANDERS 


HEAD  MACHINIST 
NEW  HAVEN  (Conn.)  REGISTER 


LI  OT  YPE 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  :  CANADIAN  LINOTYPE,  LIMITED.  TORONTO.  CANADA 

MERGENTHALER  LINOTYPE  COMPANY 

Representatives  in  the  Principal  Cities  of  the  World  BROOKLYN  NEW  YORK 

Linctv'pe  Metromedium  and  Excelsior  ^ 
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Putting  Idle  Money  to  Wor 


Is  your  newspaper  a  leader  in  its  community? 


Do  you  as  a  publisher  take  pride  in  having  an  ini 
The  now  unhappy  condition  of  industry  is  duetj 


extravagant  buying  but  of  normal  buying.  It  is  generallloce 


w 


Ice  1 


hat? 


ness  activity  throughout  the  country  will  reappear.  Dol 


service  to  the  hoarder;  and  they  force  willing  workers  intllen 


Is  it  not  better  to  release  dollars  now  and  creatJork, 


Is  it  a  thing  to  be  proud  of  to  have  cash  piled  up  and  at  tmm( 


patched  up  machinery,  when  the  release  of  that  money 
equipment  on  the  one  side  and  needed  work  on  the  other 


Now  is  a  desirable  time  to  buy  equipment— from 
up  to  that  fact  and  begin  to  act  on  it,  buying  wisely  but 
return  of  normal  activity  and  prosperity.  Hoarding  is  ncjhrif 
set  the  idle  men  to  work.  To  purchase  everything  todam 


Are  you  as  a  publisher  through  your  editorial  col 


you  remembering  the  old  adage  that  “actions  speak  loudihan 


Improved  machinery  is  one  means  of  getting  largi  irof 

equipment  in  a  plant  do  not  necessarily  spell  more  produ(  in,  I 
profits.  Such  moves  are  sometimes  put  off  with  a  feelifl  ihat 
they  really  are  not  expansion  but  just  the  opposite.  The)  re  a 
is  always  a  sound  investment  in  that  a  less  number  of  dol  iwi 
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Whether  your  needs  are  in  the  composing  room 


is  the  time  to  buy,  alike  for  the  buying  efficiency  of  yomlolla 


through  channels  indirectly  touched,  and  for  the  influen 
have  upon  your  community. 
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Will  Put  Idle  Men  to  Work 


!cein  the  sphere  of  your  circulation? 

hat? — to  a  cessation  of  buying — not  only  a  cessation  of 
needed  that  with  the  resumption  of  normal  buying,  busi- 
t  hoarded  in  idleness  do  a  double  damage.  They  fail  in 
lleness,  later  to  seek  charity  or  the  dole. 

jfk,  rather  than  to  use  them  later  for  charity  or  a  dole? 
ime  time  be  running  along  with  inefficent  equipment  or 
}  activity  would  serve  to  give  better,  more  economical 


n 


!ry  point  of  view.  When  the  peonle  of  the  nation  wake 
iy  what  they  need  and  can  use,  then  we  may  look  for  a 
hrift.  Set  the  idle  dollars  to  work  and  they  will  in  turn 
at  you  can  use  advantageously  is  better  than  charity. 

n  leading  the  thought  of  your  community  this  way?  Are 
lian  words”  and  paralleling  precept  with  example? 

irofits  on  a  reduced  volume  of  business.  Better  tools  and 
m,  but  may  equally  as  well  spell  cost  reduction  and  more 
liat  they  would  be  plant  expansion  at  a  bad  time,  when 
te  a  plant  cost  reduction  in  operation.  And  cost  reduction 
iwill  earn  more  profits. 

essroom,  stereotype  room,  or  building  construction,  now 

pilar  today  for  your  own  benefit,  its  multiplied  efficiency 
that  such  action  combined  with  editorial  leadership  will 


Irving  K.  Stone,  Pres^ident 

the  duplex  PRIXTIXG  PRESS  UOMPAXY 
Rattle  Creek,  Michigan 
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E  D  I 

THE  OUTSTANDING  EVIL 

IF  there  is  any  topic  of  more  poignant  interest  to 
newspaper  owners  today  than  operating  costs, 
few  active  in  the  business  are  aware  of  it.  Sane 
handling  of  that  question  in  the  next  few  months  can 
determine  not  only  whether  newspapers  can  come 
through  the  depression  without  undue  losses,  but  with 
adequate  personnel  and  equipment  to  care  for  in¬ 
creased  business  in  the  future.  Yet,  even  in  its 
most  general  aspects,  many  newspaper  owners  and 
managers  shy  away  from  public  discussion  of  costs 
and  revenues. 

CM  numerous  comments  received  on  our  recent 
article  <)n  the  operations  of  some  32  newspapers  dur¬ 
ing  1930,  the  most  interesting  was  one  protesting 
that  such  matters  should  be  reserved  for  exposition 
in  A.N.P.A.  bulletins  and  not  paraded  in  a  publica¬ 
tion  read  and  Ix-lieved  by  advertisers.  Every  depart¬ 
ment  store  in  the  complaining  publisher’s  city  re¬ 
ceives,  our  critic  said,  one  to  five  copies  of  Editor 
&  Pi’Bi.isHF.R,  and  the  deiiartmcnt  store  executives 
were  certain  to  find  in  the  statement  that  these  32 
newspapers  last  year  averaged  profits  of  aliout  8 
per  cent,  ammunition  for  rate  cut  demands.  Depart¬ 
ment  store  people,  he  feared,  were  likely  to  regard 
8  per  cent  as  too  much  for  newspapers  to  earn. 

That  is  a  viewixiint  which,  carried  to  its  logical 
end,  would  eliminate  from  newspapers  all  but  the 
most  trivial  gossip.  Applied  logically  to  newspaper 
operation,  it  would  bar  the  publication  of  standard 
rate  cards,  restoring  the  old  days  of  bicker  and  bar¬ 
ter.  It  would  bar  publication  of  circulation  state¬ 
ments  and  bring  back  the  days  when  the  best  liar 
won.  It  would  bar  publication  of  linage  records, 
because  a  continued  record  of  newspaper  losses 
might  be  turned  to  account  by  magazine  and  radio 
solicitors.  It  would  place  the  newspaper  in  the  posi¬ 
tion  of  regarding  everylxxly’s  business  as  its  own, 
but  its  own  as  nolxxly’s. 

With  the  highest  respect  for  the  complainant  per¬ 
sonally  and  as  a  newspaperman,  we  can  no  more 
accept  his  viewpoint  in  this  matter  than  we  have 
acceded  to  past  opposition  to  the  publication  of  other 
matters  having  general  interest  for  the  fraternity. 

To  do  so  would  be  to  forfeit  the  confidence  of  many 
thousands  of  readers  and  advertisers  who  expect  in 
these  columns  frank  and  free  discussions  of  such 
affairs. 

That  advertisers  can  regard  an  8  per  cent  net  re¬ 
turn  as  excessive  for  so  hazardous  an  enterprise  as  a 
newspaper  is  difficult  to  believe.  The  generally  ac¬ 
cepted  average  ideal  profit  among  United  States  pub¬ 
lishers  and  appraisers  is  more  nearly  twice  that 
figure.  It  should,  in  fact,  be  considerably  higher 
than  that. 

Our  friend  might  consider  and  envy  the  London 
Daily  Mail  and  its  associated  newspapers.  Under 
British  laws,  newspaper  corporations  publish  their 
earnings  and  dividends  annually,  and  the  Daily  Mail 
properties  since  1922  have  paid  an  average  of  about 
40  per  cent  upon  a  capital  ranging  from  $20,000,000 
to  $3.‘',0()0,0(KI.  W'hat  its  earnings  are  on  annual 
turnover  is  not  stated,  but  the  information  is  not 
necessary.  The  Daily  Mail  is  not  concerned,  appar¬ 
ently,  with  what  its  advertisers  think  of  its  profits. 

It  sells  its  space  on  its  own  terms  at  its  own  price, 
limiting  its  daily  page  output  to  a  size  that  its  plants 
and  its  readers  can  comfortably  handle,  and  making 
advertisers  wait  their  turn  rather  than  issue  an  over- 
bulky  edition. 

W'hile  few  .\merican  newspapers  can  point  to  such 
a  sustained  record  of  earning  on  invested  capital, 
none  of  them  need  be  ashamed  of  the  rewards  they 
have  had  in  the  past  ten  years.  W’ithout  newspaper 
advertising,  the  great  sales  volume  of  1922-1929 
would  have  been  impossible,  and  without  newspaper 
advertising  tixlay  there  would  be  considerably  more 
money  in  savings  banks  and  less  in  trade  circula¬ 
tion.  It  is  an  instrument  that  is  not  costly  in  com¬ 
petent  hands,  and  it  can  overcome  an  unhelievahle 
handicap  of  bungling  and  brutal  dishonesty.  It  has 
been  held  too  cheaply  in  this  country  both  by  its 
creators  and  by  its  users,  turned  to  uses  and  iaden 
with  burdens  for  which  it  was  not  desigpied. 

\\  hen  the  present  hysteria  for  cutting  rates  passes, 
as  it  will,  some  clear-sighted  newspapermen  may  at 
last  realize  that  volume  in  linage  and  volume  in 
sales  of  advertised  goods  w’ithout  a  safe  margin  of 
profit  is  bad  business  all  around.  It  is  the  outstand¬ 
ing  evil  of  current  newspaper  publication. 


RIAL 


Thy  righteousness  is  like  the  great  moun¬ 
tains;  Thy  judgments  are  a  great  deep. — 
Psalms,  XXXVL;  6. 


CHECKING  THE  BAROMETER 

Month  by  month  the  tabulation  of  newspaper 
advertising  volume  has  recorded  the  slowly 
declining  force  of  the  storm  of  depression. 
Practically  complete  reports  for  .\ugust  from  all  im¬ 
portant  cities  reveal  that  the  loss  against  the  same 
month  last  year  is  under  7  jier  cent,  and  that  the 
total  for  the  January- August,  1931,  pcriotl  is  about 
10  per  cent  behind  the  volume  for  the  same  months 
of  1930.  This  confirms  the  statistical  predictions  of 
prior  months  with  accuracy  that  seems  remarkable 
in  our  present  limited  knowledge  of  business  booms 
and  depressions.  If  the  graphic  prediction  of  gains 
against  1930  during  the  last  three  months  of  this 
year  is  borne  out  by  events,  newspaper  publishing 
and  business  in  general  will  be  armed  with  a  new 
statistical  tool  that  may  assist  toward  better  control 
of  business. 

In  no  previous  depression  has  there  been  an  accur¬ 
ate  record  of  advertising  fluctuations  before  and 
after  the  peak,  though  students  of  the  available  data 
had  reached  partial  conclusions  which  are  supixirted 
by  current  records.  The  trends  of  all  advertising, 
and  of  classified  advertising  in  particular,  will  bear 
close  watching  when  business  resumes  its  upward 
inarch. 

It  apiiears  now  that  the  real  advertising  peak  of 
the  past  decade  was  reached  in  1926  and  that  the 
false  peak  of  1929,  based  largely  on  speculative  ac¬ 
tivity,  was  only  one-half  of  one  per  cent  above  the 
1926  total.  Classified  advertising,  in  the  interim, 
showed  a  steady  decline,  anticipating  the  general  de¬ 
pression  by  at  least  two  years.  It  is  now  trending 
upwards,  slowly  but  with  a  definite  quality  in  its 
advance  that  may  portend  better  days  in  the  not 
distant  future. 


A  ncu’spat>cr  suppressed  a  story  about  a  heal 
utility  failure,  on  the  theory  it  ivould  hurt  trade, 
and  now  false  tototi  gossip  is  that  the  publisher 
was  secretly  behind  the  company  tvhose  bank¬ 
ruptcy  has  caused  thousands  of  investors  to  lose 
their  sa7‘in(is. 

AN  UNCERTAIN  STAFF 

Members  of  the  Financial  Advertisers  .\sso- 
ciation,  meeting  at  Boston  this  week,  heard 
some  straight  talk  from  an  advertising  agent 
on  the  difference  between  paid  advertising  and  free 
publicity. 

Said  Edwin  Bird  Wilson,  president  of  Edwin  Bird 
Wilson,  Inc. :  “A  lot  of  big  bankers  have  not  done 
much  straight  thinking  as  to  the  value  of  right  ad¬ 
vertising  as  a  confidence  builder.  .  .  .  The  big¬ 
gest  banker  in  the  world  may  be  a  fifth-rate  judge 
of  advertising  value.  .\nd  yet  he  may  Ix-lieve  in 
free  publicity,  ‘free  puffs,’  as  the  English  say.  What 
an  uncertain  staff  to  lean  on!  Too  much  free  pub¬ 
licity  is  what  has  ruined  many  gcxxl  banks  and  dam¬ 
aged  others.  The  trouble  is  that  you  can’t  control 
free  publicity  any  more  than  you  can  control  fret- 
speech.  If  you  could  control  it.  it  wouldn't  he  free.” 

We  commend  Mr.  Wilson’s  straightforward  com¬ 
ment  to  those  of  his  colleagues  who,  although  mak¬ 
ing  their  livings  out  of  jiaid  advertising,  devote  time 
and  energy  to  pushing  their  clients  farther  along 
the  sidetrack  of  free  publicity.  Flspecially  do  we 
commend  it  to  those  agents  who  show  their  lack  of 
faith  in  their  own  advertising  efforts  by  using  veiled 
threats  and  vague  promises  to  force  free  publicity 
into  print. 


POOR  ECONOMY 

Paper  manufacturers  are  among  the  most  inter¬ 
ested  observers  of  the  advance  in  color  printing 
by  daily  newspapers,  gradually  gathering  a  fund 
of  basic  information  that  will  be  useful  if  and  when 
the  color  idea  gains  general  adoption.  Ink  manufac¬ 
turers  have  for  months  been  searching  for  formulae 
that  will  make  colored  inks  of  fixed  durable  hues, 
fast  drying  qualities,  at  a  price  that  will  not  be  too 
far  out  of  line  with  newspaper  requirements.  The 
activities  of  some  press  builders  have  been  well  adver¬ 
tised,  and  it  is  no  secret  that  all  are  working  on 
new  color  devices. 

Even  though  color  does  not  attain  the  expected 
general  popularity  as  an  advertising  iinplenicnt,  the 
interest  it  has  aroused  in  the  mechanical  side  of 
newspaper  production  will  be  beneficial.  With  pro¬ 
cesses  perfected  for  making  an  improved  slieet  of 
paper  ade(|uate  to  take  color  at  newspaper  speed,  one 
can  expect  the  general  introduction  of  improved 
newsprint  at  prices  not  much  higher  than  those  now- 
paid  for  rougher  grades.  Better  paper  will  demand 
better  ink,  and  both  will  require  improvement  in 
press  craftsmanship.  The  excellent  work  now  being 
done  in  scores  of  press-rooms  can  be  duplicated  in 
practically  all.  The  cost  of  good  paper  and  ink  vs. 
cheap  paper  and  ink  is  pretty  much  like  the  differ¬ 
ence  between  a  thrce-dollar  necktie  and  the  2S-cent 
bargain  counter  article.  The  initial  saving  is  not 
justified  by  the  result  in  operation. 


If  there  must  be  advertising  rate  revision  let 
it  start  7cith  those  mass  department  store  con¬ 
tracts  that,  for  years,  have  scarcely  paid  their 
costs  in  many  offices.  This  is  as  good  a  time  as 
any  to  demand  decent  profit  on  the  greatest 
sendee  the  press  renders  any  advertiser. 


SOMETHING  TO  WATCH 

IF  you  want  to  know  more  about  the  crime  situa¬ 
tion  in  the  United  States,  which  is  a  scandal 
throughout  the  civilized  world,  study  the  facts 
in  the  case  of  Louis  Mazer. 

This  is  the  man  who  confessed  his  part  in  the 
assassination  of  Don  Mellctt,  Canton,  O.,  eilitor  who 
paid  w’ith  his  life  for  an  honest  newspaper  attack  on 
local  crime  and  (xilitical  corruption.  Mazer  is  now 
petitioning  for  a  parole.  .\n  Ohio  judge  is  reiKirted 
to  favor  giving  him  his  freedom.  Though  Mazer 
was  one  of  the  lowest  of  underworld  characters,  a 
fiend  in  human  form,  the  court  now  thinks  his  act 
in  turning  state’s  evidence,  pleading  guilty  to  one  of 
the  most  brutal  murders  in  history,  should  entitle 
him  to  a  reduction  of  the  five  to  20  year  sentence 
he  received  on  the  ridiculous  charge  of  “man¬ 
slaughter.” 

What  is  this  soft  bargaining  between  judges  and 
jungle  beasts?  It  is  something  which  ought  to  be 
looked  into  by  the  authorities,  certainly  the  news¬ 
papers,  of  Ohio.  If  Mazer  manages  to  evade  liis 
easy  sentence  it  will  pep  up  every  cnxik  of  the  under¬ 
world.  These  biped  animals  that  hide  in  the  dark¬ 
ness  and  assassinate  men  who  oppose  their  illicit 
Ixxize  and  dope  traffic,  think  they  have  the  "world 
by  the  tail.”  Maybe  they  have,  so  far  as  officialdom 
is  concerneil  T<xi  often  tliey  are  seen  “putting  it 
over.”  Surely  the  Wickersbam  crime  reports  have 
painted  this  ugly  situation  in  its  true  colors. 

If  the  brute  who  aided  and  abettcxl  the  murder, 
witli  a  shot  ill  the  hack,  of  one  of  the  best  men  who 
ever  fxrcupied  an  editorial  chair  in  any  newsiiaix-r 
office  of  this  country,  can  beat  a  five  to  26  .vear 
sentence  by  the  vicious  jiarole  system,  it  will  be  just 
another  pnxif  that  Wickersbam  reports,  new'iiaper 
exposures,  public  indignation  and  all  else  count  for 
exactly  nothing.  Judges  refuse  to  learn.  They  feel 
safe  on  their  benches  and  public  opinion  may  be 
defied  at  will.  Mazer  deserves  no  consideration  and 
he  was  lucky  that  the  electric  chair,  his  just  desert, 
did  not  claim  his  wretcheel  life.  The  newspapers  oi 
Ohio  ought  carefully  to  watch  this  parole  apiieal.  It 
is  signiticant.  Maybe  the  Ohio  courts  have  short 
memories,  but  ours  is  long  enough  to  include  the 
fact  that  there  would  never  have  been  a  prosecution 
of  the  Mellett  assassins  except  for  the  clamor  of  an 
outraged  people  and  press. 


At  least  something  ought  to  be  done  about 
press  agents  zvho  use  a  nezvspaper’s  columns 
to  announce  forthcoming  ez’cnts  zvhich  nex'er 
happen. 


A  solid  front  of  the  nation’s  press,  large  and 
small,  zveak  and  strong,  against  those  who  zvotdd 
pull  dozen  the  standards  of  quality  and  sendee, 
is  the  day’s  urgent  need. 
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PURELY  PERSONAL 


James  M.  cox,  publisher  of  the 
Dayton  (O.)  News;  E.  G.  Burkam, 
publisher  of  the  Dayton  Journal-Herald; 
Thomas  Hook,  city  editor.  Daily  News; 
E.  M.  Rossiter,  city  editor  of  the  Herald 
jnd  Merab  Eberle  of  the  society  depart¬ 
ment  of  the  Journal-Herald,  have  been 
named  by  former  Congressman  Roy  G. 
Fitzgerald  on  the  committee  to  arrange 
for  the  city’s  celebration  of  the  bicenten¬ 
nial  of  George  Washington’s  birth. 

A.  L.  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-N e7vs  and  president 
of  Federated  Publications,  was  appointed 
to  the  Michigan  child  welfare  advisory 
council  Sept.  10  by  Gov.  Wilber  M. 
Brucker. 

Robert  T.  Sawyer,  editor  and  publisher 
of  Bend  (Ore.)  Bulletin,  was  elected 
president  of  the  Oregon  Reclamation 
Congress  at  the  recent  meeting  in 
Mrfford. 

Col.  James  C.  Wickes,  publisher  and 
editor,  Dover  Delaware  State  News  and 
Mrs.  Wickes  are  enjoying  a  week’s 
vacation  at  .Atlantic  City. 

Ernest  Gruening,  editor,  Portland 
(Me.)  Evening  News,  is  back  at  his 
desk  after  being  confined  to  his  home 
several  days  by  an  injury  to  his  knee. 

James  B.  Nevin,  editor.  Atlanta  (Ga.) 
Georgian-Awerican,  and  his  family,  are 
on  vacation  in  New  England. 

Charles  M.  Morrison,  editor,  Phila¬ 
delphia  Public  Ledger,  and  Mrs.  Morri¬ 
son.  leave  this  week  for  a  vacation  visit 
to  Mr.  Morrison’s  parents  at  Mt.  Vernon, 
111. 

Dr.  Douglas  Southall  Freeman,  editor 
of  the  Richmond  (Va.)  News-Leader, 
vras  the  principal  speaker  at  exercises 
marking  the  re-opening  of  the  historic 
Wren  Building,  at  W’illiamshurg,  Va.,  a 
part  of  the  Rwkefeller  restoration  of 
that  city,  Sept.  16. 

C.  A.  Bowman,  editor  of  the  Ottaiva 
Citisen  is  a  member  of  the  party  of  17 
Canadian  delegates  to  the  Institute  of 
Pacific  Relations  Conference  at  Hang¬ 
chow,  China  who  sailed  from  X’ancouver 
Sept.  12. 

Silas  B.  Ragsdale,  secretary-treasurer 
of  the  News  Publishing  Company  and 
managing  editor  of  the  Galveston  News 
and  Tribune,  and  Mrs.  Ragsdale,  are 
parents  of  a  daughter,  Joan  Marie,  born 
.\ug.  26. 

.\.  L.  Evans,  editor,  Lindsay  (Cal.) 
Gacette,  has  been  spending  his  vacation 
in  Oregon  and  W’ashington. 

Kathan  Fahnestock,  publisher.  Minster 
(0.)  Post,  has  been  appointed  an  in¬ 
spector  under  the  new  law  providing  for 
a  cigarette  tax.  He  will  have  five  W'est- 
ern  Ohio  counties  under  his  supervision. 

Robert  W.  Ruhl,  editor,  Medford 
(Ore.)  Mail  Tribune,  is  spending  his 
vacation  in  Vancouver  and  Victoria, 

B.C. 

Harold  B.  Johnson,  president  and 
editor,  IPatertozm  (N.Y.)  Daily  Times, 
has  returned  from  a  vacation  of  a  few 
weeks  at  Sugar  Hill,  N.H. 

Clarence  F.  Byrns,  editor.  Port  Smith 
(.'^rk.)  Southzvcst  American  and  Times 
Record,  spoke  Sept.  11  at  the  Noon 
Civic  Club  luncheon  in  that  city,  on 
Arkansas  finances. 

Carlton  K.  Matson,  editor  of  the 
Buffalo  T  imes,  spoke  before  the  Buffalo 
Kiwanis  Club  at  its  luncheon  last 
wwk.  He  defended  the  publication  of 
crime  news  as  a  necessary  adjunct  of 
modern  journalism. 

Basil  Brewer,  new  publisher  of  the 
•\«t'  Bedford  (Mass.)  Standard  and 
■nercury,  and  Mrs.  Brewer  will  take  up 
their  residence  in  Fairhaven,  Mass., 
shortly  after  a  summer  at  Pico  Beach. 

Robert  Lincoln  O’Brien,  former  editor, 
Boston  Herald,  and  Mrs.  O’Brien  re¬ 
turned  this  week  on  the  Cunarder 
Laconia  after  a  lengthy  European  trip. 

T*  O.  Huckle,  publisher,  Cadillac 
(Mich.)  Ez'ening  News,  was  twice 
,  honored  on  Sept.  11.  Mr.  Huckle  was 
re-elected  president  of  the  laymen’s  as- 
^iation  at  the  1931  conference  of  the 
Methodist  church  of  Michigan,  held  in 


Grand  Rapids,  and  he  was  also  re-elected 
president  of  the  Cadillac  Exchange  club. 

E.  K.  Gaylord  publisher  of  the  Okla¬ 
homa  City  Daily  Oklahoman  and  Times 
returned  to  Oklahoma  City  Sept.  5  from 
a  several  weeks’  stay  at  Estes  Parx,  Colo. 

Frank  D.  Throop,  publisher  of  the 
Lincoln  (Neb.)  Star  has  returned  to  his 
duties  after  vacationing  at  Troutdale-in- 
the-Pines,  Colorado  mountain  resort  west 
of  Denver. 

IN  THE  BUSINESS  OFFICE 

EON  E.  HERM.AN,  business  man¬ 
ager  of  Memphis  (Tenn. )  Press- 
Scimitar,  and  Mrs.  Herman  are  spend¬ 
ing  their  vacation  motoring  in  the  North. 
Their  son.  Jim  Herman,  accompanied 
them  as  far  as  Hudson,  O.,  where  he 
entered  Western  Reserve  .Academy. 

Daniel  J.  Mahoney,  general  manager, 
Miami  (Fla.)  Daily  Xezes,  accompanied 
by  Mrs.  Mahoney  and  children,  is  visit¬ 
ing  in  Dayton.  O.,  with  James  M.  Cox. 
Jr.,  assistant  publisher.  News  League  of 
Ohio. 

W.  A.  Patterson,  advertising  manager 
of  the  Victoria  (B.C.)  Times  left 
recently  on  a  business  trip  to  eastern 
Canada  and  the  United  States.  He  will 
lie  away  about  three  months. 

Clarence  M.  Kendall,  advertising  man¬ 
ager,  IVatertozin  (N.Y.)  Daily  Times. 
has  returned  from  a  motor  trip  around 
the  Gaspe  Peninsula  in  Quebec. 

Frederick  K.  Reybold.  director  of 
national  advertising,  Wilmington  (Del.) 
Every  Evening,  is  on  a  two-  week  busi¬ 
ness  trip  to  the  Middle  West. 

Harrell  Dunn,  circulation  manager, 
Morrilton  (.Ark.)  Democrat,  has  resumed 
his  duties  after  a  stay  in  Oklahoma  on 
field  work  for  the  Tulsa  World  in  the 
Claremore  district. 

Benton  Ferguson,  of  Tulsa.  Okla.,  has 
joined  the  Birmingham  (.Ala.)  Post 
advertising  staff.  Ferguson  is  a  son  of 
Mrs.  Walter  Ferguson,  whose  articles 
on  topics  of  feminine  interest  appear 
daily  in  the  Scripps- Howard  newspapers. 

George  Tra.sk,  suburban  circulation 
manager,  Waterbury  (Conn.)  American 
and  Republican,  and  Mrs.  Trask  were 
recently  hosts  at  a  wienie  roast  at  their 
home  for  all  employes  of  the  circulation 
staff. 

Miss  Claudia  Cross,  circulation  assist¬ 
ant,  Grand  Junction  (Colo.)  Daily  .'Senti¬ 
nel,  and  Harold  W.  Gustafson  of  Denver, 
were  married  recently. 

Miss  Stella  Venslow,  secretary  to  E. 
J.  Frey,  national  advertising  manager, 
IVaferbury  (Conn.)  American  and  Re¬ 
publican,  has  returned  to  work  after  a 
vacation  in  Baltimore.  Md. 

C.  B.  Upham,  chief  of  the  financial 
division  of  the  I’nited  .States  Daily, 
Washington,  D.C..  ad<lressed  the 
national  convention  of  .Auditors,  Comp¬ 
trollers  and  Treasurers  at  the  annual 
convention  in  Biloxi.  Miss.,  last  week. 


FOLKS  WORTH  KNOWING 


Recent  award  by  the  Alabama  Press 
.Association  of  the  Victor  H.  Hanson 
loving  cup  to  the  Grecmnlle  Advocate 
as  "the  best  all- 
around  weekly  in 
Alabama  for 
1931’’  has  center¬ 
ed  interest  in 
Gen.  James  B. 
Stanley  who 
founded  the 
paper  66  years 
ago  and  has  edited 
it  ever  since.  He 
is  the  dean  of 
Alabama  editors 
and  is  credited 
with  being  one  of 
the  oldest  editors 
in  service. 

Gen.  Stanley  established  the  .Advocate 
s(K>n  after  his  return  from  service  in  the 
Confederate  army.  His  plant  has  been 
destroyed  twice  by  fire  btrt  he  built  a 
better  one  each  time.  Now  at  the  age 
of  87  he  is  still  a  pivotal  figure  in  Ala¬ 
bama  journalism.  He  records  the  fol¬ 
lowing  facts  in  his  own  liandwriting : 

*  “1  was  born  .Aug.  9,  1844.  .After 
service  in  the  War  Between  the  .States 
1  establi.shed  the  .Advocate  in  186.s  wJth 
a  small  ciuantity  of  type  and  a  Wash¬ 
ington  Hand  Press.  In  1868  almost  the 
entire  town  was  burned  and  the  .Advo¬ 
cate  was  destroyed  with  other  business 
buildings.  In  a  few  weeks  a  new  out¬ 
fit  was  bought  and  the  paper  continued 
with  a  much  better  plant.  -Again  in  1876 
the  office  was  again  destroyed  by  fire 
and  though  T  had  only  $l,0(i0  insurance 
T  had  saved  some  money  and  again 
bought  a  still  better  outfit  and  so  the 
.Advocate  has  continued  to  grow  and 
imnrove. 

“As  soon  as  my  two  boys  Webb  and 
Glenn  finished  college  they  were  installed 
on  the  .Advocate  and  have  been  with  me 
ever  since.  They  arc  now  the  mov¬ 
ing  factors  in  the  business  and  editorial 
ends  of  the  paper.” 

George  N.  McDonell.  advertising 
solicitor.  .Miami  Daily  S'czvs  and  form¬ 
erly  with  the  .Associated  Press  in 
Georgia,  has  just  returned  from  a  vaca¬ 
tion  spent  in  touring  Georgia  and  Florida. 

Miss  Jenny  Hall  of  the  Victoria  (B.C.) 
Times  advertising  department  is  spending 
her  vacation  in  California. 

Morris  Penter,  advertising  director  of 
the  .San  Diego  (Cal.)  Union  and  Tribune 
was  a  visitor  in  Wichita.  Kan.,  recently 
while  en  route  to  Chicago  and  New 
York. 

Carl  Carstensen,  of  the  Chicago  Daily 
Nezo.e  promotion  department,  and  Mrs. 
Carstensen,  are  parents  of  a  son  Imm 
Sept.  8. 

(Continued  on  next  page) 


CiFK.  J.  Tt.  Stani.fy 


«Ioe  Palooka  —  Full  Page* 

Here’s  a  bit  of  news  many  editors  have  been  looking 
for: 

JOE  PALOOKA  will  appear  in  a  full  page,  colors. 

This  is  in  response  to  a  real  demand  on  the  part 
of  newspapers  that  are  running  the  successful  JOE 
PALOOKA  daily  strip. 

Seventy  papers  find  the  strip  a  record-breaker. 

The  page  shotdi)  create  a  furore  in  newspaperdom.  ateli 
for  announceiiient  of  first  release  date. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  Chaejji  V.  McAb*- 

Ch«ir«.n  NEW  YORK,  N.  Y.  President 


7  MORE 
STARl’ERS 
TOMORROW 

For 


The 

ELLA 

CINDERS 

Color  Page 

By 

Bill  Conselman 

and 

Charlie  Pllimh 

with  its  new 

and  immediately  popular 
lop  strip 

Chris  Crusly 

Beginning 

in 

The  Albany  Timc*s-Union 
The  Milwaukee  Sentinel 
The  Pittsburgh  Sun-Telegraph 
The  Rorhesler  American 
The  San  Franeisro  Examiner 
The  Seattle  Posl-Inlelligenrer 
and 

The  Washington  Herald 

Fnr  Terms  and  Samples,  W'ire  . . . 

UNITED  FEATURES 

UNITE*  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  SERVICE- 
WORLD  FEATURE  SERVICE 

Monte  Bourjaily,  General  Manager 
Maximilian  Elser,  Jr.  Frank  B.  Knapp 

220  East  42nd  8t.,  Balt.  1110, 
NEW  YORK 
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EDITOR  &  PUBLISHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

TIttai  PaMolad  and  Bactaurail  and  Cootaou  Com- 
rtdhiad  ty  TUI  EDITOR  A  PDBUBHEB  OOMPdJfY, 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Establisked  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO^  INC^ 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryants  9-3052,  3053,  3054,  3055  and  3056 
EDITORIAL  PERSONNEL 
Marlen  EL  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  Robert  S.  Mann,  Associate 
Editor;  John  W.  Perry,  Feature  Editor. 
EXECUTIVE 

James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  EL  Pew,  Treasurer;  C.  B. 
Groomes,  Secretary  and  Business  Man.- 
ager;  James  W.  Brown,  Jr,,  Promotion 
Manager;  G.  H,  Strate,  Circulation  Man- 
ager;  S.  L.  Dare,  Classified  Manager. 
London,  Elngland,  oEBce:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  113  Edenbridge  Road,  Enfield, 
Middlesex.  Paris,  France,  office:  76  rue 
des  Petits  Champs,  Sydney  R.  Clarke, 
Manager,  Paris  Eklitor:  George  Lange- 
laan,  15  rue  Portal,  Enghien-les-Bains, 
Seine  et  Oise.  Tokyo  Correspondent, 
Clarence  A.  Davies,  c/o  Japan  Advertiser. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue.  George  Branden* 
burg.  Correspondent ;  and  Otto  L.  Bruns, 
Western  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co.,  742  Market  Street,  San  Fran 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg.,  Seattle,  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A.N.P.A.”  seiVice  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Sice  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  116  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60r  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40r  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posse*, 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

(Zfaarter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “AB.C." 
circulation  as  follows: 
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Total  Di*- 
tribution 
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11.569 
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•  1928 . 
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•  1927 . 
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•  1926 . 

6.796 

7.607 

IN  THE  EDITORIAL  ROOMS 

Arthur  G.  KEENEY,  managing 
editor  of  the  Columbia  (S.C.)  Rec¬ 
ord,  has  returned  from  a  vacation  at 
Daytona  Beach,  Fla. 

James  H.  Lowry,  state  editor,  Sioux 
City  (la.)  Tribune  is  vacationing  in 
Nebraska. 

R.  K.  T.  Larson,  Sunday  editor,  A’or- 
folk  Virginian-Pilot,  is  spending  his 
vacation  in  Manassas,  Va.,  his  former 
home. 

Arthur  H.  Waters,  dramatic  editor, 
Philadcl/'liia  Public  Ledger,  was  a  week 
end  guest  of  Joe  Cook,  stage  star,  at 
the  latter's  summer  home  at  Lake  Hop- 
atcong. 

C.  William  Duncan,  Philadelphia 
P.i’ening  Ledger  columnist,  substituted 
f<jr  Henry  T.  Murdock,  in  weekly 
dramatic  talks  over  Station  WHAT  dur¬ 
ing  the  latter’s  vacation  in  New  York. 

Paul  J.  Prank,  manager  of  the  Tor- 
riiigton  news  bureau  of  the  IVatcrbury 
(Conn.)  .imerican  and  Republican,  and 
Miss  Frances  Blanner,  a  Waterbury 
nur.se,  have  announced  their  engagement. 

E.  1).  McCluskey,  assistant  city  editor 
of  .Memphis  (Tenn.)  Press-Scimitar, 
and  Mrs.  McCluskey  have  returned  froiy 
a  trip  to  the  Pacific  coast.  They  flew  to 
Los  Angeles,  then  went  by  train  to  visit 
McCluskey’s  parents  in  Portland.  The 
return  trip  was  made  in  the  same 
manner. 

Capt.  Thomas  Fauntleroy.  managing 
editor  of  .Memphis  (Tenn.)  Commercial 
.dppcal,  is  spending  his  vacation  fishing 
at  Reelfoot  Lake  in  Northwest  Tennes¬ 
see. 

S.  I.  Duncan-Clark.  staff  writer  for 
the  Chicago  Daily  Xnes,  has  written  a 
series  on  unemployment  insurance  now 
appearing  in  the  Daily  News. 

Miss  Dorothy  Pratt,  children’s  editor 
of  the  Prorndence  (R.I.)  Journal,  is  di¬ 
viding  her  vacation  between  Amenia, 
N.Y.,  and  Glens  Falls. 

Thomas  W.  Howard,  Dayton  (O.) 
Journal-Herald,  has  returned  after  visit¬ 
ing  with  his  daughter  in  New  York. 

James  S.  Hart  of  the  Providence 
livening  liullctin  re-write  staff,  co¬ 
author  of  the  newspaper  novel,  “Scoop,” 
has  a  short  story,  “The  Cart”  in  the 
current  issue  of  Atlantic  Monthly. 

Burke  1.  Burke,  of  the  editorial  staff, 
liuffalo  Courier-Iixprcfs.  has  been  ap¬ 
pointed  instructor  of  a  new  class  in  jour¬ 
nalism  which  is  to  lie  part  of  the  evening 
session  of  ('anisius  college  in  that  city. 

Marjorie  Fisher.  San  Francisco  News 
music  editor,  returned  from  a  six  months 
tour  of  Euroiie  in  time  to  cover  the  open¬ 
ing  of  the  San  Francisco  opera  season. 
Miss  FislKT  visited  most  of  the  capitals 
of  Europe  while  abroad,  writing  a  series 
on  musical  festivals  and  events. 

John  M.  Collins  of  the  staff,  IVeebly 
Kansas  City  .'ilar.  has  been  traveling 
through  Kansas  with  the  Santa  Fe  rail¬ 
road's  “better  beef  demonstration  train. 

Leo  Fischer,  Chicago  American  sports 
writer,  has  startetl  his  annual  tour  of  the 
“Big  Ten"  conference  universities  to  re¬ 
port  the  advance  “dope"  on  football 
elevens.  With  him  is  .-M  Struck, 
photigrapher. 

Henry  G.  Frampton,  city  editor.  .Miami 
(I'la.)  Daily  .Vews.  has  returned  from  a 
month's  vacation  spent  in  collecting 
natural  history  specimens.  During  his 
absence,  Benton  P.  Prout.  .Sunday  editor, 
was  acting  city  editor. 

Miss  Frances  Stubbs  has  resigned  from 
the  Norfolk  (\'a.)  Ledger-Dispatch 
reportorial  staff  to  attend  George  Wash¬ 
ington  University  where  she  will  study 
languages  in  preparation  for  journalistic 
work  in  luirope. 

Charles  R.  Horton,  a  member  of  the 
Creenville  (Tex.)  Banner  editorial  staff, 
has  l>cen  appointed  secretary  to  Sam 
Rayburn.  United  States  congressman. 

Harold  W.  Cohen.  Pittsburgh  Post- 
Gazette  motion  picture  critic  has  written 
a  series  of  six  “true  stories  of  dramatic 
interest  taking  place  in  Pittsburgh  every 
day.”  The  first  appeared  Sept.  14. 

John  Hillman  has  left  the  copy  desk  of 
the  Indianapolis  Star  to  return  to  the 


faculty  of  Baker  University  at  Baldwin, 
Kas. 

D.  Austin  I-atchaw,  associate  editor, 
Kansas  City  Star,  and  family  have  re¬ 
turned  from  a  two  months’  vacation  in 
British  Columbia  and  the  Pacific  North¬ 
west. 

Earl  Plowman,  copy  reader  for  Mem¬ 
phis  (Tenn.)  Press  Scimitar,  is  spending 
his  vacation  in  Kansas  City  “and  points 
west.” 

Joseph  Commiskey  of  the  sports  staff, 
Buffalo  Times,  has  gone  to  his  home  in 
Ogdensburgh,  N.Y.,  for  his  vacation. 

David  D.  Bourchard  of  the  ^itorial 
staff.  Providence  .\' ews-Tribunc  is  vaca¬ 
tioning  with  Mrs.  Bouchard  in  New 
Hampshire. 

A.  J.  Valentine,  managing  editor  of  the 
North  Platte  (Neb.)  Evening  Telegraph, 
is  back  at  his  desk  after  a  visit  of 
several  weeks  at  the  home  of  his  mother 
in  Shreveport,  La.,  and  in  other  points 
in  the  south  and  west. 

C.  G.  Wellington,  night  etlitor,  Kansas 
City  Star,  and  family  have  returned  from 
a  motor  trip  to  Los  .Angeles,  where  they 
visited  Mr.  Wellington’s  parents. 

Rod  Reed,  “Mr.  Fixit”  of  the  Buffalo 
Times  passed  his  vacation  in  Wa.shing- 
ton,  D.C.  His  brother,  Don  B.  Reed, 
day  city  editor  of  the  ll'ashington  Post, 
retitrned  with  the  Buffalo  newspaper¬ 
man  this  week  for  two  weeks  in  the 
latter  city,  where  he  formerly  was  a 
member  of  the  staff  of  the  Buffalo 
Evening  News. 

John  McCormick,  reporter  on  the 
Providence  News-Tribt^ic  is  visiting 
New  ^’ork  City  on  his  vacation. 

(ilenn  .Adcox,  rciwrter,  Memphis 
(Tenn.)  Evening  Appeal,  and  Rof)ert 
Dwlley,  reporter  for  .Memphis  Press- 
Scimitar,  are  covering  the  “church  war” 
at  Jonesboro,  Ark. 

Layne  Halderman  h'ord,  city  editor, 
Grafton  (W.Va.)  .S'cntinel,  has  resigned 
and  will  enter  Washington  and  I^ee 
University  to  begin  a  law  cour.se.  His 
nlace  has  l)ecn  filled  by  O.  P.  Wilson, 
formerly  with  the  Sentinel. 

Howard  K.  Carroll  of  the  Pittsburgh 
Post-Gazette  editorial  staff  returned  from 
a  vacation  trip  by  motor  to  Quebec  and 
New  England. 

A.  J.  White,  managing  editor  of  the 
Erie  (Pa.)  Dispatch-Herald,  and  Mrs. 
White,  are  parents  of  a  son  born 
recently. 

fiordon  Riley,  assistant  sports  editor. 
Norfolk  (\’a.)  I.edger-Dispatch,  went  io 
New  A'ork  on  his  vacation. 

Marcus  Williamson  has  joined  the 
Big  .'ipring  (Tex.)  Daily  Herald  as 
sm)rt  editor  and  repftrter.  He  succeeds 
Toe  I’ickle  who  will  return  to  Baylor 
L’niversity,  Waco.  Tex.,  where  he  will 
be  editor  of  the  school  newspaper. 

Clay  Stearley  of  the  Fort  Worth 
(Tex.)  Press,  has  been  transferred  to  the 
Evan.n’ille  (Ind.)  Press,  also  a  Scripps- 
Howard  newspaper. 

I.enox  F.  Bigelow  has  resumed  his 
“With  R<k1  .And  Gun"  column  in  the 
.‘Springfield  (Mass.)  I’nion  after  the 
summer  vacation. 

Frederick  Ruther,  photographer. 
Springfield  (Mass.)  Evening  Union, 
and  Mrs.  Ruther,  are  parents  of  a  son. 

Norman  MacDonald,  news  editor  of 
the  .Springfield  (Mass.)  Evening  Union 
was  appointed  re|)resentative  of  Gov. 
Joseph  B.  Ely  of  Massachusetts  at  the 
I..egion  unemployment  conference  this 
week  in  Washington. 

Henry  B.  Russell,  editor  of  the 
.Springfield  (Mass.)  Union,  sketched  the 
depressions  of  past  years  and  pointed  out 
that  generally  they  led  to  more  pros¬ 
perity  and  tietter  conditions,  in  an  address 
given  Sept.  11  before  the  Springfield 
Exchange  Club. 

James  Walsh,  of  the  Boston  Traveler 
rewrite  staff,  has  joined  the  Boston 
.American  reportorial  staff. 

Walter  Gray,  of  New  York,  has  been 
appointed  city  editor  of  the  Boston  Daily 
Record,  succeeding  Eddie  Holland,  who 
goes  to  the  night  city  desk. 

Walter  Locke,  editor,  Dayton  (O.) 
Daily  News,  is  vacationing  in  Omaha. 


Neb.,  his  former  home.  His  editorials 
are  being  forwarded  from  that  city  daily. 

(ieorge  Riley,  news  editor  of  the 
Birmingham  News  while  on  his  vacation 
last  week  visited  his  mother  in  Memphis, 

Gerald  Toms,  former  South  Bend 
Tribune  photographer  has  been  substitut¬ 
ing  during  the  vacation  absence  of 
John  Woodworth,  the  Tribune's  official 
photographer. 

Frank  F.  Atwood,  assistant  state 
editor,  Hartford  (Conn.)  Courant,  has 
returned  from  a  hiking  tour  of  N'ermont 
He  wrote  a  feature  story  of  his  trip  after 
returning  to  his  desk. 

Theodore  E.  Buell,  Hartford  (Conn.) 
Courant  city  staff,  has  returned  from  a 
vacation  during  which  he  visitc<l  Ber¬ 
muda  and  Nova  Scotia.  While  spending 
a  few  days  at  the  shore  near  New  Haven 
he  covered  the  opening  of  the  Municipal 
airport  there  for  the  (Jouraut. 

M.  C.  Tull,  police  reporter,  Kokomo 
(Ind.)  Tribune,  has  been  elected  com¬ 
mander  of  the  Kokomo  American  Legion 
post. 

Jack  Elliott,  Hartford  (Conn.) 
Courant  city  staff,  is  taking  flying  les¬ 
sons  in  preparation  to  receiving  a  state 
pilot’s  license. 

(ieorge  C.  Haig,  feature  and  editorial 
writer,  IVatcrbury  (Conn.)  Republican 
and  Mrs.  Haig  have  returned  from  a 
vacation  trip  to  Vermont. 

Harris  Samonisky,  city  editor,  IVil- 
mington  (Del.)  Every  Evening,  has  been 
enjoying  a  vacation  at  Atlantic  City. 

Miss  h'lorence  L.  Bfalzgraf,  of  the 
Orange  (N.J.)  .Worth  Jersey  Courier 
staff,  has  returned  to  her  desk  after  a 
five  weeks’  vacation  spent  in  the  West. 

Raymond  Wolber,  member  of  the 
Orange  bureau  staff,  .Wewark  (N.J.) 
Evening  .Wcivs  during  the  summer  has 
returned  to  his  studies. 

Mrs.  Ethel  Colt  Ritchie  has  Ix-en  ap¬ 
pointed  Women’s  Piditor  of  the  Orange 
(-N.J.)  North  Jersey  Courier. 

Joseph  .A.  Rush,  manager  of  the  Orange 
office  of  the  Ncivark  (N.J.)  Evening 
.Wews,  has  returned  to  his  desk  after  a 
three  weeks’  vacation. 

Miss  Beryl  L.  P'orrester  has  joined  the 
staff  of  the  Orange  (N.J.)  .Worth  Jersey 
Courier. 

Miss  Mae  Judge,  circulation  staff, 
IVatcrbury  (Conn.)  American  and  Re¬ 
publican,  has  returned  to  work  after  a 
vacation  trip  to  Maine.  Ralph  I’lumb 
substitute<l  for  Miss  Judge. 

Mrs.  Mabel  K.  Stevenson,  wife  of 
Steve  Stevenson,  editor.  Orange  (N.J.) 
North  Jersey  Courier  has  been  confined 
to  her  home  with  an  attack  of  appendi¬ 
citis.  Mrs.  Stevenson  is  also  a  member 
of  the  Courier  staff. 

Roliert  1.  Stevenson,  son  of  E.  Roliert 
Stevenson,  editor-in-chief,  IVatcrbury 
(C'onn.)  .Imerican  and  Republican,  who 
has  been  working  as  a  rejMirter  and  desk 
man  on  the  .American  during  the  summer, 
has  concluded  his  duties  and  is  taking  a 
brief  vacation  before  resuming  his  studies 
at  ^  ale  University  in  New  Haven. 

Russ  Stewart  and  William  Worden. 
Inith  of  the  city  staff,  Bridgeport  (Conn) 
Telegram,  have  resigned. 

Stanley  Joseloff,  city  staff,  Bridgeport 
(Conn.)  .Sunday  Herald,  has  returned  to 
^'ale  University  to  resume  the  study  of 
law. 

Joseph  McGlynn.  sports  editor.  Phila¬ 
delphia  Public  Ledger,  collapsed  at  his 
desk  last  week  from  the  excessive  heat 
and  has  been  confined  to  his  home  sinc^ 

Don  Rose,  Philadelphia  Public  Ledger 
columnist  and  Leon  Holtsizer,  head  of  the 
Letlger  art  department,  returned  last 
week  from  several  weeks  spent  in  France 
and  P'ngland. 

Harry  B.  Nason,  Jr.,  assistant  editor. 
Philadelphia  Evening  Ledger,  was  host 
to  a  week-end  deep-sea  fishing  party 
at  Atlantic  City  last  week.  .Among  his 
guests  were  P'rancis  Lee,  financial  editor. 
Ivvening  Ledger,  Dr.  P'rank  Graf,  special 
sp<irts  writer,  Paul  Pedigo,  city  editor 
and  Thomas  O’ Farrell,  assistant  foreman 
of  the  composing  room. 

(Continued  on  page  34) 
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This  modern  newsprint  plant  is  the  East  Millinocket  Mill,  unit  number  two 
of  the  Great  Northern  Paper  Company;  it  is  located  on  the  east  branch  of 
the  Penobscot  River,  approximately  ten  miles  from  the  Millinocket  Mill. 

Equipped  with  the  most  modern  machinery  known  to  Newsprint  paper 
making,  it  has  a  capacity  of  three  hundred  tons  daily. 

One  of  the  notable  achievements  is  the  utilization  of  water  for  power;  the 
water  shown  in  the  picture  has  contributed  to  the  Millinocket  Mill  opera¬ 
tion,  has  also  generated  power  three  miles  up  stream  and  is  again  used  in 
the  East  Millinocket  Mill. 

The  Great  Northern  Paper  Company  is  independent.  Its  disbursements — 
wages,  purchases,  taxes,  etc.,  are  made  almost  entirely  within  the  United 
States,  where  it  is  owned  and  operated. 


Great  Northern  Paper  Company 

SAVES  UlVI<iilON 

H.  >1 ERTOX  JOYCE,  V.  P.  &  Mgr.  of  Sales 
342  Madison  Ave.  New  York  City 


fVe  have  tonnage  open  which  we  shall  be  glad  to  discuss  with  newsprint  consumers. 


CjIREAT  BfoRTHERX  PaPER  CoMPAYY 

The  Largest  Newsprint  Company 
in  the  United  States 

Mill  Number  Two,  E^st  Millinocket,  Maine 
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Carol  Shelton,  City  Hall  reporter, 
Philadelphia  Public  Ledger,  last  week  de¬ 
feated  Richard  ThornhurR,  night  city 
editor,  for  the  Public  l-edger  tennis 
trophy,  three  sets  to  one.  Shelton  had 
eliminated  Rolfe  Garrett,  champion  of  the 
Evening  l^lger  staff  and  a  former  New 
York  University  champion. 

Ernest  Grass,  Youngstown  (O.)  Vin¬ 
dicator,  photographer  and  Mrs.  Grass 
are  the  parents  of  a  daughter  born 
recently. 

Carlton  Cady,  assistant  city  editor  and 
Mrs.  Cady,  assistant  society  editor. 
Grand  Rapids  (Mich.)  Herald,  are 
si)endinR  their  vacation  in  the  upper 
peninsula  of  Michigan  and  northern 
Wisconsin. 

J.  Francis  McCarthy,  state  ^itor. 
Grand  Rapids  (Mich.)  Herald,  is  on 
vacation. 

Charles  L.  Mooney,  for  27  years  tele¬ 
grapher  for  the  Boston  livening  Ameri¬ 
can,  has  filed  nomination  papers  in  his 
campaign  for  the  aldermanic  seat  in 
Ward  5,  Somerville,  Mass. 

Frank  Titus  Johnson,  assistant  city 
editor,  H’aterhury  (Conn.)  Republican 
and  Mrs.  Johnson,  Thomaston  rep^orter 
for  the  Rt^iublican,  recently  vacationed 
in  Boston. 

William  F.  Mitten,  ^itorial  and  fea¬ 
ture  writer,  IVillimantic  (Conn.)  Daily 
Chronicle,  recently  vacationed  at  the 
home  of  his  brother,  Frederic  (ieorge 
Mitten,  of  Thomaston,  Conn.,  an  adver¬ 
tising  man.  The  Mitten  brothers 
motored  to  their  parents’  home  in  Lowell 
for  several  days  stay. 

Daniel  N.  Pickering,  feature  editor, 
Worcester  (Mass.)  livening  Gazette, 
has  been  on  vacation  at  Portsmouth, 
N.H. 

.Urchie  McCrea,  managing  editor, 
Muskegon  (Mich.)  ChrontcU,  was 
elected  secretary  of  the  l.ay  Electoral 
conference  at  the  1931  conference  of  the 
Methodist  church  of  Michigan  at  Grand 
Rapids,  Sept.  11.  ^ 

Torchy  Anderson,  editorial  staff,  Van¬ 
couver  (H.C.)  Province,  spent  his  vaca¬ 
tion  in  Victoria,  B.C 

Judd  1.  Robbins,  court  reporter,  Pon¬ 
tiac  (Mich.)  Daily  Press,  testified  re¬ 
cently  in  a  case  against  an  agitator, 
identifying  him  as  the  man  who  police 
said  made  a  Communistic  speech. 

John  Carlton  Boinm.  proof  reading 
staff,  Columbus  Ohio  Stale  Journal,  re¬ 
turned  from  a  four-months  trip  to 
Europe. 

Herman  S.  Honchek,  Youngstown 
(O.)  Telegram,  feature  writer,  and  Mrs. 
Bonchek  are  the  parents  of  a  daughter 
iKirn  recently. 

Miss  Ruth  (Juint,  society  editor,  Neiv 
Haven  (Conn.)  Register  is  on  a  vacation 
in  Europe. 

Mrs.  Reed  Palmer,  society  editor, 
Vancouver  (B.C.)  Prmince,  siK-nt  her 
vacation  on  a  mountain  climb  to  For¬ 
bidden  Plateau  on  \’ancouver  Island. 

William  J.  Donahue,  city  staff  re- 
iwrter,  IVaterbury  (Conn.)  American 
has  resumed  his  regular  duties  after  two 
weeks  in  the  Torrington  news  bureau  of 
the  paper.  He  was  substituting  for  Paul 
1.  F'raiik,  bureau  manager,  who  has  lieen 
on  a  motor  trip  through  New  England 
and  resting  at  his  home  in  Boston. 

Leon  D.  Winslow,  real  estate  editor, 
Hartford  (Conn.)  Courant,  is  on  vaca¬ 
tion.  his  place  being  taken  by  Nathan 
W.  Garfin,  of  the  city  staff. 

While  Si  Burick  sports  editor.  Day- 
ton  (O.)  Daily  Xews,  is  vacationing, 
other  members  of  the  sports  and  editorial 
staffs  are  taking  a  turn  at  writing  his 
daily  column.  “Si-ings." 

.\rchic  Hall,  feature  editor,  Camden 
(N.J.)  Courier,  was  slightly  injured 
while  riding  in  a  taxicab  enroute  to  the 
.\thletics-Yankees  game  at  Shibe  Park 
on  Labor  Day. 

Charlie  Shaw,  assistant  city  editor, 
Vancouver  (B.fT.)  Province  spent  his 
Vacation  in  California. 

Edward  H.  Carlson,  waterfront  re¬ 


porter,  Portland  (Me.)  Evening  News, 
IS  on  two  weeks'  vacation  which  he  will 
spend  in  Maine  and  Massachusetts. 

Mrs.  H.  P.  Hodges,  social  editor, 
Victoria  (B.C.)  Times  siient  a  golfing 
holiday  on  V^ancouver  Island,  and  in 
Vancouver,  B.C.  and  Seattle,  Washing¬ 
ton  recently. 

Clifford  E.  Somerville,  assistant  city 
editor,  Portland  (Me.)  livening  Ex¬ 
press,  spoke  recently  to  the  l.ions  Club, 
his  address  being  broadcast  over  station 
WeSH. 

Henry  C.  Beck,  state  and  music  editor, 
Camden  (N.J.)  Courier,  and  John 
Fitzgerald,  courthouse  reporter  and 
columnist  for  the  same  paper,  are  vaca¬ 
tioning — Beck  in  \'crmont,  and  Fitz¬ 
gerald  in  New  York. 

Lillian  Strohpaul,  6-year-old  daughter 
of  Aurey  D.  Strohpaul,  Grand  Rapids 
(.Mich.)  Press  police  reporter,  suffered 
a  leg  fracture  while  roller-skating 
Sept.  10. 

Marshall  Smith,  reporter,  and  Charles 
•Schneider,  of  the  Memphis  (Tenn.) 
Press-Scimitar  staff,  went  to  Biggers, 
.^rk.,  recently  to  get  the  story  of  Lewis 
Mock,  14-year-old  boy  whose  letter  to 
the  editor  started  a  south-wide  cam¬ 
paign  to  relieve  the  cotton  situation. 

H.  T.  Craven,  dramatic  editor,  Phila¬ 
delphia  Record,  has  returned  from  a 
summer  spent  traveling  in  Italy. 

John  Rose,  assistant  city  editor  Sioux 
City  ( la.)  Tribune,  has  returned  to  his 
desk  after  a  week’s  vacation  in  Rapid 
City,  S.D. 

(iuy  Hamilton,  formerly  with  the 
.Atlanta  bureau  of  United  Press,  has 
joined  the  Birmingham  (Ala.)  Post  staff 
as  a  general  assignment  reixirter.  He 
rejilaces  W.  Porter  McLendon,  who  re¬ 
signed  to  become  instructor  in  economics 
in  Buena  A'ista  college,  Storn  Lake, 
Iowa. 

Archie  M.  Herzoff,  former  reporter, 
for  the  Sioux  City  (la.)  Tribune  and 
the  Chicago  Herald  and  Examiner,  ac¬ 
companied  by  his  bride  of  a  week  re¬ 
cently  visited  in  the  home  of  his  parents 
at  Sioux  City.  Mr.  Herzoff  is  now 
publicity  director  for  several  Giicago 
theaters. 

J.  J.  McLoughlin,  managing  cflitor, 
Philadelphia  Evening  Ledger,  is  back 
at  his  desk  after  several  weeks  in  Wild¬ 
wood,  N.J.,  with  his  family. 

John  Putnam,  sports  editor,  Birming¬ 
ham  (.Ala.)  Pof/;  Zip  Newman,  sjiorts 
eilitor.  Birmingham  Netvs  and  Bob 
Philips,  sports  editor.  Birmingham  Age~ 
Herald,  left  Birniingbam,  Sept.  17,  for 
Houston,  Tex.,  to  cover  the  Dixie  series 
lietween  the  Houston  Buffaloes  of  the 
Texas  Ix-ague  and  the  Birmingham 
Barons,  of  the  Southern  League. 

Guy  C.  Stafford,  staff,  Los  .dngeles 
Times,  spent  the  past  week  at  Spring- 
dale.  Ark.,  visiting  his  father,  John  P. 
Stafford,  publisher  of  the  Springdale 
News  and  former  president  of  the 
-Arkansas  Press  Association. 

Stanley  Day,  reporter,  Lincoln  (Neb.) 
Star  has  resigned  to  join  the  sales  force 
of  a  middlewestern  engraving  concern. 


h  Cline  -Westinsrhouse  A 
’  Double  Motor-Dri^e 
with  full  automatic 
push  button  control 
u  used  by 

La  Van  Guardia 

Philippine  Island* 

Atk  tk»m  mboat  It 

CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Waahingtoa 

Streot 

New  York:  Daily  New*  Bldg. 
220  Elast  42nd  St. 

San  Francisco:  First  National 
^  Eiank  Building 


Gilbert  F.  Dewart,  of  the  staff  of  the 
A'ew  York  Herald  Tribune,  and  his 
brother,  Lewis,  publisher  of  the  Sun- 
bury  Daily,  ol  Sunbury,  Pa.,  will  pass 
their  vacation  beginning  Sunday,  in 
Newagen,  Me. 

Robert  Neville,  of  the  New  York 
Herald  Tribune  staff,  has  returned  from 
a  three  weeks’  vacation  passed  on  one  of 
the  Michigan  lakes. 

Miss  Mary  Dickson,  assistant  society 
editor  of  the  Oklahoma  City  Times  has 
resigned.  She  has  not  revealed  her  plans 
for  the  future. 

Walter  Harris,  sports  writer  of  prep 
schixjl  athletics,  has  returned  to  the 
sports  staff  of  the  Chicago  Evening 
Post. 

WEDDING  BELLS 

JOE  .ALLEN,  San  I 'ran  cisco  Netvs 
financial  writer,  to  Miss  Florence 
Solomon,  secretary  to  Joseph  L.  Caut- 
horn.  News  business  manager,  recently. 

•  Conway  Olmsted,  step-son  of  Vance  C. 
McCormick,  owner  of  the  Harrisburg 
(Pa.)  Patriot  and  Evening  News,  to 
Miss  Mary  Elizalieth  Johnson  of  Chicago 
in  that  city.  Sept.  12. 

William  Gillx-rt  Kneeland.  copy  editor 
of  the  Phoenix  Arizona  Republic,  to  Miss 
Mary  W  ilson,  chief  librarian,  Arizona 
Republic  news  department,  in  Phoenix, 
Ariz.,  Sept.  8. 

Janies  B.  Stickley.  city  editor.  Provi¬ 
dence  (R.I.)  Journal,  to  Margaret  M. 
Bennett  at  Westerly.  R.L,  .Sept.  12. 

Miss  Ruth  Robertson.  Brownstown, 
Ind.,  to  Rolland  .A.  BrcKlhecker,  publisher 
of  the  Brownstozvn  Banner,  Sept.  10. 

Franklin  C.  Matzek,  sports  writer. 
Providence  (R.L)  Journal,  to  Florence 
May  Mann,  at  Melrdse  Highlands,  Mass., 
Sept.  12. 

Chester  .Shore,  editor  of  the  Augusta 
(Kans.)  Gazette,  to  Eunice  Wallace, 
Larne<l,  Kans.,  editor  of  The  Harp,  poe¬ 
try  journal.  Sept.  12. 

Leslie  Wallace,  editor,  learned  (Kans.) 
Tiller  and  Toiler,  to  Miss  Bobbie  Victor 
of  Lamed,  Sept.  15. 


PRESS  ASSOCIATION  NOTES 

■DERT  WARREN,  Associated  Press 
desk  man,  Newark  bureau,  was  in 
Norfolk  this  week  visiting  relatives.  He 
was  formerly  on  the  Norfolk  Virginian- 
Pilot. 

Merrill  Compton,  manager  of  the  Mem¬ 
phis  bureau  of  the  United  Press,  is  on 
vacation  in  New  York.  Sam  fi'acrington, 
of  the  Little  Rock  bureau,  is  substitutiiw 
for  him,  and  Boyden  Under wotxl,  of  the 
Kansas  City  bureau,  is  taking  Farring¬ 
ton’s  place  in  Little  Rock. 

Cliester  M.  Wright,  of  Washington, 
D.C.,  editor  and  general  manager  of 
International  I.al)or  News  Service,  spent 
Lalxir  Day  in  Dayton. 

Joseph  S.  Wasney,  Jr.,  Pennsylvania 
manager  of  the  United  Press,  and  Mrs. 
Wasney  are  parents  of  a  daughter  bom 
Sept.  14. 

NEW  PUBLICATIONS 

'T'  HE  Adams  County  Printing  and 
Publishing  Company,  West  Union,  0., 
was  incorporated  this  week  to  iiublish 
the  West  Union  Netvs.  The  incorpor¬ 
ators  are  R.  S.  Rousch,  C.  VV.  Kibble 
and  Clara  D.  Kimble. 

A  new  weekly  was  added  to  the  Greater 
Cincinnati  field  when  the  .S't.  Bermrd 
(O.)  Journal  appeared  recently.  It  is  the 
fourth  of  a  chain  of  papers  owned  and 
operated  by  Midwest  Newspapers,  Inc. 

Coalfield  Record,  a  new  weekly  to  be 
issued  on  Wednesdays  has  been  launched 
at  Pocahontas,  Va.  It  is  under  the 
management  of  F.  M.  Vaughan. 

CLUB  HAS  121  MEMBERS 

To  date  the  new  Buffalo  Press  Club, 
now  in  formation,  has  enrolled  a  total 
of  121  paid  members.  Only  persons 
actually  engaged  in  news  writing  or  edit¬ 
ing  are  being  accepted  as  members.  A 
meeting  of  the  board  of  governors  is  to 
be  held  in  the  near  future  to  make  plans 
for  the  opening  of  quarters  and  for  a 
frolic  or  other  form  of  entertainment 
whereby  a  fund  for  club  purposes  can 
be  raised. 


"CERTIFIED"  MEANS  "SATISFIED" 

Better  typography,  better  paper  and  better  ink  are,  of 
course,  mighty  factors  in  the  appearance  of  any  newspaper. 

But  no  matter  how  much  money  and  time  is  invested  in 
typography;  no  matter  how  up-to-date  the  equipment  may 
be,  all  these  factors  may  be  nullified  by  the  quality  of  the 
mat  used  in  the  stereotype  foundry  to  convert  the  flat 
forms  as  set  up  in  the  composing  room  into  curved  printing 
plates  as  needed  in  the  pressroom. 

Experience  over  a  period  of  seven  years  has  proven  to 
hundreds  of  publishers  that  "Certified"  on  a  dry  mat  is 
their  best  guarantee  of  satisfaction.  To  depend  upon  Cer- 
tifieds  means  upholding  your  investment  in  costly  equip¬ 
ment  and  producing  well  printed  papers  day  in  and  day 
out  on  schedule  time. 

We  respectfully  suggest  that  you  try  a  case  of  Certified 
Dry  Mats  in  your  own  plant,  under  your  own  working  con¬ 
ditions,  and  know  what  it  means  to  be  satisfied  with  Cer¬ 
tified. 

Forget  price!  Use  quality  at  the  right  price!  It  pays. 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  ^  New  York,  N.Y 
For  dependable  sfereatypinq  use  Cerfi fled  Dry  Mats 

AUOE  INT^ie  U&A. 
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Please  consider  these 
IMPORTANT  FACTS 


The  aviation  industry  now  represents  an  investment  by  the  public  of  ^5400,000,000. 
Each  of  these  dollars  reflects  faith  in  the  industry  as  a  business  —  not  a  romance.  One  word 
tells  the  storv  of  the  place  of  this  new  industry  in  the  world’s  transportation  scheme  — 
SPEED.  The  one  great  service  which  Aviation  renders  the  public  is  that  of  carrying  passengers, 
mail,  and  express  from  here  to  there  faster  than  any  method  ever  before  created.  All  other  contribu¬ 
tions  of  the  aviation  industry  to  society  center  about  this  one  important  fact. 

From  the  point  of  view  of  the  public,  by  far  the  most  important  branch  of  the  aviation 
industry  todav  is  the  great  network  of  air  transport  lines  operating  24  hours  each  day  on  reg¬ 
ular  schedules.  Forty-five  American  air  lines,  operated  under  authority  of  the  United  States 
Department  of  Commerce  and  under  close  government  scrutiny,  now  fly  i  34,066  miles  every  day 
in  the  week,  offering  210  schedules  daily  to  provide  a  speedy  and  reliable  service  throughout 
the  nation.  The  following  figures  will  serve  to  show  how  this  phase  of  travel  has  grown: 


V’ear 

Lines  In 
Operation 

Number  of 
Transport  Planes 

Miles 

Flown  Daily 

Pasjcngeri 

Carried 

1926 

»9 

95 

1 2,627 

5,7*a 

1917 

24 

144 

•4,363 

•1,594 

1928 

3* 

294 

28,690 

51,934 

1929 

33 

619 

55,460 

163,263 

1930 

35 

685 

78,997 

385,910 

1931 

45 

700 

1 34,066 

176,143  (6rst  6  monthi) 

With  the  growth  of  scheduled  air  transport,  there  has  been  a  marked  increase  in  SAFETY.  As 
recently  as  1928  there  was  one  passenger  fatality  for  each  814,369  passenger  miles  of  scheduled  air 
travel.  But  note:  during  the  last  6  months  for  which  the  United  States  Department  of  Commerce  has 
compiled  figures  there  was  but  one  passenger  fatality  in  each  25,750,000  passenger  miles  flown.  In  other 
words,  scheduled  air  flight  is  today  over  J/  Times  as  Safe  as  in  ig28! 

ACCIDENTS  THAT  ARE  FRONT  PAGE  NEWS 

and  those  that  are  not 

When  the  Mayor  of  a  great  city  slips  in  his  bath  tub  and  sprains  his  wrist,  that’s  news!  When  a  hod  carrier 
trips  and  sprains  his  ankle,  that’s  too  trivial  an  occurence  to  interest  the  public.  Similarly,  when  a  great  trans¬ 
port  plane  carrying  eight  to  ten  passengers  crashes,  with  fatalities  resulting  (This  has  happened  exactly  twice 


THIS  IS  THE  FIRST  OF  A 
SERIES  OF  TALKS  WITH 
EDITORS  AND  PUBLISHERS 


in  the  last  twenty  months),  we  realize  that  this  is  news 
which  the  public  wants  and  deserves  to  get.  However, 
when  an  obscure  student  flier  attempts  a  crazy  stunt  and 
cracks  up,  we  submit  that  this  is  not  front  page  news 
any  more  than  the  hod  carrier’s  sprained  ankle.  Yet  a 
few  (very  few,  we  are  glad  to  say)  editors — perhaps 
without  realizing  the  far  reaching  effects  of  their  act — 
give  the  same  prominence  to  one  as  to  the  other.  In  so 
doing  they  are  presenting  to  their  readers  an  erroneous 
conception  of  the  aviation  industry  as  it  exists  today.  In 
giving  undue  prominence  to  accidents  which  in  no  way 
effect  the  air  traveling  public,  they  are  holding  back  the 
growth  of  the  great  air  transport  network  which  is 
serving  the  public  24  hours  a  day. 

This  is  a  frank  statement  of  facts  to  which  we  be¬ 
lieve  all  thoughtful  editors  and  publishers  will  heartily 
agree.  To  such  editors  and  publishers  (who  form  the 
vast  majority  of  the  Fourth  Estate)  we  extend  our 
sincere  thanks  for  your  unfailing  interest  in  presenting 
to  your  readers  a  true  picture  01  the  aviation  industry. 


Complimentary  for  the  personal  uae  of  editors! 

The  Aircraft  Year  Book  for  1931 

Toeditors  and  publishers  who  want  the  up-to-date  facts 
on  air  transport,  we  will  gladly  send — with  our 
compliments — “The  Aircraft  Year  Book  for  1 93  1  ”, 
a  600  page  volume  with  450  illustrations.  This  b<x)k 
sells  at  bookstores  for  It  will  be  sent  free  to 
any  editor  or  publisher  who  writes  personally  for  it. 


Aeronautical  Chamber  of  Commerce  of  America 

10  East  lOtli  Street  New  York,  N.  Y. 


I.  K  A  DING  Til  E  N  A  T  I  O  N  INTO  FLIGHT 
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_ Circulation _ 

CIRCULATORS  TO  MEET 
AT  CHESTER,  PA. 

Interstate  Group  Hat  Several  Salient 

Topics  on  Fall  Meeting  Program, 

Sept.  21-22,  at  Chester  Arms 
Hotel 

Branch  office  installation  and  oiieration, 
newspaper  boy  legislation,  promotion 
campaigns,  relations  with  news  dealers, 
and  the  effect  of  radio  on  circulation  are 
among  the  topics  to  f)e  discussed  at  the 
fall  meeting  of  the  Interstate  Circulation 
Managers  Association  to  be  held  at  the 
Chester  Arms  Hotel,  Chester,  Pa.,  Sept. 
21  and  22. 

The  meeting  will  open  the  evening  of 
Monday,  Sept.  21,  with  a  gathering  of 
officers  and  directors.  The  discussion 
topic  will  be  “Holding  Circulation— 
I'xonomy  in  Operation,”  with  Arthur 
Robb,  managing  editor,  Kpitor  &  Pub- 
LisHKR,  as  the  guest  si)eaker.  A  buffet 
luncheon  will  be  given  by  the  Chester 
Times  following  this  session. 

Tuesday  morning,  with  President  W. 
L.  Lippincott,  Atlantic  City  Press-Union, 
presiding,  the  report  of  the  treasurer, 
Charles  K.  Blasser,  York  (Pa.)  Dis¬ 
patch,  and  the  reports  of  committees  will 

be  heard. 

Prepared  topics  for  di.scussion  at  this 
session  are:  “Is  It  Advisable  to  Spend 
Money  for  New  Business  Beyond  Trad¬ 
ing  Area?” — I.  M.  Orner,  Philadelphia 
Record;  B.  W.  Bloom,  Pittsburgh  Sun- 
Telegraph,  and  Robert  Gohl,  Harrisburg 
Telegraph;  “Installation  and  Manage¬ 
ment  of  Branch  Offices,” — \V.  D.  Miller, 

IPashington  Post;  Walter  R.  Rauck, 
Pittsburgh  Press,  and  E.  S.  Dobson, 
Brooklyn  Times;  “I^islation  Affecting 
Newspaper  Boys” — William  N.  Hardy. 
Jr.,  manager,  Pennsylvania  Newspaper 
Publishers  Association,  and  I.  Isenherg, 
Jersey  City  (N.J.)  Journal,  and  “Where 
Limited  Promotion  Money  Is  Available. 
Should  It  Be  Sent  Through  News  and 
Feature  Channels  or  in  Circulation 
Promotion?” — E.  W.  Wright,  Chester 
Times. 

Following  luncheon,  which  will  he 
addressed  by  E.  Wallace  Chadwick,  two 
additional  prepared  subjects  will  he 
heard  ■  “How  Can  a  Newspaper  Help 
Newsdealers  Whose  Accounts  Are  in 
Arrears  Due  to  Poor  Collections  Owing 
to  Unemployment?” — C.  T.  Buck, 
Scranton  fPa.)  Republican ;  Thomas 
Dunkley,  Paterson  fN.J.)  Evening 
News,  and  Jere  C.  Healy,  Passaic  (N.J.) 
Nnvs;  and  “Has  Exclusive  Represen¬ 
tation  Any  Advantage  Over  Independent 
Dealer  Distribution?” — R.  .‘stnrman, 
U^ilmington  (Del.)  News  Journal :  C.  L. 
Stretch.  Philadelphia  Bulletin,  and  A.  V. 
Ambrose,  Trenton  (N.J.)  Times- 
Adi>ertiser. 

General  discussions  including  the  sub¬ 
ject  of  the  radio’s  effect  on  circulation, 
will  close  the  meeting. 

545  Boys  Sent  To  Air  Races 

Five  hundred  and  forty-five  boys  of 
the  Buffalo  Tones  and  23  escorts  were 
awarded  a  two-day  trip  to  the  Cleveland 
air  races.  They  made  the  trip  by  boat. 
More  than  30,000  entries  were  received 
in  a  Street  Study  Picture  Feature  contest 
just  concluded  by  the  Times.  Ninety- 
pictures  were  printed  each  typifying  the 
name  of  a  street.  One  thousand  prizes 
with  a  total  value  of  $4,721  were  offered. 

Adds  Football  Section 

The  Grand  Rapids  (Mich.)  Herald. 
beginning  Sept.  19.  and  continuing  every 
Saturday  during  the  football  season,  is 
publishing  a  football  supplement  and 
program,  distributed  with  the  regular 
issue  of  the  Herald  and  to  fans  attend¬ 
ing  the  Saturday  afternoon  football 
games.  The  supplement  contains  the 
lineups,  weights  of  players,  pictures  of 
the  teams,  individual  players,  etc. 

Joins  Southbridge  News  Staff 

.\rthur  I-aporte  has  joined  the  circula¬ 
tion  staff  of  the  .Southbridge  (Mass.) 
Nett’S. 


ADOPTS  “MERCHANT  PLAN” 

The  “Little  Merchant  Plan”  was  put 
into  effect  by  the  Allentown  (Pa.) 
Morning  Call  Sept.  12.  Under  this  plan 
all  carrier  boys  go  into  business  for 
themselves,  buying  the  paper  wholesale, 
delivering  it,  collecting  from  their  sub¬ 
scribers  and  paying  their  bills  weekly. 
One  hundred  and  forty-two  carrier  boys 
are  employed  by  the  (^11.  Free  papers 
have  been  abolished.  Advertisers’  copies 
are  delivered  by  the  boys  who  are  paid 
for  the  papers  by  the  new'spaper. 

Holding  Short  Story  Contest 

The  Birmingham  News  and  Age- 
Herald  are  offering  prizes  for  the  best 
amateur  short  stories.  Artemus  Callo¬ 
way,  member  of  the  staff  is  handling  the 
contest.  Stories  will  be  accepted  only 
from  persons  who  sign  a  statement  that 
they  have  never  sold  a  fiction  story  to 
any  publication. 

Contest  Winners  Rewarded 

As  a  result  of  the  annual  carrier  sub¬ 
scription  contest  conducted  by  Alton  H. 
Adams,  circulation  manager  of  the 
IVatertown  (N.Y.)  Daily  Times,  four 
carrier  boys  were  taken  on  a  trip  to 
Niagara  Falls  and  ten  to  the  State  h'air 
at_  Syracuse,  N.Y.  Many  individual 
prizes  were  given. 

Running  Local  Comic  Strip 

A  local  comic  strip  was  started  by 
the  Honolulu  (T.H.)  Advertiser  Sept. 
1.  It  is  “Sandy  Beach,”  draw-n  by  Bill 
Moran,  now  a  member  of  the  Adver¬ 
tiser  art  staff  and  formerly  with  the 
San  Francisco  Examiner  and  the  Netv 
York  pA'ening  World. 

Taking  Produce  For  “Subs” 

The  Adamsville  (.Ma.)  ICest  Jeffer¬ 
sonian,  weekly  near  Birmingham,  has 
published  a  notice  that  it  will  fake  in  re¬ 
turn  for  subscriptions  any  farm  produce, 
paying  10  cents  a  bushel  more  than  the 
market  price. 

Planning  Vacation  Contest 

In  cooperation  with  a  number  of  ad¬ 
vertisers,  the  Dayton  (O.)  Daily  News 
will  conduct  a  winter  vacation  contest 
with  10  free  trips  to  Havana  and  Miami 
Fla.  a.s  prizes.  Details  of  the  contest 
and  trips  were  announced  Sept.  13. 

Awards  Silver  Plaque 

The  silver  plaque  offered  by  the  Pitts¬ 
field  (Mass.)  Berkshire  Eagle  for  the 
winner  of  the  Berkshire  county  district 
championship  of  the  .\merican  Legioii 
junior  l>asel)all  league,  has  been  awardetl 
to  the  B.  F.  Sullivan  post.  Dalton. 

Presented  Marine  Band 

The  Buffalo  Times,  cooperating  with 
the  .American  Legion  of  its  community, 
is  presenting  the  I'nited  States  Marine 
Corps  band  in  two  concerts  in  that  citv 
on  Sept.  25. 

To  Hold  Cooking  School 

The  IVaterbury  (Conn.)  American. 
Republican,  and  .Sunday  Republican,  will 
hold  its  annual  cooking  school  Sept.  22, 
23  and  24. 

Conducting  Slogan  Contest 

.\  slogan  contest  for  the  Welfare 
lyeague  of  Saginaw  is  being  conducted 
by  the  Saginatv  (Mich.)  Daily  News, 
with  prizes  totaling  $50  in  cash. 

Plans  Cooking  School 

The  Wilmington  (Del.)  Every  Even¬ 
ing  will  sponsor  a  cooking  school  in  the 
198th  Regiment  Armory,  Sept.  22-25, 
directed  by  Mrs.  Frances  Norcross. 

Adds  Sunday  Color  Section 

The  Bridgeport  (Conn.)  Sttnday 
Herald  started  an  eight-page  colored 
comic  section  in  the  city  edition  of  its 
Sept.  13  issue. 

Carriers  Hold  Picnic 

Two  hundred  and  fifty  carrier  boys 
of  the  Terre  Haute  (Ind.)  Star  and 
Tribune  attended  the  annual  carriers’ 
picnic  held  recently. 


NEWSPAPER  MATS  DECORATE 
DAILY’S  LOBBY 
URONT  page  mats  of  many  United 
^  States  newspapers  have  been  in¬ 
stalled  as  an  ornamental  border 
around  the  lobby  of  tbe  Cheyenne 
(Wyo.)  State  Tribune  and  State 
Leader  building.  The  mats  are  of 
different  colors,  according  to  Wil¬ 
liam  I.  N.  Cox,  manager,  and  their 
surface  has  been  varnished. 

William  C.  Deming,  president, 
started  the  project  following  a  trip 
in  the  east  where  he  saw  a  similar 
plan  worked  out. 


PUBLIC  WRITES  “TODAY’S  LINE” 

The  shortest  and  most  prominent  edi¬ 
torial  in  the  Phoenix  (Ariz.)  Gasette 
each  day  is  written  by  the  public.  “To¬ 
day’s  Line”  is  the  editorial’s  title,  and 
it  never  contains  more  than  20  words. 
It  is  printed  in  14-point,  bold  face  type 
each  day  above  the  masthead  on  the 
editor’s  page  across  a  full  eight  columns, 
preceded  by  the  words,  “Today’s  Line,” 
and  followed  by  the  name  and  address 
of  the  author.  The  writer  of  the  best 
line  each  week  receives  a  cash  prize  of 
$5.  Each  line  printed  is  declared  deserv¬ 
ing  of  honorable  mention.  The  contest 
has  created  considerable  interest  since 
its  start,  and  scores  of  entries  are  re¬ 
ceived  daily.  Many  of  tlie  lines  printed 
boost  Phoenix  and  Arizona. 

Planning  Big  Edition 

Commemorating  its  fiftieth  birthday, 

the  Los  Angeles  Times  on  Dec.  4  will 
issue  a  “Fiftieth  Anniversary  Edition." 
in  combination  with  the  Annual  Mid¬ 
winter  Number,  depicting  with  a  collec¬ 
tion  of  photocranhs  and  feature  articles 
the  50-year  progress  of  Southern  Cali¬ 
fornia.  and  reviewing  the  history  of 
the  Times.  Three  prize  contests  with 
awards  totaling  $650,  will  be  conducted 
prior  to  the  anniversary  edition.  Con¬ 
tests  are  for  the  best  prophecy  as  to 
what  the  future  holds  for  Southern  Cali¬ 
fornia,  for  the  ten  best  anecdotes  of  pio¬ 
neer  days  in  California,  and  for  the  best 
slogan  describing  the  constructive  char¬ 
acter  of  the  Times. 

Competing  For  Baltimore  Trip 

.\  two-day  trip  to  Baltimore,  Md.,  is 
the  prize  being  competctl  for  by  2(K)  mem¬ 
bers  of  the  Richmond  (Va.)  Times- 
Dispatch  carrier  organization.  The 
names  of  the  .50  winners  will  be  an¬ 
nounced  Sept.  23.  In  charge  of  C.  I). 
Jones,  circulation  manager,  and  T.  E. 
Roberts,  and  T.  F.  Rose,  route  super¬ 
intendents,  the  carriers  will  leave  Rich¬ 
mond,  September  25,  by  boat. 

Oil  City  Paper  Is  Sixty 

The  Oil  City  (Pa.)  Derrick  on  Sept. 
14  observed  the  60th  anniversary  of  its 
founding  with  an  issue  of  38  pages,  in¬ 
cluding  a  24-page  supplement  devoted  to 
the  oil  industry  and  containing  good-will 
messages  from  leaders  in  the  oil  and  gas 
world.  It  is  published  by  the  heirs  of 
P.  C.  Boyle. 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 

DES  MOINES 
REGISTER  AND 
TRIBUNE 

Over  247,000  Daily 


NEW  SYNDICATE  ORGANIZED 

A  new  feature  syndicate  has  been 
organized  in  New  York  by  a  group  of 
Spanish  newspapermen.  The  new  organ¬ 
ization  is  known  as  the  Sindicato  Perio- 
Distico  Inter-Americano,  (Inter-.Ameri- 
can  Newspaper  Syndicate),  with  tem¬ 
porary  offices  at  110  West  113th  street 
The  editor  is  Antonio  Gonzalez,  who  for 
over  four  years  was  the  Spanish  editor 
of  the  Graphic  Syndicate,  Inc.,  up  to  the 
time  this  organization  was  sold  to  an¬ 
other  syndicate.  The  manager  is  Jose 
Pastrana,  and  the  art  department  is 
headed  by  Rafael  D.  Palacios.  The  new 
syndicate  will  do  business  exclusively 
with  foreign  newspapers. 

PROMOTING  POLITICAL  WEEKLY 

A  plan  for  the  publication  of  a 
Republican  newspaper  for  each  county  in 
North  Carolina  has  been  made  by  John 
R.  Hoffman,  of  Burlington,  who  is  seek¬ 
ing  the  aid  of  the  Republican  county 
organizations  for  his  project.  Hoffman 
has  forwarded  letters  calling  on  each 
county  to  accept  a  quota  of  subscriptions 
and  elect  an  editor.  The  paper  would 
be  printed  at  Burlington  each  week,  with 
an  edition  carrying  news  and  editorials 
for  each  county. 

SHOPPING  NEWS  EXPANDS 

The  Springfield  (Mass.)  Shopping 
News  this  week  began  publication  of  a 
Saturday  edition  designed  to  increase 
Monday  trade.  This  is  supplementary 
to  the  regular  Tuesday  edition  started 
four  years  ago  and  replaces  the  Friday 
edition  distributed  from  February,  1930. 
to  July.  1931.  Circulation  is  now  said 
to  be  ()0.000  copies  of  each  edition,  dis¬ 
tributed  in  22  towns  in  the  Springfield 

area.  A  new  Duplex  press  has  been  in¬ 
stalled  during  the  summer. 

Carrier*  Hold  Outing 

More  than  1.30  carriers  of  the  Soil 
ImPc  Tribune  attended  the  aiuuial  outing 
of  the  Tribune  Carriers’  Association  at 
I-agoon.  Davis  County,  Utah,  this  week. 


Dorothy 

Urfer 

Magazine 

Covers 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Cleveland,  Ohio 


Portland 

Changes 

During  May  and  June 
combined.  The  News- 
Telegram  carried  more 
Local  Display  Advertis¬ 
ing  in  6  days  than  the 
morning  paper  did  in  7. 

PortUnd 

News-Telegram 

National  Rtpresentatives  Win  flw 
Gilman,  Nicou.  &  Ruthman  fn li  \V 


Service  Record  convinces 

DAILY 

MIRROR 


Progressive  York 

Vaper  Equips  Vresses 

Qompletely  with  Goodrich 
P-ollers  ,  .  , 


For  seven  years  the  Daily  Mirror  has 
used  Goodrich  Rubber  Rollers.  The  first 
ones  put  on  are  still  going  strong. 

Now  the  fourth  largest  daily  in  the 

United  States,  its  growing  circulation  made 
more  equipment  imperative.  Two  new  Hoe 
presses  were  ordered.  And  Goodrich  Rollers 
specified  exclusively! 

Particularly  to  a  picture  paper  such  as  the 
Daily  Mirror,  Goodrich  Rollers  are  espe¬ 
cially  desirable.  They  keep  half  tones  clean. 
Highlights  stay  bright — solids  keep  black. 
Type,  too,  stays  sharp  and  clean. 

Goodrich  Rubber  Rollers  make  any  paper 
finer  looking,  and  they  save  time  and 
money!  Wash-ups  are  eliminated.  Resetting 
is  reduced  to  its  minimum.  And  their  longer 
life  alone  makes  them  actually  pay  for 
themselves. 

Climate  and  weather  changes  do  not 
affect  the  work  of  Goodrich  Rollers.  No 
matter  where  your  plant,  they  can  give  you 
superior  work  and  bring  you  new  economies. 
Write  and  let  us  tell  you  more  about  them. 


Hoe  Pancoast  Universal 
Unit  Type  Double  Oc¬ 
tuple  Press— newequip- 
ment  for  the  Dally  Mir¬ 
ror— 100%  Goodrich 
equipped. 


The  new  building  of  the 
Daily  Mirror  at  235  East 
Forty-fifth  Street,  New 
York  City. 


NILES  &  NELSON,  Inc 

Exclusive  Distributors 


75  West  Street,  New  York 


400  W.  Madison  St.,  Chicago 


Goodrich  ^  Rollers 


FmIjOj 
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Advertising  Agencies 

L.  AMES  BROWN  RESIGNS 
AS  AGENCY  HEAD 

R.  V.  Sollitt  Succeed*  Him  a*  Presi¬ 
dent  of  Lord  &.  Thomas  and 
Logan — Come*  from  Chicago 
Office 

L.  Ames  Brown,  of  New  York,  has 
resigned  as  president  of  Lord  &  Thomas 
and  Logan,  generally  considered  the 
largest  advertising  agency  in  the  world, 
and  has  been  succeeded  by  Ralph  V. 
Sollitt,  formerly  executive  vice-president 
at  the  agency’s  headquarters  in  Chicago. 
Announcement  of  the  change  was  made 
by  Allx-rt  U.  Lasker,  chairman  of  the 
board. 

In  assuming  active  direction  of  tbe 
agency,  Mr.  Sollitt  has  transferred  his 
offices  to  New  York.  His  place  as 
executive  vice-president  in  the  Chicago 
ollice  has  Ixen  filled  by  the  election  of 
A.  E.  Aveyard,  who  is  also  a  director 
of  the  agency,  general  manager  of  the 
Chicago  office,  and  a  member  of  the 
Executive  Committee. 

Mr.  Brown,  it  is  stated,  has  sold  his 
interest  in  the  agency  and  retains  no 
connection  with  it.  He  had  been  with 
the  company  and  with  one  of  its  prede¬ 
cessors,  Thomas  F.  Logan,  Inc.,  since 
1919,  having  been  one  of  the  organizers 
of  the  latter  agency.  He  served  as  first 
vice-president  of  Thomas  F.  Logan,  Inc., 
until  it  was  merged  with  Lord  &  Thomas 
in  1926,  then  becoming  first  vice-presi¬ 
dent  and  manager  of  tbe  New  York 
office  of  the  merged  company. 

He  was  elcctt“d  president  of  Ix)rd  & 
Thomas  and  l^ogan,  Inc.,  Sept.  1,  1928, 
after  that  position  had  Iteen  vacated  by 
the  death  of  Thomas  F.  Logan. 

For  several  years,  before  going  into 
advertising  work,  he  served  as  Wash¬ 
ington  correspondent  for  New  York  and 
Philadelphia  newspapers. 

Mr.  Sollitt  enter^  advertising  frcmi 
the  financial  field.  He  was  formerly 
vice-president  of  the  Munsey  Trust 
Company,  Washington,  D.  C.  For  a 
number  of  years  he  has  been  closely  as¬ 
sociated  with  Mr.  Lasker  in  the  Lord 
&  Thomas  agency  and  in  its  successor. 
Lord  &  Thomas  and  Logan,  Inc.  After 
serving  as  secretary  and  treasurer  of  the 
merged  agency,  he  was  made  executive 
vice-president  three  years  ago.  In  the 
Chicago  office  he  has  been  considered  the 
right-hand-man  of  Mr.  Lasker.  Among 
other  matters  he  has  had  charge  of 
agency  operations  in  many  part  of  the 
world  outside  the  United  States. 

The  Lord  &  Thomas  and  Logan 
agency  has  an  imposing  list  of  accounts, 
prominent  among  which  is  the  huge  one 
of  the  .American  Tobacco  Company,  as 
well  as  that  of  its  associated  American 
Cigar  Company.  The  aggressive  adver¬ 
tising  of  these  companies  for  Lucky 
Strike  cigarettes  and  Cremo  cigars  has 
attracted  wide  attention  and  much  criti¬ 
cism — and  large  business. 

Other  important  clients  for  whom  the 
agency  handles  all  or  part  of  the  adver¬ 
tising  include;  Colgate-Palmolive- Peet 
Company,  Cities  Service  Company,  Pep- 
sodent  Company,  Quaker  Oats  Company, 
General  Electric  Company,  Radio  Cor¬ 
poration  and  subsidiaries. 

At  the  close  of  19.10  Mr.  Brown  stated 
that  the  agency  had  placed  during  the 
year  a  total  of  $50,000,000  in  newspaper, 
magazine,  outdoor  and  radio  advertising, 
more  than  half  of  which  went  to  daily 
newspapers.  This  amount,  setting  a  new 
record  for  the  agenev,  compared  with 
$40,000,000  in  1929.  While  other  agen¬ 
cies  did  not  make  public  their  billings, 
it  is  thought  that  none  of  them  reached 
as  large  a  total  as  I>ord  &  Thomas  and 
Logan’s  $50,000,000. 

Beside  placing  large  amounts  of  news¬ 
paper  advertising  the  agency  has  been 
a  leader  in  development  of  radio  adver¬ 
tising. 


Mineral  Wool  Account  Placed 

The  advertising  of  the  U.  S.  Mineral 
W’ool  Co.  of  New  York  will  in  the 
future  be  handled  by  the  Fonda-Haupt 
Company,  Inc.,  New  York  agency. 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald 


Joseph  Armstrong 

TY?'HEN  a  workless  afternoon  or  a 
”  sttecial  holiday  looms  in  the  offing, 
Joseph  Armstrong  treks  to  a  tennis 
court  and  vttlleys,  backhands,  and  lobs 
until  dusk  gathers.  Then  o’  nights,  in 
the  solitufle  of  his  den,  he  delves  into 
the  motions,  magnitudes,  and  physical 
constitutions  of  our  best-known  celestial 
iKKlies,  as  the  Messrs.  Copernicus,  Kep¬ 
ler,  Galileo,  Newton,  and  Leplace  were 
wont  to  do. 

At  his  copy  chief’s  desk  in  the  New 
York  offices  of  the  Wendell  P.  Colton 
t'omi)any,  where  he  has  reigned  supreme 
for  a  decade,  there’s  no  thought  of  play, 
no  hol)by — just  evolving  copy  that  is 
written  "by  the  sweat  of  the  brow’’  (the 
quotes  are  his). 

“The  longer  it  takes  to  write  a  piece 
«)f  copy,  usually,”  Armstrong  will  tell 
you,  "the  more  spontaneous  it  will  ap¬ 
pear  in  the  finished  result.  Copy  should 
lx  unusual,  different,  and  on  a  higher 
plane  than  most  of  the  stuff  that  gets 
by  texlay. 

"  ‘Advertising’  copy  is  that  way  as  a 
general  thing  because  the  writer  of  the 
‘advertising’  makes  no  serious  attempt  to 
get  out  of  the  ‘advertising’  groove.  The 
composition  of  good  copy  needs  plenty 
of  time  and  thought.” 

Among  the  accounts  he  handles  may 
be  mentioned  Durham-Duplex  razors, 
the  Furness  Bermuda  Line,  Tuttle  & 
Bailey  radiator  covers,  the  Hudson 
River  Day  Line,  Liverpool  &  London  & 
Globe  Insurance  Company,  Ltd.,  and 
Bermuda’s  St.  George  Hotel. 

He  is  a  native  of  New  York  City,  one 
of  the  year  1900  prodigies. 

Proctor  Account  To  Gotham 

Proctor  Company,  Inc.,  of  469  Fifth 
.Avenue,  New  York,  has  appointed  the 
(iotham  .Advertising  Company  of  New 
York  to  prepare  and  place  its  advertising. 
Proctor  Company  imports  drapery  and 
upholstery  fabrics.  Its  .showrooms  are 
fixated  in  New  York,  Boston  and 
Philadelphia. 


Placing  Confection  Account 

Frozen  Confections,  Incorporated,  of 
New  York  City,  have  appointed  the 
Frank  Presbrey  Company  as  advertis¬ 
ing  counsel  for  the  promotion  of  a  new 
confection.  Cheerio.  I'or  the  present  nr 
general  advertising  is  planned,  and  ice 
cream  tradepapers  alone  will  be  u.sed. 


K.  &  E.  To  Study  Fabric* 

J.  H.  Thorp  &•  Co.,  Inc.,  250  Park 
.Avenue,  New  A’ork  City,  wholesalers  of 
high-grade  upholstery  and  drapery  fab¬ 
rics,  have  engaged  Kenyon  &  Eckhardt, 
Inc.,  247  Park  .Avenue,  New  York  City, 
to  undertake  a  thorough  study  of  the 
decorative  fabrics  field. 


Benton  Sc  Bowie*  Appointed 

The  International  Silver  Company,  of 
Meriden,  Conn.,  has  appointed  Benton  & 
Bowles  to  handle  the  advertising  for  its 
divisions,  Wm.  Rogers  and  Son,  and 
Wm.  Rogers  Manufacturing  Company. 


EXPANDING  “POPS”  CAMPAIGN 


Tea*er  Copy  for  New  Breakfa*t  Food 
Succe**ful  in  Chicago 

Poi)ular  acceptance  of  the  new  break¬ 
fast  food,  “Pops,”  in  the  Chicago  met¬ 
ropolitan  area,  as  the  result  of  a  "teaser” 
campaign  in  Chicago  newspapers,  has 
warranted  Foodtown  Kitchens,  Inc., 
Chicago,  to  plan  an  extensive  advertising 
program  throughout  the  middle  west. 

Distribution  plans  are  now  under  way 
in  Illinois,  Wisconsin,  Iowa  and 
Indiana.  The  MeJ  unkin  Advertising 
Company  of  Chicago  is  planning  to  ex¬ 
tend  the  “Pops”  campaign  to  these  states 
and  continue  into  Minnesota,  Missouri, 
Ohio  and  Michigan  before  the  end  of 
this  year. 

The  teaser  copy,  urging  housewives 
to  “Say  Pops  to  the  grocer  and  see  what 
you  get,”  followed  up  with  large  display 
copy  on  Sept.  11  in  tlie  CTiicago  pajxrs, 
telling  the  complete  story  about  the  new 
wheat  and  rice  breakfast  food,  will  be 
sui)plemcnted  by  outdoor  posters,  car 
cards,  and  radio  advertising. 

EARLS  LEAVES  GOODYEAR 

Walter  Emery  Head*  Merged  Re*earch 
and  Adverti*ing  Section* 

Consolidation  of  the  advertising  de¬ 
partment  and  the  commercial  research 
department  of  the  United  States  Rubber 
Company  into  one  department  to  be 
known  as  the  advertising  and  commercial 
research  department  has  Ixen  announced 
by  F.  B.  Davis,  Jr.,  president.  Walter 
Emery,  who  has  been  director  of  the 
commercial  research  department  since 
1922,  has  Ixen  apitointed  director  of  the 
consolidated  department. 

William  F.  Earls,  director  of  adver¬ 
tising  for  the  past  five  years,  has  resigned. 

New  Place  For  F.  G.  Ea*tman 

Henri,  Hurst  &  McDonald,  advertis¬ 
ing  and  merchandising,  Qiicago,  have 
engaged  Frank  G.  Eastman  as  a  member 
of  their  executive  staff.  Mr.  liastman, 
was  for  six  years  advertising  manager  ol 
the  Packard  Motor  Car  Comj^nyj 
Detroit,  l^ter  he  served  as  advertisii 
counsel  for  General  Motors  t.'orporatiai 
and  in  that  cajacity  was  a  member  of 
the  advisory  staff  in  Detroit.  For  the 
last  five  years  he  has  been  connected  with 
Erwin,  Wasey  &  Company. 


KLING-GIBSON  MERGES 
WITH  CRITChFlELD 

Latter  Name  Retained  and  Scott  S 
Smith  Continue*  a*  Pre«i. 
dent  —  K  1  i  n  g  ,  Kau* 
Vice-Pre*ident* 


Open*  New  England  Office 

Martin  Marck,  who  formerly  con¬ 
ducted  a  foreign  language  newspaper  ad¬ 
vertising  business  in  Boston,  has  been 
appoint^  New  England  representative  of 
G.  Allen  Reeder,  Inc.,  agency  of  New 
York  City.  Mr.  Marck’s  headquarters 
will  be  at  185  Devonshire  street. 


Radio  Di*tributor  Appoint* 

Roy  Alden  .Associates,  Los  Angeles 
advertising  agency,  has  been  appointed 
to  conduct  the  advertising  of  the  Col¬ 
lins  Lane  Company,  distributor  of  Gen¬ 
eral  Motors  radios.  Newspapers  and 
other  media  will  be  used. 


New  Po*t  For  O’Meara 

Walter  A.  O’Meara,  who  for  the  past 
1 1  years  has  Ixen  a  member  of  the 
Chicago  staff  of  J.  VV’alter  Thompson 
Company,  has  joined  the  staff  of  the 
('hicago  office  of  Lord  &  Thomas  and 
Logan. 


Co*metic  Account  To  Pre*brey 

The  Terri  Cosmetics  Corporation  of 
New  York  has  placed  its  advertising  ac¬ 
count  wnth  the  Frank  Presbrey  Company, 
New  York.  A  magazine  campaign  is 
planned  for  1932. 


A.  Schoenhut  Co.  Appoint* 

A.  Schoenhut  Company,  Philadelphia 
manufacturer  of  toys  and  games,  has 
placed  its  advertising  with  the  McLain 
Organization  of  that  city.  Newspapers 
in  metropolitan  cities  will  be  used. 


Roll*  Razor  To  Lyman  Iri*h 

Lyman  Irish  &  Co.,  New  York  adver¬ 
tising  agency,  has  been  appointed  to  direct 
the  advertising  of  the  Rolls  Razor. 
Magazines  and  newspapers  will  be  used. 


Announcement  of  the  merger  of  the 
busiixss  and  personnel  of  Kling-Gibson 
Company  with  Critchfield  &  Co.,  Chicago 
and  New  York  advertising  agencies,  was 
made  this  week.  The  combined  firms 
will  be  operated  as  Critchfield  &  Co. 

Scott  S.  Smith  will  continue  as  presi¬ 
dent  of  the  Critchfield  agency.  Other 
officers  are;  Leroy  A.  Kling  and  Francis 
J.  Kaus,  who  have  been  added  to  the 
staff  of  vice-presidents  along  with  Irving 
R.  Allen,  Edward  P.  Nesbitt,  Edward  H. 
Weiss  and  Ignatius  Barnard.  Roy  J. 
Birkle  remains  as  treasurer  and  Roy  C. 
Scrymiger  as  secretary. 

Mr.  Kling  brings  to  Critchfield  &  Ca 
the  clients  previously  served  by  Kling- 
Gibson  Company  and  the  same  executives 
will  service  the  accounts.  Mr.  Kaus  will 
manage  the  New  York  office  of  the 
merged  firm.  The  merger  is  effective  as 
of  Sept.  1. 

In  commenting  upon  the  arrangements, 
Mr.  Smith  said:  “I  am  gratified  to  an¬ 
nounce  the  consolidation  of  Kling-Gibson 
Company  with  Critchfield  &  Co.  and  the 
election  of  Mr.  Kling  and  Mr.  Kaus  as 
vice-presidents  of  our  company.  Mr. 
Kling  brings  with  him  a  numlxr  of  able 
and  experienced  executives,  among  them 
Francis  Kaus,  John  A.  Bairnsfather,  Ar¬ 
thur  F.  Marquette,  Claude  C.  Hopkins, 
and  C.  E.  Bonnesen.” 

New  offices  of  the  consolidated  organ¬ 
ization  are  being  equipped  now  and  will 
be  ready  for  occupancy  in  about  six 
weeks.  The  Chicago  office  will  be  located 
in  the  Willoughby  Tower  building,  8 
South  Michigan  avenue.  The  New  York 
offices  will  be  at  230  Park  avenue.  Com¬ 
plete  service  facilities  will  continue  to  be 
maintained  at  Fourth  and  Nicollet  streets, 
liimeapolis,  Minn. 

Laurie  And  Koch  Join  Maxon 

W.  D.  I^urie,  formerly  general 
mangager  of  George  Harrison  Phelps, 
Inc.,  Detroit,  and  H.  J.  Koch,  formerly 
vice-president  of  the  Phelps  agency,  have 
joined  Maxon,  Inc.,  as  vice-presidents,  it 
is  announced  by  Searle  Hendee,  vice- 
Itresident  and  general  manager  of  the 
Maxon  agency.  Other  officers  of  Maxoa 
Inc.,  remain  unchanged.  The  Maxon 
agency  recently  took  over  domestic  ac¬ 
counts  of  the  Phelps  agency,  and  has 
moved  its  Detroit  office  to  tlx  former 
Phelps  building  at  2761  I^ast  Jefferson 
Avenue. 

Dyer-Enzinger  Account* 

The  Dyer-Enzinger  Company,  Mil¬ 
waukee  and  Chicago  advertising  agency, 
has  been  appointed  to  direct  the  advertis¬ 
ing  of  ice  cream  and  butter  by  the  Meier 
Ice  Cream  Company,  Milwaukee  and 
Waukesha,  Wis.  Newspapers  will  be 
userl.  .Another  new  account  of  the 
agency  is  that  of  the  Essential  Products 
Company,  Milwaukee  makers  of  house¬ 
hold  specialties.  Magazines  will  be 
used. 

Two  Appoint  Mellon  A*«ociate( 

The  Mellen  Associates,  Ltd.,  Honolulu 
agency,  has  been  appointed  to  handle  ad¬ 
vertising  and  publicity  for  the  “Build 
Now”  campaign  of  the  Honolulu  Really 
Board,  and  for  the  lumber  and  building 
department  of  Theo.  H.  Davies  &  Co.  \ 
large  newspaper  campaign  will  be 
launched  soon  featuring  home-building 
copy. 

Sign  Account  To  Touzalin 

Wil-O-Lite  Incorporated,  sign  manm 
facturers  of  Chicago,  has  appointed 
Charles  H.  Touzalin.  Chicago  agency, 
to  handle  its  advertising  account. 

Placing  Ma*on  Regulator 

Walter  B.  Snow  &  Staff,  Inc.,  Boston 
agency,  has  been  selected  by  the  Mason 
Regulator  Comjany  of  the  same  city,  to 
direct  its  advertising. 


BETTER  THAN  DAYLIGHT 


ITHOUT  PEER  FOR  LIGHTING 


NEWSPAPER  MECHANICAL  DEPARTMENTS 

.  .  .COOPER 
HEWITT 
LIGHT 


Watch  compositors  read  a  galley  of  type.  Nine  out  of  ten  must 
bend  close  over  it,  take  short-sighted  range,  and  even  then  strain 
eyes  to  read  it. 

That’s  because,  in  type,  raised  letter  and  slug  are  of  the  same 
color;  because  the  letter  must  be  read  by  the  shadow  it  casts  and 
because,  in  any  ordinary  light,  the  raised  surface  of  the  letter 
reflects  glitter. 

But  watch  compositors  read  type  by  Cooper  Hewitt  mercury- 
vapor  light.  No  need  to  hover  over  it.  The  letters  are  seen 
quickly,  sharply,  clearly.  They  appear,  indeed,  to  he  magnified — 
8  point  as  easily  read  as  12  point.  No  eye-strain. 

•  That’s  because  Cooper  Hewitt  light,  composed  almost  entirely 
of  the  cool,  yellow-green  rays  of  the  spectrum,  produces  no  glare 
and  no  dark  shadows.  It  eliminates  the  glare,  softens  the  shadow 
and  makes  type  and  slug  appear  to  be  of  different  color  rather 
than  with  the  sharp,  eye-straining  contrasts  produced  by  ordi¬ 
nary  light. 

No  wonder  the  outstanding  newspaper  plants  of  the  coun¬ 
try  use  Cooper  Hewitt  illumination  in  their  composing  rooms, 
press  rooms,  stereotyping  departments,  proof-reading,  file 
and  mail  rooms.  It  is  a  light  without  peer  for  all  these 
[HII  I  departments. 

The  scientific  reasons  for  this 


are  given  in 
the  interesting,  illustrated  booklet,  “Why 
Cooper  Hewitt  Light  is  Better  than  Daylight.” 
Yours  for  the  asking.  General  Electric  Vapor 
Lamp  Company,  863  Adams  St.,  Hoboken, 
New  Jersey. 


U/i^ 

COOPER  HEWITT 
EIGHT 
ts  Better  thmn 
D.\MIGHT 


Cooper  Hewitt  illumination  in  tbe  Compoainit  Koom  of  the  Herald  Traveler,  Boston.  MaM.  Abaenre  of  dark 
ahadown  and  eye-«traininit  glare  enables  compositors  to  set  ty|>e  rapidly  and  accurately.  J^vcry  detail  in  and 
around  and  under  compuainf  tables  is  sharply  dehoed  and  easily  seen. 


GENERAL  ^  ELECTRIC 
VAPOR  LAMP  COMPANY 


Join  us  in  the  General  Electric  Program,  broadcast  every  Saturday  evening, 
on  a  nation-wide  N.  B.  C.  network. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


64  A  little  aggression  relieves  the 
depression,”  this  department  is 
advised  by  one  William  Waffle,  who 
signs  himself  not  only  as  “sloganer,” 
but  as  “president  of  the  Slickers  Slogan 
Club.”  He  is  looking  for  advertisers 
hard  pressed  in  hard  times,  who  may 
need  a  slogan,  or  “an  old  slacker  slicked 
up.”  “If  you  need  any  help,  just  let  out 
a  yelp,”  he  concludes. 

4  *  * 

Lucky  strike  cigarettes,  clad  in  a 
new  garb  of  moisture-proof  cello- 
pliane,  will  make  a  Iww  in  their  usual 
long  list  of  newsijapers  covering  the 
entire  country  next  week,  when  a  new 
fall  campaign  will  begin  on  Tuesday, 
Sept.  22.  Dealers  have  been  suppli^ 
with  cigarettes  in  the  new  packages  as 
rapidly  as  possible. 

The  campaign,  which  will  proljably 
run  nine  or  ten  weeks,  appearing  twice 
a  week,  is  to  emphasize  n(»t  only  the  cel¬ 
lophane  wrapper,  but  a  tab  on  it  which 
makes  it  possible  to  tear  the  cellophane 
in  opening  the  pack^e.  The  American 
Tobacco  Company,  it  is  said,  has  exclu¬ 
sive  rights  to  its  method  of  wrapping 
until  late  next  year. 

The  Wall  Street  Jounial  rejK)rted 
this  week  that  the  brief  “roll-your-own” 
campaign  for  Bull  Durham  tobacco  by 
the  same  comiany  had  resulted  in  sales 
of  52,000  pounds  a  day,  comi)ared  to 
22,000  pounds  at  the  corresponding  time 
last  year.  P'orther  advertising  plans  for 
Bull  Durham  are  understood  to  be  still 
undecided. 

*  *  * 

A^AJOR  Market  Newspapers.  Inc., 
formerly  known  as  the  100,(XX) 
Group  of  American  Cities,  was  host  this 
week  at  four  luncheons  for  advertising 
executives,  special  representatives,  ami 
publishers.  The  gatherings  were  held 
Tuesday  and  W'ednesday  at  the  Stevens 
Hotel,  Chicago,  and  Thursday  and  I'riday 
at  the  Biltmore  Hotel,  New  York.  At 
each,  the  fourth  edition  of  the  organiza¬ 
tion’s  706-page  l)ook,  “A  Study  of  All 
-American  Market.s,”  was  descri1>ed  by 
Leslie  M.  Barton,  managing  director  of 
the  Major  Market  \ewspai)ers,  and 
copies  were  distril)utc*d  to  tliose  present. 

In  each  city  one  luncheon  was  held 
primarily  for  sales  and  advertising  execu¬ 
tives  of  leading  manufacturers,  and  a 
sccf)ml  for  executives  of  advertising 
agencies,  special  rej)rescntatives  of 
member  newspapers,  and  publishers. 

It  is  probable  that  other  meetings  will 
Ik?  arranged  later  for  representatives  of 
im|K)rtant  industries,  at  which  the  pos¬ 
sibilities  of  newspaper  advertising  may  1k‘ 
pre.sented. 

EMBERS  of  the  A.N.P.A.  commit- 
iTl  tee  in  charge  of  the  Bureau  of  .Ad¬ 
vertising  will  meet  Oct.  7  at  the  Bu¬ 
reau’s  office,  370  Ixxington  avenue.  New 
York  city,  to  hear  rcjKirts  on  the  work 
of  the  Bureau  since  the  A.N.P.A.  con¬ 
vention  last  spring,  and  to  make  plans 
for  the  future.  W.  E.  Macfarlane,  busi¬ 
ness  manager  of  the  Chicago  Tribune,  is 
the  chairman  of  the  coqimittee. 

*  *  * 

CALVIN  COOLIDGE,  ex-President, 
will  go  into  the  broadcast  advertis¬ 
ing  field  Oct.  6,  when  he  speaks  on  the 
opening  program  of  a  new  series  of 
broadcasts  to  be  sponsored  by  the  New 
York  IJfe  Insurance  Company.  Mr.  Coo- 
lidge  is  a  member  of  the  company’s 
board  of  directors.  The  Frank  Presbrey 
Company  is  the  advertising  agency  han¬ 
dling  the  account. 

*  *  * 

N  ingenious  study  of  the  effect  of 
radio  advertising,  based  on  figures 
gathered  by  Prof.  Robert  F.  Elder,  of 
the  Massachusetts  Institute  of  Tech¬ 
nology,  has  just  been  pul)lishcd  by  the 
Columbia  Broadcasting  System  as  part  of 
that  company’s  remarkable  series  of  pro¬ 
motion  booklets.  The  title  is  “Does 
Radio  Sell  Goods?”  and  lest  any  meni- 
l)er  of  the  audience  depart  with  a  wrong 
impression,  let  me  hasten  to  say  that  the 
answer  is  given  as  “Yes.” 

The  method  used  is  worth  mention. 
Gnc  hundred  thousand  questionnaires 


were  sent  out  to  persons  listed  as  having 
telephones  in  ten  cities,  mostly  in  eastern 
and  north  central  states.  Each  was 
asked  to  list  the  brands  of  toothpaste, 
soap,  flour,  cigarettes,  etc.,  used  in  his 
home,  also  the  magazines  read  and 
whether  a  radio  was  ow'iied.  The  14,061 
cards  returned  to  Prof.  Elder  were  di¬ 
vided  on  the  basis  of  this  last  question. 
Ratios  were  then  worked  out  for  each 
brand  in  the  nine  kinds  of  goods,  show¬ 
ing  the  proportion  of  users  in  radio 
homes  to  those  in  non-radio  homes. 

“Although  the  nine  groups  of  products 
used  on  the  questionnaire  are  common  to 
practically  all  income  groups  (cigarettes, 
soap,  scouring  powders,  etc.)  it  was 
deemed  advisable,  as  a  further  precau¬ 
tion,”  says  the  report,  “to  avoid  any  sig¬ 
nificant  differences  of  financial  level  be¬ 
tween  the  radio  homes  and  non-radio 
homes.  Consequently  telephone  lists  only 
were  used,  tending  to  exclude  the  lowest 
financial  levels  from  both  groups.” 

One  might  question  w'hether  mere  pos¬ 
session  of  a  radio  might  not  indicate  some 
general  difference  in  financial  levels,  and 
possibly  some  difference  in  individual 
willingness  to  take  up  a  new  product  or 
a  new  brand.  One  might  also  question 
a  few  other  statements  in  the  booklet, 
I>articularly  in  connection  with  the  for¬ 
mula  presented  for  figuring  jiercentage  of 
radio  advertising  costs  to  sales  gains. 
The  rejHirt  does,  however,  make  a  force¬ 
ful  presentation  of  the  case  for  radio 
advertising  of  highly  competitive  goods. 

The  reiiort  carefully  screens  some  pre¬ 
sumably  interesting  figures  by  reducing 
everything  to  jiercentages — which  is  prob¬ 
ably  discreet  at  least.  It  ]M)ints  out  that 
the  study  does  luit  indicate  the  relative 
effectiveness  of  radio  compared  to  other 
advertising  me<lia,  nor  d(K?s  it  go  into  the 
(piestion  of  whether  the  radio  advertising 
produced  sales  indeiHMidently  of  other 
iiudia.  or  by  increasing  the  effectiveness 
of  otlier  me<lia. 

Sella  Whole  Front  Page 

A  full-page  advertisment  for  tbe 
.American  VVAwllen  Comp:my  occupied  the 
first  page  of  the  .Vero  Vori  Daily  News 
Record  on  Sept.  9,  marking  the  first 
time  that  the  whole  front  page  had  been 
sold  to  an  advertiser.  Citing  reasons  for 
the  change,  Milton  Adler,  of  the  Fair- 
child  Publications,  said  that  the  textile 
industry,  altlKiugh  one  of  the  largest, 
oldest,  and  essential  industries,  has  lieen 
backward  in  sales  promotion  methinls. 
He  said  that  the  front-page  advertising 
would  center  the  thoughts  of  the  industry 
on  the  functions  and  uses  of  advertising 
and  promotion,  and  would  “advertise  ad¬ 
vertising  to  the  textile  industry.” 

Atlanta  Store  Groups  Combine 

The  Quality  Service  Stores  and  the 
.Atlanta  Saving  Stores  of  .Atlanta,  Ca., 
have  formed  a  cooperative  agreement 
whereby  they  will  combine  the  buying 
and  selling  power  of  303  independent 
retail  grocery  units.  Advertising  done 
by  the  Q.  S.  S.  will  be  iiarticipated  in  by 
the  other  organization,  and  its  volume 
will  be  increased,  according  to  L.  A. 
Welch,  secretary.  He  predictetl  that  the 
annual  sales  volume  of  the  merged  or¬ 
ganizations'  would  reach  a  total  of 
$2,000,000  in  eighteen  months,  making 
the  group  the  largest  cooperative  adver¬ 
tising  and  buying  organization  south  of 
Baltimore 

Two  Papers  Add  Color 

The  Ilureka  (Calif.)  Humboldt  Stand¬ 
ard  is  equipped  to  print  one  color  beside 
black,  according  to  R.  L.  Dewar,  na¬ 
tional  advertising  manager.  Glenn  F. 
Nichols,  business  manager  of  /•/  Cdn- 
tinental,  Spanish  language  daily,  El  Paso, 
Tex.,  states  that  his  paper  can  print 
two-color  advertising  on  the  back  page. 


Pedlar  Corporation  Named 

Louis  C.  Pedlar  Corporation,  New 
York  agency,  has  been  chosen  by 
Raybestos-Manhattan,  Inc.,  of  Bridge¬ 
port,  Conn.,  to  direct  its  advertising. 


ADVERTISING  OVER  RADIO 
IF  WEATHER  PERMITS 
T  ET  it  rain,  let  it  pour — snow 
even  more  chant  radio  station 
managers  who  have  signed  con¬ 
tracts  with  Goodyear  Rubber 
Company. 

For  when  it  rains,  a  selected 
group  of  stations  throughout  the 
country  may  announce  Goodyear 
sales  talks  for  rubbers,  etc.  Tbe 
Goodyear  radio  advertising  is  re¬ 
ported  to  be  contingent  upon  the 
weather.  A  clause  in  the  contract, 
however,  is  said  to  provide  that 
announcements  pertaining  to  arctics 
and  other  snow  defense  equipment 
may  be  made  during  September 
only  on  days  when  it  is  snowing. 

New  York  Slate  broadcasters  who 
got  this  contract  weren’t  hopeful 
of  collecting  much  on  the  snow 
announcements  in  September  with 
the  mercury  hovering  around  95 
this  week. 


OUTDOOR  ART  EXHIBIT 


Agency  Men  on  Award  Jury  of 
Chicago  Advertising  Council 

The  second  annual  outdoor  advertis¬ 
ing  exhibit,  sponsored  by  the  Advertis¬ 
ing  Council  of  the  Chicago  Asociation 
of  Commerce,  will  open  Oct.  1  at 
Marshall  Field  &  Co.  The  exhibit  will 
continue  for  two  weeks  and  will  be  open 
to  the  public. 

More  than  3U0  paintings  have  been 
entered.  Prizes  in  the  form  of  statuettes 
will  be  given  in  duplicate  to  the  adver¬ 
tiser  and  the  artist.  Prize  awards  will 
be  made  by  G.  R.  Schaeffer,  advertising 
manager  of  Marshall  Field  &  Co.,  at  a 
luncheon  to  be  held  on  the  opening  day 
of  the  exhibit.  Burr  L.  Robbins  of  the 
General  Outdoor  Advertising  Company, 
is  chairman  in  charge  of  the  exhibit. 

Members  of  the  jury  of  awards  are; 
Dewey  Bertke,  art  director.  Lord  & 
Thomas  and  Logan ;  Oscar  Bryan,  art 
director,  FLrwin,  \\  asey  &  Co.,  Ltd. ; 
Donald  Douglas,  vice-president,  Quaker 
Oats  Company;  Mark  Seelen,  western 
art  director.  General  Outdoor  Advertis¬ 
ing  Company;  Hadtlon  Sundblom, 
Stevens,  Sundblom  &  Stults;  Capt.  H. 
Ledyard  Towle,  general  art  director, 
CamplK-11  Ewald  Company,  and  Mr. 
Schaeffer. 

Win*  Medallion  Contest 

Masuo  Ogoshi,  artist  with  Mellen  As¬ 
sociates,  Honolulu,  agency,  won  first 
place  and  a  $15  prize  for  the  best  design 
submitted  in  the  Medallion  contest  spon¬ 
sored  by  the  Honolulu  Junior  Chamlier 
of  Commerce  for  the  medal  to  be  used 
in  the  Pan-Pacific  international  games 
in  llonolulu  next  year.  The  winning 
design  shows  a  flaming  torch  on  a  back¬ 
ground  of  a  Hawaiian  feather  cape, 
emblazoned  with  the  Hawaiian  word 
“Lanakila”  (Victory). 

Merritt  Joins  Boston  Agency 

George  N.  Merritt,  for  18  years  con¬ 
nected  with  George  Batten  Co.,  Inc.,  and 
Batten,  Barton,  Diirstine  &  Osborn, 
Inc.,  has  lieen  appoint e<l  by  the  Porter 
Corporation,  Boston  agency,  with  branch 
offices  in  New  Y’ork,  as  vice-president  in 
charge  of  sales  promotion. 

Advertising  Display*  Move 

.According  to  a  recent  announcement 
by  Carl  L.  Bixby,  publisher,  the  offices 
of  the  Lyndon  Publications,  Inc.,  pub¬ 
lishers  of  Advertising  Displays,  have 
moved  from  229  Madison  avenue.  New 
York  City,  at  22  1C  40th  street. 

Churchill-Hall  Appointed 

Churchill-Hall,  Inc.,  New  York 
agency,  has  been  appointed  by  the  Har¬ 
ris  Drug  Company.  New  York,  to  handle 
advertising  for  Efracoids. 


Agency  Being  Liquidated 

The  Thomas  E.  Basham  Company, 
Inc.,  Ixiuisville  advertising  agency,  is 
being  liquidated  under  an  assignment  for 
the  benefit  of  creditors. 


PARKER  PEN  DRIVE 


Large  Space  in  More  Than  Fifty  Newt- 
papers  Being  Used  Monthly 

The  Parker  Pen  Company,  Janesville 
Wis.,  is  using  more  than  50  newspapers 
each  month  in  advertising  its  product  in 
full  and  half-page  display  advertisments. 
The  layouts  include  local  pictures  of 
well-known  people  using  the  Parker 
fountain  pens.  In  Chicago,  a  “schwl 
days”  page  appeared  on  Sept.  6,  showing 
college  co-eds,  football  stars,  aiul  other 
collegians. 

Blackett  -  Sample  -  Hummert,  Inc., 
CTiicago  announce  that  the  Parker  Pen 
Company  is  introducing  its  new  writing 
fluid,  Parker  Pen  Quink,  by  means  of 
radio  advertising  this  fall.  Parker  Pen 
Company  will  spon.sor  the  broadcasting 
of  Big  Ten  conference  football  games 
over  WMAQ. 


Brewer  Head*  New  Firm 

Advertising  Typographers,  Inc.,  a  new 
plant  devoted  to  the  setting  of  advertis¬ 
ing  composition,  has  been  established  at 
540  North  Michigan  avenue,  Chicago. 
Frank  M.  Brewer,  formerly  of  Batton, 
Barton,  Durstine  &  Osborn,  is  president 
of  the  corporation.  Gerald  Schreiner, 
formerly  art  director  of  the  George  J. 
Kirkgasser  agency,  is  vice-president. 
Associated  with  the  new  company,  in 
charge  of  its  typography,  is  Douglas  C. 
McMurtrie,  typographical  expert. 


To  Open  Cleveland  Office 

The  Campbell-Sanford  Advertising 
Co.  of  Toledo  will  open  a  Cleveland 
office  in  the  Farley  building  Sept.  21. 
The  agency  was  organized  in  1924  and 
its  officers  arc  Glenn  H.  Campbell, 
president,  and  P.  L.  Sanford,  secretary- 
treasurer.  A  branch  office  will  be  re¬ 
tained  in  Toledo  with  R.  L.  Sisson, 
account  executive,  in  charge. 


AD  TIPS 


Behel  and  Harvey,  Inc.,  44K)  WVst  .MbcHnod 
Htrpet,  ChifnjfD.  SHid  to  thp  it- 

count  of  ScliiittorJohiiMin  rtimpiinj, 

riiicuffo. 

Blackman  Company,  KiiHt  •ll'ud  ittreft, 

N>\v  York.  Agnin  placing  kcIhmIuIoh  with  newt- 
pHperH  for  l*r<K‘t(*r  &  Uuuiblp  Coinimiiy.  tmapt. 
<‘tr.,  rinoiiinati. 

Carter*Thomion  Company,  l7oi  Wnlout 
IMiihidolphin.  Hae  Hf^curttl  ixf’oiint  of 
the  South  Jfrs«‘y  Port  ('oinmiHHion. 

Marine  TeriiilniilK,  Cniiulen,  N.  J. 

Lawrence  Fertif  Company,  ir>0  Madit^on  avr* 
niie.  New  York.  PlucInkT  uecount  for  the  Seual 
Safety  Razor  ('or|M»rntion.  New  York. 

Louis  Olater,  Inc.,  RoylHttui  Ntrf*et,  Btw* 
ton.  PUcintf  uof'oiint  for  Rmwn  Ai  \V«dlR.  Idf.. 
neckwear,  lh»Mton. 

Jerome  B.  Gray  Company,  1000  Arch  street. 
Philadelphia.  Placing  acctmnt  f<*r  Pnrtli| 
Stephena-Emi»ry  Coiupany,  “Little  SertreiDt* 
juvenile  ahoes.  Heading.  PennaylvaniH.  aD<l 
the  Philudelpbia  Suvinc  Kund  S<H’lety,  Phila¬ 
delphia. 

£.  T.  Howard  Company,  0  Kant  IMh  Ktrert. 
New  York.  Aftalii  placinit  or<ler'‘  with  newH- 
lJa|N*ni  in  selected  Rectloua  for  tl>e  I’nitfd 
American  RokcIi  Company,  radios,  el*-..  Sprlii*- 
tield.  MaasachuHettM. 

Irish,  Lyman  &  Company,  Inc.,  iW  East  42oii 
Ktreet.  New  Y<trk.  Now  hamllln^;  areount  for 
I.ee  Ac  Sfhiffer,  Inc.,  RoIU  Kaz<»r.  New  York- 

Z/ord  &  Thomas  and  Lofftn,  OU*  .North  Michi¬ 
gan  avenue,  t'hieatto.  Ref»ort«Nl  to  l»e  prepar* 
in^  a  lijit  tif  lai’jfe  elfy  newnpaiK*rw  t<»  U*  ii»‘C'l 
!»y  Pepsodeiit  Cttinpany.  CbicaK<».  Copy  wih 
Htart  in  tti-toher. 

Homer  McKee  Company,  3^i:t  North  Mlchisaii 
avenue,  ('hieatfo.  Reported  to  be  iHsiiin^'  or- 
tiers  tt»  H  llHt  t»f  newHpa|MTH  the  Chicsito 
Herald  and  Examiner. 

MeJunkin  Advertislnf  Company.  North 

laSalle  Ktreet,  ('liiciiKo.  Vslmr  ('hieaffo  new$- 
papera  on  IVip**.  Ko^toYvn  Wheat  Pf*ps 
Rice  PopH.  F'«MMltown  Kitehens,  Im.,  Chicago. 

Millis  Advertising  Company,  Peoples  Rsnk 
Ruildiiuf.  IndfanaiMdis.  Plaeinfr 
time  order*  with  tiewapHi>erB  in  vari<»UK  arc* 
titma  for  the  National  Maenroni  Maniifscturer* 
.AKHtM’iation,  Rruidwood.  Illinoi*. 

Murrill  A  Company,  Inc,,  Chrysler  HiiildinP- 
New  York.  Plaelntr  orders  with  newKpnper« 
tfeiiorally  for  Siiiimons  Company.  Simmon* 
MattreKK.  Chleatto. 

Sehl  Advertisinf  Agency,  .'bWt  North  Michl- 
tran  avenue.  Chieatto.  RetH)rte<l  to  In*  h.xndllnc 
the  areount  of  .MhlweKt  Drug.  Iiif..  t'hicago. 

Stack-Ooble  Company,  8  South  Miehlean  svf- 
nue,  Chiragfi.  Said  to  be  placing;  trade  sdver- 
tiKing  in  newspaiwrs  on-  the  Sherman  hotel- 
t'bicago. 

Williams  A  Cunnyngham.  d  North  Michigan 
Hveuiie.  Chicago.  Will  place  newspaper  ad- 
vertUing  in  territory  eant  of  the  Rockl^  on 
Carnation  f'ereal,  a  prtMluet  of  Carnation  Com¬ 
pany,  Oconoinowoc,  WiaconKio. 


Vulcan  Rubber  Rollers 

Regrinding 


A  Scientific 
Achievement 
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Satisfied 

Customers 

Evening  Post 
New  York 

World- 
Telegram 
New  York 

New  York 
Times 
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Press 

Pittsburgh,  Pa. 
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Courier  Post 
Camden,  N.  J. 

Times  World 
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Color  Press 
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Regriiidiiig  of  Rubber  Rollers  is  very  easily 
and  quiekly  accomplisbed  wbeii  tliey  are 
scientifically  constructed. 

One  of  the  outstanding  accomplishments  of 
the  Vulcan  Rubber  Roller  is  the  ease  with 
which  it  is  reground  and  the  perfect  surface 
resultant  from  this  operation. 

In  perfecting  and  developing  the  compound 
for  Vulcan  Rubber  Rollers  we  were  just  as 
concerned  with  the  results  of  grinding  as 
we  were  in  designing  the  compound  from 
which  they  are  made. 

Vulcan  Rubber  Rollers  when  reground  are 
just  the  same  as  a  new  roller  and  give  just 
the  same  perfect  printing  results — the  sur¬ 
face  is  smooth  and  accurate — this  is  one 
of  our  guarantees. 

We  maintain  a  complete  regrinding  service 
for  those  who  desire  to  avail  themselves  of 
this  convenience.  Always  consult  with  us 
before  you  regrind  your  rollers  as  we  are 
alwavs  n^adv  to  serve. 
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Ind. 
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Mass. 
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Daily  Item 
Port  Chester, 

N.  Y. 

Daily  News 
New  York 
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Vulcan  Proofing  Company 

First  Avenue  and  58th  St., 


Vulran  PniofinK  Co.. 
164  West  Warkcr  Drive 


Brooklyn,  N.Y. 


PACIFIC  COAST: 
Sole  Representative 
Paeifie  Printing  Ink  (^o.. 
San  Franeiseo,  t^al. 


Consultation 

anywhere 

without 
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CENTRAL  STATES  RESOLUTION  CALLS 
FOR  CIRCULATOR  ON  A.B.C.  BOARD 

H.  W.  Stodgfhill  Named  as  Candidate — O.  C.  Harn  Believes 
Advertisers’  Circulation  Scrutinies  Augur  Well  for  the  Busi¬ 
ness — Judge  Bingham  Sees  Economic  Conditions  Grave 

By  GEORGE  A.  BRANDENBURG 

(By  telegraph  to  Editor  &  1’ublisher) 


Chicago,  Sept.  16. — a  resolution 
calling  for  the  election  of  a  “prac¬ 
tical,  thorouRhly  exi)erienced  circulation 
manager”  to  the  board  of  directors  of 


the  Audit  Bureau  of  Circulations  was 
adopted  by  niemliers  of  the  Central 
States  Circulation  Managers  Ass(x:iation 
at  their  fall  meeting  here  on  Tuesday 
and  Wednesday  of  this  week. 

The  resolution  endorsed  the  candidacy 
of  Howard  \V.  Stodghill  of  the  Louis¬ 
ville  Courier-Journal  awl  Times.  Circu¬ 
lation  managers  present  pledged  to 
solicit  the  supiKirt  of  their  resi)ective 
publishers  and  other  bureau  members  in 
promoting  the  election  of  Mr.  SttKlghill. 
The  resolution  adopted  follows : 

“Wherea.s,  it  is  the  sense  of  this 
meeting  that  the  election  of  a  practical, 
thoroughly  experienced  circulation  man¬ 
ager  to  the  board  of  directors  of  the 
Audit  Bureau  of  Circulations  will  be  of 
distinct  l)enefit  to  publishers,  advertisers 
and  to  the  Bureau  itself,  and 

“Wheckeas,  the  International  Cir¬ 
culation  Managers  Association  at  its 
last  convention  by  unanimous  vote 
adopted  a  resolution  sponsoring  the  can¬ 
didacy  of  Howard  W.  Stodghill  of  the 
Louisville  Courier- Jtiurnal  and  Times, 

“Therefore,  Be  It  Resoiaed  that  the 
Central  States  Circulation  Managers 
Association  pledges  its  .support  of  their 
respective  publishers  and  other  Bureau 
members  to  promote  the  election  of  Mr. 
Stodghill  to  the  Ixiard  of  directors  of 
the  Audit  Bureau  of  Circulations.” 

Circulation  managers  from  nine  cen¬ 
tral  states  attended  the  two-day  meeting 
and  exchanged  views  and  ideas  on  the 
many  ramifications  of  their  specialized 
field  in  the  newspajTer  business.  Numer¬ 
ous  short  talks  were  given  by  circulators 
present  on  different  phases  of  their  pro¬ 
fession.  Joe  M.  Bunting,  Bloomini/lon 
(Ill.)  Pantafiraph,  president  of  the  asso¬ 
ciation,  presiderl  at  the  various  sessions 
held  at  the  Congress  Hotel. 

().  C.  Harn.  managing  director,  .\udit 
Bureau  of  Circulations,  si>caking  at  the 
Tuesday  morning  session  told  the  circula¬ 
tion  managers  that  liecause  advertising 
agencies  were  asking  for  deflated  circula¬ 
tions  it  was  a  healthy  sign  for  the  news¬ 
paper  business.  “It  is  a  gtuxl  thing  for 
all  concerneil  that  the  true  merits  of  a 
newspaiier’s  circulation  arc  lieing  weighed 
more  carefully  than  ever  liefore,”  Mr. 
Harn  said. 

Mr.  Harn  then  sounded  a  warning  to 
circulators  not  to  let  down  the  bars  and 
thereby  lower  the  high  standards  set  by 
most  newspapers  in  regard  to  obtaining 


and  holding  high  grade  circulation.  He 
spoke  of  this  danger  as  follows : 

“One  of  the  results  of  the  economic 
conditions  now  existing  is  a  tendency  to 
lower  standards — by  taking  on  methods 


of  prixlucing  circulation  that  you  would 
ordinarily  frown  uixm.  This  is  bad  prac¬ 
tice  and  should  lie  curfied  wherever  pos¬ 
sible.”  The  speaker  briefly  outlined  the 
status  of  the  Bureau  and  answered  cer¬ 
tain  criticisms  often  made  against  it.  Mr. 
Harn  stated  that  for  the  first  time  in  the 
history  of  the  organization,  the  Bureau 
will  end  its  fiscal  year  with  less  members 
than  it  had  when  the  current  year  began. 
The  loss,  however,  is  comparatively  small, 
he  said,  amounting  to  about  2.6  per  cent. 

In  answer  to  the  criticism  that  the 
Bureau  is  controlled  by  those  not  directly 
connected  with  newspajEers,  Mr.  Harn 
made  it  clean  that  it  is  absolutely  neces¬ 
sary  for  the  advertisers  to  control  the 
general  policies  of  the  Bureau,  saying ; 
“Any  audit  organization  controlletl  by 
those  audited  would  not  be  worth  a 
jEenny.”  He  declared  that  never  in  the  17 
years  of  the  Bureau’s  existence  have  all 
the  directors  representing  the  advertisers 
lined  up  on  one  side  against  the  publish¬ 
ers’  representatives. 

Mr.  Harn  defended  the  practice  of  “.spot 
checking”  in  connection  with  audits  made 
by  the  Bureau,  declaring  that  it  was  the 
only  feasible  way  of  making  an  audit  of 
this  type.  He  asserted  that  it  is  impos¬ 
sible  for  the  Bureau  to  give  out  detailed 
information  about  a  paper’s  audited  cir¬ 
culation. 

“If  these  confidences  were  broken,” 
said  Mr.  Harn.  “the  value  of  the  Bureau 
would  be  greatly  lessened.  The  Bureau 
does,  however,  give  the  nature  of  the 
wrongdoings  and  the  publisher  can  find 
out  the  details  for  himself.” 

Judge  Robert  W.  Bingham,  president 
and  publisher  of  the  Louisville  Courier- 
Journal  and  Times,  sjxike  at  the  Tuesday 
luncheon.  He  declared  that,  in  his 
opinion,  this  country  is  going  into  the 
coming  winter  under  grave  economic  con¬ 
ditions  that  will  test  the  strength  and 
patriotism  of  the  .American  people. 

“W  ho  is  going  to  l)e  prepared  to  give 
something  to  his  country?”  asked  the 
speaker,  who  recently  returned  from 
Kurope,  where  he  had  the  opixirtunity  to 
study  conditions  in  Germany  and  Kngiand 
at  first  hand.  Judge  Bingham  expressed 
the  fear  that  the  Ihiiteil  States  may  also 
ex|x?rience  a  similar  crisis  if  the  federal 
government  continues  to  IxErrow  huge 
sums  of  money. 

“I  believe,”  said  the  siH-aker,  “it  is  go¬ 
ing  to  take  all  of  us  to  see  our  nation 


through  this  crisis.  1  think  that  the  sit¬ 
uation  is  far  more  serious  than  the 
World  War.  The  time  has  come  when 
we  must  forget  our  partisan  and  local 
feelings  and  be  prepared  to  make  the 
sacrifice,  if  necessary,  which  our  country 
has  a  right  to  expect  of  us  all.” 

The  Tuesaay  alternoon  session  was  de¬ 
voted  to  a  carrier  salesmen  demonstra¬ 
tion  contest,  won  by  carrier  boys  from 
the  Kockjord  (111.)  Star-Kegister-Re- 
public,  and  a  motion  picture  and  lecture 
on  the  carrier  convention  and  frolic 
staged  in  Ues  Moines,  la.,  last  June  by 
the  Des  Moines  Register-Tribune.  C.  K. 
Jefferson  presented  the  movie  and  told 
how  his  paper  entertained  4,560  carrier 
boys  and  their  relatives  from  all  parts 
of  the  state.  The  frolic  was  in  the  form 
of  a  theatre  party,  an  afternoon  at  the 
local  amusement  park  as  guests  of  the 
paper,  and  a  parade,  seven  blocks  long, 
with  eight  bands  to  furnish  music  for 
the  2,5(io  carrier  boys  who  participated. 

Boy  welfare  was  discussed  at  the 
Wednesday  morning  session,  which  was 
featured  by  the  comprehensive  presenta¬ 
tion  of  the  “Stodghill  Plan”  of  award 
to  carrier  boys  by  its  author,  Mr.  Stodg¬ 
hill.  The  Stodghill  Plan,  now  begin¬ 
ning  its  third  year  of  operation  in 
Louisville,  is  an  effort  to  induce  boys  to 
improve  their  scholastic  and  citizenship 
.standing,  together  with  their  ability  to 
sell  papers.  Money  awards  are  made 
and  last  June  525  boys  received  checks 
at  a  special  presentation  program  at¬ 
tended  by  various  schixil  officials. 

The  mechanics  of  the  plan  involve  a 
point  system  and  schedule  of  awards, 
amounting  from  $1  to  $20  over  a  period 
of  one  school  year.  The  boy  who  main¬ 
tains  either  an  above-average  or  superior 
rating  over  the  entire  school  term  re¬ 
ceives  the  major  award  of  $20. 

Ray  S.  South,  circulation  director  of 
the  Imlianapolis  News,  presented  an  in¬ 
teresting  paper  on,  “What  Is  a  (Circula¬ 
tion  Manager  Worth  to  His  Publisher?” 
In  answering  this  question,  Mr.  South 
arrived  at  the  following  conclusion : 
"The  method  we  employ — the  organiza¬ 
tion  we  build — ^the  good-will  we  create 
in  putting  over  our  own  job  and  selling 
our  newsiwper,  are  the  things  that  make 
us  ‘worth’  more  to  the  organization.” 

L.  F.  McFetridge,  Tulsa  (Okla.) 
World,  a  visiting  circulator,  spoke  on  the 
subject  of  mail  subscriptions,  telling  of 
the  plan  adopted  by  his  paper. 

James  J.  Morri.sey,  formerly  of  the 
Joliet  (Ill.)  Herald-News  and  now  with 
the  Cleveland  Press,  resigned  as  secretary- 
treasurer  of  the  association  in  view  of 
the  fact  that  Ohio  newspapers  do  not 
lielong  to  this  organization. 

James  J.  Jae,  Dt“s  Moines  Register- 
Tribune,  was  appointed  to  fill  the 
vacancy. 

A.  E.  Meyer,  Clinton  (la.)  Herald, 
won  first  prize  for  the  best  paper  on 
“Best  Methods  of  (Combating  the  Summer 
Slump.”  Otto  B.  Stielow,  Sheboygan 
(Wis.)  Press,  won  second  honors  in  this 
contest  and  Roy  L.  Highfield,  DeKalb 
(Ill.)  Chroncile  was  awarded  third  prize. 


MERCHANTS  COOPERATING 

Bayonne  Group  Placing  Series  of 
34  Advertisements 

A  .series  of  thirty-four  14  by  4  insti¬ 
tutional  advertisements  originated  by  the 
advertising  department  of  the  liayonne 
(X.J.)  Times  has  been  adopted  by  the 
retail  merch«uits’  division  of  the  Bayonne 
Chamber  of  Commerce  as  a  means  of 
bolstering  the  public's  confidence  in  local 
business  men  and  to  emphasize  the  mer¬ 
chandising  opixirtunities  of  the  city. 

Particular  emphasis  is  to  be  placed  in 
the  .series  upm  the  advantages  to  lx-  de¬ 
rived  from  dealing  with  merchants  within 
the  limits  of  the  city  instead  of  taking  the 
business  out  of  town. 


MAYOR  HONORS  BOSTON  GROUP 

Members  of  the  .Association  of  Boston 
Press  Photographers  were  guests  of 
Mayor  Casassa  of  Revere,  Sept.  11,  at  a 
ban<|uet  given  in  their  honor.  Following 
the  dinner.  President  Dick  Sears,  of  the 
photographers  and  Sid  Curtis,  represent¬ 
ing  the  Mayor,  led  the  members  on  a 
tour  of  every  concession  on  the  beach. 


OFFICIALS  ACQUIESCENT 
ON  MAIL  CIRCULARS 

Tilton  See*  No  Harm  in  Postmaster* 
Offering  Lists  of  Rural  Routes  to 
Advertisers  for  Unaddressed 
Matter 


By  George  H.  Manning 

li-’cshington  Correspondent,  Editor  &  Pcblishes 

Washington,  Sept.  17. — Postmasters 
who  seek  to  increase  postal  revenues  by 
urging  local  business  men  to  do  their 
advertising  by  distributing  unaddressed 
circulars,  samples  or  other  matter  to  lx)x- 
holders  on  rural  mail  routes  are  not  likely 
to  meet  with  any  opposition  from  the 
Post  Office  Department  even  though 
newspaper  publishers  may  feel  this  cot- 
stitutes  an  unwarranted  encroachment  by 
a  governmental  agency  on  their  legiti¬ 
mate  advertising  field. 

This  was  the  impression  gained  after 
talking  with  Frederic  A.  Tilton,  third 
assistant  postmaster  general,  concerning 
such  action  by  Postmaster  George  F. 
Kimball,  Janesville,  Wis. 

The  Janesville  pistmaster  sent  out  cir¬ 
cular  letters  addressed  to  “business  and 
advertising  executives,”  informing  them 
he  had  compiled  a  complete  list  of  Rock 
County  rural  mail  routes  (including 
offices  other  than  Janesville)  and  the 
number  of  boxes  on  each  where  they  can 
place  advertising  by  U.  S.  mail,  without 
the  neetl  of  further  mailing  lists  or  com- 
plicatetl  addressing  requirements. 

“Should  you  wish  a  similar  list  of  any 
other  county  or  of  the  whole  state  of 
Wisconsin,  or  any  county  or  counties  in 
Illinois,  same  will  be  furnished  you 
promptly  and  without  cost  to  you,”  Post¬ 
master  Kimball’s  circular  continued. 

“In  using  these  lists  no  names  are  re¬ 
quired  on  your  advertising  matter  and 
only  live  prospects  are  reached  and  these 
are  reached  without  any  waste  of  adver¬ 
tising  matter.  More  people  are  reached 
in  this  way  than  by  any  other  method." 

“T.  G.  Murphy,  assistant  manager, 
Janesville  Gazette,  protested  with  Post¬ 
master  Kimball. 

“We  do  not  lielieve  the  Post  Office 
Department  should  be  in  competition  with 
private  business,”  he  said,  “and  your 
statement  ‘more  people  are  reached  in  this 
way  than  by  any  other  metlvKi’  is  in¬ 
stantly  labeled  as  a  cheap  and  aliortive 
attempt  to  foist  advertising  matter  on  the 
boxholder,  a  manner  which  is  but  one 
step  alxive  the  common  dorlger  or  hand- 
bill.” 

Mr.  Tilton  said  he  saw  nothing  harm¬ 
ful  in  Postmaster  Kimliall’s  attempt  to 
increase  business,  “I  feel,  in  fact,  that 
such  methods,  in  the  long  run,  will  result 
in  increased  advertising  for  the  news¬ 
papers,”  said  Mr.  Tilton.  “If  the  busi¬ 
ness  of  local  merchants  is  increased, 
newspapers  are  Ixiund  to  derive  benefits 
from  such  increase.  .Anything  that  causes 
the  farmers  to  buy  more  will  lx?nefit  the 
entire  community,  of  which  the  news¬ 
papers  are  a  part.” 

The  Department  has  been  following  a 
policy  of  telling  postmasters  who  write 
for  instructions  as  to  voluntary  supply¬ 
ing  of  the  lists  that  they  should  not  do  it, 
but  should  supply  them  only  on  request. 
However,  some  more  ambitious  post¬ 
masters  have  compiled  the  lists  and 
offered  them  to  local  business  men,  with¬ 
out  asking  the  Department’s  approval. 
The  department  knows  of  these  cases,  but 
never  has  told  the  zealous  postmasters 
that  they  should  not  offer  the  lists  before 
they  are  reiiuested.  Xeither  has  the  De¬ 
partment  censured  a  postmaster  for 
voluntarily  supidying  the  lists  when  pro¬ 
tests  have  come  from  “the  outside.” 

Tilton  said  he  would  announce  what 
policy  the  Department  might  follow  it 
future  without  consultation  with  Post¬ 
master  General  Brown,  who  is  out  of 
the  city. 

“I  suppose  most  businesses  would  like 
to  have  a  monopoly,”  he  said,  “but  this 
isn’t  possible.” 


EVANS  TO  YOUNGSTOWN 

Paul  F?vans  has  resigned  as  editor  of 
the  Struthers  (O.)  Journal  to  Ix’come 
religious  editor  fiir  the  Voungstotiii  (0.) 
Telearain. 


Joe  M.  Bunting,  Bloominyton  (III.)  Pantograph,  president  of  the  Central 
Slates  Cirrulation  Managers'  Association  (right),  talks  things  over  with 
O.  C.  Harn,  managing  direetor  of  the  Audit  Bureau  of  Cireulations,  and 
Judge  Robert  W.  Bingham,  president  and  publisher  of  the  LouisviUe 
Courier-Journal  and  Times  (renter),  speakers  at  the  two-day  fall  meeting 
at  Chicago  this  week. 
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A  Single  Year’s  Insurance  Gains 
Add  Another  Row 
to  NEW  YORK’S 


“Billion  Figure”  Column 


George  S.  Van  Schaick,  State  Supt.  of  Insurance,  in 
a  recent  statement  —  reports  that  452,730  new  life 
insurance  policies  amounting  to  $1,097,872,866,  were 
written  in  New  York  State  in  1930. 

Although  it  was  lower  than  the  average  gain  for  the 
past  ten  years — this  more  than  a  billion  dollars  worth 
of  new  business  in  a  single  state  far  exceeds  any  other 
individual  regional  records  throughout  the  country. 

Such  statistics  further  attest  the  fact  that  the  Empire 
State  rapidly  is  expanding  into  the  “billion  figure”  class 
in  many  of  its  major  economic  activities. 

And  thus  it  should  stimulate  national  advertisers  like¬ 
wise  to  literally  think  in  billions  when  contemplating 
the  nation’s  FIRST  MARKET.  The  sum  total  of  busi¬ 
ness  done  by  the  six  strongest  of  the  various  activities 
involving  mass  sales  distribution  in  New  York  State 
yearly — approached  in  one  instance  two  billion  dollars, 
and  ran  from  just  below  a  half-billion  to  approximately 
a  billion  in  the  other  five  classes  during  1929.  These 
figures  are  from  the  1930  census. 

The  above  is  an  example  showing  something  of  the 
size  of  the  colossal  field  waiting  for  the  national  adver¬ 
tiser  of  any  new  and  normally  attractive  standard  brand. 

If  he  can  gain  a  sliver  of  such  huge  totals — it  will 
mean  highly  worth-while  profit  to  the  average  adver¬ 
tiser.  If  he  shoulders  through  to  a  substantial  capture 
of  a  goodly  share  of  the  business  in  his  own  class — he 
takes  his  place  with  the  other  (and  numerous)  out¬ 
standing  NATIONAL  MERCHANDISING  SUC¬ 
CESSES. 

Only  the  FI  RST  MARKET  can  bring  such  ambition 
to  this  fullest  realization.  And  only  LINAGE  in  the 
papers  given  here — will  produce  this  striven-for  result. 
Make  a  beginning  this  Autumn  and  Fall  with  a  careful 
advertising  campaign  in  these  F'mpire  State  news¬ 
papers. 
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WHAT  OUR  READERS  SAY 


nVE  STAR  HNAL”  NOW 
A  SCREEN  DRAMA 


A  POLICE  GAG 

To  Editor  &  Publisher:  In  your 
last  week’s  issue  you  published  a  story 
from  Providence,  telling  of  the  good 
work  carried  on  by  the  News  Tribune  of 
tliat  city  in  fighting  an  edict  by  the 
Board  of  Public  Safety  which  barred  its 
reporters  from  seeing  police  records. 

The  Editor  &  Publisher’s  story  only 
half  told  the  story. 

Both  the  News-Tribune  and  the  Provi¬ 
dence  Herald,  which  is  the  Providence 
edition  of  the  Bridgeport  Herald,  were 
denied  access  to  police  records. 

Benjamin  P.  Moulton,  chairman  of  the 
Safety  Board  of  Providence,  holds  that 
inspection  of  police  chords  is  a  privilege 
aivd  a  favor  which  his  board  grants  re¬ 
porters. 

The  Bridgeport  Herald  preferred  to 
fight.  It  instructed  its  reporter  in  Provi¬ 
dence,  James  P.  Cxipeland,  to  petition  the 
Rhode  Island  superior  court  for  a  writ 

of  mandamus,  which  would  force  Mr. 
Moulton  to  open  ixilice  department  re¬ 
cords  to  him. 

A  hearing  was  held  in  Providence  be¬ 
fore  Judge  O’Connell  last  week. 

In  court  the  Safety  Board’s  attorney 
pleaded  that  police  department  records 
were  private  records  and  not  open  to 
reporters  unless  the  Board  saw  fit  to 
grant  them  that  privilege. 

Our  reporter  maintained  that  police 
records  were  public  records  and  there¬ 
fore  open  to  inspection.  He  further 
maintained  that  he  liad  made  truthful 
reports  of  such  records  when  they  had 
been  open  for  inspection. 

The  Chief  of  Police  testified  that  Cope¬ 
land’s  reports  had  been  truthful  and 
accurate. 

Judge  O’Connell  gave  attorneys  two 
weeks  to  file  briefs. 

The  Herald  is  fighting  a  fight  which 
concerns  all  newspapers.  If  the  case 
should  be  decided  against  the  Herald, 
the  source  of  police  news  may  be  closed 
to  newspaper  reporters  in  Providence  and 
other  cities. 

Leigh  Daneniierg, 

Editor  and  Publisher, 
Bridgeport  (Conn.)  Herald. 


I  can  furnish  Mr.  Walker  with  the 
names  and  addresses  of  scores  of  school- 
trained  news  writers  who  can  give  him 
ever>'thing  an  editor  asks  for. 

Howard  B.  Taylor. 

Mankato,  Minn. 


Movie  Version  of  Weitzenkorn’s 
Broadway  Hit  a  Faithful  Replica 
— Newspaper  Atmosphere  Is 
Authentic 


COVERED  AMATEUR  GAMES 

William  J.  Drewin  of  the  IValerbury 
(Conn.)  American  and  Republican  and 
George  Dillon,  assistant  sports  editor, 
IVaterbury  (Conn.)  Democrat,  have  re¬ 
turned  home  after  covering  the  National 
Amateur  llaseball  tournament,  in  Cleve¬ 
land,  in  which  the  Waterbury  entry,  the 
Brooklyn  A.  C.  was  eliminated  early  in 
the  tournament.  The  American-Republi¬ 
can  announced  the  game  play  by  play 
from  their  building  daily. 

O’NEILL  WRITING  COLUMN 

William  P.  O’Neill,  state  securities 
commissioner  of  Indiana  and  formerly  a 
publisher,  is  the  author  of  a  new  daily 
column,  syndicated  by  Features  Service 
Company  of  Indianapolis,  titled  “As  I 
See  It.”  Mr.  O’Neill  formerly  was  pub¬ 
lisher  of  the  South  Bend  (Ind.)  News, 
the  South  Bend  Herald,  and  the  Misha¬ 
waka  Democrat. 


By  John  Pijiry 

When  Louis  Weitzenkorn’s  drama 
“Five  Star  Final,”  now  translated  from 
the  stage  to  the  talking  screen,  has 
opened  in  New  York  and  other  cities 
and  by  the  time  it  will  have  comiileted  its 
circuit  it  will  have  been  seen  by  many 
more  thousands  than  ever  could  have 
seen  it  on  the  legitimate  stage.  In  New 
York  the  play  had  a  successful  run,  but 
even  so,  only  a  comparatively  limited 
number  of  iieople  harkened  to  Mr.  Weit¬ 
zenkorn’s  violent  and  moving  denunciation 
of  the  sensational  tabloid  press.  Now  his 
ideas  and  horror  of  irresponsible  journal¬ 
ism  will  become  common  property. 

It  is  much  the  same  on  the  screen  as 
it  was  on  the  stage.  In  some  parts  the 
effect  is  better  on  the  screen  than  it  was 
in  the  theatre,  and  in  other  parts  it  falls 
below  the  standards  set  in  the  legitimate 
drama.  The  mouldering  and  explosive 
indignation  of  the  author  has  been  suc¬ 
cessfully  carried  over  into  the  film  adapta¬ 
tion,  Irtit  not  to  so  great  a  degree. 


Edward  G.  Robinson  plays  the  part  of 
Randall,  the  managing  editor  who  so 
skillfully  revives  an  old  murder  story  for 
the  sake  of  circulation  that  a  complete 
God-fearing  family  is  wrecked,  two  of 
them  by  suicide,  and  then  walks  dis- 
gusteilly  out  of  his  job.  Hinchecliffe,  the 
publisher,  is  better  in  the  picture  thsai 
he  was  in  the  play.  The  newspaper 
scenes  are  authentic  and  for  the  most  part 
depart  from  the  “staginess”  that  has  most 
often  characterized  them  on  the  screen. 

There  are  a  few  changes,  in  the  talkie, 
such  as  Randall’s  habit  of  continually 
washing  his  hands,  that  serve  to  heighten 
the  effect.  The  language  is,  of  course, 
toned  down  to  meet  the  screen’s  stand¬ 
ards  of  polite  and  wholesome  speech,  but 
the  casual  Cursing  in  the  play  is  sug- 
geste<l  if  not  actually  spoken. 

This  talkie  will  inform  its  audiences— 
and  it  will  have  large  ones,  too — that 
such  types  of  journalism  do  actually 

exist.  It  will  not  give  them  the  idea  that 
all  journalism  is  tainted.  More  than 
likely  such  diabolic  schemes  that  Mr. 
Weitzenkorn  has  attributed  to  the 
“Evening  Gazette”  will  be  accepted  as 
part  of  the  life  in  a  great  city,  in  a  class 
with  other  winked-at  irregularities. 


MAYO  CUNIC 

To  Editor  &  Publisher:  It  is  well 
for  newspapers  to  know  the  name  of  the 
famous  medical  institution  at  Rochester, 
Minn.  It  is  the  Mayo  Clinic.  Editor  & 
Publisher  speaks  of  a  prominent  Kansas 
publisher  returning  from  “Mayo  Broth¬ 
ers’  Hospital.”  The  Doctors  Mayo  have 
no  hospital. 

J.  N.  Heiskell, 

Editor,  Little  Rock,  Arkansas,  Gasette. 


AUXILIARY  PLANTS  REOPEN 

Chicago  American  reopened  its  north 
and  south  auxiliary  printing  plants.  Sept. 
l.S.  They  had  been  closed  in  the  summer. 


DEFENDS  STUDENTS 

To  hjiiTOR  &  Publisher:  Nothing 
seems  to  delight  Stanley  Walker  more 
than  a  chance  to  take  a  sarcastjc 
swipe  at  schools  of  journalism  and  their 
products.  Yet  I  think  Mr.  Walker  is 
simply  being  loyal  to  a  misconceived 
prejudice.  Possibly  he  has  had  bad  luck 
with  the  tyros  he  received  from  schools 
of  journalism,  but  I  doubt  if  that  gives 
him  grounds  for  damning  all  or  most 
schools  and  graduates. 

I  have  here  the  19.10  edition  of  Mis¬ 
souri  Alumni  in  Journalism,  which  lists 
1,187  persons  graduated  since  l‘X)0  by 
the  School  of  Journalism  of  the  Univer¬ 
sity  of  Missouri.  Perusal  of  it  shows 
that  most  of  the  graduates  are  now  en¬ 
gaged  in  some  phase  of  newspaper  work 
and  indicates,  I  think,  that  this  iiarticu- 
lar  schiwl  of  journalism  is  doing  a  good 
job  of  preparing  its  students  for  their 
jobs.  Or  Itave  these  people  all  succcedetl 
in  boodw'inking  their  employers? 

And  does  not  Mr.  Walker  exhibit  an 
“alarming  paucity  of  facts”  w'hcn  he 
advises  a  study  of  b'nglish,  history,  etc? 

His  attitude,  however,  is  nothing  new- 
in  the  history  of  professional  education. 
It  wasn’t  so  long  ago  tliat  lawyers 
scoffed  the  idea  tliat  a  person  could 
assimilate  the  arcana  of  law  in  a  school. 
But  just  the  same,  law  schools  went 
ahead,  and  schools  of  journalism  are 
doing  the  same. 


Seven  Million  Dollars 


— In  modern  machinery,  methods  and  formulae  represent  the  investment  ot  the 
members  of  the  National  Association  of  Printers'  Roller  Manufacturers.  Many  years 
ago  the  members  of  this  Association  read  the  handwriting  on  the  wall:  "Industry 
cannot  survive  without  cooperation  and  organization."  Realizing  that  in  an  industry 
as  highly  specialized  as  roller  making,  serving  another  Industry  as  technically  diversi¬ 
fied  as  printing,  a  trade  organization  would  be  Invaluable,  these  men  decided  to 
band  together  and  pool  a  part  of  their  time,  knowledge  and  skill  tor  the  purpose 
of  improving  their  product  and  service  to  the  publisher,  the  printer  and  the  pressman. 

Roller  making  Is  just  as  national  and  international  In  its  scope  as  printing.  It  Is  the 
power  within  the  press.  To  avoid  costly  shipping  and  expensive  delays,  roller 
factories  must  be  located  in  every  large  printing  center  of  the  country.  It  Is  this 
localization  of  plants  that  takes  the  roller  makers  out  of  the  highly  competitive  field 
and  places  them  in  a  position  to  exchange  ideas,  formulae  and  methods.  With  them 
roller  making  is  not  a  side  line.  There  are  ninety  roller  plants  in  the  United  States, 
and  each  one  Is  an  actual  manufacturing  unit,  not  a  sales  office.  There  is  equipment 
for  manufacturing  every  type  of  roller,  whether  rubber  rollers,  composition  rollers, 
fabric  rollers,  patented  rollers,  or  leather  rollers;  and  all  sizes  from  120"  long  down 
to  I"  in  length. 

The  greatest  capital  Investments  of  the  publishers  and  printers  are  In  their  press¬ 
rooms,  and  it  is  on  the  proper  distribution  of  ink  that  the  returns  on  these  invest¬ 
ments  rest.  The  right  kind  of  rollers  for  each  class  of  presswork  Increases  the  earning 
power  of  this  equipment.  Information  that  Is  valuable  to  pressroom  executives  and 
assistants  can  be  obtained  through  the  members  of  this  Association.  Our  object 
is  to  give  advice  where  It  will  be  taken  and  help  where  it  Is  wanted,  regardless  of 
whether  the  pressroom  Is  large  or  small.  Only  through  long  and  varied  experience 
in  the  manufacture  of  rollers  is  practical  advice  on  roller  problems  possible. 

NATIONAL  ASSOCIATION  OF  PRINTERS’ 
ROLLER  MANUFACTURERS 


E.  L.  Travers,  Manager 
Advertising  Department 


New  York,  N.  Y. 
402  Pearl  Street 
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IT  WDRKS  OUT  THIS  WAY 


You,  Mr.  Newspaper  Publisher,  would  grab 
at  a  chance  to  write  a  letter  to  12,300  busi¬ 
ness  folks  if  you  felt  reasonably  sure  that 
all  of  tbein  would  read  it  just  once,  let 

alone  thinking  so  much  of  it  as  to  file  it 
for  future  reference. 

The  cost  of  postage - S2.30.00 - would  be 

considered  by  you  as  a  very  small  invest¬ 
ment  to  attract  the  serious  attention  of  so 
many  business  folks.  You  would  not  count 
it  wasted  time  to  personally  sign  12,500 
such  letters.  You  would  not  consider  the 
cost  of  typing  the  letter  on  your  business 
stationery  or  addressing  the  envelopes. 

It  is  a  cinch  that  you  would  say  to  yourself : 
^^ni  get  enough  business  from  these  letters 
not  only  to  justify  their  cost,  but  enough 
besides  to  yield  me  at  least  a  100%  net 
profit  on  my  investment  of  time  and 
money.” 

You  would  be  right,  Mr.  Newspaper  Pub¬ 
lisher,  in  concluding  that  you  would  realize 
a  100%  net  profit,  which  is  always  a  mighty 
big  profit. 

You  may  write  to  12,500  business  folks 
and  have  it  appear  in  page  form  in  the 
1932  Market  Guide,  costing  $250.00. 
There  is  no  doubt  at  all  that  it  will  be 
read  at  least  once  by  everyone  of  them. 
The  chances  are  that  it  will  be  read  many 
times  during  the  life  of  the  Market  Guide 
— which  is  one  year. 

By  having  your  message  appear  in  the 
Market  Guide  you  save  time  and  money. 
One  copy,  one  signature  and  your  task  is 
ended.  The  Market  Guide  does  the  rest. 
It  presents  your  message  to  business  folks 
tremendously  interested  in  what  your 
newspaper  can  do  for  them  in  your  com¬ 


munity.  Profits?  If  your  story  is  a  good 
one,  it  will  influence  enough  additional 
national  advertising  to  your  columns  to 
yield  you  a  profit  of  not  100%  but  sev¬ 
eral  hundred  percent  on  the  cost  of  a  page. 

Those  newspaper  publishers  who  do  not 
feel  they  can  afford  to  spend  $230.(M)  at 
this  time  may  address  12,500  business 
folks  just  the  same  through  the  Market 
Guide  and  have  their  story  occupy  smaller 
space — thaPs  all.  For  instance:  Adver¬ 
tisements  may  appear  in  half,  third, 
quarter  and  eighth  -  page  space,  costing 
respectively  $140.00,  $100.00,  $75.00 
and  $50.00. 

It  is  our  job — and  it  is  one  we  perform 
with  pleasure — to  so  place  all  advertise¬ 
ments  in  the  Market  Guide,  no  matter 
what  space  they  fill,  where  they  will 
be  sure  to  attract  the  attention  of  the 
12,500  business  folks  who  will  welcome 
the  1932  Market  Guide  and  preserve  it 
for  twelve  months  because  they  have 
found  it  invaluable  in  giving  them  facts 
about  the  value  of  newspapers  as  adver¬ 
tising  media  in  their  respective  commu- 


The  1932  Market  Guide,  like  its  predeces¬ 
sors,  shows  its  fealty  to  newspapers.  We 
hope  it  will  be  used  by  newspaper  pub¬ 
lishers  to  tell  their  story  impressively  to 
national  advertisers  and  advertising  agen¬ 
cies,  who  are  now  in  the  moo<l  to  give  to 
newspapers  a  larger  percentage  of  their 
appropriations  than  ever  before. 

When  will  you  write  the  story  telling  the 
facts  about  your  newspaper  and  send  it  to 
us  with  an  order  to  use  it  in  the  19.32 
Market  Guide,  indicating  the  space  you 
would  like  to  occupy? 


EDITOR  &  PUBLISHER 

1700  Times  Square  Building,  Times  Square,  New  York  City 
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SECOND  SCHEDULE  OF  DUTIES  ON  U.S. 
MAGAZINES  ISSUED  BY  CANADA 


plied  mechanics  division)  published  by  depression  may  be  painful — but  it  is  cer- 


the  American  Society  of  Mechanical  En¬ 
gineers)  ;  Transactions  of  the  llluminat- 


tainly  sharpening  our  wits  and  deepening 
our  resources  in  the  redesigning  and 


List  Is  Supplementary  to  That  Published  Recently — Educa-  )erian;  United  States  Law  Review;  Unity  done  by  advertisers  and  their  agents 


in<j  Engineerina  Society;  The  Typo-  re-merchandising  of  advertised  products. 
graphical  Journal;  The  United  Presby-  Some  very  constructive  work  is  beine 

•_  rr  '.  j  r _  _ _  A _ _  U..  _ *: _ ^^A  _ _  _  ^ 


tional,  Religious,  Scientific  Publications 
Enter  Free 


(a  magazine  devoted  to  Christian  Heal-  meeting  popular  need.  In  this  respect, 
ing)  ;  Unity  Daily  Word  (a  magazine  of  advertising  has  not  failed  to  deliver.” 
Sunshine)  ;  The  Water  Lily;  Wee  Wis-  Mr.  Benson  traced  the  trend  toward 


AT-r^-rAT  r  0-0  •  j-  i  j  -r  j  ir  ■  v  I  „  I  ^om  (a  magazine  for  boys  and  girls);  highly  competitive  copy,  criticizing  the 

TOTAL  of  2^8  periodicals  is  dealt  Toys  and  Sovelttes.  Trunk  and  Leather  Unity  Wild  Eloioer;  Women’s  use  of  paid  testimonials,  the  misuse  of 

with  m  the  supplementary  list  of  Gnorfj  f with  which  is  consolidated  Lug-  ^•.  Boston  Bulletin;  World  scientific  authority,  and  “the  latest  de- 

magazine  taxation,  issued  Sept.  11  m  gage  and  Hand  Bag  Modes)  ;  I  he  Dominion;  I  he  Writer;  Young  Israel;  velopment  in  go-getter  copy,” — making 

Ottawa,  Canada,  by  the  Department  of  U  eekly  Lnderw'nter  and  Insurance  Everybody  The  Youth’s  people  afraid  to  use  other  products  so 

National  Revenue.  Those  publications  Press;  U  orld  Petroleum;  I  he  youths  Temperance  Banner  you  can  sell  your  own. 

in  all  cases  are  importations  from  the  combined  with /IwcnVaH  Boy.  Fifteen  cents  per  pound :  Business  standards,  he  said,  have 


Ottawa,  Canada,  by  the  Department  of  li’eekly  Undenvriter  and  Insurance 
National  Revenue.  Those  publications  Press;  World  Petroleum ;  The  Youth’s 
in  all  cases  are  importations  from  the  Companion  combined  with  American  Boy. 


United  States. 

Of  the  numl>er  no  less  than  122  will 
be  admitted  free  of  the  magazine  tax, 
such  periodicals  entering  as  education, 
religious,  agricultural  or  scientific  public¬ 
ations. 

A  five  cent  impost  will  be  placed  upon 


rress;  n  oria  rerroieum ;  i  ne  /  oh.«  a  Temperance  Banner.  you  can  sell  your  own. 

Co»i/>oiiion  combined  with /iMicnfaH  Boy.  Fifteen  cents  per  pound:  Business  standards,  he  said,  have 

Enter  duty  free;  At  the  rate  of  IS  cents  per  lb.,  but  been  lowered  by  the  depression  and  the 

The  Agricultural  Engineering  Journal  not  less  than  15  cents  per  copy:  Air  fierce  struggle  for  business,  but  will  inv 

of  the  American  Society  of  Agricultural  Stories;  Airplane  Stories;  All  Fiction  prove  as  we  emerge  into  better  times. 

Engineers;  .Alumni  Announcer;  The  Stories;  All  Star  Detective  Stories;  “In  fact,”  he  added,  “I  lielieve  that 

American  Dental  .Surgeon;  American  Argosy;  Battle  Stories;  Best  Detective  business  will  be  conducted  on  a  much 

Forests;  American  Jourtuil  of  Mathe-  Magazine;  The  Blue  Book  Magazine;  higher  and  more  wholesome  plane  than 
matics;  The  American  Journal  of  Phil-  College  Humor;  College  Stories;  Com-  ever  before.  It  has  to.  Something  must 


/v;  •  Vu  V  k  •  *  j  ^  matics;  The  American  Journal  of  Phil-  College  Humor;  College  Stories;  Com-  ever  before.  It  has  to.  Something  must 

magazines  the  tax  Ming  determined  ology;  The  American  Journal  of  Sur-  plAe  Movie  Novel  Magazine;  Detective  be  done  to  moderate  competition.  It  has 
advertising  they  ^rry  gf^y;  The  American  Ijtbor  Legislation  Action  Stories;  Detective  Book  Maga-  been  running  amuck.  More  coordinated 
^  subjection  of  those  periodi^ls  Army  and  Navy  Journal;  Art  -<«<’;  Detective  Classics;  Family  Jour-  and  more  cooperative  effort  will  prevail.” 

Archaeology;  A.S.M.E.  (American  »al;  I-ive-Novels  Monthly;  George  Saying  that  the  great  bulk  of  adver- 
I?”  ,  ^  ^  Society  of  Mechanical  Engineers)  News;  Pruce’s  Aces;  Ghost  Stones;  Hollywood  tising  is  sound  and  that  the  trouble  is 

rate  is  placed  upon  17  magazines.  »k/>  Romances:  The  Illustrated  Detective  caused  bv  a  substantial  minnritv 


On  the  “prohibited”  list — so-called  be 


cents  p 
operate 
count  rv 


.  .r.  ^  K  Automotive  Abstracts,  from  the  current  Romances;  The  Illustrated  Detective  caused  by  a  substantial  minority.  Mr. 

cause  nf  so-called  be-  pujjiications  of  the  world;  The  Auk.  a  Magazine;  The  Illustrated  Love  .Maga-  Benson  went  on: 

cause  of  the  imposiUon  of  a  tax  of  15  quarterly  journal  of  ornithology  The  -^^an  Stories;  The  Master  Detect-  “Something  has  got  to  be  done  about 

Satr'to‘^'kMnh^p‘^^he*m’“  Blackwood’s  Magazine;  Oriental  Stories;  The  Popular  it  and  something  is  going  to  be  done, 

c^^ntrv  are  f  ^k-k'^  Brigham  Young  University  Quarterly;  Magazine ;  Rangeland  Love  Story  Maga-  The  only  question  is  how  and  by  whom, 

arrof- vriurld  stnr^  t",^  of  The  Johns  Hopkini Hospital;  Real  Detective;  Star  Magazine;  People  close  to  the  situation  believe  thal 

lurid  fiction  story  type.  nt  Trihle-X  Western  .Magazine:  True  De- 


The  list  fniefker  fk  tk^  ■  v’ I  Bulletin  of  the  Philadelphia  College  of  Triple-X  Western  .Magazitw;  True  De-  there  will  be  government  censorship 
issued  r^’en  1v  tin  ^k^  ’"'t  '  f  Pharmacy  and  Science;  Bulletin  of  the  tective  Mysteries;  Two-Gun  Stories;  of  advertising  copy  if  it  does  not  improve 

lf*kr  number  of  ^  Association  Green  .Section-  ^<*r  Aces;  War  Birds;  H  estern  Love  or  active  .steps  are  not  taken  to  improve 

PSo  eX  1“  "’i"  ci.M  »:<!'<  i>  „™s  h  somelhinK  we  must  ajoid." 

^Mntal  annrWrl  i^nt  locate;  Christian  Business;  Christian  Advertising  peruKlicals  ;  He  urged  support  for  present  organized 

.rthcr  list^  folIoL  Science  Bible  Lessons  in  Braille;  Chris-  The  following  and  similar  advertising  efforts  to  coprol  principle^  of  copy  ap- 

Oiner  lists  will  lollow  in  due  course  as  .•  •  r.»r  r>dira1  nnkkVatinnc  imnr  '  '  '  '  '  ^ 


's^n*^  a'r^d ^'prse  as  <^Aence  Journal-  Christian’ Science  periodical  publications  imported  under  peal,  mentioning  the  joint  Committee  on 

rTs  to  t  Tuts  '’‘■‘""’•""the  Chr^an  SciencTse^Z  general  tariff  which  are  not  subject  Advertising  Standards,  composed  of  lead- 

laic.s  lu  lie  appiiea  to  numerous  other  _ .•  r,..- _  n-i..  _ _ i.  in  the  countrv  of  ormm  to  zone  rates  of  me  advertisers  and  advertismir  atrpncl«- 


magazines,  etc.,  not  yet  scheduled. 

The  Police  Gazette  and  Droll  Stories 


Citizens’  Business;  The  Commomveal; 
The  Condor ;  Creative  Art ;  Current  Art; 


included  in  a  nrevious  list  from  tiJ  Current  History;  The  Elks  Magazine;  tent,  are  ciassineci  at  tne  rate  oi  lo  cents 

inciuaea  m  a  previous  list  from  the  j.,  p,„„rrn«  htmrterlv  Tkf  Fninmn-  per  Ib.,  but  not  less  than  35  per  cent  ad 

department,  are  now  deeted  and  Hi*rlQr«l  IJie  Itmcrson  (Juarterly ,  Ihetin^ma,  ’  ....  * 


in  the  country  of  origin  to  zone  rates  of  ing  advertisers  and  advertising  agencies; 
postage  based  upon  their  advertising  con-  the  Perioflical  Publishers  Association; 
tent,  are  classified  at  the  rate  of  15  cents  and  the  Better  Business  Bureau. 


department,  are  now  deleted  and  declared 
to  be  on  the  prohibited  list. 


Extension  Magazine,  the  national  Catho- 


valorem,  viz. : 

.Advertising  Age;  The  Cigar  Box;  The 


The  supplementarv  schedule  is  as  fnl  monthly;  The  Forum  of  Osteopathy;  ■'tavertising  Age;  me  Ltgar  aox;  me 
ine  sui)picmentar>  schedule  is  as  fol-  Geographical  Review;  The  Gyro-  Oaygram;  The_  Confectionery  Buyer; 


Mac  JENNINGS  RECOVERING 

John  Mac  Jennings,  circulation  mmi- 
ager  of  the  Waycross  (Ga.)  Journal- 


Unbound  or  naner  bound  2  cents  ner  scope  (fraternal)  ;  The  Harvard  Alumni  Craftsman;  The  Earth  //cra/d,  is  recovering  from  a  major  oper- 

couv  ^  Bulletin:  The  Herald  of  Christian  Sci-  Engravers  Bulletin;  The  ation.  He  has  been  in  a  Waycross  hos- 

Ihe  American  Accountant-  ’The  edition;  The  Herald  of  Plosives  Engineer ;  Fuel  Oil  Journal;  pital  since  Aug.  20. 

1  .imtncan  Accouniant ,  j  he  riuf.  Highway  Builder;  Jewelers  Journal; 

B/i.VJifo/  Therapy;  .  (fraternal)  -  The  Home  Utilities  Laundry  Student;  Modern  Packag-  NOTICE  OF  RECEIVER’S  SALE  OF 

Commerce  and  Finance;  Current  Re-  tiraiernaij  ,  me  name  Optical  Index-  Seed  Trade  PROPERTY  OF  TIMES  PUBLISHING 

and  Analaesia;  -^olosman;  Hollywood;  Horye  s  E.  W., 


searches  in  .Anesthesia  and  Analgesia;  SoRsman;  Hollywood;  Howes  E.  W  „'• 

The  Home  Magazine;  The  Horseman  Monthly;  Human  Biology  (a  record  of  ri 
and  Fair  World;  Judge;  El  Mundo  research)  ;  Industrial  and  Engineering 
Azucarero;  Everybodys  Poultry  Maga-  Ctiemistry  (technical  edition,  monthly);  ^ 

zine;  Facts  About  .Sunar:  The  Farm  "‘‘ws  edition,  semi-monthly;  analytical 


zine;  Farts  About  .Sugar;  The  Farm  f^'dion.  semi-monthly;  analytical 

Journal;  Fibre  Containers;  Field  and  edition,  quartcrh;  The  Instructor  for  the 
Stream;  Ford  Dealer  and  Sendee  Field-  Sunday  School;  The  Insurance  Imw 


Colorist;  Weston’s 


TO  HONOR  THOMPSON 


Kansas  Editors  Prepare  Gala  Event 

The  Foundry;  Grocers’  .Magazine  -  ‘llard-  -Journal;  The  International  Engineer;  for  Editor's  Golden  Jubilee 

-loare  World;  Heating.  Piping  and  Air  International  Petroleum  Technology;  Tom  Thompson,  editor  of  the  Howard 

Conditioning ;  Hide  and  Leather;  Hunt-  Ivanhoe  Masonic  Nev's;  Dsuit  Mis-  (Kan.)  Courant,  is  to  be  honored  by  his 

er-Trader-Trapper;  Implement  Record,  sions;  The  jexvish  Layman;  The  Johns  friends  and  neighbors  of  the  Fourth  Es- 

Trartors  and  Farm  Equipment ;  The  In-  Hopkins  University  Circular;  The  Jour-  jate  at  a  golden  jubilee  celebration  at 


NOTICE  OF  RECEIVER’S  SALE  OF 
PROPERTY  OF  TIMES  PUBLISHING 
COMPANY  OF  HUNTSVILLE,  ALA¬ 
BAMA. 

IN  THE  UNITED  STATF-S  DISTRICT 
COURT  FOR  THE  NORTHERN  DIS- 
TRICT  OF  ALABAMA,  NORTHEAST¬ 
ERN  DIVISION. 

Chasles  F.  Lovell,  Trustee,  et  alt.,  )  In 


c,  et  alt..  In 
•  Equitjr, 
V,  et  alt.  No.  345. 


land  Printer;  Instructor,  the  (formerly  Abnormal  and  .Social  Psychology ;  Howard,  Saturday,  Oct.  17.  The  selec-  such  order,  the  undersized,  Shelby  S  Fletcher, 

Normal  Instructor  and  Primary  Plans)-  Journal  of  American  Chemical  .Society;  tinn  of  the  date  has  been  announced  by 

The  Jersey  Bulletin  and  Dairy  World;  T/ic  Journal  of  American  Concrete  l-'red  Brinkerhoff  of  the  Pittsburg  Sun  of  tile  Cour^  House  of  Madison  County,  Ala- 

The  Manufacturing  Confectioner ;  Mar-  lute;  /  he  Journal  of  the  American  Die-  Headlight  and  Hugh  J.  Powell  of  bama,  in  the  City  of  Huntsville,  and  State 


Times  Pubusiiing  Company,  et  ah.  >  No.  345. 

Notice  is  hereby  given  that  under  authority 
of  an  order  and  decree,  of  date  of  August 
15th,  1931,  of  the  United  States  District 
Court  for  the  Northern  District  of  Alabama, 
in  the  above  mentioned  cause  pending  in  such 
Court,  and  in  compliance  witn  the  terms  of 
such  order,  the  undersized,  Shelby  S  Fletcher, 
as  Receiver  for  the  Times  Publishing  Com¬ 
pany,  will  proceed  to  sell  at  the  North  door 


ine  Rigdexv;  The  Modern  Hosrilal-  Rlic  Association;  The  Journal  of  the  the  Coffevvilic  Journal  of  Alabama,  on  the  10th  day  of  Oct^r, 

Modern  Mechanics  and  Invcnlion.s;  -^morican  Osteopathic  Association;  Jour-  It  wni  be  an  occasion  for  the  fall  meet-  a”  M.'^Tth"e*''hfghest‘bidd^^^^^^ 

Makers;  The  Xation*s  Schools;  Research;  Jourtwl  of  JJome  of  the  Third  District  Republican  Ed-  one-third  cash  and  the  balance  in  two  equal 

Oi7  and  Fat  Industries;  Optometric  Economics;  The  Journal  of  Nervous  and  jtorial  Association,  but  it  will  not  be  A"  hv''''re.Z.dble 

M  eekly;  The  Paper  Industry;  Junior  Mental  Disease;  Journal  of  XotmI  ffy-  confined  to  editors  of  that  political  faith  guaranty  or  endorsement,  all  of  the^ prop- 

Home  Matfacifte;  Merchants  Record  The  Journal  of  the  Tennessee  time.  In  fact,  the  date  was  chosen  erty  of  The  Times  Publishing  Company  of 

and  Shoxi’  H’indoxc;  The  Nation;  The  Academy  of  .’science:  Language.  Journal  ^o  that  all  the  veteran  editor’s  friends  °Ai„’,hi2 


Nexi'  Mox'ie  Magazine;  The  Office  Equip¬ 
ment  .’sale.sman;  The  Printing  Sale.sman; 
Radio  Call  Book  .Magazine  and  Tech¬ 
nical  Rcx'iexc;  Sports' A  fidld  and  Trails 
of  the  N  orthxvoods ;  Toxvn  Topics; 
Trax'cl. 


of  The  Linguistic  .’society  of  America  ; 
l.aiiouagc  Monographs;  Ledstiarman 


could  honor  him  on  the  fiftieth  anniver- 


every  kind  within  the  jurisdiction  of  said 
court,  except  cash,  notes,  accounts  receivable 
and  contracts  of  The  Times  Publishing  Com- 


Ixading  Star)  ;  Linguistic  .'society  of  Howard  Courant. 


sary  of  his  appearance  as  sole  publisher  pany  and  its  Receiver,  a  detailed  descriptiOT 


of  the  property  to  be  sold  being  obtainable 
by  reference  to  said  order  of  said  Court  or 
to  the  undersigned,  a  brief  description  of 


.America  Bulletin  No.  6;  Living  Tissue;  jhe  program,  in  charge  of  Mr.  Brink-  to  the  undersigned,  a  brief  description  of 
Luther  League  Rex'iexv.  erhoff  and  Mr.  Powell,  will  include  an  same  being  as  follows;  The  newspaper  and 

Luther  League  Topics;  Manna  (relig-  interesting  series  of  newspaper  exhibits  with ‘Jh^ 


erhoff  and  Mr.  Powell,  will  include  an  same  being  as  follows:  The  newspaper  and 

CO,-.’,..  evkikitc  Printing  business  of  the  Times  Publishing 


Unlwtmd  or  paper  Ixiund.  5c  per  copy:  imis)  ;  The  Matilda  Ziegier  Magazine  for  dating  back  to  the  early  settlement  of  us^'^thereim'*l<KatH  and' conducted' 


Abrasix-e  Industry;  The  American  the 


Hairdresser:  .Aiiiericaii  Horse  Breeder; 
.American  Photography;  .Aquatic  Life; 
Arts  and  Decoration:  Better  Homes  and 
Gardens;  Bex’crage  Journal;  Boxboard ; 


the  Blind;  Mechanical  Engineering ;  Southeast  Kansas,  taken  from  newspaper  Times  Building,  in  Huntsv^e,  Alabama,  imder 
Mental  Hygiene:  Mental  Hygiene  Bui-  files  and  other  sources  novv^  in  i^ssession  Com^nv.”  ?he  go^  wiu'of  ^'d*  bushliu; 
leotes;  Moody  Bible  Institute  Bulletin;  of  Mr.  Thompson,  John  S.  liilmore  ot  and  the  daily  newspaper  called  “The  Hunts- 
.Moose  Magazine  (fraternal):  National  Fredonia  and  other  editors  in  that  ville  Daily  Times”;  and  all  of  the  righu. 


.Adx'ocate;  National  Wool  Groxcer;  Na-  vicinity. 


Brooms.  Bru.shes  and  Mops;  California  lure  Magazine ;  The  Nexv  Republic;  Next' 
Cilrograph ;  California  Fruit  Nexvs;  The  York  Masonic  Outlook;  The  Oklahoman 
packer  Baker;  Domestic  Engineering;  Ma.xon;  Out  Patron;  Outlook  and  Inde- 
The  Electric  Journal;  The  Paper  Mill  Pendent;  Phy.sical  Therapeutics ;  The 
and  Hood  Pulp  Ne.xfs;  Paper  Trade  Presbyterian ;'  Primary  Instructor:  The 
Journal;  Park  and  Cemetery  and  Land-  Psychoanalytic  Rcx'iexv;  Psychological 
■^cape^  Gardening;  Petroleum  Age  and  Bulletin;  The  Public  Health  Nurse; 


NEWSPAPERS  FORM  MAIN 
HIGHWAY,  SAYS  BENSON 

(Continued  from  page  11) 

and  advertise.  Some  are  actually  sell- 


privileges  and/or  franchises  entitling  The 
Times  Publishing  Company  or  either  or  all  of 
the  partners  thereof,  to  use  news,  wire  or 
other  service,  including  Associated  Press 
Franchise,  International  News  Service  Fran¬ 
chise,  United  Press  Franchise.  NEA  Service 
Franchise  and  Meyer-Bother  Company.  Fran¬ 
chise.  And  subscription  lists,  advertising  lisU 
and  books  of  account  of  The  Times  Publish¬ 
ing  Company. 

Said  property  is  being  sold  free  from  all 


Sendee  .’station  Merchandising ;  Polo;  O.'sT  (a  magazine  devoted  entirely  to  ing  more  goods  than  they  did  two  years  liens,  encumbrances  and  claims,  except  chattel 


The  Poultry  Item;  ^  Poxyer  Boating;  amateur  radio):  Repeal  (a  monthly  ago.  People  have  money  and  will  spend 
Power  Plant  Engineering;  Printed  magazine  devoted  to  national  prohibition  it  if  properly  induced. 

Salesmanship;  Public  Works;  The  Rub-  reform)  ;  The  .’sax-ior’s  Call;  .’scientific  “Retail  linage  in  newspapers  on  the 
her  Age;  The  Rudder;  Soap  (with  which  Christian  Training:  Screen  Book;  .’screen  whole  shows  up  better  than  national.  I 
is  included  an  insecticide  and  disinfectant  Play:  The  .’sunday  CoinPanion ;  The  believe  it  is  largely  due  to  more  success- 
section)  :  Sportino  Goods  Dealer ;  Sport-  Teachers  Forum;  Terrestrial  Magnetism  ful  retail  merchandising,  with  attractive 
ing  Goods  Journal ;  The  Sportsman ;  Sue-  and  .Atmospheric  Electricity  (an  interna-  and  dramatic  values  behind  it.  Some 
ccssful  Farming;  The  Tea  and  Coffee  tional  quarterly  journal ;  Transactions  for  national  advertising  is  similarly  effec- 
Trade  Journal;  Tobacco;  Toy  World;  the  .A.S.M.E.  (contributions  of  the  ap-  tive.  Many  cases  could  be  cited.  This 


mortgage  liens  recorded  prior  to  December  1st, 
1930,  and  free  from  all  rights  of  redemption, 
subject  to  the  terms  of  said  order  and  approve 


“Retail  linage  in  newspapers  on  the  of  said  Court.  All  bidders  required  to 


the  sum  of  $10,000.00  in  cash  or  by  certified 
or  cashier’s  check  with  Receiver  by  noon  ot 
October  pth,  1931. 

SHELBY  S.  FLETCHER. 

Receiver. 

Taylor,  Richardson  &  Sparkman, 

Attorneys  for  Receiver. 


\  r 
; 
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OVN  Vop!-p 

or  Letters 


Prof,  perley  isaac  reed. 

head  of  the  department  of  journalism, 
West  X’irginia  University,  has  written  a 
textbook  called  “Writing  Journalistic 
Features,”  (McGraw-Hill)  intended  to 
appeal  to  “college  students  and  other 
amateurs  interested  in  feature  composi¬ 
tion.  There  may  be  a  need  for  another 
book  of  this  nature,  but  this  one,  it  seems 
to  us,  is  just  a  little  more  trite,  plati¬ 
tudinous  and  wasteful  of  time  and  effort 
than  any  that  have  crossed  this  desk  for 
some  time. 

Prof.  Reed  neatly  catalogs  his  subject 
under  chapter  heads  such  as  these : 
“Significant- Ideas  Features,”  “Extraor¬ 
dinary-Experiences  Features,”  “Notable- 
Occasions  -  and  -  Occurrences  Features.” 
“Unfamiliar-Places  Features;”  tells 
students  how  to  acquire  and  encourage 
"the  urge  to  write,”  and  gives  element¬ 
ary  and  practical  information  on  “The 
First  Draft,”  “Effective  Beginnings,” 
"Developing  Subdivisions,”  “Satisfactory 
Endings,”  and  so  on.  If  the  writer  is 
proficient,  he  may  develop  in  newspaper 
work  to  the  place  where  he  can  give  his 
complete  time  to  magazine  work,  or  take 
up  the  lucrative  pursuit  of  press  agentry, 
become  a  public  speaker,  a  microphone 
performer  or  go  in  for  “campaign  and 
promotion  writing,”  Prof.  Reed  says. 

Perhaps  Prof.  Reed  in  titling  the  book 
used  “journalistic”  in  the  derogatory 
sense  the  Intellectuals  sometimes  employ 
to  denote  inferior  writing.  His  book 
is  an  admirable  guide  for  those  who  hold 
to  that  definition.” — J.W.P. 

*  *  * 

A “MARKET  RESEARCH 
^  BIBLIOGRAPHY,”  issued  by  the 
Bureau  of  Business  Research  of  the 
University  of  Illinois  as  bulletin  No.  38, 
lists  recent  books  and  pamphlets  con¬ 
sidered  likely  to  “be  of  assistance  to  busi¬ 
ness  men  in  obtaining  information  in 
regard  to  the  industries  in  which  they  are 
engaged,  and  to  students  and  research 
workers  in  general  in  their  investigation 
of  marketing  problems.”  Each  is  listed 
with  the  name  and  address  of  the  pub¬ 
lisher,  and  with  a  brief  statement  of 
contents. 

Scope  of  the  bibliography  may  be 
judged  from  the  titles  of  the  seven  sec¬ 
tions:  "Market  Analysis — Principles 

and  Methods;”  “Statistical  Sources;” 
“Reports  of  Specific  Investigations — 
Marketing;”  “Reports  of  Specific  In¬ 
vestigations  —  Markets ;”  “Reports  of 
Specific  Investigations — Commodities ;” 
“Reports  of  .Specific  Investigations — 
.Administration ;”  “Some  Sources  of  .Ad¬ 
ditional  Research  Information.” — R.  S.  M. 
*  ♦  ♦ 

A  SPACE  buyer  who  keeps  track  of 
Chamber  of  Commerce  propaganda 
can’t  well  help  being  surprised  that  news¬ 
paper  promotion  does  not  team  up  more 
with  the  various  organized  efforts  to 
“sell  the  town.”  Of  course  no  local 
Chamber  of  Commerce  or  Board  of 
Trade  will  give  exclusive  rights  to  any 
one  newspaper  on  market  data.  So 
maybe  the  best  method  of  benefitting  by 
the  activity  of  such  business  associations 
IS  to  get  ideas,  methods  and  suggestions 
of  technique— not  merely  from  the  local 
organization,  but  also  from  those  of  other 
cities.  Certainly  any  one  good  piece  of 
local  promotion  is  worth  the  study  and 
analysis  of  the  newspaper  advertising 
manager  not  merely  in  the  same  city  or 
even  the  same  region  but  all  over  the 
country — and  not  merely  for  his  own 
direct  promotion  work  but  to  furnish 
ideas  and  suggestions  to  the  advertisers 
and  sales  managers  he  contacts. 

The  Philadelphia  Business  Progress 
Association  has  just  printed  “Distribu¬ 
tion  Efficiency  Applied  to  Plant  Location” 
—a  pamphlet  of  great  interest.  The  scope 
I.S  rather  wider  than  the  title  suggests,  for 
there  is  considerable  marketing  and  sell- 
here,  though  “distribution 
efficiency"  means  primarily  the  physical 
moving  of  gcKxls.  Where  is  the  best  sit¬ 


uation  for  a  manufacturing  plant?  The 
answer  is :  .At  the  center  of  gravity,  with 
dollars  of  spendable  income  and  dollars 
spent  for  industrial  purchases  weighted 
by  distance.  The  whole  United  States 
is  divided  into  four  great  market  areas: 
the  Atlantic  States  (including  West  Vir¬ 
ginia)  with  48  per  cent  of  the  total 
market  measured  by  the  two  yardsticks, 
spendable  income  and  industrial  pur¬ 
chases;  the  East  Central  States — all  not 
in  the  first  group  liast  of  the  Mississippi, 
with  33  per  cent  of  the  national  market; 
the  West  Central  Group — roughly  from 
the  Mississippi  to  the  west  slope  of  the 
Rockies — with  only  10  per  cent;  and  the 
much  smaller  Pacific  area,  Washington, 
Oregon,  California  and  Nevada,  with  9 
per  cent  of  the  total.  The  main  part  of 
the  book  is  devoted  to  the  rich  Eastern 
area — and  to  a  demonstration  that  Phila¬ 
delphia  is  its  center.  In  a  100-mile  area 
about  Philadelphia  is  31.46  per  cent  of  the 
nation's  spendable  income  and  27.62  per 
cent  of  the  industrial  purchases ;  in  a  200- 
mile  area,  54.7  per  cent  of  spendable  in¬ 
come  and  alxnit  the  same  percentage  of 
industrial  purchases;  and  in  the  300-mile 
area,  about  70  per  cent  of  spendable  in¬ 
come  and  of  industrial  purchases.  F'or 
each  of  these  three  areas  the  book  gives 
statistical  detail  and  a  map.  With  con¬ 
siderable  graphic  ingenuity  and  clarity 
the  .Atlantic  States  are  shown :  by  them¬ 
selves;  in  connection  with  the  East  Cen¬ 
tral  area  making  a  total  of  80  per  cent  of 
the  nation’s  spendable  income :  and  with 
“the  West  Coast  Brought  East” — the  rich 
Pacific  States  moved  near  Philadelphia 
by  the  Panama  Canal.  And  there  are 
colored  maps  of  “First  Morning  Deliv¬ 
eries  from  Philadelphia :”  fir.st.  second 
third  and  fourth  morning  freight  deliv¬ 
eries  ;  and  salesmen’s  overnight  travel 
map  from  Philadelphia.  Possibly  there 
is  nothing  in  tlie  whole  book  that  can  lie 
lifted  bodily  for  use  in  selling  your 
market  and  space  in  your  paper;  but  cer¬ 
tainly  there  is  no  end  of  fruitful  sugges¬ 
tions  here  for  the  promotion  manager  who 
is  looking  for  new.  sound  ideas  and  novel- 
striking  presentation. — R.W. 

*  *  * 

AN  the  individual  merchant  do  any¬ 
thing  about  the  business  condition? 
“He  can  do  everything,”  says  John  T. 
I'lynn  in  Collier’s  for  Sept.  26  in  an 
article  titled  “Business  is  What  You 
Make  It.”  Mr.  F'lynn,  who  was  at  one 
time  on  the  old  AVic  York  Globe,  has  been 
making  a  survey  of  retail  business  for 
Collier’s,  and  this  is  the  first  of  a  series 
that  he  will  write  and  an  “opener”  for  a 
scries  of  success  stories  by  retailers. — 
R.W. 

*  ♦  ♦ 

IVANCY  BARR  MAVITY  of  the 
-L*  Oakland  (Cal.)  Tribune  has  written 
a  biography  of  .Aimee  Semple  MePher- 
son-FIutton  which  Doubleilay  Doran  will 
publish  next  week.  “Sister  Aimee”  fol¬ 
lows  the  evangelist  only  until  last  May. 
—  H.  S.  .M. 

*  *  « 

Albert  stevens  crockett 

has  written  an  anecdotal  Waldorf 
Hotel  history,  “Old  Waldorf  Bar  I^ys,” 
which  will  include  original  recipes  which 
made  the  hostelry  famous.  It  will  be 
published  the  last  of  this  month  by  the 
.Aventine  Press. — H.  S.  M. 

RAISING  COTTAGE  FUND 

Seven  hundred  jier.sons  attendwl  an  en¬ 
tertainment  given  in  the  Charlotte, 
N.  C.,  auditorium  of  the  Chamlwr  of 
Commerce  by  the  “Wayside  Gang.” 
Harold  C.  Brown,  Charlotte  Obsen'er 
columnist,  founder  of  the  “gang”  move¬ 
ment  for  the  benefit  and  entertainment 
of  invalids,  presided.  The  money  re¬ 
ceived  will  be  spent  in  completing  the 
"Wayside  Cottage,”  for  occupancy  by 
Mr.  Brown  and  his  staff  and  for  use  as 
a  market  for  the  pnxlucts  made  by 
invalid  members  of  the  “gang.” 


KNOW  YOUR  MARKET! 


The  106  Major  Markets 
and  Their 
Leading  Newspapers 

Akron,  Ohio,  Btoi  on  Journal 
Albuiy,  N.  Y..  Knnk«rboclm  Frtjt 
and  Eventni  Sews 
Alleniown,  P» ,  Morning  CM 
AtUnU,  Qa.JosimM 
B«)iimorf .  Md  ,  Sm 
Binghaminn,  N.  Y..  Press  tnd  LtMw 
Birmingham,  Al» ,  Sews-Ait-Hetti^ 
Boston,  Mass.,  Globe 
Bridgrport.  Conn..  Post  tnd  Telegrtm 
Brooklyn.  N  Y..£«gf« 

Buffalo.  NYhA>»i 
Canton,  Ohio,  Repository 
Charinton.  S.  C..  Post-Sews  ^  Connor 
Charlottr.  N.  C.,  Obesrver 
Chatianooca,  Trnn ,  Sews 
Chicago,  ni..  The  Dody  Sews 
Cincinnati,  Ohio,  Tmet  Star 
Clevtiand.  Ohio.  Plttn  De^er 
Columbus,  Ohio.  Dupote  k 
Dailas.Traas,  Times  Hertld 
Dayton.  Ohio,  .Vnrt 
Denver,  Colo .  Pott 

Des  Moines.  Iona. /feguter  tnd  Tribnnt 
Detrui,  Mich ,  Sewt 
Duluth,  Minn  ,  Herald  and  A'nri* 
Tnbune 

Elisabeth,  N.  J  .  Daily  Journal 
Elmira.  N  \.,Star-Caaette& 

Adie/tuer  Sunday  Telegram 
El  Pavi.  Texas.  Timet 
Erie.  Pa .  Times 

Evansville.  Ind  .  Cowier  Journal 
Fall  River.  Mass  ,  Herald  Sews 
Flint,  Mich  ,  Journal 
Fort  Wayne,  Ind  .  Sewi  Senttnef 
Fort  Worth.  Texas.  Star-Telegram 
Cary.  Ind ,  Pott-Tribnne 
Grand  Rapids.  MKh  .  Press 
Harrisburg.  Pa .  Patiiot^Sews 
Hartford,  Conn .  Timet 
Honolulu.  Hawaii.  Siar  BuUetin 
Houston,  Texas,  Chronicte 
Indianapolis,  Ind  ,  .Vnrt 
Jacksonville,  kla  ,  Plondt  Times- 

Jersey  City.  N  ),  Jersey  JoumM 
Kansas  City,  klu  .  Star 
Knoxville,  Term.,  Jouenal 
Lasrrence.  Mass  .  Eagle  and  Trtbunt 
Lincoln,  Neb  .  tjmoln  Journal 
Little  Rock,  Ark  .  Arkaniai  Demoerat 
Long  Beach.  Calif .  Prett  Telegram 
Lot  .Angeles.  Calif.,  Timet 
Louisville.  Ky.,C' owner.  Journal 
and  Times 

Lowell.  Masa .  Courier.  Cdiaen  end 
Leader 

Lynn,  Masa .  hem 

Memphis.  Term  .  Commeraat  Appeal 
and  Ei  entng  Appeal 
Miami,  Fla.,  Herald 
Milwaukee.  Wis ,  Jouenal 
Minneapolis.  Minn  .  Journal 
Nashville.  Tenn ,  Termesseau 
Newark.  NJ.. Vnrt 
New  Bedford,  Maas.,  ^andari  and 
Mrreury 

New  Haven.  Ctma  .  Register 
New  Orleans,  La.,  Times  Pnayuna 
New  York.  N  Y  .  Sew  York  5wi 
Norfolk,  Va .  Ledger-Dispatch 
Oakland.  Calif.,  Tribune 
Oklahoma  City,  OUa.,  Oklahoman 
and  Trmet 

Omaha,  Neb  ,  World  Herald 
Paterson,  N  ]  .MormngCM 
Peoria.  III.,  Journal  Tranunpt 
Philadelphia,  Pa..  Eitemng  BuUetm 
Pittsburgh,  ^ .  ^ett 
Portland.  Ore ,  Oregotman 
Provtdencf .  R  1 .  Journal  Bulletin 
Reading.  Pa  .  Friwei 
RKhmc^,  Va  ,  Timet  Dispatch 
Rochester.  N  Y  .  Timet  Vmon. 

Democrat-C  kromete 
Sacramento.  Calif.,  Bee 
St  Louts,  Mo .  Potl-Ditpairh 
St  Paul.  Minn  ,  Dttgtfit*.  Pwweer  peril 
Salt  LakeCily.  Utah,  Tribune-Telegram 
San  Antonio,  Texas.  Esprett  and  Sewt 
San  Diego,  Calif .  f  nion  and  Tribune 
San  FranciscQ.  Calif .  Chronnle 
^henertady,  N  V  .  Cautte 
Scranton.  Pa .  Timei 
Seattle,  Wash  .  Timet 
Shreveport,  La  .  Timet 
SH>ux(ily  hiua.  Journal 
South  Bend,  Ind  .  Tribtme  . 

Spokane.  W  ash .  Spokesman  Review 
and  C  kromule 

Springfield.  Mass  ,  SprmgfUld 
Srwtpapers 
Syracuw.N  Herald 
Tacoma.  Wash  .  iVetri  Tribuna 
and  Ledger 

Tan^.  Ha  .  Mornmg  Tribune 

Titledo.Ohio,  Blade 

Trenton.  N  )  .StateCaietle,  Timet 


t  Adtei 


Troy,  N  V  , 

Tulsa.fAta.  Hoe/d 
I’tna.  N  Y  .  Obserier-Ditpatch 
W  ashingtim,  D  C  ,  Mar 
Waterliury,  (  onn  ,  Republican  and 

W  ichita.  Kan  ,  Eagle 
Wilkes-Barre.  Pa  .  Times  Leader 
Wilmington,  t>rl  ,  Journal  and  Sewt 
Worcester.  Mass  .  TeUgram-Catatia 
Youngstown,  Obiu,  Yrnduatar 


Successful  Sales  and 
Advertising  Plans  Are 
Based  on  Facts 

'’T^HE  1931-1932  Edition  of  "A  Study  of  All 
American  Markets,”  now  available,  makes 
it  possible  for  sales  and  advertising  executives 
to  secure  up-to-the-minute  commercial  data  on 
106  major  market  centers  in  the  United  States 
and  Territory  of  Hawaii. 

Over  700  pages  of  valuable  market  data, 
includes  in  a  standardized  form,  the  1930 
population  figures  and  characteristics,  bank 
deposits  (savings),  passenger  car  and  com¬ 
mercial  vehicle  registrations,  together  with  a 
tabulation  of  twenty-four  major  classifications 
of  retail  business  enterprises,  classifications  of 
seven  wholesale  business,  and  a  tabulation  of 
six  classifications  of  chain  store  outlets.  The 
chain  store  figures  have  been  secured  direct 
from  the  headquarter  offices  of  the  chain  store 
companies  and  represent  the  most  complete 
chain  store  count  ever  assembled  and  pub¬ 
lished.  Specially  drawn  maps  of  the  106 
major  markets,  a  complete  set  of  state  maps 
together  with  a  large  U.  S.  map,  make  this  new 
edition  an  invaluable  reference  b(M>k. 


^Edition 

1931-1932 


HOW  TO 
OBTAIN  A  COPY 

The  gratis  distribution  of  this 
book  is  limited  to  seriously 
interested  business  executives 
concerned  with  the  utility  of 
newspaper  advertising.  To 
others.  Major  Market  News¬ 
papers,  Inc.,  reserves  the  right 
to  charge  the  production  cost 
of  $15  per  copy.  All  inquir¬ 
ies  must  be  written  on  busi¬ 
ness  stationery  and  contain 
one  dollar  to  cover  packing 
and  postage. 


^AJOR  ^ARKET  f^EWSPAPERS,  |nC 

(The  100,000  Group  of  /Imerican  Ciliet) 

400  WEST  MADISON  ST.,  CHICAGO,  ILL. 
no  EAST  42nd  ST.,  NEW  YORK  CITY 

Chicago  Telephone  New  York  Telephone 

Stale  7825  Leaington  2-2756 
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OLE  BUCK,  NEBRASKA 
VETERAN,  DIES 

Was  Editor  of  U.S.  Publisher  and 
Field  Manager  of  Nebraska  Press 
Assn.  —  Started  Career  in 
Illinois 


Ole  Buck,  59,  editor  of  the  United 
States ’Publisher  of  Springfield,  Ill.,  and 
fur  the  past  13  years  secretary  and  field 
director  of  the  Nebraska  Press  Associa¬ 
tion,  died  in  Lincoln,  Neb.,  Sept.  13. 

Mr.  Buck  suffered  a  nervous  break¬ 
down  a  week  ago  on  his  return  from 
Chicago,  where  he  attended  the  conven¬ 
tion  of  press  association  field  managers. 

Born  at  McClean,  Ill.  on  Nov.  19,  1871, 
-Mr.  Buck  began  his  journalistic  career 
on  the  fp'aynesbury  (Ill.)  Record.  Next 
he  was  city  editor  for  the  Bloomiiiyton 
(Ill.)  Pantograph.  Before  he  went  to 
Nebraska  in  1893  he  was  with  the  Clin¬ 
ton  (Ill.)  Record. 

In  Nebraska  Mr.  Buck  owned  succes¬ 
sively  newspapers  at  Long  Pine,  New¬ 
man  Grove  and  Harvard,  .\fter  his  res¬ 
idence  in  Long  Pine  he  went  to  Treynor, 
la.,  where  he  founded  the  Record,  was 
postmaster  and  Mayor. 

In  1911  he  purchased  the  Xeik'inan 
Grove  (Neb.)  Reporter  and  sold  it  in 
1917  to  buy  a  bank. 

Of  this  purchase  often  he  would  say, 
“1  claim  to  be  the  only  country  editor 
in  captivity  who  ever  made  enough  money 
out  of  a  country  weekly  to  buy  a  bank, 
pay  for  it,  and  have  money  left  to  put 
into  it.  But  I  got  forgiveness  as  soon 
as  possible  and  returned  to  the  fold.” 

A  year  after  buying  the  bank  he  sold  it 
to  buy  the  Harvard  Courier,  which  was 
his  last  newspaper. 

He  then  l)ecame  connected  with  the 
Nebraska  Press  Association.  .At  the  Chi¬ 
cago  convention  of  Newspaper  .Associa¬ 
tion  Managers,  Inc.,  Mr.  Buck  was  re¬ 
elected  secretary-treasurer. 

Last  year  he  became  editor  of  the 
United  States  Publisher.  When  the 
United  States  Publisher  consolidated 
with  the  National  Printer-Journalist,  Mr. 
Buck  became  editor  of  the  new  organ¬ 
ization. 

SAM  P.  HALL 

.Sam  P.  Hall,  48,  former  sjxirts  editor 
of  the  Chicago  Herald  and  Hxaininer  and 
one  of  the  best  known  boxing  authorities 
in  the  country,  died  Sept.  14  at  Garfield 
Park  hospital',  Chicago,  after  an  opera¬ 
tion  for  hernia.  Mr.  Hall  was  publicity 
director  for  Max  Schmeling,  heavyweight 
champion,  at  the  time  of  his  death.  A 
native  of  I^  Salle,  Ill.,  he  went  to 
Chicago  20  years  ago  after  writing  for 
newspapers  in  La  ^llc  and  Ottawa,  111. 
He  began  his  career  in  Chic4go  as  a  box¬ 
ing  writer,  later  becoming  sports  editor 
of  the  Herald  and  Examiner,  After  leav- 
in  Chicago,  he  wrote  boxing  stories  for 
the  Los  Angeles  Examiner  and  the  New 
York  American.  He  returned  to  Chicago 
as  a  baseball  writer  on  the  Herald  and 
Examiner.  Before  his  engagement  with 
Schmeling,  he  was  for  a  time  publicity 
director  for  the  CTiicago  Stadium. 
Funeral  services  were  held  Thursday 
afteri^n  at  La  Salle.  He  is  survived 
by  his  father,  former  Judge  Samuel  P. 
Hall,  Sr.,  of  Ottawa  and  three  sisters. 


CHARLES  B.  STRECKER 

_  Charles  B.  Strecker,  67,  former  As¬ 
sistant  United  States  Treasurer  at  Bos¬ 
ton  and  formerly  a  successful  news¬ 
paperman,  died  in  Boston,  Sept.  12. 
Soon  after  he  had  been  graduated  from 
high  school  he  became  a  reporter 
with  the  New  York  News  Bureau,  re¬ 
turning  to  Boston  in  1895.  The  greatest 
success  of  his  career  was  in  rescuing  the 
Boston  Financial  Netvs  in  1905  when  it 
was  on  the  verge  of  collapse.  His  gov¬ 
ernmental  appointment  was  made  in  1914 
by  President  Wilson. 


CARRIER  BOY  KILLED 

William  Sabiston,  14,  a  carrier  for  the 
Louisville  Times,  was  kille<I  instantly 
Sept.  9  when  he  W’as  caught  between  the 
outer  and  inner  doors  of  an  automatic 
electric  elevator  while  delivering  papers 
in  the  Southland  Apartment  building. 


KILLED  IN  PLANE  CRASH 


The  late  E.  A.  Edwards,  Miami  ror- 
respandenl  of  International  News 
Photos,  who  was  killed  near  Vero 
Beach,  Fla.,  this  week  when  the  plane 
in  which  he  was  rushing  pictures  of 
the  Belize,  British  Honduras,  hurri¬ 
cane  to  Atlanta  crashed  during  an 
electrical  storm.  The  pilot  and  co¬ 
pilot  of  the  plane  also  were  killeil. 

FRED  TOMLINSON 

hVeil  1'omlinson,  52,  president  of  the 
Ttimlinson  Advertising  .Agency  of 
Detroit,  and  well-known  advertising  man, 
died  last  week  in  the  Ford  hospital, 
Detroit,  after  an  illness  of  six  months. 
Mr.  Tomlinson  was  born  in  Logansport, 
Ind.,  and  went  to  Detroit  20  years  ago. 
He  was  associaU-il  with  various  firms 
and  for  nearly  15  years  was  advertising 
manager  of  the  Reuben  Realty  Company. 
He  was  later  associated  with  the  Lon 
Polk  agency  and  in  Sept.,  1929  he  ac¬ 
quired  the  Polk  agency.  He  is  survived 
by  his  wife  and  two  brothers. 


THOMAS  E.  SUBLETTE 

Thomas  E.  Sublette,  77,  for  50  years 
publisher  of  the  Kirksz’ille  (Mo.)  Weekly 
Graphic,  died  in  that  city  Sept.  7,  after 
a  long  illness  due  to  nephritis.  The 
funeral  was  held  Sept.  9  and  interment 
was  at  Kirksville.  Mr.  Sublette  was  born 
in  St.  Louis  County,  Mo.,  and  was 
brought  to  Kirksville  when  an  infant. 
He  is  survived  by  the  wife  and  four  chil¬ 
dren.  For  some  time  the  Graphic  has 
been  in  charge  of  a  daughter,  Mrs.  Lorin 
McCollum,  who  will  continue  as  pub¬ 
lisher. 

MRS.  J.  R.  HARRISON 

With  her  husband,  James  R.  Harrison, 
widely  known  sports  writer  ill  in  a  New 
York  hospital,  Mrs.  Constance  S.  Harri- 
■son,  ,34,  his  wife.  kille<l  herself  and  her 
9  year  old  daughter,  Jean,  Sept.  15,  in 
their  home  at  Pelham  Manor,  N.  A\,  by 
asphyxiation.  Mr.  Harrison  recently 
handled  athletic  publicity  for  Columbia 
I’niversity,  and  was  previously  a  writer 
for  the  Nerv  York  Times  and  the  New 
York  .Morning  Telegraph. 

BARRON  LEFT  BIG  ESTATE 

The  estate  of  Clarence  W.  Barron,  late 
publisher  of  the  Bo.<tton  .Vrii'.r  Bureau  and 
Wall  .'street  Journal,  had  due  to  it  more 
than  $7(X).0()0  at  the  time  of  his  death, 
according  to  an  appraisal  filed  in  Ded¬ 
ham,  Mass.,  last  week,  with  the  Norfolk 
Probate  Court.  Mr.  Ilarron  left  an  es¬ 
tate  valued  at  $2,718,507,  tbe  inventory 
showed.  The  amount  due  was  $707,058 
and  included  notes  from  friends  and  re¬ 
latives.  Mr.  Barron  died  in  1928. 


KING  DYKEMAN 


Former  Publiaher  of  Seattle  Post- 
Intelligencer  Dies 

Former  Judge  King  Dykeman,  presi¬ 
dent  of  the  Seattle  Chamber  of  Com¬ 
merce  and  former  newspaper  publisher, 
who  for  14  years  was  on  the  bench  of 
the  Superior  Court  died  Sept.  10  at  the 
age  of  57  years.  He  was  brought  to  a 
hospital  in  Seattle  on  Aug.  after 

suffering  a  stroke  at  his  Vashon  Island 
summer  home.  A  second  stroke  proved 
fatal. 

He  was  assistant  Corporation  Counsel 
of  Seattle  from  1906  to  1911,  and  in  the 
latter  year  was  appointed  to  the  bench. 
Two  years  later  he  was  elected  to  the 
same  iwsition,  serving  until  1925. 

Judge  Dykeman’s  great  interest  in  the 
pnjblems  of  young  jieople  caused  the 
direction  of  the  juvenile  court  to  be  given 
to  him.  He  is  credited  with  having 
built  the  first  complete  juvenile  court 
plant  in  the  United  States. 

He  resigned  from  the  bench  in  1925 
to  tiecome  publisher  of  the  Post- 
lutelligencer.  In  1928  he  returned  to 
the  practice  of  law. 

In  1906  ludge  Dykeman  married  Miss 
Luella  E.  Hines  of  Seattle.  Beside  his 
widow,  three  children,  John  King,  James 
Bruce  and  Ruth  Kathleen,  survive. 


©bituarg 


S.  SURATT,  who  has  for  several 
^  •  years  been  with  the  Reidsville 
(N.C.)  Review,  was  found  dead  in  his 
room  on  the  morning  of  Sept.  6. 

Eugene  D.  Barr,  32,  former  New  Or¬ 
leans  newspaperman,  died  recently  in  a 
government  hospital  at  Asheville,  N.C. 

Harrv  Otto  Reno,  62,  founder  and 
for  many  years  president  of  the  publish¬ 
ing  company  that  issued  Furniture  Age, 
fell  dead  Sept.  12  near  the  offices  of  his 
company  in  Chicago.  Mr.  Reno  suffered 
a  stroke  last  December,  but  had  partially 
recovered  and  was  apparently  in  fair 
health  until  the  hour  of  his  death. 

Wesley  Hodges,  24,  editor  of  the 
Brcckenridge  (Tex.)  American,  died  in 
a  Breckenridge  hospital  Sept.  5  from 
peritonitis  following  an  appendicitis 
operation  the  previous  day.  He  was 
formerly  a  member  of  the  editorial  staff 
of  the  San  Angelo  (Tex.)  Standard- 
Times  and  had  been  a  student  at  the 
University  of  Missouri  and  the  Univer¬ 
sity  of  Texas. 

Mrs.  Walter  C.  Nickerson,  wife  of 
the  feature  editor  of  the  Boston  Daily 
Record,  died  Sept.  12. 

Louis  K.  Clothifui,  25,  for  the  past 
two  years  on  the  I^hiladelphia  (Pa.) 
livening  Bulletin  reportorial  staff  was 
killed  Sept.  8,  while  Hying  his  private 
aeroplane  at  Patco  F'ield,  Philadelphia. 
His  parents,  a  brother  and  sister  survive 
him. 

William  L.  Rowell,  head  of  the 
monotype  department,  Boston  Globe 
composing  room,  died  Sept.  5  at  his 
home,  72  Huntington  road.  East  Milton. 
He  had  been  associated  with  the  Globe 
20  years. 

William  J.  McMurray,  Wapakoneta, 
O.,  banker  and  former  publisher  of  the 
Auglaize  Republican  in  Wapakoneta, 
died  last  week. 

Francis  Marco  Polo  Lake,  73,  re¬ 
tired  newspaper  man  and  formerly  of 
the  San  Francisco  Chronicle,  died  in  a 
Salt  Lake  City  hospital.  Sept.  5. 

Harry  S.  Hume,  60.  son  of  Samuel 
Hume,  founder  of  the  .\farion  (O.)  Star, 
dietl  recently  in  Marion. 

Rev,  j.  M.  Duncan,  73,  who  since 
1901  was  associate  editor  and  editor  of 
publications  of  the  Presbyterian  Church 
in  Canada  and  more  recently  of  the 
United  Church  of  Canada  died  in 
Toronto,  Sept.  5,  at  his  home  as  the 
result  of  injuries  sustained  in  a  motor 
car  accident. 

Henry  O'Brien,  K.  C.,  96,  editor. 
Ontario  I.aw  Journal  for  many  years, 
died  at  his  summer  home.  Shanty  Bay, 
Ontario,  on  Sept.  4. 


John  Richardson,  48,  formerly  busi- 
ness  manager  of  the  Herkimer  (N.Y.) 
Telegram  and  more  recently  secretary 
of  the  Norwich,  Conn.,  Chamber  of 
Commerce  died  in  Norwich,  Sept.  11,  fob 
lowing  a  long  illness. 

Frederick  F.  Beekman,  62,  for  many 
years  with  the  New  York  Times  me¬ 
chanical  department,  died  at  his  home  in 
Martinsville,  N,  J.,  Sept.  11. 

Dorian  Otis  Romero,  31,  former 
advertising  manager  of  the  Havana  Pott 
and  Telegram,  a  World  War  veteran  and 
a  musician,  died  in  Havana,  Sept.  21.  fob 
lowing  an  operation. 

S.  Van  Brown,  special  deputy  auditor 
general  of  Pennsylvania  and  prominent 
in  political  matters  of  the  state  and  a 
former  owner  of  the  Williamsport  (Pa.) 
Gazette  and  Bulletin,  died  suddenly  at 
his  country  home,  near  Williamsport 
Sept.  5.  He  was  52. 

Mrs.  Jane  E.  Dunscomb,  88,  mother 
of  Charles  E.  Dunscomb,  publisher  of  the 
Berkeley  (Cal.)  Daily  Gazette,  and  of 
George  E.  Dunscomb,  publisher  of  the 
Windsor  (III.)  Gazette,  died  Sept.  S  at 
Sullivan,  111.,  after  a  lingering  illness. 


ELMER  S.  TRUSSELL 

Former  Well-Known  Publitker  Diet  at 
Home  of  Son  in  New  York 

Elmer  Seymour  Trussell,  79,  form¬ 
erly  well-known  newspaper  publisher  of 
the  Middle  West  and  South,  died  in  New 
York  City  recently  at  the  home  of  one 
of  his  sons.  P'lmer  H.  Trussell,  of  the 
Ne^v  York  Times. 

Mr.  Trussell,  after  teaching  school  a 
few  years,  began  his  newspaper  work  on 
the  1  ronton  (O.)  Register,  and  two  years 
later  became  editor  of  the  Pomeroy  (0.) 
Meigs  County  Telegraph  on  whid 
paper  he  remained  as  editor  and  owner 
for  28  years.  In  the  late  90’s  he  became 
interested  in  a  Pomeroy  electric  light 
company,  but  in  1901  sold  his  interests 
and  bought  the  Jackson  (Tenn.)  Dailj 
Sun.  Ten  years  later  he  went  to  Minn^ 
apolis  to  retire,  but  becoming  restless  he 
bought  the  Canfty  (Minn.)  Netvs.  He 
retired  four  years  ago  leaving  his  other 
son,  Marshall  W.  Trussell,  as  editor  and 
Dublisher. 


PARKER  LLOYD-SMITH 

Parker  Lloyd-Smith,  29,  former  .\I- 
bany,  N.Y..  newspaperman,  who  became 
a  contributing  editor  of  Time  and  man¬ 
aging  editor  of  Fortune,  leaped  to  his 
death  Sept.  16  from  the  23rd  floor  of  an 
East  86th  street  apartment  in  New  York. 
Overwork  and  heat  were  blamed  for  his 
act.  .After  being  graduated  from  Prince¬ 
ton  University  and  a  course  at  Oxford 
in  England,  he  became  city  hall  reporter 
for  the  Albany  Knickerbocker  Press. 
I^ter  he  was  Sunday  editor  and  edi¬ 
torial  writer.  He  was  a  son  of  the  late 
Supreme  Court  Justice  Walter  Lloyd 
Smith. 


WILLIAM  G.  PRATT 

William  Griswold  Pratt,  84,  former 
editorial  writer  of  the  Next’  Haven  Jour¬ 
nal  Courier,  Hartford  Courant  and  Hart¬ 
ford  Post,  died  Sept.  11  at  the  Hartford 
Hospital,  where  he  was  taken  several 
days  previously.  He  was  born  in 
Shrewsbury,  Mass.,  and  was  one  of  the 
oldest  graduates  of  Amherst  College. 
After  teaching  school  in  New  Haven  for 
.several  years  he  entered  the  newspaper 
field.  He  retired  in  1907  to  become  a 
State  insurance  examiner. 

SNYDER  RUNS  FOR  OFFICE 

I^roy  E.  Snyder,  vice-president  of 
Gannett  Company,  Inc.  and  assistant  to 
Frank  F-.  Gannett,  president,  is  a  candi¬ 
date  for  councilman-at-large  in  Rochester, 
N.  Y.  He  has  been  nominated  by  the 
City  Manager  League  and  endors^  bT 
the  Democrats  and  Lincoln  Republicans, 
an  anti-organization  faction  of  the 
Republican  party. 


LA  DIEU  SUCCEEDS  BURGDORF 

J.  A.  La  Dieu  has  been  named  businos 
manager  of  the  Medford  (Ore.)  Daily 
.\'eifs  to  succeed  S.  O.  Burgdorf. 
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VISITING  municipal  plants,  a  reporter 
for  the  Alliance  (O.)  Reinew  discov¬ 
ered  that  the  city’s  sewage  disposal  plant, 
located  away  from  the  city  and  nestled 
between  hills,  was  a  place  of  beauty,  de¬ 
spite  the  use  to  which  it  is  put.  The  dis¬ 
covery  also  was  made  that  sanitary  engi¬ 
neers  from  all  over  the  world  visit  it  as 
a  model  plant.  Made  an  unusual  story. — 
C.D.S. _ 

The  Vakima  (Wash.)  .Morning  Herald 
recently  ran  a  Sunday  story  in  which 
prominent  shopkeepers  about  town  re¬ 
lated  the  most  amusing  thing  that  ever 
happened  in  their  stores.  It  was  a  much 
read  and  much  discussed  story. — E.L. 


New  reader  interest  is  being  created  in 
the  Seattle  (Wash.)  Fost-Intelligencer 
by  little  photographic  memory  teasers. 
These  consist  of  a  photo  of  a  gargoyle 
of  a  prominent  building,  an  isolated  frag¬ 
ment  of  a  landscape  or  a  building,  re- 
iiccd  to  a  small  cut  under  the  heading 
“Recognize  This  One?”  A  new  one  is 
run  each  day,  with  a  stickful  telling  of 
those  who  “gave  up”  trying  to  identify 
the  picture  the  previous  (lay.  No  prizes 
arc  offered. — C.M.L. 


The  Monday  issue  of  the  Clez’cland 
Plain  Dealer  contains  a  department 
known  as  “Checking  Over  the  News  of 
the  W’eek.”  It  outlines  and  groups  in 
paragraph  style  the  more  interesting  news 
stories  of  the  previous  week.  Groups 
such  as  “Cleveland,”  “Business,”  “For¬ 
eign,”  “W'ashington”  and  "Ohio”  are  used 
to  classify  the  concisely-worded  para¬ 
graphs.— K.W.J. 


“Men  and  Money  at  Work”  is  the  cap¬ 
tion  of  a  pictorial  feature  run  almost 
daily  in  the  Honolulu  (T.H.)  Star-Bul¬ 
letin  for  some  months.  With  a  picture 
of  some  construction  in  the  city  is  a  brief 
description  of  the  work,  the  name  of  the 
contractor  and  the  amount  of  the  con¬ 
tract,  the  number  of  men  employed,  and 
the  duration  of  their  employment. — 
r..E.A. 


The  li’orcester  (Mass.)  .Sunday  Tele¬ 
gram  used  a  feature  story  on  unusual  ac¬ 
tions  brought  before  the  claims  commit¬ 
tee  of  the  city  council. — L.D.C. 


For  newspapers  possessing  artists  with 
graphic  pencils,  the  idea  of  the  Kansas 
City  Star  in  presenting  a  series  of  group 
sketches,  in  the  action  manner,  covering 
some  well-known  phase  of  activity  in  the 
city  is  well  worth  emulating.  Under  the 

heading,  "The  Stroller  Visits  - ,” 

the  Star’s  sketches  picture  what  is  going 
on  at  the  municipal  airport,  at  the  st(Kk- 
yards,  in  the  parks,  etc.,  in  a  manner 
entirely  different. — R.W.R. 


Instances  of  reckless  driving  observed 
hy  Dallas  Times  Herald  reporters  are 
grouped  each  day  under  tlie  caption, 
"Today’s  Motor  Maniacs.” — D.R.B. 


Start  a  movement  for  joint  public  con¬ 
struction  and  joint  charity  administration 
during  the  coming  winter  between  your 
city  an(l  surrounding  suburbs  or  between 
your  city  and  county.  A  number  of 
stories  on  this  subject  should  bring  about 
action  and  prove  of  immense  help  to  the 
jobless  this  winter  and  probably  end  a 
great  deal  of  inefficiency  and  duplication. 
— R.G. 


A  Dallas  reporter  found  that  of  the 
O'ty’s  60,000  taxpayers,  less  than  100 
paid  more  than  50  per  cent  of  the  city’s 
taxes.  WTiat  are  the  figures  for  your 
county  or  city? — D.R.B. 


A  recent  census  of  Ottawa  city 
hwpitals  for  a  period  of  three  months 
showed  that  male  births  were  in  pre¬ 
ponderance.  It  made  a  good  story  with 
breezy  comments. — CL. 


CONFER  ON  RELIEF  WORK 


Thirteen  Indiana  Publiahera  Hold 
Meeting  in  Indianapolis 

{By  telegraph  to  Editor  &  Publisher) 

Indianapolis,  Sept.  15. — Thirteen  In¬ 
diana  editors  and  publishers  met  here 
texlay  as  a  newly  appointed  group  for 
unemployment  relief  and  were  guests  at 
a  luncheon  given  by  Warren  C.  Fair¬ 
banks,  president  of  the  Indianapolis 
News,  who  is  Indiana  representative  of 
President  Hoover’s  unemployment  relief 
organization. 

The  editors,  who  were  appointed  by 
Mr.  Fairbanks,  come  from  each  of  the 
13  Indiana  congressional  districts.  They 
are;  George  Bittler,  Evansville  Courier, 
first  district ;  Paul  R.  Bausman,  Wash¬ 
ington  Herald,  second;  W.  S.  Montgom¬ 
ery,  New  .‘llbany  Tribune,  third;  W.  M. 
Aiken,  franklin  Evening  Star,  fourth; 
George  H.  James,  Brasil  Daily  Times, 
fifth;  E.  H.  Harris,  Richmond  Palladium, 
sixth ;  George  B.  Lockwood,  Muncie 
Press,  seventh ;  Warren  C.  F'airbanks, 
eighth;  John  A.  Kautz,  Kokomo  Tribune, 
ninth;  Henry  W.  Marshall,  Lafayette 
Journal  Courier,  tenth;  Don  M.  Nixon, 
Wabash  Plain  Dealer,  eleventh;  Lew  G. 
Flllingham,  Pori  Wayne  Jourtial  Gazette 
and  Oscar  G.  Foellinger,  Port  Wayne 
News-Sentinel,  twelfth,  and  Fred  -A. 
Miller,  South  Betul  Tribune,  thirteenth. 
All  were  at  the  luncheon  except  Mr. 
Miller  and  Mr.  Marshall.  The  latter  was 
represented  by  George  W.  Stout,  editor 
of  the  Journal-Courier. 

The  editors  pledged  themselves  to  sup¬ 
port  money  raising  efforts  of  established 
s(Kial  agencies,  to  seek  to  coordinate  the 
work  of  all  distributing  agencies  and  to 
promote  such  employment  in  their  own 
communities  as  will  best  afford  relief  to 
tho.se  without  jobs. 

WILMINGTON  VETERAN  RETIRES 

Closing  a  newspaper  career  which 
began  in  1873  and  ended  only  recently 
because  of  impaired  vision,  Merris  Tay¬ 
lor,  editor  emeritus  of  the  Wilmington 
(I>el.)  Every  Evening,  has  been  admitted 
to  the  Delaware  Masonic  Home  at  Wil¬ 
mington.  He  was  born  in  Wilmington. 
Dec.  19,  18.51,  and  has  always  lived  there. 
He  became  city  editor  of  the  Wilming¬ 
ton  Gazette  in  1873,  and  shortly  there¬ 
after  became  editor  and  part  owner,  which 
connection  continued  until  1882.  He  was 
political  editor  of  Every  Evening  from 
1884  until  1895,  when  he  became  editor 
and  continued  as  such  until  1921.  Since 
that  time  until  recently  he  has  been  a 
special  writer  for  Every  Evening. 


SUES  OVER  BACK  SALARY 

Suit  has  been  filed  in  superior  court 
at  Springfield.  Mass.,  by  the  Third  Na¬ 
tional  Bank  of  Springfield,  as  adminis¬ 
trator  of  the  will  of  the  late  John  D. 
Plummer,  against  George  von  L.  Meyer 
of  Hamilton  for  $14,230.20  salary  as  an 
employe  of  the  .Springfield  Union  from 
March  21,  1923.  to  jan.  24,  1926,  and 
interest  on  unpaid  weekly  instalments  of 
salary.  Mr.  Plummer  was  a  former  ed¬ 
itor  of  the  I'nion  and  Mr.  von  L.  Meyer 
is  a  former  publisher  of  the  paper. 


The  WELFARE  COMMITTEE 

of  thm 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria.  III. 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  S 
Send  clipping  for  payment.  ^ 


The  .San  Francisco  Ne^vs  is  adding 
a  half-page  weekly  to  its  advertising 
linage  by  running  numerous  small  adver¬ 
tisements  under  the  heading  “Round 
Table  of  Business.”  The  section  appears 
each  Saturday,  usually  a  light  day  for 
advertising,  and  carries  copy  from  clean¬ 
ing  plants,  photographers,  hotels,  auto 
firms,  tire  shops,  life  insurance  agents, 
jewelers,  cafes,  etc. — G..\.McN. 

Tieing  in  with  their  radio  station,  the 
Battle  Creek  (Mich.)  Enquirer  Neivs  is 
running  a  special  page  each  week  under 
the  title  “Merchants  offering  new  pro¬ 
grams  over  WKLL  at  seven  tonight.”  The 
advertisements,  little  more  than  business 
cards,  are  run  two-columns  wide  down 
both  sides  of  the  sheet  and  another  down 
the  middle,  with  columns  3  and  6  de¬ 
voted  to  news  regarding  the  radio  broad¬ 
casts  and  the  companies  spon.soring  them. 
-R.G.S. 


Depression  makes  it  necessary  for  many 
to  seek  the  services  of  small  loan  com¬ 
panies,  which  make  loans  on  furniture  or 
automobiles.  Such  companies  can  be  in¬ 
terested  now  in  taking  space  in  a  com¬ 
posite  advertisement  in  either  display  or 
classified. — N.W.Q. 


The  .Attleboro  (Mass.)  Sun  is  using 
a  new  page  of  special  advertisements  un¬ 
der  the  title  of  "Building  I’age,”  “Firms 
On  This  Page  Flxtend  Help  .And  Service 
For  the  New  Home  Builder.”  Included 
on  the  page  are  advertisements  from  con¬ 
tractors,  builders,  lumber  concerns,  plumb¬ 
ing  and  heating  supply  companies,  savings 
and  cooperative  banks,  aiul  electric  light 
and  gas  companies. — P. 


liach  Wednesday  the  Siou.r  City  (la.) 
Tribune  runs  a  column  of  one-inch  con¬ 
tract  advertisements  of  firms  in  Morning- 
side,  a  suburb.  Adjoining  the  advertise¬ 
ments  are  a  picture  and  stoi^  giving  the 
history  of  one  of  the  advertising  business 
places.  The  plan  is  meeting  with  such 
success  other  suburban  firms  are  retiuest- 
ing  a  similar  tie-up.— Sec. M. 


GOOD  WILL! 

Magazines  of  quality  have 
reader  interest,  surely. 

But  seldom  has  a  monthly 
forum  achieved  the  cover-to-cover 
following  of  The  Quill. 

This  is  true  because  The  Quill 
is  the  reader’s  own  publication. 
It  is  published  by  and  for  edito¬ 
rial  men  from  cubs  to  executives 
— more  than  3,000  of  them  in 
newspaper  and  magazine  offices 
in  every  state. 

They  voluntarily  express  them¬ 
selves,  their  problems,  their  de¬ 
sires  in  their  own  magazine. 

Their  good  will  is  invaluable 
to  publishers  and  manufacturers 
alike,  for  they  are  the  present 
and  future  of  newspaper  build¬ 
ing  in  America.  That  good  will 
is  available  now  through  the 
advertising  columns  of  The  Quill. 


For  rates,  write  or  wire — 


836  Exchange  Avenue,  Chicago 


Glove  seams  will  and  do  split  and  when 
they  do  an  expert  glove  repairer  is  worth 
his  weight  in  gold.  Retail  merchants 
will  appreciate  suggestion  of  installation 
of  glove  mending  department.  The  trick 
is  in  telling  tlie  customers  and  that  is 
where  the  added  advertising  comes  in. — 
G.D.R. 


A  "Heat  With  Oil”  Section  can  be 
fratured  at  this  peritxl.  Oil  burner  and 
oil  dealers  will  come  in. — J.E.D. 


CARTOON  SPURRED  ACTION 

After  a  little  girl  had  been  seriously 
injured  in  an  automobile  accident  in  a 
narrow  underpass  of  the  Big  Four  rail¬ 
road  at  Newcastle,  Ind.,  a  cartexm  and 
story  by  Bob  Stranahan  of  the  Newcastle 
Courier-Times  attracted  the  attention  of 
the  safety  director  of  the  Indiana  state 
highway  commission  and  plans  are  under¬ 
way  for  the  construction  of  a  new  $25,000 
underpass  to  eliminate  the  hazard. 


&  Publisher  The  Fourth 


for  September  19,  1931 


CONOCO  OIL  STARTS 
$250,000  CAMPAIGN 

1,569  Newopapert  on  Li»t  for 
Special  Drive  Featuring 
“Hidden  Quart”  Priae 
Contest 

Offering  $10,000  in  cash  prizes  for  the 
best  answers  explaining  the  mystery  of 
the  “hidden  quart,”  the  Continental  Oil 
Company  this  week  launched^  a  smashing 
advertising  campaign  to  sell  Conoco  Cerm 
Processed  Motor  Oil.  The  campaign, 
which  broke  on  Sept.  17,  after  teaser 
announcements  apjieared  in  the  news- 
pajiers  on  Sept.  15  and  16,  is  l^ing  fea¬ 
tured  in  1,569  newspapers  and  eight  state 
farm  papers,  with  a  combined  circulation 
of  more  than  9,000,000. 

The  Continental  Oil  Company  is  using 
newspajiers  and  farm  papers  exclusively 
in  bringing  this  “hidden  quart”  mystery 
contest  to  the  attention  of  motor  car 
drivers  throughout  the  country.  Various 
sizes  of  copy,  including  large  display 
advertisements  in  the  dailies,  will  be  used 
in  this  special  campaign.  Approximately 
$250,000  is  being  spent,  according  to  Wes¬ 
ley  1  Nunn,  advertising  manager  of  the 
Continental  Oil  Company.  The  campaign 
will  extend  over  a  period  of  about  six 
wccWs* 

The  copy  used  features  the  $10,000 
contest  in  which  motor  car  drivers  are 
invited  to  compete  for  29  cash  prizes  in 
telling  how  the  “hidden  quart”  benefits 
motorists.  The  question  is :  “V\  hat  be¬ 
comes  of  the  ‘hidden  quart’  and  how  does 
this  quart  benefit  the  motorist?” 

“The  idea  for  the  entire  campaign 
came  from  the  service  station  attendants 
of  the  company,”  explained  Mr.  Nunn. 
“Following  an  investigation  to  determine 
the  facts,  station  attendants  were^  found 
to  be  using  ‘penetrative  lubricity’  as  a 
selling  point  in  favor  of  Conoco  Germ 
Processed  Motor  Oil.” 

The  contest  closes  at  midnight.  Sept. 
28,  1931,  with  all  communications  being 
sent  to  the  Continental  Oil  Company  at 
Ponca  City,  Okla.  Judges  of  the  con¬ 
test  are:  Dr.  W.  B.  Bizzell,  president 
of  the  University  of  Oklahoma,  John  A. 
Hunter,  professor  of  mechanical  engi¬ 
neering,  University  of  Colorado,  and 
Frank  L.  Martin,  associate  dean.  School 
of  Journalism,  University  of  Missouri. 
Announcement  of  all  winners  will  be 
made  in  the  newspapers. 

In  October,  after  the  “hidden  quart” 
contest  closes.  Continental  Oil  Company 
will  continue  with  newspaper  advertis¬ 
ing  giving  the  company’s  answer  to  the 
question.  Also  in  Octolier,  approxi¬ 
mately  3,600  poster  boards  throughout 
the  country  will  carry  a  follow-up 
advertisement. 

Station  operators  have  been  supplied 
with  1,550,000  contest  entry  blanks.  A 
comprehensive  merdiandising  plan  has 
also  been  formulated  in  connection  with 
the  advertising  campaign.  All  dealer 
and  company  stations  will  have  appro¬ 
priate  tie-up  signs,  and  12,000  station 
salesmen  will  wear  large  buttons  reading, 
“Ask  me  about  the  mystery  of  the 
‘hidden  quart’ — $10,000.” 

“The  method  of  merchandising  was  the 
presentation  of  the  complete  campaign  in 
every  detail  to  the  managers  and  assistant 
managers  of  our  12  marketing  department 
divisions  by  members  of  our  adver¬ 
tising  department  and  the  Tracy- Locke- 
Dawson  advertising  agency  of  Dallas,” 
stated  Mr.  Nunn.  “From  late  in  August 
until  Sept.  15,  the  marketing  department 
managers  and  staffs  presented  the  cam¬ 
paign  to  every  employe  in  their  divisions 
and  as  many  dealers  and  jobbers  as  pos¬ 
sible,  probably  a  total  of  8,000  people 
engaged  in  selling  Conoco  products.  In 
this  way  everyone  in  the  Conoco  organi¬ 
zation  was  thoroughly  familiar  with  the 
campaign  details  before  the  announce¬ 
ment  was  made  to  the  public.” 

In  discussing  the  merits  of  newspaper 
advertising,  Mr.  Nunn  told  Editor  & 
Publisher  that  his  company  has  actually 
increased  its  advertising  expenditures 
for  1931  over  1930.  the  latter  year  having 
been  the  biggest  year  of  advertising  up 
to  that  time. 

“The  result  is,”  he  said,  “that  we  have 


had  a  very  worthwhile  increase  in 
volume  of  business  this  year  and  have 
definitely  proved  the  wi^om  of  going 
after  business  with  advertising  and  sell¬ 
ing  in  so-called  depressions  as  well  as 
in  so-called  good  times. 

“Newspa])er  space  costs  us  more  than 
one-half  of  our  total  advertising  expendi¬ 


ture.  We  are  spending  approximately 
$1,000,000  in  newspapers  this  year.” 

OHIO  DAILY  INCORPORATES 

The  Tiffin  (O.)  Tribune  company  of 
Tiffin,  was  incorporated  last  week  by 
C.  O.  Locke,  John  P.  Locke  and  J.  H. 
Thompson. 


PLANNING  HAWAII  TRIP 

A  post-convention  trip  to  the  Hawaiian 
islands  is  being  planned  to  follow  the 
American  Newspaper  Publishers’  .Asso¬ 
ciation  convention  in  Los  Angeles  Nov. 
11,  13.  The  itinerary  provides  for  de¬ 
parture  from  San  F'raiicisco  at  noon 
Nov.  18  and  return  Dec.  8. 


Supplies  and  Equipment 


Stereotype  Room 
Efficiency 

Mean*  quick  production  of  good 
plates  and  the  elimination  of  re- 
eaatt  aa  far  aa  poaaible. 

Moulding  Blankets 

Hard  and  Soft  G>rk  Blaidsets 
HeaTy  Wool  Moulders 
Lifht  Wool  Moulders 
Thin  Wool  Moulders 

(All  SiMo) 

Space  Packing  Felt 
4  Thickneaaea  —  No.  25, 
No.  35,  No.  40,  No.  50 

Em$y  to  tear,  quick  to  pimeo 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addraaa  NKNSCO 
Woreaatar,  Maaa. 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 
Type  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 

Complete  Line  of  AcceMorie* 
and  Supplies 

Send  for  the  latestHoe 
Stereotypers’  Catalog. 

R.  HOE  &  C0.y  Inc. 

General  Offices 
138th  St.  and  East  River 
t  New  York  City  > 


DUE  TO 

NEWSPAPER  MERGER 

64-page  Hoe  Press  (unit  type). 
Fully  equipped— dual  motors  and 
control. 

FOR  SALE 

lit  U 

BIG  BARGAIN 

Reasonable  Terms 

Here  is  an  exceptional  opportunity  for 
tremendous  saving.  Building  in  which 
this  machinery  stands  must  be  vacated 
shortly  and  equipment  must  be  moved. 

Complete 

Stereotype  Kquipment 
All  in  perfect  mechanical  condition 
Can  be  seen  in  operation  any  time  at 

ROCKFORD  CONSOLIDA'TED 
NEWSPAPERS,  INC. 
Rockford,  Illinois 


PLAIN 

PACKING  FELT 

Rolls  Approx.  40  Lbs. 
Sheets  18"  X  28" 

Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 

AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


Berry-MingleCo.yinc. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Avs.  at  23rd  St. 


Dosignars  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 
Spodolitta  in  seleaion  and  sale 
of  machinery  for  increased  pro¬ 
duction. 

Cenaultanta  in  construction,  de¬ 
sign, and  plan  of  arrangements 
of  buildings  to  meet  the  news¬ 
paper  and  publishing  needs. 
A  Strictly  Quality  deduct 
A  Quality  Purchass  it,  aftsr  all, 
th.  Ex.rcit.  of  the  Trvstl  Economy 


FOR  MEDIUM  SIZED  NEWSPA PERS 


New  and  Finer 

GOSS 

DRY  MATRIX  ROLLING  MACHINE 
_ The  45R 

Here  are  Some  Famoui  sfjR  Users 

Times.  Huntsville.  Ala.  Globe.  Joplin.  Mo. 

PreM,  Mobile.  Ala.  News  Corp.,  St.  Joseph. 


J  Times.  Huntsville.  Ala. 
Press.  Mobile.  Ala. 
Register,  MoMie.  Ala. 
Times  Record,  Ft.  Smith. 
Ark. 

News  Press.  Glendale. 
Calif. 

News,  Hollywood.  Calif. 
Sun.  Long  Beach.  Calif. 
Post,  Pasadena,  Calif. 
News  Pilot,  San  Pedro, 
Calif. 

Union-Tribune.  San 
Diego.  Calif. 

Outlook, Santa  Monica, 
Calif. 

Times,  San  Mateo.  Calif. 
Post  Advocate.  Alhambra. 
Calif. 

Mitchell  &  Herb  Engrav¬ 
ers,  Ivos  Angeles,  Calif. 
La  Opinion.  Los  Angeles. 
Calif. 

Sun.  San  Diego.  Calif. 
Post,  Denver.  Colo. 
Catholic  Register,  Den¬ 
ver,  Colo. 

Every  Evening.  Wilming¬ 
ton.  Del. 

Washington  Mat  Service, 
Washington.  D. 

Daily  Pantagraph.  Bloom¬ 
ington.  Ill. 

Partridge  &  Anderson. 

('hicago.  III. 

Polish  iJnion  Daily. 

^  Chicago.  III. 

Herald  News,  JoHet,  III. 
H^hster  Press,  Wilmette, 

Progresdve  Matrix  & 
Stereo,  ('hicago.  Ill. 

(2  Machines) 

State  Journal,  Spring- 
field.  III. 

Perish  D^ty  News, 
(-hicago.  III. 

Evanston  Publishing  Co., 
Evanston.  III. 

Western  Newspaper 
Union.  ('hicMo.  III. 
Beacon  News,  I^ris.  Ill. 
Press,  Munde,  Ind. 
Elkhart  Truth.  Elkhart. 
Ind. 

Press-Citizen.  Iowa  City, 
Iowa 

Nonpareil.  Coundl  Bluffs, 
Iowa 

Courier.  Waterloo.  Iowa 
Messenger  ft  Chronicle, 
Fort  Dodge,  Iowa 
Western  Newspaper 
Union.  Boston.  Mass. 
Post,  Baltimore,  Md. 
Afro-American,  Balti¬ 
more.  Md. 

Western  Newspaper 
Union.  Baltimore,  Md. 
Michigan  Stereo  &  Elec¬ 
tro  Co..  Detroit 
( J  Machines) 

Western  Newspaper 
Union.  Detrdt,  Mich. 
Times,  Bay  City.  Mich. 
Press.  Springfield.  Mo. 
Commerdal  Color,  St. 
Louis,  Mo. 


Globe,  Joplin,  Mo. 

News  Corp.,  St.  Joseph. 
Mo. 

State  Journal,  Lincx>lD. 
Neb. 

World  Herald.  Omaha. 
Neb. 

Times  Union,  Albany, 

N.  Y. 

Western  Newspaper 
Union,  Buffalo,  N.  Y. 
{2  Machines) 

Western  Newspaper 
Union,  New  York  City 
^N.Y  {2  Machines) 
Kings  Features  Syndicate, 
New  York  City,  N.  Y. 
(2  Machines) 
Telegram,  New  YorkClty, 
N.  Y. 

Greater  Buffalo  Press. 

Buffalo.  N.Y. 

United  Features.  New 
York  City.  N.  Y. 
Akron  F^lectro  Co., 
Akron.  Ohio 
Hodge  Mat  Service, 
Cincinnati.  Ohio 
Western  Newspaper 
Union,  Cleveland, Ohio 
Times,  Toledo,  Ohio 
FZnquirer,  ('indnnati.  O. 
N.  E.  A..  ('leve)and.OUo 
{2  Machines) 

Tribune.  Ironton.  Ohio 
Leader.  Oklahoma  City, 
Okla. 

Telegraph.  Harrisburg, 
Pa. 

Journal.  Pottsville.  Pa. 
News.  Wilkes-Barre.  Pa. 
(vlobe,  Bethlehem.  Pa. 
Daily  Times.  Beaver.  Pa- 
Item.  Mount  Carmel,  Ps. 
Sunday  Independent. 

Wilkes-Barre.  Pa. 
Western  Newspaper 
Union.  Httsburgh.  Ps. 
News  Sentinel,  Knoxville. 
Tenn. 

Dispatch.  Dallas.  Tex. 
Western  Newspaper 
Union.  Dalla.-,  Tex. 

La  Prensa,  San  Ant<mio. 
Tex. 

Post.  El  Paso.  Tex. 
Times-World.  Roanoke, 
Va. 

News  l..eader.  Richmond. 
Va. 

Vi^nian  Pilot.  Norfolk, 

Times.  Tacoma.  Wash. 
Spokesman- Review.  Spo¬ 
kane.  Wash. 

Times,  Seattle.  Wash. 
Herald.  Everett.  Wash. 
News,  Tribune.  Tacomit 
Wash. 

Sentinel.  Milwaukee,  Wis. 
Telegram,  Superior,  Wis. 
Odhams  Press,  l^ndon. 

England  {2  Machines) 
Statesman,  Calcutta. 
India 

Odhams  Press.  Manebes* 
ter,  England 
Spectator.  HamlUon. 
Ontario,  ('anada 
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firms  withhold  copy 

PENDING  INQUIRY 


Federal  Trade  Commission  Forces 
Withdrawal  of  Questionable  Ad* 
vertising  Until  Further  Inves¬ 
tigation  Is  Made 


By  George  H.  Manning 

H''ashi«glon  Correspondent,  Eoitok  &  Publisher 

Washington,  D.  C.,  Sept.  14. — Ad¬ 
vertising  matter  concerning  products 
which  the  Federal  Trade  Commission 
has  under  inquiry  will  be  withdrawn 
from  a  number  of  newspapers  as  a  result 
of  stipulations  entered  into  between  the 
commission  and  advertising  agents  and 
publishers. 

Jewelry,  drugs,  medicines  and  a  reduc¬ 
ing  cream  are  included  among  the  things 
which  have  been  advertised  but  which 
no  longer  will  he  included  in  the  copy 
sent  out  from  the  bureaus  involved  in  the 
stipulations. 

A  summary  of  the  stipulations,  made 
public  by  the  commission,  follows : 

"One  agency,  with  headquarters  in 
New  York,  had  placed  for  publication 
the  advertising  copy  of  a  corporation 
selling  an  alleged  remedy  for  indigestion, 
and  charged  with  making  false  and  mis¬ 
leading  representations  concerning  the 
therapeutic  value  of  the  remedy. 

“A  second  agency  placed  for  publica¬ 
tion  the  advertising  copy  of  a  vendor 
of  a  treatment  for  bladder  troubles,  who 
was  charged  with  false  advertising.  The 
agency  agreed  to  discontinue  placing  this 
copy  pending  final  disposition  of  the 
charges  against  the  vendor. 

"The  corporate  publisher  of  several 
magazines  of  wide  circulation,  heretofore 
printing  the  advertisements  of  three 
vendors  selling  watches,  and  jewelry  of 
questionable  value,  as  well  as  perfumes, 
and  an  alleged  cure  for  the  tobacco  habit, 
agreed  to  stop  publishing  such  copy 
pending  disposition  of  the  commission’s 
cases  against  the  respective  advertisers. 

"The  coriKirate  publisher  of  a  widely 
distributed  magazine  devoted  to  phases 
of  the  motion  picture  industry,  had  pub¬ 
lished  advertisements  of  the  vendor  of 
a  cure  for  bashfulness.  Signing  a  stipu¬ 
lation  with  the  commission,  the  publisher 
agreed  to  stop  circulation  of  such  adver¬ 
tisements  and  to  abide  by  the  commis¬ 
sion's  action  against  the  advertiser. 

"The  company  publishing  a  large 
Southern  newspaper  which  had  carried 
advertisements  of  an  alleged  physician, 
asserting  that  he  offered  a  competent 
treatment  for  high  blood  pressure,  agreed 
with  the  commission  by  stipulation  to 
cease  publishing  such  advertising  pend¬ 
ing  disposition  of  the  case  against  the 
advertiser,  and  abide  by  whatever  action 
the  commission  takes  against  the  adver¬ 
tiser. 

“The  corporate  publisher  of  two  maga¬ 
zines  of  wide  circulation  printing  adver¬ 
tisements  of  a  vendor  of  an  alleged 
cream  to  develop  various  parts  of  the 
body,  agreed  by  stipulation  that  if  the 
commission  would  refrain  from  joining 
the  publisher  with  the  advertiser  in  pro¬ 
ceedings  to  be  instituted  against  the  ad¬ 
vertiser,  based  on  charges  of  false  and 
misleading  advertising,  the  publisher 
would  abide  by  the  commission’s  action 
in  the  case  against  the  advertiser.” 


NEW  WEEKLY  FOR  MORRISTOWN 


Citizen,  Independent  Democrat,  Plan* 
Daily  Issue  Next  Year 

Publication  of  the  Morris  County 
Citiccn  as  an  independent  demiKratic 
weekly  newspaper  will  be  commenced 
Sept.  25  at  Morristown,  X.  J.,  by  the 
Morris  County  Citizen  Publishing  Com¬ 
pany.  Frank  T.  Scerbo,  a  Morristown 
attorney,  is  president,  and  h'ligene  P.  R. 
Ross,  of  Chatham,  N.  J.,  is  secretary  and 
editor.  The  pajK-r  will  be  the  only 
Democratic  weekly  in  the  county,  and 
it  is  stated,  plans  to  enter  the  daily  field 
next  year.  Publication  offices  are  at  16 
Washington  street,  Morristown. 


CONTEST  WINNER  RETURNS 

Benedict  Goldman,  Pawtucket,  R.  I., 
lM>y  who  won  the  Fazviucket  (R.I.) 
'I'itncs  intelligence  contest  trip  to  Europe 
has  returned  home. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 


SITUATIONS  (CaBh  with  Ordar) 
1  Time  —  JIO  per  line 

3  Times  ^  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .78  per  line 

4  Times  — >  .60  per  line 
Count  elx  words  to  the  line 


White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Broker* 


Newspaper  Brokerage — Only  high-grade  proper* 
ties.  Personal  service.  Clyde  II.  Knox,  Bryant 
Bldg.,  Kansas  City,  Mo. 


Evening  Papers  New  Knglanil,  New  York, 
I'eniisylvania.  Ohio,  IllinolH,  Kentucky.  All  oc* 
cupyiiig  exclusive  fields  and  earning  dividends. 
Also  Home  desirable  wet'klles.  8enii*we<>klieH. 
J.  B.  Shale,  TlmeM  Building,  New  York. 


An  Exclusive  Illinois  dally  in  growing  county 
seat  city  of  Money  maker.  — 

cash.  Is>uis  Eddy,  Wrigley  Bldg., 

t'hlcago. 


Newspaper  Wanted 


Cirenlation  Promotion 


SMOLAR  RETURNS 

Boris  Smolar,  director  of  the  European 
service  of  the  Jewi.sh  Telegraphic  Agency, 
returned  to  New  York  recently  after  a 
ten-months’  stay  in  Europe,  during  which 
be  visited  Palestine  and  many  F^uropean 
countries  in  the  interest  of  the  Jewish 
Telegraphic  Agency.  Mr.  Smolar  will 
remain  in  New  York  to  assume  the 
editorship  of  the  Jewish  Telegraphic 
Agency. 


SltnarioM  Wantod 


AooonntABt — Experienced  newspaper  auditing. 
Valuable  publisber’a  assistant.  Future  more 
Important  than  salary.  References.  Write  B- 
967,  Ekiltor  A  Publisher. 


Advertising  Manager  -Whose  successful  record 
will  interest  any  imblisher  seeking  an  indus¬ 
trious,  conscientious  producer.  One  who  has 
convincingly  demonstrated  his  ahlllty  to  create 
and  hold  volume  linage  and  advertiser  contl- 
deuce.  Your  Inquiry  will  bring  facts,  figures, 
references  and  reason  for  availability.  Ad¬ 
dress  t'-r»l7,  Editor  &  Publisher. 


Would  Buy  daily  newspaper  in  exclusive  field 
of  Kf  to  lOtf  thousand  inhabitants.  All  cor- 
resiKindeiice  confidential.  Not  a  broker  but 
newspaper  publisher,  who  wants  to  buy  and 
ojierate  property  permanently.  C-519,  i-^itor 
A  Piiblislier. 


Press  Service 


PLACING  THRIFT  COPY 

Beginning  Sept.  13  a  group  of  Chicago 
merchants  joined  with  the  Chicago  Her¬ 
ald  atui  Examiner  in  presenting  a  series 
of  thrift  advertisements  which  will  ap- 
^r  each  Sunday  for  several  months. 
The  merchants  are  offering  reduced 
prices  on  certain  items  of  merchandise 
by  means  of  coupons  printed  in  connec¬ 
tion  with  their  advertising. 


Help  Wanted 


Advertiun,  Manacer— Twi>Ive  yi-ara'  ex|HTl- 
eiice.  Knows  how  to  build  and  ludd  construc¬ 
tive  linage.  ill.  marrietl.  With  present  em¬ 
ployer  three  years.  Desires  greater  opiKirtuu- 
ity.  References.  C-r»21,  Editor  A  Publisher. 


Our  **B*ttor  Campaigns  have  unequalled 

psychological  appeal.  Hold  5-year  American 
record  for  cash  business  on  a  single  drive. 
Hudson  De  Priest,  246  Fifth  Are.,  New  York. 


Business  Executive — Mr.  Owner  or  Publisher: 
Cull  you  use  my  services?  Have  had  unusual 
successful  back -ground  lit  business  end  of 
ncwspaiHT.  Know  every  phase  of  newspaper 
publishing.  Have  held  positions,  advertising 
director,  business  manager,  general  iiiumiger. 
Saved  my  lust  employer  million  dollars.  Will 
invest  ill  right  proiKisitioii.  C-514,  ^>litor  & 
Publisher. 


Circulation  Manager- -  With  successful  r*H*urd. 
Thoi*ough  circulation  man.  Hume  delivery 
builder.  Hard  worker;  no  bad  habits.  Age  3b, 
married.  Prefer  paper  with  from  10,0b0  to 
circulation.  zVddress  C-51U,  Editor  A 
Publisber. 


Classified— 

Tills  MAN  IS 
W-A-N-T-E-D  : 

He  is  a  classitletl  manager  (employiMl). 
He  has  had  large  and  small  depart¬ 
ments.  east,  west  and  south.  He's 
worked  display,  editorial,  radio;  knows 
copy,  layouts,  pnunotion  and  selling. 
He's  made  gains,  siilTered  losses  (the 
latter  iKH-ause  of  circuinstaiices  beyond 
his  eoiitroD.  His  articles  on  classitieil 
ap|>ear  freipieiitly  in  Editor  A  Pub¬ 
lisher.  He  is  Jkl;  has  had  13  years* 
experience;  HE  MUST  MAKE  AN  IM¬ 
MEDIATE  (’DNNKt'TIDN!  C-oLHl.  F>li. 
tor  A  Publisher. 


Combination  Reporter  and  Photographer  with 
own  (iratlex,  wants  Job  on  newspaper  or  maga- 
xlne.  C-olM,  Editor  A  Publisher. 


Desk  Man,  exiHTiciioMl  idiiy  rcadi-r,  telcRrapli 
olilor.  fto.,  ileaircs  ihihIHuii  on  aftoriKHoi  paiaT 
ill  South  or  Kaat.  ICilitnr  &  I'lilillHhor. 


Editorial  Cartoonist,  tireil  of  ayndicate  exac- 
tloiiM,  Bfoka  fuller  Kio|ie  on  editorial  l>u*e  of 
eharaeter  and  indeiieiidenee.  SlKUiUeauee  and 
foreeful  oiiKiniility  of  tlila  man's  work  liaa 
won  wide  rei'OKnItlon ;  yet  lie  would  la*  entirely 
aatlalled  wltli  iiiiHleHt  salary,  on  newspuiier  of 
distinction.  t’-515,  iklitor  &  1‘nhlisher. 


Editor,  editorial  writer,  .M.  E.,  etc.,  IJ.  S.  and 
forelKii  experience:  unusual  rei-onl;  (to  any¬ 
where;  ready  now.  John  .M.  Taylor.  »$:;.%  Taft 
lllvd.,  .San  Antonio,  Texas. 


Blair  A  Auatin,  circulation  builders,  ‘221  West 
Greenwich  St.,  Reading,  Penn.  OriRtnatora  of 
Salesmanahip  Club  Campaigns.  Telepbonea: 
Office  2-13.M;  residence  81-S240. 


The  W,  S.  Kendall  Company,  104  N.  Bailey 
Ave.,  LouisTllle,  Ky. — Ctrrulatlon  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Orer  90*^  of  all  cironlation  oampaigna  on  dally 
newspapers  In  the  United  btatea  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com- 
pan.T.  Tbe  deiiendable,  aelf-flnanclng  PART- 
LOWB  PLAN  campaign  la  absolute  Inaurance 
of  cleanllnesi,  genuine  satlsfactloa  and  re¬ 
sults  that  have  never  been  equalled  In  circula¬ 
tion  building.  Partlowe  added  circulation  la 
clean  circulation.  Every  aubacrlptlon  verified 
by  tbe  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  acientlBc 
survey  of  your  Held  and  an  intelligent  eatlmate 
of  its  poaaibillttea — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indlanapolla. 


A.  X.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Monica,  Cgllfomia.  An  efficient  circulation 
building  organisation  accepting  only  bonaflde 
subscriptione  (paid  In  full  by  subscriber).  Write 
or  wire,  without  obligation,  for  Held  survey. 


Daily  Editoriala,  paragraphs,  on  timely  topics. 
Exclusive  territory.  Kate  reasonable.  Reid 
Editorial  Service,  Harrisburg,  Pa. 


Mechanical  Equipment  For  Sale 


Addressing  Equipment  For  Sale — Speedaumatic 
Aildreasing  r<|Uipiuent,  consisting  of  Speedau- 
dresser  Ad-l-Z-3,  Speedemboeser  EB,  No.  3 
cabinet,  Kallrys  and  galley  locks,  Speedan- 
dressrr  Al  Hand  Pmntlng  machine.  AH  eqnlp- 
nient  in  .41  condition;  will  take  care  of  large 
mailing  list,  either  newspai>er,  magazine  or 
dept,  atore,  printing  direct  on  wrapper,  envel¬ 
ope,  or  new8|>ii|)er.  Will  sell  cheap  to  quick 
buyer.  Pottstown  News,  Pottstown,  I’a. 


Hoe  Web  Press,  1(1  page,  excellent  condition, 
recently  run  PO.dOn  dally,  to  lease  for  short  or 
long  term  togetlier  with  ample  space  for  stereo 
ami  mailiiig.  I.ess  tlian  a  mile  from  New 
York  City  Hull.  flZ.'i  a  moiitli.  Space  for 
office  and  eomposiiig  room  also  available. 
E.  S.,  Box  2(11,  Beliiiar,  N.  J. 


For  Sale — Iloe  right-angle  quad,  32-page  ca¬ 
pacity.  Good  condition.  Good  price.  Duluth 
Herald,  Duluth,  Minn. 


Director  of  Publicity —Puiilio  Relations  Coun¬ 
sel — .tdvertlsing  .\genries.  attention:  Natioii- 
ully  known  booster  of  big  mimes  and  wordi- 
while  pixslucts  wishes  to  make  a  coiuiection 
witii  an  agency,  either  «ui  wlode  time  or  re¬ 
tainer  liiiais.  ('-.'■>22.  Editor  A  1‘ulillslicr. 


Saleameo  for  Special  Page  work  in  eastern 
United  States.  Permanent.  B-983,  Eklitor  A 
Publiaber. 


Advertising  Solicitor — Weekly  paper  near  Man¬ 
hattan.  I’rotestant,  Christian.  Write,  stat¬ 
ing  experience,  qualtflcattons,  ulary.  C-520, 
Kilitor  A  Publisber. 


For  Sale — 1  Scott  No,  .■>  atereo  metal  pot  with 
pump,  2-ton  capacity:  aismt  for  tsiny  auto¬ 
plate;  Id  8-coIiimn  chases.  R-idH,  Editor  A 
Publisher. 


Lamson  Tube  System  euiiiplete.  Four  sending 
and  receiving  stations.  Excellent  condition. 
Oiie-.I.'i  H.P.  Northwestern  A.C.  .Motor.  For 
details  write  Chester  (I’a.)  Times, 


Four  Weiel  Routers,  $2r>U.()0  each.  One  Wil- 
linnis  l.lnyd  Smoolh-Shaver,  $.■100.(0;  one  Type- 
High  Planer,  $.'l(MI.()0;  one  Daniels  Planer, 
$200.00;  one  Gosa  heavy  duty  dry  mat  roller, 
i.soO.OO.  AH  maeiiinery  rehiiHt  and  fully  guar¬ 
anteed.  Mllea  Machinery  Company,  480A  West 
Broadway,  New  York  City. 


Eleotrician,  A-1,  reliable  15  years’  wide.  In¬ 
cluding  printing  plant,  experience.  567-llth 
Ave.,  San  Francisco,  Calif. 


Equipment  Wanted 


Wanted  to  Buy — RIiikIo  widtli,  4^  deck,  Webb 
I’ress,  21 cut  off.  B-9S9.  Editor  A  Pub¬ 
lisher. 


Wanted  —  Duplex  Tubular  plate  router.  Box 
<*-o16.  Editor  A  Publisher 


Newspaper  File 


New  York  Tribune 

Wanted,  to  eoniplete  a  file,  one  copy  of  the 
New  York  Trlhane  of  each  of  tife  following 
dates  of  the  year  1885;  April  16,  21,  22,  IS, 
24,  28.  30,  May  1,  2,  3.  5,  8,  7.  8,  9,  10.  14 
to  28  (Inclusive),  30,  81,  June  1  to  9  (Inclu¬ 
sive).  Must  be  in  good  condition,  untora  and 
complete.  EMItor  A  Publlcher. 


Journalistic  Antique* 


A  Collector  la  In  tbe  market  for  Journalletle 
antique!  such  as  autograph  letter*  of  former 
editor*  In  tbl*  country  or  in  ('Onada.  dating 
back  even  to  Colonial  time*;  first  l**a**  of 
well-known  newapapem;  picture*  of  faiao** 
American  journallat*  of  past  generation*;  ^4 
photographs  of  bletorte  aewe  eveoU;  copies  of 
old  newepapere  containing  accounU  of  evenU 
of  unusual  Interest;  or  any  other  antique  er 
relic  In  tbe  fields  of  advertising  end  publleb- 
ing.  laook  through  your  old  letter  fllee.  ecrap- 
booke,  etc.  Then  let  me  know  whet  yon  have 
and  what  your  price  le  (must  be  moderate,  bat 
for  cesb  If  accepted).  B-746.  Bdltor  4 
Fiibllaber. 


In  Any  Capacity — Now  available,  the  a«>rviceH 
of  a  woman  who  cun  manage  un  office  or  be  a 
valuable  assistant  to  a  busy  executive.  tbsMl 
at  figures  and  has  working  kuowleilge  of  ste¬ 
nography  and  typing.  Will  accept  iiiotlerate 
salary.  C-.MM,  Editor  A  Publisher. 


Newt  Man — Competent  city  desk,  ro-wrlte, 
copy  desk;  2o,  single,  university,  6  years*  ex¬ 
perience,  ample  references.  Anywhere.  Fill 
gup  on  ataff  as  It  should  be  filled.  B-998, 
Editor  A  Publisher. 


NEWSPAPER 

PROPERTIES 


Bought, Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 


Butineti  EitablUhed  in  1899 
350  Madison  Ave.  New  York 


Mews  Editor.  l.*i  years  on  large  and  small 
Dailies,  wants  situation  where  ability  will 
gain  recognition;  will  sacrifice  in  initial  sal¬ 
ary  for  immediate  connection  and  chance  to 
prove  worth  on  any  editorial  or  news  desk. 
Any  lo<*atlon.  37,  Married;  ('hlldren.  H.  J. 
Libby,  3121)  Fifteenth  Ave.,  8.,  .Minneapolis, 
Minn. 


Promotion  Man —Publicity  Dire<‘tor-Feature  Edi¬ 
tor — Executive  with  many  years  of  outstand¬ 
ing  accomplishments  behind  him  and  many 
more  ahead  of  him,  desires  to  Join  tbe  staff 
of  either  a  newspaper  or  magazine  within  a 
radius  of  twenty-five  miles  of  New  York. 
Brand  new  Ideas  that  will  help  to  dispel  the 
depression  complex.  C-52:i.  Editor  A  Publisher. 


Sports  Editor,  Feature  Writer,  and  general  edi¬ 
torial — Could  you.  In  a  southern  town  of  any¬ 
where  from  2r»,0bb  to  Dlb.bOo  |N>piiIatloo,  use 
a  man  who  has  been  sports  editor  of  a  big 
metropolitan  daily,  WTitten  major  league  base- 
bull,  major  foottiall,  golf,  and  tsixing,  a  dully 
s|M)iiH  column,  and  who  also  knows  the  re¬ 
quirements  of  smaller  dailies  from  actual  ex¬ 
perience?  At  present  sports  writer  on  metro- 
|K>litan  dally  but  desire  smaller  city  and 
paper,  with  view  to  becoming  permanent  fix¬ 
ture.  Also  Interested  eventually  in  buying 
into  paper.  25.  Married.  References  from 
leading  editors.  C-524,  Editor  A  Publisher. 


Good  Men  Available 


Tbe  Newspaper  CInb  of  New  York 
it  nndertaking  to  6nd  work  for  a 
number  of  newipapei  writm.  art- 
iftt  and  publicitr  men.  Excellent 
material  aTtilable.  Commnnicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 


Care  Editor  &  Publisher 


Sell  Equipment 
and  Supplies 
through 

Classified  Advertising 


LI 
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By  MARLEN  PEW 


r  VERY  editorial  desk  is  swamped 
with  learned  dissertations,  both 
oratorical  and  graphic,  on  the  economic 
plight  of  the  nation  and  what  should  be 
done  to  relieve  the  sufferings  of  the  poor 
when  winter  comes.  Much  of  it  is  “good 
stuff”  and  surely  the  outpouring  indi¬ 
cates  that  the  conscience  of  the  people 
has  revived  after  the  long  drunken 
torpor  of  the  post-war  period.  Again 
our  national  concern  is  human  welfare, 
rather  than  selfish  material  arrivism. 
Much  as  we  enjoy  the  new  spirit  of 
charity,  expressed  in  these  fine  speeches 
and  soul-stirring  editorial  utterances, 
still  it  must  be  said  that  our  preference 
runs  to  those  practical,  simple-minded 
souls  who  have  no  profound  theoretical 
cure  for  the  evil  results  of  depression, 
but  do  c<jmprehend  what  a  hungry 
stomach  feels  like  and  are  seeking  to 
avert  the  tragedy  of  widespread  hunger. 

l.ast  week  I  happened  to  be  in  Ohio 
and  witnessed  some  relief  measures  which 
seem  to  me  to  be  jolly  worth  while. 
The  fruit  trees  of  the  middle-west  were 
weighted  under  one  of  the  heaviest  loads 
of  apples,  pears,  plums,  peaches  and 
other  luscious  orchard  products  within 
the  memory  of  old  residents.  Every¬ 
where  gardens  were  yielding  up  treasure 
in  unusually  heavy  volume.  An  old  and 
reverent  lady  said :  “This  is  God’s  kind 
offering  to  His  unhappy  children.”  Of 
course,  huge  quantities  of  the  food  was 
wasting,  as  usual,  tons  of  fruit  and  vege¬ 
table  matter  rotting  on  the  ground,  but 
something  else  was  happening.  In  sev¬ 
eral  of  the  small  cities  where  I  made 
calls,  women  were  busy  in  church 
kitchens,  town  halls  or  their  own  homes 
canning  for  charity.  They  were  sealing 
thousands  of  bushels  of  perishable  stuff 
as  against  the  day  next  winter  when 
there  will  be  demands  from  poor  families 
for  the  necessities  of  life.  Farmers  and 
local  merchants  were  hauling  quantities 
of  edibles  to  the  churches  as  gifts  to  the 
women’s  societies  engaged  in  charity  can¬ 
ning,  while  elsewhere  committees  were 
collecting  money  with  which  to  buy  up, 
at  extraordinary  low  prices,  all  kinds  of 
preservahle  food.  Other  committees 
were  collecting  old  clothes  and  repairing 
them.  mainly  children’s  garments. 
“Every  child  in  school  and  decently 
dressed,”  was  the  slogan.  In  one  town 
a  large,  new  storage  building  had  been 
loaned  to  a  women’s  relief  committee 
and  it  was  beginning  to  fill  up  with  food 
and  clothing. 

*  *  * 

IT  seemed  to  me  that  this  spontaneous 
relief  movement,  in  anticipation  of  a 
sad  and  dangerous  winter,  was  a  mani¬ 
festation  of  the  best  spirit  of  the  Ameri¬ 
can  people — real  people  who  compose 
the  backbone  of  the  nation.  I  observed 
how  excited  and  happy  the  committee 
women  were  in  their  work  and  wondered 
if  half  of  the  problems  of  domestic  life 
might  not  be  solved  if  all  the  idle,  intro¬ 
spective.  dissipating  and  useless  women 
of  the  nation  were,  for  a  month,  simi¬ 
larly  engaged.  It  is  regretable  that  the 
canning  and  garment  relief  movement  is 
not  national,  with  every  able  and  idle 
person  engaged.  Naturally,  I  think  one 
or  more  good  newspapers  ought  to  be 
behind  these  charity  measures  in  every 
community.  In  some  places  newspaper¬ 
men  are  working  with  relief  committees. 
In  instances  the  press  is  the  mainspring 
of  all  that  is  being  done  to  forestall  tragic 
conditions  if  widespread  unemployment 
continues. 

•  *  * 

A  NOTHER  type  of  relief  work  inter- 
ested  me  in  Cleveland.  The  city  has 
recently  built  on  the  lake-front  a  mag¬ 
nificent  stadium,  caoable  of  seating  some 
75.000  people.  The  voung  editor  of 
Cleveland  Press,  Louis  B.  Seltzer,  some 


weeks  ago  conceived  the  idea  that  this 
might  be  used  to  bring  cheer  and  gaiety 
into  a  community  that  is  just  about  as 
downcast  and  depressed  as  the  average 
city  in  these  piping  times  of  industrial 
suffocation.  Music!  Aye,  good  music  to 
stir  the  heart  and  dispell  the  black  devils 
of  defeat !  Opera,  grand  opera,  for  the 
multitude !  That  was  the  idea  and  the 
editor  and  his  staff  sallied  forth  to  obtain 
it.  They  employed  the  best  avail¬ 
able  artistic  talent,  imported  from  New 
York  and  Chicago,  expert  stage  tech¬ 
nicians,  trained  1,500  volunteer  local 
singers  in  a  huge  chorus,  built  one  of 
the  largest,  perhaps  the  largest,  stages 
that  grand  opera  has  ever  been  sung 
from,  and  propagandized,  rehearsed  and 
invested  no  less  than  $^,000  in  the 
enterprise  before  the  curtain  went  up  on 
the  premiere  performance  The  popular 
charge  for  a  seat,  to  hear  sung  world 
famed  operas,  was  25  cents.  The  people 
came,  men  and  women  and  their  off¬ 
spring,  in  droves  and  human  waves. 
Someone  told  me  70,000  were  present 
at  one  performance.  The  newspapers  of 
the  city  were  full  of  the  news  of  it. 
Everyone  boosted.  Cleveland  newspapers 
have  respect  for  each  other,  and  often 
work  cooperatively  in  civic  enterprises. 
It  was  a  grand  success,  and  most  of  the 
money  invested  in  the  show  was  recap¬ 
tured,  in  quarter  of  a  dollar  units.  Sev¬ 
eral  newspaper  friends  told  me  the 
entertainment  proved  a  sound  refresh¬ 
ment  for  the  whole  community.  Such  is 
the  “depression”  spirit  of  the  mid-west. 
If  there  is  anything  more  sensible  and 
wholesomely  human  going  on  in  this 
unhappy  land  I  should  like  to  know  of 
it  and  chronicle  the  facts  on  this  page. 
*  * 

OME  of  the  strongest  editorials  on 
Tammany  and  the  Governor  Roose¬ 
velt  situation  that  I  have  seen  anywhere, 
including  New  York  newspapers,  have 
appeared  recently  in  Richmond  (Va.) 
Times-Dispatch  and  there  is  no  doubt 
that  they  reflect  Byron  J.  Lewis,  the 
new  editor  of  that  newspaper  and  former 
night  managing  editor  of  Ncu>  York 
World.  It  is  interesting  to  find  in  the 
Richmond  paper  the  political  flavor  of 
the  late  morning  World.  Men  make 
newspapers. 

*  «  * 

SOME  unknown  in  Washington  .sends 
to  me  the  following  challenge:  “Why 
is  Editor  &  Publisher  silent  about  the 
last  chapter,  entitled  ‘The  Press,’  of  the 
sensational,  fast-selling  book  ‘Washing¬ 
ton  Merry-Go-Round’?  Here  is  the 
most  damning  condemnation  of  the  U.  S. 
newspaper  system  that  has  ever  been 
published,  yet  the  usually  progressive 
and  (I  think)  honest  Editor  &  Pub¬ 
lisher  fails  to  give  it  any  notice.  Is 
it  too  much  for  you  to  admit?  Do  you 
have  to  watch  your  step,  as  do  most 
publications  of  this  country,  so  you  will 
not  lose  business?  Or  are  you  asleep 
at  the  switch  ?  I  am  curious  to  know 
what  the  process  of  your  shop  is  in  this 
significant  matter.” 

♦  ♦  ♦ 

The  writer  of  the  letter  did  not  sign 
his  name,  evidently  doing  a  little 
private  step-watching  on  his  own  ac¬ 
count,  though  what  he  had  to  fear  is 
beyond  me.  1  will  gladly  answer  his 
questions,  without  the  privilege  of  drawn 
shades.  Following  a  three  weeks  ab¬ 
sence  from  my  office  mv  attention  was 
called  to  a  review  of  the  book  Wash¬ 
ington  Merry-Go-Round  in  Time.  A 
member  of  the  New  York  Newspaper 
Club  also  spoke  to  me  about  the  last 
chapter.  I  had  not  happened  to  nin 
across  a  copv  of  the  book  in  the  wilds 
of  Canada  where  I  bad  been  pursuing 
land-locked  salmon  and  a  respite  from 


office  duty.  So  I  sent  out  and  got  the 
b<x)k,  oaying  three  excellent  dollars. 
Horace  (Limelight)  Liveright  having 
failed  to  supply  a  review  copy.  Tfxlay 
1  have  been  reading  it  and  find  it  to  be 
a  best-seller,  in  the  eleventh  printing,  and 
a  news-stand  product  for  six  weeks. 
I’erhaps  1  ought  to  admit  the  charge  of 

slumbering  at  the  switch. 

*  *  * 

''PHE  Ijook  is  a  swipe  of  the  idea  of 
-*■  the  "Mirrors”  series  of  publications 
that  have  long  been  issued  in  London- 
W'ashington  and  elsewhere,  but  this  is 
the  first  to  expose  the  real  or  fancied 
weaknesses  of  newspapermen  as  politi¬ 
cians,  financiers  and  other  public  char¬ 
acters  are  lampooned.  I  have  no  quarrel 
with  this.  Newspapermen  are  responsi¬ 
ble  to  the  public  for  their  acts.  I  am 
familiar  with  many  of  the  stories  related, 
somewhat  through  gossip,  but  mainly  be¬ 
cause  I  have  read  them  in  other  publi¬ 
cations,  or  have  published  them  in  Edi¬ 
tor  &  Publisher.  The  final  chapter  of 
the  b<Kik  exclusively  concerns  the  \\  ash- 
ington  Correspondent's  Corps  and,  as  my 
critic  points  out,  is  a  bitter  condemna¬ 
tion  of  the  newspaper  system  in  general, 
though  merit  is  found  in  some  news¬ 
papers,  services  and  men.  The  sins  of 
the  reporter,  however,  are  securely 
placed  on  the  head  of  his  editor,  the 
statement  being  made  that  “as  long  as 
the  preiKinderant  majority  of  American 
newspapers  are  trivial,  reactionary  and 
subservient,  the  work  of  the  Washing¬ 
ton  press  corps  will  reflect  these  debas¬ 
ing  influences.”  It  is  held  that  Wash¬ 
ington  corresjiondents  generally  are  not 
their  “own  masters,”  which  statement 
might  actually  be  extended  to  reporters 
in  general  the  world  around.  However, 
the  bfKtk  contends  that  Washington 
writers,  with  a  few  noted  exceptions, 
cater  to  special  interests  of  various  sorts 
and  prostitute  their  talents  for  .social, 
jwlitical,  financial  gains,  either  for  the 
owners  of  their  newspapers  or  for  them¬ 
selves.  By  and  large  they  are  a  pack  of 
rotters,  the  book  contends,  and  goes  into 
detail,  calling  out  the  names  of  the  black 
and  white  sheep.  For  instance,  Richard 
V.  Oulahan,  dean  of  the  corps,  having 
spent  nearly  his  whole  life  in  VV^ashing- 
ton,  is  “the  $25,000  a  year  front”  for 
Nciv  York  Times  and  is  represented  as 
pandering  to  the  present  administration 
in  exchange  for  White  House  dinner 
honors.  New  York  Herald-Tribune 
men  write  trivialities  and  sensations, 
the  book  declares,  and  A.  P.  is 
dull  and  stupid  and  is  under  the 
“deadening  and  reactionary  influence 
of  Frank  B.  Noyes, '  owner  of  the 
ultra-Tory  Washington  Star,  and  for 
more  than  a  quarter  of  a  century  presi¬ 
dent  of  the  Associated  Press.”  But 
Kirke  L.  Simpson  of  A.  P.  is  a  gentle¬ 
man  and  a  scholar.  The  U.  P.  is 
“sprightly  and  trenchant,”  but  the  fact 
that  it  is  serving  some  wealthy  and  con¬ 
servative  newspapers  has  “in  recent  years 
unquestionably  had  some  influence  on  its 
news  policy.”  It  is  also  blamed  for  the 
cruel  discharge  of  five  married  reporters 
when  Congress  adjourned.  William 
Hard  is  highly  prized  and  George 
Holmes  of  the  I.  N.  S.  is  counted  an 
unusually  talented  writer  and  comi^tent 
executive,  but  Mark  Sullivan,  William 
Wile,  David  Lawrence  and  many  other 
correspondents  are  smeared  with  all  man¬ 
ner  of  slurs.  The  staffs  of  Raltimore 
■S'loi.  St.  Louis  Post-Dispatch  and 
Scripps-Howard  newspapers  are  com¬ 
mended.  So  it  goes,  throughout  the 
chapter,  brickbats  and  orchids  thrown 
right  and  left. 

*  *  * 

HE  chapter  contains  a  dozen  or  more 
circumstantial  and  presumably  inside 
and  never-before-told  yarns  to  support 
the  general  criticism.  Among  such  is 
the  tattered  A.P.  Mexican  Bolshevik 

hegemony  story,  the  1928  George  Barr 
Raker  story  of  censorship  during  the 

Hoover  South  American  good-will  tour 
and  similar  yarns.  Such  stories  as 

were  important,  and  authentic,  were  duly 
published  as  news  in  the  columns  of 
Editor  &  Publisher  during  the  past  five 
years,  so  I  need  not  retell  this  old  stuff 
in  these  pages  merely  because  some  “in¬ 
siders”  have  rehashed  them  in  a  book. 
The  characterizations  of  Washington 


correspondents,  as  well  as  newspapers 
and  press  associations,  represent  nothing 
but  opinion.  You  might  agree  with  some 
while  others  would  be  wide  of  the  mark. 
The  chapter  ends  with  these  words; 

“The  problem  is  far  more  fundamentai 
than  improving  the  Washington  press 
corps.  .More  independent,  honest,  en¬ 
lightened  and  courageous  newspapers  are 
what  is  desperately  needed.” 

*  *  * 

This  seems  to  me  a  fair  review  of  the 
I)ress  chapter  of  the  book  and  1  trust 
my  unknown  Washington  critic  will  ac¬ 
quit  Editor  &  Publisher  of  avoiding 
the  subject  for  business  reasons.  For 
other  reasons,  however,  any  editor  might 

legitimately  pass  up  the  Washington 

Merry-Go-Round.  For  instance,  it  is 
a  contemptible  act  for  men  to  write  such 
a  book  and  refuse  to  stand  out  in  the 
light  of  day  to  accept  full  responsibility 
for  such  public  writing.  I  understand 
a  young  and  quite  talented  reporter  for 
Christian  Science  Monitor  was  mainly 
responsible  for  the  press  chapter  and  that 
he  has  been  fired  by  his  office.  This 

fate  would  seem  appropriate.  Not  that 
some  of  the  stuff  lacks  basis  of  truth, 
while  other  phases  are  crazily  overdrawn 
or  represent  downright  spite  and  mean 
hearsay,  but  that  the  authors  have  dared 
to  defame,  calumniate,  lampoon  and 
sneer  at  public  writers  and  others  from 
the  safe  cellar  of  anonymity.  It  is  a 
cowardly  book.  Those  who  are  making 
money  from  the  eleven  printings  are  wel¬ 
come  to  their  profits.  Nothing  th^ 
complain  of  is  more  debased  than  their 
own  handiwork.  They  fall  into  the 
category  of  the  poison  pen  and  peeping 
Tom  gentry,  in  my  estimation.  If  any 
person  would  write  the  Washington 
Merry-Go-Round  and  sign  his  name  to 
it,  I  would  say  that  his  work  would 
merit  consideration  as  a  possibl'-  useful 
contribution,  though  one  cannot  escape 
its  low  appeal,  manifest  spitefulness  and 
occasional  brazen  dishonesty.  However, 
unsigned  the  book  becomes  its  own  best 
condemnation.  Oh,  yes,  it  will  sell. 
.\ny  brand  of  muck-raking  sells  in  these 
days  of  wide-spread  indignation  among 
the  masses.  It  is  my  view  that  there 
ought  to  be  plenty  of  muck-raking  in 
the  present  situation  and  it  should  start 
in  Washington.  However,  no  one  shoiM 
be  ashamed  to  sign  as  author  and  the 
idiom  of  Col.  Mann’s  Tozim  Topics  is  a 
cheap  appeal. 

*  *  ♦ 

Another  admirable  method 
keeping  the  reading  public  awake 
to  the  appalling  dangers  of  the  street  and 
road  in  the  speed 
age  is  the  form 
employed  by 
Great  Falls 
(Mont.)  Tribune 
It  is  reproduced 
herewith,  a  half- 
column  tex  just 
as  set  into  tlrt 
lead  of  an  acci¬ 
dent  story  pu^ 
1  i  s  h  e  d  in  the 
'Tribune  on 
Sept.  5.  The 
displayed  death 
number  for  the 
state,  together 
with  comparative  statistics,  should 
people  think  of  their  own  safety,  Iwt 
sometimes  one  wonders^  if  people  do 
think  when  they  are  driving  automobiles. 
Perhaps  the  greatest  single  cause  of  W 
annual  slaughter  of  more  than  30,IW 
citizens  of  the  United  States  is  thought¬ 
lessness.  I  venture  that  not  more  than 
one  of  1,000  automobile  drivers  is  ever 
conscious  of  the  mechanical  energy  that 
is  controlled  by  a  person  at  a  steering 
wheel.  , . 

Here,  for  instance,  is  a  huge  macnine 
weighing  more  than  a  ton  and  a  halt 
gliding  on  ball  bearings  in  a  oi 

grease,  propelled  by  an  eight-cylm^' 
engine  capable  of  forcing  this 
through  space  at  the  rate  of  more  tha 
80  miles  an  hour.  Can  you  imagine 
person  driving  a  team  of  70  horses,  a 
a  mile  a  minute  clip,  while 
chalantly  on  his  cushions,  looking  down 
to  light  a  cigaret.  gazing  dreamily  a 
the  landscape,  taking  chances  at  every 
turn  and  cross-road? 


Ee  r  sons 
■  ve  loit 
their  live* 
in  M  o  n  - 
tana  mo¬ 
tor  vehi¬ 
cle  accidents  thus 
far  in  1931.  Last 
year  there  were 
more  than  100 
deaths  in  the  state 
from  this  cause. 
At  this  date  in 
1930,  66  fatal  mo¬ 
tor  vehicle  acci¬ 
dents  had  occurred. 


